





Ni W » » the greatest 


HELP ever offered 
o INDEPENDENT 


tationers « « « 


he alert independent stationer needs no justification. Day 





















by day he is more firmly entrenching himself as the logical 


and indispensable outlet for all stationery products. 


But he needs help. And that is exactly what Webster offers 
. . but ona basis which far transcends any present-day con- 


eption of service. 


t's unique. It's practical. It’s sound. Team-work ? OF course 
—but the manufacturer furnishes most of the Motive Power. 
It cannot be adequately described by such common phrases 
as Sales Promotion, Co-operation, Market Analysis, Educa- 


tion — it is all of these and then some! A real PLUS Value. 


It is not a Super-Sales Manual method. It is not a “fly-by- 
night’’ proposition. It digs deep for the dealer, establishes an 
Everlasting Foundation for increasing present and future dealer 
profits. By any standard you set, this NEW DEFINITE 
“TEAM-PLAN” is Webster's culminating contribution to 


America’s Independent Retail Stationers. 


WRITE FOR FULL DETAILS 


338 CONGRESS STREET, BOSTON, MASSACHUSETTS 
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§ OFFICE APPLIANCES 
isa news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Itscompre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agent efor the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
‘argest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 
equipment. 


{ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year,$2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 
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by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


{CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


we 


§{ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
theindustry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 


fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


§ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
ageis enclosed by the sender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


§ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


q “‘Office Appliances” is reg- 
istered in the United States 
Patent Office, Washington, 
BC. 


{ COPYRIGHT. Contents 
covered by Copyright, 1930, 
by The Office Appliance 
Company. 
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the leading manufacturers in each division of 
the industry. Because of the ground for honest 
differences of opinion the publishers obviously 
cannot undertake to guarantee transactions be- 
tween advertisers and customers. They do, 
however, offer their service in resolving any 
disagreements between advertisers and cus- 
tomers, which result from relations established 
through the journal 
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d WANTS AND FOR SALE © 


The rate for Classified Advertisements is eight cents a word. Minimum charge, $1.60. 





SITUATIONS WANTED 


TYPEWRITER MECHANIC wants job; all makes typewriters, adding, dic- 
tating and addressing machines, duplicators, check protectors and writers 
Has knack of finding and eliminating mechanical troubles generally. Can 
overhaul electric fans and motors; can make adjustments in all sorts of 
office machines and office mechanical equipments Prefers location in 
Middle West but glad to consider other territory First class references. 
George E. Vertin, 231 West 108th Street, Chicago. Phone Pullman 5198. 


AN A-1l SERVICE MECHANIC is available for new connection Factory 
training on leading makes of typewriters and adding machines Thor- 
oughly familiar with typewriters, adding and calculating machines of all 
kinds. Will consider any location. Address J-69, care Office Appliances, 
Chicago 

Six years’ experience on all makes 
typewriters and adding machines Experienced as combination mechanic 
and salesman Young man, good education and personality. Unquestion- 
able references. Address F-89, care Office Appliances, Chicago. 


SITUATION WANTED Mechanic 


SALESMEN WANTED 


HIGH GRADE SALESMAN wanted for one of the leading office furniture 
houses in the Central West We want a man who is accustomed to doing 
things in a big way and can earn for himself more than $10,000 annually. 
This is a wonderful proposition for a man of the right caliber. Address 
Z-105, care Office Appliances, Chicago 


OUR HIGH-GRADE TYPEWRITER SPECIALTY is being successfully and 
profitably sold by typewriter salesmen, repair men, supply and specialty 
salesmen. This is a golden opportunity for anyone calling on office trade 
Territories are being allotted now Write for details and selling plans 
Address G-92, care Office Appliances, Chicago. 
in and around Bridgeport, Conn., Globe- 
Reply in 
Bridgeport, 


SALESMAN WANTED to sell 
Wernicke Filing Equipment and Doten-Dunton Office Furniture 
letter only to the Office Appliance Co., Inc., 172 State St., 
Conn., stating experience and give references. 


WANTED Man thoroughly experienced in commercial stationery and 
office equipment business, capable of taking charge of complete depart- 
ment Keply by letter giving full details, references, salary expected and 
when available. The H. & W. B. Drew Company, FP. O. Box 1566, Jack- 
sonville, Florida. 


SELL ENVELOPES—A profitable side line for salesmen now handling 
any kind of office appliance. Exclusive territory. Write fully to Outlook 
Envelope Company, 1001 West Washington Street, Chicago, Ill. 


EXECUTIVES WANTED 

SUPERINTENDENT WANTED: To take full charge of Carbon Paper and 
Ribbon plant in Chicago A financially responsible party requires the 
services of a carbon paper and typewriter ribbon man who has many years 
of experience If you know how to install modern machinery to best 
advantage—-and can supervise the manufacture of high grade carbon paper 
and typewriter ribbon, write me, stating how long you have been in the 
business; whether you have all the modern formulas; where you have 
been employed—and how long. State salary required. Give full particu- 
lars Your correspondence will be held strictly confidential Louis 
Mandel, 905 Winona Ave., Chicago. 


BUSINESS OPPORTUNITIES 


ARE YOU QUALIFIED TO TAKE ADVANTAGE OF THIS OPPORTU- 
NITY? Owner of a successful typewriter and adding machine business, 
operated individually since established 20 years ago, desires an associate 
with sales and executive ability. Must have a good reputation and be in 
position to make an investment. Good rental, repair and supply depart- 


FOR SALE—Typewriter Exchange. Dealership Contract full Royal Line, 
also Remington, Underwood and Corona Portables. Barrett, Add-Index 
Sundstrand and Victor Adding Machines. Letter Shop service depart- 
ment. Splendid location, reasonable rent. Owner desires to sell at once 
owing to ill health. Communicate with Crosby-Mook Typewriter Ex- 
change, 912-13 Union Savings & Trust Bidg., Warren, Ohio. 


REPRESENTATIVES AVAILABLE 


PROMOTION SALESMAN—Will consider for the Pacific Coast states, any 
line of merit, which needs sales supervision, on a commission basis. No 
side line wanted. I am 39 years of age and have a good education. Have 
had 15 years’ sales and sales promotion experience with office equipment 
lines, selling direct and to the trade Am located in San Francisco and 
Best of references. Address B-155, care Office Appliances, 





have a car. 
Chicago 





ATTENTION, MANUFACTURERS! Office Supply and Printing Company 
wants a product that will readily sell to banks. They want an item that 
can be used as an entreé to general stationery business by three salesmen 
calling on banks throughout a southern state. Send full description, 
prices, and dealer's discount. Address D-68, care Office Appliances, 


Chicago 











AM INTERESTED in specialty for distribution in northern Michigan in 
conjunction with typewriter line. Well established and favorably known. 
Address E-212, care Office Appliances, Chicago. 


DISTRIBUTORS WANTED 


DIRECT SELLING distributors for ‘‘Autoprint’’ all-steel portable two- 
process duplicator. Uses either stencils or gelatin sheets. Prints up to 
Stgxl4 inches. Sells to offices, schools, societies, small stores. Price 
to distributors, $7.50 F. O. B. Minneapolis, allows big spread to capable 
salesmen. Autoprint Manufacturing Company, Saskatoon, Sask., Canada 


MANUFACTURERS’ REPRESENTATIVES wanted to sell attractive line 
of steel cash and bond boxes. Give complete information, including ter- 
ritory covered. An opportunity for two or’ three salesmen of the right 
sort to add a new line of real merit. Address H-72, care Office Appli- 
ances, Chicago. 


FOR SALE 





WILL SELL OUTRIGHT, or on royalty basis, patents on copy holding 
device of unusual merit. Absolutely free from mechanical ills. Flexible 
as to position. Can be closed with typewriter inside of drophead desk. 
Patent is also available on reading board applying similar principles. For 
information address J. W. Robinson, Chicora, Miss 


ELLIOTT-FISHER billing and bookkeeping machines bought and sold 
Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 
CARBON PAPER AND RIBBON MACHINERY wanted for cash: If you 
have a single machine or full equipment, write, stating make of machines, 
how old, and your best price for cash. L. Mandel, 905 Winona Ave., 


Chicago 


ELLIOTT-FISHER machines bought, sold and rebuilt. Teeter-Warsh Co., 
Plankinton Arcade, Milwaukee, Wis. 


NATIONAL Cash Registers, all styles, sizes bought, sold and exchanged. 
We can save you money. Henry Kass, Inc., Cash Register Systems Ex- 
perts, 640 Broadway, cor. Van Tromp Street, Albany, N. Y 





ALL MODELS ELLIOTT-FISHER billing and bookkeeping machines bought 
and sold. Robt. Novak & Co., 537 S. Dearborn St., Chicago. 











ments; four agencies Located near Great Smoky Mountain National - — — ———_—— 
Park Proposition has merit and will bear close investigation. Replies ADDRESSING MACHINES, comptometers, dictaphones, Ediphones, Kar- 
treated strictly confidentially. Address C-67, care Office Appliances, Chi- dex cabinets, mimeographs, multigraphs, bought and sold. Hanover Of- 
cago fice Equipment Co., 58 Greenwich St., New York City. 

= 





Cash Register Distribution in Great Britain 


Commerce Reports] It is estimated that the British market absorbs an- 
nually about 15,000 cash registers, the greater number of which are of 
American manufacture. Approximately eighty to eighty-five per cent of 
the cash registers sold are new machines, the remainder being rebuilt ma- 
chines, which are sold at about twenty-five per cent of the original price 
Both the ‘‘push in’’ and the “‘pull down’’ types are being sold on the 
British market. The normal life in Great Britain of the cash register is 
about ten years, although there are many used by companies for twenty 
to twenty-five years. 

Machines are imported complete from the United States, but imme- 
diately upon arrival are taken down and tested by trained mechanics, so 
that when the machine is delivered it is in excellent working order. 

There are no British manufacturers of cash registers, the patents being 
held by American companies. Two British companies produce equipment 
which might be described as cash drawers. One has an automatic paper 
strip on which a record can be written in pencil, and then a key which 
is punched to open the drawer; the amount is not registered except by 
pencil. The other is nothing more than a change drawer. The change is 
dropped into a glass case, where it sorts itself into different denominations. 

The British market is capable, it is estimated, of absorbing approxi- 
mately 30,000 to 40,000 cash registers annually, and shopkeepers are 
slowly being educated to their use. It is believed that it would be ex- 
ceedingly difficult for any new cash register companies to establish their 
business in Great Britain unless they were prepared to have an organi- 
vation similar to those now being maintained by firms which are entrenched 
in the market; to train their salesmen with a regular schooling 


firmly 
to act on a commission basis; and to provide them with a draw- 


course 


ing account, according to their ability. The principal feature, however, 
will be the expenditure for servicing machines. 
— ~P>- 


“Chain Store Development in Great Britain” 

The United States Bureau of Foreign and Domestic Commerce has pub- 
lished ‘“‘Chain Store Development in Great Britain,’’ which is Trade In- 
formation Bulletin No. 697. It is a study of the growth of this type of 
store and the effects of chain stores on independent retailers. Copies can 
be obtained for ten cents in coin from the bureau or its branch offices, or 
from the Superintendent of Documents, Government Printing Office, Wash- 


ington, D. C., eal 
Denmark Needs No Capper-Kelly Bill 


Commerce Reports] A Danish importer marked certain packaged goods 
with a fixed price, stating that the sale of these products at a lower price 
would lead to prosecution. A Danish retailer, notwithstanding this warn- 
ing, sold the goods below the price fixed by the manufacturer and the im- 
porter. Suit was brought in the Danish courts. The court held that the 
manufacturer and importer were entitled to fix a retail price and that the 
retailer must be considered as guilty of a breach of contract. 

— <——_ 


Foreign Commerce Handbook—1930-31 
The foreign commerce department of the Chamber of Commerce of the 
United States has issued the 1930-31 handbook of that organization. This 
is a convenient compilation indicating the sources of information topics, 
classified, essential to the conduct of an export business. 
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BUSINESS OPPORTUNITIES 


funifties wi 





ed direct f 


business opp 


een recei 
tangible 


wh are we worth followine 


Wants Abroad 


Maracaibo, Venezuela Carlos Jul Marque export representative, I 
0. Box 20, wishe to receive catalogue fr Americar anufacturers it 
the office equipment industry who are nterested in establishing repre 
sentation in Venezuela He perates as a wholesale distributor, and offers 
to give cor ercial infor n regarding dealer ind other prospects ir 


Venezuela 


Paris, France Jean Picard, 8S \ 12 Rue Pasquier (viii) has beer 
organized to supply banks and the better « ‘ f busines ndustries with 
quality checks tock certificates and all financial papers rhe corporatior 
is exclusive agent f i well know! Amer in company making Safety 
papers It is desired to become agent for manufacturers of high class 
appliances which im be ised by the trace which the rganizatior 
caters 


Wanted Here at Home 


Bridgeport, Conn The Universal Business Equipment Company, 164° 
Main street, at Washington avenue i new organization with display 
facilities and a trained sale orgal ition It wishes to establish conne« 
tions with manufacturers of mechanical office equipment, commercial furt 
ture, files, et 

Kalamazoo, Mich The Wh Marker Equipment Company, dealer ir 
fice supplies and sporting goods, moved July 1 to a new location at 707 
Portage street rhe pany wish t eceive latest price lists and 
catalogues fron inufacturet of office furniture and supplies 

New York, N Frank H. Evans, fourth f r, 66 West Broadway 


a commercial stationer specializir n envelop handling irbon paper 





‘ ’ on 

and other iten He «ce re some new line f office specialties 

South Pasadena, Calif.—-Robert L. Parker, 1961 La France avenue, | 
been selling t it-t rder metal furniture everal years Recently he |} 
had the exclusive ile f special aft l unty, to which he } 
added a line f e leaf equipment, which f n well wit S 
He desire now to btain a more direct connection with the if 
line or other items of office equipment Mr. Parker will give up the saft 
line if he gets al het fying I ent He sw ng to trave 
if that work offer he best pportur 


Commerce Department Trade Opportunities 


Inquiries sent to the ft S. Comme e Department from represe) 
tatives abroad Recogonizea busines establishments can secure 
names and addresses on applicatio to the Bureau of Foreigi 
and Domeatic Co merce at Washinaton., o to the district and 
co-operative flices entioning the file numbe of the tra 
opportunities wanted 

Bottle nk witl rks, 60,000 required, Winnipeg Manitoba, Car 
ada.—-No. 46,139; purchase contemplated 

Covers, typewriter ade from oilcloth, Hamburg, Germany N 16,653 
agency desired 

Equipment, office, general, Guayaquil, Ecuador No. 46.378; sole ager 
desired 

Equipment fTice Vienna Austria N 16,170 agency desired 

Erasers, rubbe Lugat Switzerland N 16,461; agency desired 

Furniture fice, metal, and school equipment togota, Colombia No 
16.679 igency desired 

Furniture tee Guayaquil, Ecuador N 146.378: sole agency desired 

Furniture fice, Hamburg, Germany N 16,653; agency desired 


Paper, checl fety type, Sao Pau Brazil.—No. 46,359 
sired 


Paper (stationer for offices, Guayaquil, F jor.—No. 46,378: agency 
desired 

Pencils, lead nad ther Tes ipplie (; |, Eeuador No. 46 
378; agency desired 

Pens, fountain, and lead pencils, seconds or rejects, Shanghai, China 
No. 46,232; purchase contemplated 

Pen fountalt ind mechanical pencil Medan, Sumatra No. 46.43 
agency desired 

Key tor rubber for typewriter Hamburg Germany No 16.6 
igency desired 

Machinery, pen |] t manufacturing, Venice Italy No. 46,764 put 
chase contemplated 

Machine adding ‘ nd hand, Berlin, Ger ny N 16,169; purel 
ontemplated 

Machine adding and calculating, new and rebuilt, Danzig No. 46,770 
ngency desired 

Machines, addre ng, new and rebuilt, Conception, Chil No. 46.770 


igency desired 


Machines, bookkeepit second hand 


purchase contemplated 

Machine bookkKeeping Danzig, new and rebuilt No 16,770 iger 
desired 

Machines, calculating, Vienna, Austr N 146,170; agency desired 

Machines, general, for offices, new nd rebuilt, Danzig N 16.770 
agency desired 


Machines, typewriter, Vienna Austria N 16,170 gency desired 


Numbers, luminou for dwelling fT ling et reronto, Or 
tario, Canada N 16,716 igency desired 

Scales Adela ide Australia No 16,186 rchase nd agency ! 
ten plated 

Scales, dial, Concey t Chil N 16 AL) en lesired 

Supplies, office and sect Cagua rr. KR ‘ it 21 gency desired 

Supplies fice. Vienr Austria N 16.361: purel , r agency 
templated 

Supplis tat \ \ N 16.361 rcha r ager 

ntemplated 

Nweten urd \ i itog } rt Cor , o N 
16.650: age yd i 
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The United B au of Foreign and Domestic Cor erce } i 
buted Spe r N °10 liv f regional r rr i ' 
Considerat g he Sale f Amer iT s in Finland T) 

a y *. etir nt fre t iblished manufacturers nd 
xporter Finr ns prefer to deal direct with manufacturers ir 
stead of gh ‘ ental sale agent 





APPLIANCES 


OFFICE 


U. S. Supplies World with Erasers and Bands 


i merce teports ] Perhaps nothing has been more phe nomenal in the 
United States exports of rubber goods than our trade in rubber bands and 
sers In 1926, t rst year in which they were separately enumerated 


the United Stat ial statistics, exports amounted to a mere 3,647 





inds, valued at $2,288 By 1929 they had increased anyfold--to 
067,345 1 inds it Sevzs 210 
rhe United States practically supplies the world In every country 
where stationery rubber goods are sold the United States leads its nearest 
petitors-—Germany, Japan and the United Kingdon by a wide margin 
I 1929 the United States sent rubber bands and erasers to seventy-seven 
rkets Even in such minor consuming countries as the French islands 
iM elon and St. Pierre, off the coast of Canada, Iceland, Ceylon, Irag 


rahiti and Mozambique, finding outlets for 


products 


In 1929 the 


United States exporters are 


United States Government broke down the classification, 
bringing bands and erasers out separately in its export statistics The re 
ilts for the first year showed that erasers comprised fifty-nine per cent 
nd bands the remainder 
The United Kingdom, always our best market for rubber 
indries and the like, is naturally our best customer for rubber bands and 


specialties 


erasers The trade, however, has been declining precipitately since 1927, 
wing to the increased competition of the domestic manufacturers. Many 
British concerns produce stationery rubber goods, but it is known that 
North British Rubber Company, of Edinburg, and Victory Rubber Com 


ny, of Leith, are the important manufacturers 
Of the local consumption, American manufacturers are believed to sup- 
slightly less than one-half, British manufacturers furnishing most of 


remainder Goods of continental manufacturers are on the market 
ery limited quantities 
rice, appearance and quality have their appeal upon the British mar 
t, but quality in this line is considered first and price secondary. Orders 
f stationery rubber sundries are usually placed during the first three 
nths of the year, but bulk and filling in orders to replace sales are 
le a required 


general decrease in United States exports of ods so 


! rubber g 
pared with the corresponding period of 


1929, the trade 


n rubber bands and erasers is showing promising results For the first 
four months of 1930 exports of rubber bands have amounted to 230,000 

nds, as compared with 180,000 pounds for the like period of 1929 
Er rs are slightly below 188,000 pounds in 1929 against 191,000 pounds 


Comparative Figures on Exports of Stationers’ Rubber Goods 

exports to principal countries, the re 
countries The figures cover rubber 
1927 and 1928 They are segregated 


following show 
other 
both 


rhe paragraphs 
nder being listed under 
band and eraser combined in 
first time in the figures for 
United (1927) bands and 
ind erasers (1929) bands, $69,480 


erasers, $124,338; (1928) bands 
$106,405 (1929) erasers, $33,708 
Germany (1927) bands and erasers, $28,801; (1928) bands and erasers 
> #61 (1929) 7 erasers, $51,148 


Kingdor 





SO 


2 bands, $8,745 





Mexico—-(1927) bands and erasers, $66,746; (1928) bands and erasers 
S6S8.148 bands, $41,470 (192%) erasers, $10,234 

Canad 7) bands and erasers, $43,126; (1928) bands and erasers, 
€34 89 (1929) bands. $8,476: (1929) erasers, $27,855 

Argentina——(1927) bands and erasers, $43,769; (1928) bands and erasers 
$35,288: (1929) bands, $7,393; (1929) erasers, $25,690 





Denmark—-(1927) bands and erasers, $27,655; (1928) bands and erasers 
$25,948; (1929) bands, $8,515; (1929) erasers, $19,202 

Philippine Islands (1927) bands and erasers, $24,598 (1928) bands 
ind eraser $22,781 (1929) bands, $22,058 (1929) erasers, $2,765 

China—-(1927) bands and erasers, $22,812; (1928) bands and erasers 
$12.80 (1929) bands, $3,691; erasers, $16,619 

Hor Kong-—-(1927) bands and erasers, $28,263 (1928) bands and 

ser $2,175 (1929) bands, $8,063 (1929) erasers, $1,846 

Japat (1927) bands and erasers, $25,376; (1928) bands and erasers 
$28,502; (1929) bands, $1,250; (1929) erasers, $25,633 

\ustralia—-(1927) bands and erasers, $23,314 (1928) bands and 

ser $21,041; (1929) bands, $6,164; (1929) erasers, $11,784 


$180,616; (1928) bands 

$143,635 
bands and erasers, 
$370,119 


(1927) bands and erasers 
(1929) bands, $72,786; (1929) erasers 


i2 
(1928) 


All other countries 

und erasers, $215,045 

Totals—-(1927) bands and erasers, $639,414 

(1929) bands, $258,091 (192 
Mexico Imports Compared te Germany 

Mexics remained second best market of the 





$602,196 ») erasers 


consistently the United 


States since a detailed study of the trade has been available. until 1929 
vhen Germany increased its purchases to such a high figure that Mexico 
to third place Exports to Mexico for 1929, however, were slight'y 
! vy tl e in other years, owing principally to depressed economic con 

! ind political unrest 
The Mexican market offer promising potentialities for the American 
turer for on the whole rubber bands are not universally used by 
he Mexicans and erasers are not in great demand They are, however 
lually being adopted and when internal conditions improve and with 
ter education of the masses, the Mexican market should rival even 

, f the Britist 

4 short time go German made rubber erasers and specialties were so'd 
United State Now the American industry is supplying the German 
ir} t nereasing quantities The bulk of the exports in 1929 was in 
inting to a value of $51,148-—more than the combined exports 
is and erasers during the year 1928 Despite the German preference 


| made goods, the United States « xports of bands and erasers con 
during 1930, and at the rate they are 
vccording to the 
r 1 better market for 1930 


Argentina Takes United States Erasers 


being shipped to 
available statistics, Germany will 


e Germatr irket 


The best portion of United States exports to Argentina is in rubber 
er t much as the domestic production of rubber bands is developed 
d gaining favor each year The United States, however, still sup 
‘ ibout eighty per cent of the rubber bands, with the domestic industry 
! up the difference T locally made bands are said to be of in 


ferior quality, but 
The American made 
The Hong Kong 


sell for considerably less than the imported product 
bands retail for about nine pesos per kilo 
ind C 





nese markets may be considered as one Hong 


Kong i nsiderable consumption, but a great many which are im 
rted into Hong Kong are later re-exported to Southern China The bu'k 
f the Chinese consumption come from Japan and Germany, with the 
1 ! f erasers, which come largely from the United States 
Rubber bands and erasers have become extremely popular in Denmark 
which rank iubout our sixth most important market Rubber bands are 
ng the place of wrapping cord to an ever increasing extent, and total 
rly iles are estimated to have reached a value of about $80.040 
l’ractically all the rubber bands used locally are red, and it is estimated 
that the domestic industry, represented only by Schiénning & Arve. sup 


} 


es roughly sixty per cent of the demand 


The Danish rubber band sells at 





AUGUST, 1930 


almost the same prices as the imported ones. The American rubber bands 
have a strong foothold locally and no less than about ninety per cent of 
all imported bands are thought to be of American manufacture Some 
German and a few British rubber bands are also being marketed locally 

Erasers are supplied chiefly through importation from the United States, 
Germany and Great Britain, in the order mentioned It is estimated that 
about fifty per cent of total imports is supplied by American manufac 
turers, who sell in Denmark chiefly through importers, who buy for their 
own account, and sell direct to the retailers. Germany, which ranks as a 
rather close Number 2 in point of sales, is offering very keen competition 
from a price point of view They grant very liberal terms and instead of 
selling their erasers under their own trade name, they often deliver them 
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marked with the wholesalers’ names. British erasers play only a rather 
insignificant part locally 

The only domestic manufacturer within this line is Schignning & Arve, 
who, however, is doing but a limited business. The domestic industry, it 
is estimated, supplies less than ten per cent of the total demand. 

Rubber bands are manufactured in Japan in large quantities. In con- 
sequence, the United States exports of bands have dwindled until in 1929 
they were valued at slightly more than $1,000. The United States, how- 
ever, seems to maintain its own in the trade in erasers, exporting a value 
of $25,600 in 1929. Japan is attempting to build up an export trade in 
rubber bands and is not only concentrating on the adjacent markets, but 
on the South American countries as well, 








1,765,151 Attachment for pencils Hans Register Company, Dayton, Ohio, a corporation 
P. K. Hansen, Staplehurst, Nebr Filed June of Ohio). Filed January 5, 1929. Granted June 
21, 1929. Granted June 17, 1930. Serial No PATENTS 24, 1930. Serial No. 330,457 


372,748 


1,766,940. Stand for visible indexes. Frank 





1,765,157 Envelope Walter Helezer, Chi- 











D. Powell, Chicago, Ill. (assignor to Acme Card 











cago, Ill. (assignor of one-tenth to Joseph Za- Copies of patents herein listed can _ be ob- System Company, Chicago, lil., a corporation of 
jaczek, Chicago, Ill.) Filed April 21, 1928 tained from the Commissioner of Patents, [ilinois). Filed April 25, 1928. Serial No. 
Granted June 17, 1930. Serial No. 271,918 Washington, D. ¢ for ten cents each in 272,599. Renewed March 7, 1930. Granted 
1,765,166. Postal envelope Reginald Lee, cash, postojne e money orders or certified June 24, 1930 
Windsor, Victoria, Australia Filed April 3, check Stamps and personal checks not 1,766,972. Autographic register. Henry Bar- 
1928, Serial No. 267,031, and in Australia accepted. tholdi, Geneva, Switzerland (assignor to The 
November 16, 1927. Granted June 17, 1930 9° _ , a a2 —s : Egry Register Company, Dayton, Ohio, a cor- 
1,765,192. Visible index Alwin Von Auw, aaa hes Granted June 24, 1930 Serial No poration of Ohio). Filed May 2, 1929. Serial 
Brooklyn, N. Y. (assignor to Boorum & Pease 5 1.766.252 Serateh shect or pad helder No. 359,755, and in Switzerland June 18, 1928. 
Company, New York, N. Y., a corporation of taishes He idenreich, St. Louis, Mo Pviled June Granted June 24, 1930 
New York). Filed May 17, 1928. Granted June 6, 1927. Granted June 24, 1930. Serial No 1,767,166. Chair iron. Harry W. Bolens, 
17, 1930. Serial No. 278,587 196.883. F or oo — oo Port Washington, Wis. Filed February 11, 
1,765,193 Visible index Alwin Von Auw, "1766 er Mechanical pencil Henry Tur 1929. Granted June 24, 1930. Serial No. %39,- 
Brooklyn, N. Y. (assignor to Boorum & Pease ner. Kerry Ore Filed June 18, 1929. Granted 223. 
Company, Brooklyn, N. Y., a corporation of June 24, 1930 Serial No 371.830. _ = 1,767,189. Writing pen Gustav J. Seng- 
New York). Filed June 15, 1928. Granted June "1.766.334. Calendar. Alfred S Clecciinininns busch, Milwaukee, Wis. Filed January 7, 1927 
17, 1930. Serial No. 285,581 and George I ‘Glossbrenner Indianapolis Ind Granted June 24, 1930. Serial No. 159,680. 
765,225. Visible loose leaf device. Charles — pijed April 9, 1928. Granted June 24, 1930 1,767,190. Pen support. Gustav J. Seng- 
A y, Rutherford, N. J. (assignor to Boo Serial No 268 32. ; P ee busch, Milwaukee, Wis. Filed November 16, 
rum & Pease Company, Brooklyn, N. Y., a cor . 1.766.352 "Margin bar for hektograph ma- 1928. Granted June 24, 1930. Serial No. 319,- 
poration of New York) Filed May 31, 1928 chines John 'p Pedersen Chics —~y ‘ll rl 899. 
Granted June 17, 1930. Serial No. 282,015 signor to Ditto, Incorporated Chicass. i.. « 1,767,204. Autographic register. Allen B. 
1,765,306 Copyholder Ralph B. Harris, corporation of West Virginia) ‘ Filed August ‘15 Cooke, Danville, Hl. (assignor to The United 
Wilder Kans Filed February 25, 1929 1929 "Granted June 24 1930 Serial No. 386... Autographic Register Company, Chicago, Ill., a 
Granted June 17, 1930. Serial No. 342,593 164. . ; — sos eo — corporation of Illinois). Filed September 14, 
1,765,326 Key action for typewriters and 1.766.353 Autographic register Frank E 1926. Granted June 24, 1930. Serial No. 135,- 
other machines Orville U. Desha, Fort Col Peiffer Dayton, Ohio (assignor to The Egry 151. 
lins, Colo. (assignor of one-fifth to The Desha Reg Seton Company, Dayton, Ohio, a corporation 1,767,205.  Autographic register. Allen B. 
Typelex Trust Estate, Fort Collins, Colo.). Filed of Ohio). Filed January 2, 1929, ‘Granted June Cooke, Danville, Il. (assignor to The United 
January 27, 1928 Granted June 17, 1930 24 1930. Serial No 399 701. . . Autographic Register Company, Chicago, Ill., a 
Serial No. 249,878. = 1.766.416 Window envelope Walter T. Von corporation of Illinois). Filed September 14, 
1,765,353 Loose leaf binder and method of Winkler. Chicago, ll. (assignor of ten one 1926. Granted June 24, 1930. Serial No. 135,- 
manufacturing the same. Don D. Myers, Toledo, hundredths to Von Winkler Chemical Company, 152 
Ohio. Filed March 14, 1928. Granted June 17, a corporation of Illinois, forty-five one-hun- 1,767,207. Card throwing machine. Labur- 
1930. Serial No. 261,549 dredths to Samuel , "Weis and forty-five ton A. Gale, Belmont, Mass. ee by mesne 
1,765,503 Typewriting machine Jesse A one-hundredths to Marim Gentile ‘Chicago TIL) assignments to Remington Rand Inc., New York, 
B. Smith, Stamford, Conn. (assignor to Under- Filed August 27, 1928 Granted June 24, 1930. N. Y., a corporation of Delaware). Filed Jan- 
wood Elliott Fisher Company, New York, N. Y., Serial No. 302.314. : a a ios uary 24, 1927. Granted June 24, 1930. Serial 
a corporation of Delaware) Filed January 13, 1.766.486. Chair David R. Collier No. 162, 993 
1927. Granted June 24, 1930. Serial No. 160, Gardner, Mass. (assignor to Collier-Keyworth 1,767,237. Duplicating machine. Geraldine 
589 , Company, Gardner, Mass., a corporation of Phin Ciark, Victoria, British Columbia, Canada. 
1,765,507. Combined typewriting and adding Massachusetts) Filed February 27 9 Filed July 10, 1928. Granted June 24, 1930 
machine. Burnham C. Stickney, Hillside, N. J Granted June 24, 1930. Serial No. 25 7.467 a Serial No. 291,516. 
(assignor to Elliott-Fisher Company, New York, 1.766.640. Check writer. Alfred E. Ise hinger, 1,767,247. Typewriting machine for the blind, 
N a corporation of Delaware) Filed Philadelphia, Penna. Refiled for abandoned ap- Alfred G. F. Kurowski and Charles M. Law- 
August 11, 1922. Granted June 24, 1930. plication Serial No. 265,219, filed December 4, rence, Brooklyn, N. Y. (assignors to Under- 
Serial No 81,051 1918 This application filed March 18, 1926 wood Elliott Fisher Company, New York, N. Y., 
1,765,568 Visible index system Herbert Granted June 24, 1930. Serial No. 95.814. a corporation of Delaware). Filed May 1, 1926 
Austin Consor, Harold Louis Matthes, and 1,766,728. Fountain pen. Hugo Stein, Vienna, Granted June 24, 1930. Serial No. 105,932. 
Albert G. Wuest, Monroe, Mich. (assignors to Austria’ Filed October 19, 1928. Serial No. 1,767,257. Index device. James H. Rand, 
The Weis Manufacturing Company, Monroe 313,609, and in Austria December 3, 1927. North Tonawanda, N. Y. (assignor to Remington 
Mich., a corporation of Michigan). Filed Sep Granted June 24, 1930. Rand Inc., New York, N. Y., a corporation of 
tomer 15, 1955. Granted Sune 38, 1980. Gortal 1,766,777. Extensible and collapsible envelope Delaware). Filed June 11, 1924. Granted June 
No 22,998 7 ; : file. Alice C. Crull, Inglewood, Calif. Filed 24, 1930. Serial No. 719,306. 
C 1,765,579 Loose leaf binder Edward F April 3, 1929. Granted June 24, 1930. Serial 1,767,278. Typewriting machine. William A. 
iraf, Grand Rapids, Mich (assignor, by mesne No. 352.199 Dobson, Bridgeport, Conn. (assignor to Under- 
assignments, to Cyrus B. Newcomb, Grand Rap- 1,766,935 Adjustable eraser Arthur A wood Elliott Fisher Company, New York, = 
ids, Mich ). Filed May 3, 1926 Granted June Page, Racine, Wis. Filed July 1, 1929. Granted a corporation of Delaware). Filed i 21, 
24, 1930. Serial No. 106,193. : June 24, 1930. Serial No. 375,084 1927. Granted June 24, 1930. Serial No. 207,- 
Bi 765,697 Calculating machine Nelson FP 1.766.937 Autographic register William C 363 
Palmer and Wilmer B. Herron, Butler, Penna I’teiffer, Dayton, Ohio (assignor to The Egry 1,767,381. Loose leaf binder of the flexibie 


Filed March 19, 1928 Granted June 24, 1930 


thong type Percy Charles Gidley Lake, Lon- 
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Serial No. 262,970. , : don, England. Filed September 12, 1928. Serial 

»™ eeeche. _———s a. ee : No. 305,529, and in Great Britain November 8, 
’ ORKIVn, . assigne 0 Qo7 : ~ 9 “ 

‘rwood Elliott Fisher Company, New York, The SERVICE BUREAU of Mi iet.eee' Manttelding dovies Albert W 
a cor poration of Delaware) ‘iled No . ° ° i - > . ; 

rember 10/1986. Granted June 24, 1990. Serial || Office Appliances is for the || welzner, Dayton, (hie (asiignor, to, John @ 

No 7 ° . Sherman, , 4 puee So . 

Near te Typewriting machine Alfred G Exclusive Use of Subscrib- Granted June a4, 1930. Serial No. 580,375. 

F. Kurowski, Brooklyn, N. Y. (assignor to d Ad ti 1,767,471. Calendar-pad stand. Ralph Muhi- 
Underwood Elliott Fisher Company, New York, ers an vertisers backer, Chicago, Ill. (assignor to Wm. P. Green- 
, & corporation of Delaware). Filed May hill « Son, a copartnership consisting of Wil- 

31, 1929. Granted June 24, 1930. Serial No In the execution its various com- liam P. Greenhill and Harold Greenhill, Chicago, 
287 missions this bureau calls upon -- lll. Filed a a my Granted June 

1,765,742 Rookkeeper’s des leorge tically every member of the staff. It 24, 1930. Serial No. 318,740. 

Schuis. (Re gh RS hay AS answers by personal nae = bw 1,767,486. Cash drawer manifolding device. 
and Erbe Manufacturing Company, Rochester, held, it ee eee pa a John Q. Sherman, Dayton, Ohio (assignor, by 
N. Y., a corporation of New York). Filed articles of office equipment. supplies direct and mesne assignments, to The Standard 
March 21, 1927. Granted June 24, 1930. Serial names of manufacturers of any article Register Company). Filed May 2, 1923. Granted 
No. 176,981. wanted, puts man and job together, June 24, 1930. Serial No. 636,239. 

1,765,901. Pen for drawing and ruling pur- prepares advertising copy, furnishes 1,767,555. Tab. Walter R. C. Rowan, Pitts- 
poses Rudolf Blanckertz, Berlin, Germany lists of desirable agents and dealers burgh, Penna. Filed September 28, 1928. 
(assignor to the Firm: Heintze & Blanckertz, in nearly every country, aids foreign Granted June 24, 1930. Serial No. 309,015. 
Berlin, Germany). Filed October 2, 1926. Serial dealers in securing U. S. A. lines, and 1,767,562. Fountain feed drawing pen. Jo- 
No. 139,152, and in Germany October 5, 1925 in many other ways performs useful seph Szinay, New York, N. Y. Filed October 
Granted June 24, 1930 service, all without charge. Subscrib- 15, 1928. Granted June 24, 1930. Serial No. 

1,765,991. Method of and apparatus for mak- ers in every land have made, and are $312,413 
ing ink, etc. Amos L. Miller, Philadelphia, manee good use of are aes 1,767,645. Index. Thomas J. Barrett, Los 
Penna. (assignor to The Ault & Wiborg Com- SS i pRB ari 4 Fn cae, Angeles, Calif. Filed August 18, 1926. Granted 
pany, Cincinnati, Ohio, a corporation of Ohio) Subscribers’ requests for catalogues to June 24, 1930. Serial No. 129,940. 

Filed February 28, 1927. Granted June 24, bring their files up to date or to re- 1,767,673. Key lock for calculating machines. 
1930. Serial No. 171,523 place the file in case of fire or other Allen A. Horton, Plymouth, and Charles Marti, 

1,766,072 Paper file Marcus M. Hansen, form of destruction, are broadcast Livonia Township, Wayne County, Mich. (as- 
Seattle, Wash. Filed February 10, 1927 in a bulletin which is mailed fre- signors to Burroughs Adding Machine Company, 
Granted June 24, 1930. Serial No. 167,128. quently to leading manufacturers. Detroit, Mich., a corporation of Michigan). 
1,766,239. Gum labeling machine. Maxwell Filed March 5, 1928. Granted June 24, 1930. 
Zurndorf, Baltimore, Md Filed January 4, Serial No. 259,168. 
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1,767,689. Manifolding machine Albert W 


Metzner, Dayton, Ohio (assignor to John Q 
Sherman, Dayton, Ohio) Filed July 22, 1929 
Granted June 24, 1930 Serial No. 380,170 


1,767,721 Carriage equipment for account 


ing machines Arthur 8S. Trew, Detroit, Mich 
(assignor to Burroughs Adding Machine Com 
pany, Detroit, Mich., a corporation of Mich 
igan) Original application filed July 3, 1924, 


Serial No. 724,086 Divided and this applica 




















tion filed March 16, 1927 Serial No. 175,642 
Granted June 24, 1930 
1,767,765 Adding machine Harry Land 
siedel, Cincinnati, Ohio (assignor, by mesne 
assignments, to Remington Rand Inc., New 
York, N r., a corporation of Delaware) Filed 
April 20, 1923. Granted June 24, 1930. Serial 
No. 633,374 
1,767,784 Autographiec register Allen B 
Cooke, Danville, lil. (assignor to The United 
Autographic Register Company, Chicago, Ill., a 
corporation of Illinois) Filed October 27, 1926 
Granted June 24, 1930. Serial No. 144,610 
A Cue —_ = . 
— 7 _ 
) * —— 
~-— 7 ai Somer 
a|° — 
P | — | 
4 
> } 
| s 
_— “\ ' 
t u 
| } oe 
| | 
| 
1,769,255 ! 
' 
. — 
y 
’ » 
© yi ev 
1,769,321! 











John ¢ 
1928 


Attachment for pencils 
Filed March 30 
Serial No. 265,945 


1,767,948 
Taylor, Anaconda, Mont 
Granted June 24, 1930 

1,767,950. Table and lap drawing and reading 


stand William E. Westbrook, Tiffin, Ohio 
Filed July 6, 1929 Granted June 24, 1950 
Serial No. 376,419 

1,768,113 Indicator for drawers John Rus 


sell Caldwell, Youngstown, Ohio (assignor to 
The General Fireproofing Company, Youngstown, 


Ohio, a corporation of Ohio) Filed June 4, 
1929. Granted June 24, 1930. Serial No. 368, 
374 

1,768,151 Loose leaf binder William A 


Ringler, Philadelphia, Penna Filed August 19, 
1925 Granted June 24, 1930 Serial No 
51,109 

1,768,155. Typewriter. Adolf Fritz Schauss, 


Frankfort-on-the-Main, Ger 











Oberursel, near 
many Filed April 25, 1927 Serial No. 186, 
408, and in Germany November 30, 1926 
Granted June 24, 1930 
4? \) > 
“ , 
Se 
= 
1,768,735) 
f a - 
5 Pat | _j 
3 , 770,.412N 
, 





4\766,072 “© « 


No. 1,769,255 


Card, Jamestown, N. Y. (assignor to Jamestown Metal Equipment Co., 
Inc.), Jamestown, N. Y., a corporation of New York. Serial number No. 1,767,237. 
179,317. dine Phin Clark, Victoria, 


No. 1,768,731 


Kansas City, Mo. Serial number 290,326. 
No. 1,766,728 
Vienna, Austria 
No. 1,768,862. 
ented July |, 


Serial number 313,609. 


Serial number 278,365. 


1,767,792 Combined typewriting and com 
puting machine Frederick A. Hart, New Brit 
iin, Conn. (assignor to Remington Accounting 
Machine Corporation, New York, N. Y., a cor 
poration of New York) Filed February 18 
1926, Serial No 89.134 Renewed April 12 
1930 Granted June 24, 1930 

1,767,875 Typewriting machine George G 


Reming 


Going, Middletown, Conn. (assignor to 

ton Typewriter Company, Ilion, N. Y., a cor 
poration of New York) Filed November 11 
1927 Granted June 24, 1930 Serial No. 232 
ys? 

1,767,876 Typewriting machine George G 
Going, Middletown, Conn. (assignor to Reming 
ton Typewriter Company, lion, N , a cor 
poration of New York) Filed February 21, 
1928. Granted June 24, 1930. Serial No. 255 
71 

1.767.877 Typewriting machine George G 
Going, Stamford, Conn. (assignor to Reming 


ton Typewriter Company, Ilion, N. Y., a cor 


poration of New York) Filed May 23, 1929 
Granted June 24, 1930 Serial No. 365,426 

1,767,878 rypewriting machine George G 
Going, Stamford, Conn. (assignor to Remington 
rypewriter Company, Ulien, N. Y., a corporation 
of New York) Filed May 28, 1929 Granted 
June 24 1830 Serial No 166.623 

1,767,908 Envelope sealer Benjamin Zuck 
erman, Jr New York, N. ¥Y Filed December 
21, 1928 Granted June 24, 1930 Serial No 


327 567 


Metal furniture; patented July |, 


Desk, table top, and counter edging; patented July |, 
1930, by Samuel C. Awbrey, Kansas City, Mo. (assignor to Ethel Awbrey). 


Fountain pen; patented June 24, 1930, by Hugo Stein, 


Piate-feeding mechanism for addressing machines; pat- 
1930, by August L. Schultz, Cleveland, Ohio (assignor to 


The American Multigraph Co.), Cleveland, Ohio, a corporation of Oho No 
24, 1930, by Alice C. Crull, Inglewood, Calif. 


1,769,321. 
1930, by Louis Toth, New York, N. Y. 
Duplicating machine; patented June 24, 1930, by Geral- 


1930, by Earle James No. 


291,516. 
No. 1,770,424. 
heimer, Chicago, III. 
No. 1,766,072. 
sen, Seattle, Wash. 
No. 1,765,579. 


1,766,777. 


1,768,164 Envelope Nathan Sternheimer, 


Richmond, Va Filed December 28 1928 

Granted June 24, 1930. Serial No. 329,015 
1,768,166 Typewriting machine Joseph E 

Straub, Syracuse, Y. (assignor to Reming 


liion, N. ¥ a cor 

Filed June 7, 1927 
Serial No. 197,063 

leaf memorandum pad 

O'Connell, London, On 

August 2, 1928 Granted 


Company, 
York) 
1930 


ton Typewriter 
poration of New 
Granted June 24, 
1.768.266 Loose 
holder Thomas P 
tario, Canada Filed 
June 24, 1930 Serial No. 297,044 
1.768.343 Loose leaf binder 
Stuart, Buffalo, N. Y. (assignor to 
Rand Inec., Buffalo, N. Y.) Filed 


Nicholas H 
Remington 
March 13, 


1929. Granted June 24, 1930. Serial No. 346,- 
“04 

1,768,467 Filing drawer Le Roi Earle 
Hutchings and Joseph D. Lear, Buffalo, N. Y 


mesne assignments to Remington 
York, N. Y., a corporation of 


(assignors by 
Rand Inc., New 


Delaware) Filed February 15, 1927 Granted 
June 24, 1930 Serial No. 168.455 

1.768.694 Mechanical pencil Charlies R 
Keeran, Evanston, Ill. Filed December 10, 1928 
Granted July 1, 1930 Serial No. 324.854 

1,768,715. Price ticket holder. Hermann Hopp 
and Leo Hopp, New York, N. Y Filed January 
20, 1927 Granted July 1, 1930 Serial No 


162,286 
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1,768,731. Desk, table top and counter edg 
ing Samuel C. Awbrey, Kansas City, Mo 
(assignor to Ethel Awbrey, Kansas City, Mo.) 


Filed July 5, 1928. Granted July 1, 1930. Serial 


No. 290,326. 


1,768,753. Copyholder. Charles Fensky and 
Harvey J. Readey, St. Louis, Mo Anna K 
Readey administratrix of said Harvey J. Readey, 
sed Filed November 24, 1928 Granted 
1930. Serial No g 





decea 
July 1, 321,533 

feeding mechanism for ad 
dressing machines August L. Schultz, Cleve 
land, Ohio (assignor to The American Multi 
graph Company, Cleveland, Ohio, a corporation 


1,768,862 Plate 


of Ohio). Filed May 17, 1928 Granted July 
1, 1930. Serial No. 278,365 

1.768.917 Work support for addressing and 
other machines. Cecil C. McCain, Glen Ellyn 
lll. (assignor to Addressograph Company, Chi 
cago, Ill., a corporation of Delaware) Filed 





2 . e 
LJ Ws 
of ISLZZ2a 
9 1,768,862 

==> 


1,766,728 





Combined fountain pen and blotter; patented July |, 


Serial number 243,297. 


British Columbia, Canada. Serial number 


Stamp pad; patented July 15, 1930, by Edgar A. Oppen- 
Serial number 345,202. 

Paper file; patented June 24, 1930, by Marcus M. Han- 
Serial number 167,128. 

Loose-leaf binder; patented June 24, 1930, by Edward 
F. Graf, Grand Rapids, Mich. (assignor, by mesne assignments, to Cyrus 
B. Newcomb), Grand Rapids, Mich. 
Extensible and collapsible envelope file; patented June 


Serial number 106,193. 


Serial number 352,199. 


February 2, 1929. Granted July 1, 1930. Serial 
No. 337,054 

1,768,120 Loose-leaf binder James C. Daw 
son, Webster Groves, Mo. (assignor to Elma 


N. Dawson, Webster Groves, Mo.). Filed Novem- 


ber 12, 1929. Granted July 1, 1930. Serial No 
106,681 

1,769,200 Loose leaf binder Ernest Black- 
burn, Mount Lebanon, Penna Filed February 


23, 1929 Granted 1930 Serial No 


341,909 


July 1, 


1,769,255. Metal furniture. Earl James Card, 
Jamestown, N. Y. (assignor to Jamestown Metal 
Equipment Company, Inc., Jamestown, N. Y., a 
corporation of New York) Filed March 29, 
1927. Granted July 1, 1930. Serial No. 179,317 


1,769,321 
ter Louis Toth, 
uary 21, 1928 
No. 243,297 

1,769,235 Window 
Conner, Fairview, Okla 
Granted July 1, 1930. Serial No 


Combined fountain pen and blot- 
New York, N. Y Filed Jan- 
Granted July 1, 1930 Serial 


ventilator 
Filed March 26, 
350,026 


Fayette M 
1929 


1,769,395 Loose leaf sheet. John Selden, St 
Johns, Quebec, Canada (assignor of forty-nine 
one-hundredths to Herman Zotti). Filed April 3, 
1928 Serial No. 267,004 Renewed February 
13, 1930. Granted July 1, 1930 
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MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 


Man's 


true progress comes through establishing these truths in his consciousness and direct- 
ing his thoughts, words and acts in accordance with principle. 


“We are part of one great Life, which 
knows no failure, no loss of effort or 
strength, which ‘mightily and sweetly order- 
ing all things’ bears the world onwards to 
the goal. The notion that our little life is 
a separate independent unit, fighting for its 
own hand against countless separate inde- 
pendent units, is a delusion of the most tor- 
menting kind. So long as we thus see the 
world and life, peace broods far off on an 
inaccessible pinnacle. When we feel and 
know that all selves are one, then peace of 
mind is ours without any fear of loss. 

“All our troubles arise from thinking our- 
selves as separated units, and then revolving 
on our own mental axes, thinking only of 
our separate interests, our separate aims, 
our separate joys and sorrows. Some do 
this as regards the lower things of life and 
they are the most dissatisfied of all, ever 
restlessly snatching at the general stock of 
material goods, and piling up useless treas- 
ures. Others seek ever their own separate 
progress in the higher life, good earnest peo- 
ple, but ever discontented and anxious.”— 
Mrs. A. Besant—“Thought Power.” 

*x* * x 

“The infinite life of the world, clothed and 
expressed through, and radiant in, its ver- 
dure and color of matter, is one. Its power, 
its beauty, its thought and order, its justice 
and truth, are one. Its one essence is good 
will or love, its highest of names. It we 
suffer these great words to suggest to us, at 
least, provisionally, the idea of a real person, 
we do not mean person in the sense of limi- 
tation. The word ‘person’ serves rather to 
unify the most complete attributes of being, 
namely, consciousness, will, love. These 
being unified seem to constitute true per- 
sonality. Such is the modern conception of 
God. We do not arrive at this thought, as 
men once tried to do, by subtracting all at- 
tributes away and calling that which was 
left God. We take the positive away. We 
add all worth and virtue. God is all reality. 
This ts no ‘a-priori’ reasoning. It is the de- 
duction from the most significant facts of 
life. 

“= * * ‘The human person answers 
back in all essential characteristics to the 
infinite person. They must correspond. 
The universe, in all its ethical and spiritual 
fruitage, is that which the life of God con- 
stitutes it. You thus know God through 
knowing man at his highest.”—C. F. Dole, 
“The Ethics of Progress.” 


oe = a 


“The tendency of the human mind is al- 
ways and everywhere much the same; the 
individual thinks of the years of his child- 
hood as golden years; the nation or race 
thinks of the age of its childhood as a golden 
age. Most peoples of the past have either 
worshipped their ancestors, or at least have 
thought of their ancestors as in some way 
more than human. Institutions, or customs, 
or traditions, or writings, or heritages of 
any kind that have descended through many 
generations have invariably tended to be- 
come sacred in the eyes of those to whom 
they have fallen. Particularly has this al- 
ways been the case in the more fixed and 
less progressive civilizations of the East, 
where originated the great bibles* of the 
world. Hardly one of these bibles—indeed, 
hardly one of the writings or fragments of 
which any bible is made up—seems to have 
been regarded as in any true sense sacred 
when it first came into existence. What the 
fathers prized the children venerated, and 
the children’s children lifted up into the 
miraculous and the divine.”—“The Bible, 
Its Origin, Growth and Charter,” Sunderland. 

i 

“Life is a perpetual adjusting of action to 
circumstance; and the good life is a wise 
adjusting to an orderly social environment 
according to a rational scale of values. 
* * * We are at the threshold of a new 
Age of Reason; and if it is not to end, like 
its predecessor, in violence and disaster, it 
can only be because we may hope to find in 
the science of human nature truer premises 
from which Reason may set out on its great 
task of taking the place of rejected tradi- 
tions and of simple faith in revealed religion. 

“Only psychology, the science of human 
nature, from its key position at the converg- 
ing point of the biological sciences and the 
base of all the human sciences, can yield us 
that guidance which we so desperately need, 
can provide the knowledge requisite for an 
adequate philosophy of life, for the forma- 
tion of a scale of values that may guide us 
aright in the strange new environment that 
science has created.”"—A writer in “Psy- 
chology.” 

*The Sacred Books or bibles, The Veda of the 
Brahmans, The Tripitaka of the Buddhists, The 
Avesta (or Zend-Avesta) of the Parsees or Per- 
sians, The Five Kings or Chinese Sacred Books 
of Confucius, The Tao-te-king, or Chinese Sacred 
Book of Tao-tse, The Mohammedan Koran, The 


























Jewish Bible—The Old Testament, The Chris- ' 
tian Bible—The Old and New Testaments. ‘y 
SSS 

















Airview of downtown Detroit, 
showing Belle Isle, a beautiful 
park, in the left background. 
Two great conventions will be 
held in Detroit this year—the 
National Typewriter Dealers’ 
Association August 18, 19 and 
20, and the National Stationers’ 
Association October 6, 7, 8 and 9. 
The city is capitally located for 
conventions. It is easily accessible 
from all points of the compass 
both by water and by rail and has 
many points of historic interest 
connected with the early French 
and English occupation of the 
territory. 
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Some Important Conventions 

44 This fall the « ity of Detroit will be the scene of 
the two principal national conventions in the ofhce 
equipment field—the annual convention of the Na- 
tional Typew riter Dealers Association at the Book- 
Cadillac hotel on August 18 to 20, inclusive, and to 
that of the National Stationers Association at the 
same place on October 6 to 9, inclusive. Both asso- 
ciations have the good fortune to be ably officered ; 
in readiness for each convention elaborate programs 
are in course of preparation, and men of experience 
and ability have been chosen to present addresses 
and head discussions on matters of practical moment 
to the members of the re spe ‘ctive associations. 

The typewriter men’s organization is headed this 
year by James P. Ward of Chicago, president of one 
of the foremost typewriter rebuil: ling concerns in 
the world. We could name nobody more familiar 
with the problems of dealers and at the same time 
intimately cognizant of the policies which manufac- 


turers regard as necessary in the conduct of their 
businesses. To reconcile both in due measure and 


to bring about reasonable cooperation between the 
several elements of the industry, each essential to 
the well-being of the others, is the delicate task of 
the association executive and his staff. Both sense 
and sentiment enter into the problem, as well as a 
certain altruism which at the same time is not for 
getful of a self-interest. At the time of 
writing the program of the typewriter men’s conven- 
tion is complete, and we learn that there is the cer- 
tainty of a large and enthusiastic attendance of deal- 
ers from every part of the country. Under the efh- 
cient leadership of able officers the association will 
take a iong stride forward in the service it will give 
to its membership in the coming years. 

The National Stationers Association, with the rec- 
ord of more than a quarter of a century behind it, is 
headed by a practical stationer—Arthur J. Walker 
who is also a university man and an experienced and 
forceful speaker. He is vice-president of the Farn- 
ham Printing and Stationery Company of Minneap- 
olis, which position he achieved by industry and 
sound thinking, starting at the bottom of the ladder. 
He has advanced in the association through minor 
offices, including a successful period as regional gov- 
ernor in the district in which he lives, and is today 
one of the foremost men in the stationery trade. 

Mr. Walker has traveled this year to almost every 
regional meeting which has been held, everywhere 
presenting the advantages of associated effort for 
the betterment of the industry through the success 


necessary 


of the individual working along sound merchandis- 


ing lines. From coast to coast he has urged dealer 
attendance at meetings, and has so well presented 
the association idea that it is practically certain 
there will be a larger dealer attendance at Detroit 
next October than has ever heretofore attended 
stationers convention. 

As usual, Office Appliances will be on the ground 
prepared to illustrate and report the activities of 
both conventions. 

The third important national convention this fall 
is in an intimately allied industry—the stamp trade. 
The annual meeting of the International Stamp 
Manufacturers Association will be held at St. Louis 
October 6 to 9, coincident with the stationers con- 
vention at Detroit. This, too, will be an important 
and well-attended event. The organization functions 
well; its meetings are always instructive, and its of 
ficers are well selected from men who are recognized 
as leaders in the industry. 

Finally, we have this fall two other annual meet- 
ings in the office equipment field—we refer to the 
Office Appliance Manufacturers Institute, whose an- 
nual meeting will take place next month at Atlantic 
City, and the National Wholesale Stationers Asso- 
ciation convention, which will be held sometime this 
fall. Both of these associations are ably conducted 
and perform valuable service to the industry. 


od 


The Outlook 


@@0On another page is some comment on Canadian 
conditions in answer to an article in the previous 
issue. This comment should be read by manufac- 
turers as well as dealers in this industry because it 
shows that Canada is not in the doldrums but, on 
the other hand, is coming forward vigorously in the 
world of trade. What can be said of Canada we be- 
lieve is largely true of the United States. 

In our own field during the last few months busi- 
ness conditions in certain spots have shown up very 
well. It requires only a slightly renewed activity in 
general business to make itself quickly manifest in 
the field of office equipment. 

In recent commercial journals we observe the fact 
that exports of farm machinery have recently set a 
new high mark. We also note that shipbuilding is 
gaining. It is stated on absolute authority that busi- 
ness for the week ending July 19, as measured by the 
volume of check transactions, showed an increase of 
sixteen per cent over that of the preceding week, but 
was somewhat below the level of the correspond- 
ing period in 1929. Bank loans and discounts were 
greater than both the preceding week and the same 
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period in 1929, while representative stocks registered 
marked gains over the previous week. 

Another straw pointing the way of the wind ap- 
parently is found in the fact that the Stewart-Warnes 
Corporation voted the payment of a quarterly div- 
idend of fifty cents a share, placing the stock on a 
two-dollar annual basis as against the distribution 
of twenty-five cents a share three months ago when 
the yearly rate was reduced to one dollar a share 
from three fifty. Earnings of the corporation and 
its related corporations showed a material improve- 
ment over the profits of the preceding three months. 

Still another straw: The Radio Corporation of 

\merica-Victor Company on July 25 added seven 
thousand workers to its plant in Camden, New Jer- 
sey. President E. E. Shumaker said: 
“If the pessimists will go back to work, they will 
realize that there is nothing fundamentally wrong 
with business or the country. People will spend 
more. 

“We are going to proceed on that basis until we 
are convinced we are wrong.” 

The company has set as its goal in its August pro- 
duction an output of nine thousand radio sets daily. 

Coincident with Mr. Shumaker’s announcement 
came one from A. A. Masterson, treasurer of Amer- 
ican Chicle Company, to the effect that a greatly in- 
creased volume of orders had necessitated the em- 
ployment of a night force in the company’s Long Is- 
land plant. 

Office Appliances presents the foregoing to show 
that there is now something more than a trend to- 
ward improvement tn business. Business leaders are 
thinking constructive thoughts and we believe that 
the fall and winter which are before us will do much 
to make up for the quiet business of the earlier part 
of the year. 

If everyone would realize that in the nature of 
things it is not possible for every vear to be better 
than every other year, we would have less talk of 
hard times and more willingness to get out and work 
to make business better. There must be ebb and 
flow to keep the balance of nature even. Everybody 
cannot make record profits all the time. With that 
understood it is well to work for reasonable profits 
and be glad of anything extra that comes. 

— 
For an Unusual and Appreciated Message—Our 
Thanks! 

& & On July 4, the Postal Telegraph Company 
delivered to us the following message radio-ed from 
the air above Switzerland on the same day: 
C 348 Wireless via RCA 

Radio Luftschiffgrafzeppelin Norddeuchradio 

1400 July 4 1930 

Evan Johnson Editor Office Appliances 

South Dearborn street Chicago 

Forty leading European salesmen Underwood 

lliott Fisher Sundstrand at annual convention 

Fourth of July in a one day flight over Switzer- 

land on airship Graf Zeppelin send greetings 

from high over the Alps to our trade’s foremost 
journal 


Lecher European Manager 838A 


The day on the Graf Zeppelin was the big feature 
at the convention of the European Quota Club Un- 
derwood Elliott Fisher Sundstrand Company, with 
the members guests of the company and of Joseph 
Lecher, European manager. 

High in the azure, the party may have had a closer 
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view of the U-E-F-S star which the European dis- 
tributors help to keep in the ascendant. Below them 
a view of unrivaled scenic grandeur; a panorama of 
lofty peaks with cities and towns spotting the 
heights and the verdant valleys. 

Far down, appearing but a dark line between 
mountain ranges, the pass through which went the 
Helvetians to meet Julius Caesar and his legions. 

Elsewhere a tiny green spot near a little lake. The 
field of Sempach, where Arnold von Winkelried in 
the fourteenth century freely laid down his life as 
a sacrifice on the altar of patriotism, and won free- 
dom for his country and imperishable fame. 

And from the great heights a certain little group 
of spires and trees. Geneva. Where Servetus, 
burned at the stake by John Calvin, gave impetus to 
freedom of religious thought. 

A tiny spot at the south near the French border, 
Ferney, where the frail but mighty Voltaire spent 
many productive years. Voltaire! A very torch of 
liberty which has illuminated all times since! 

A trip over Switzerland by air or land opens his- 
tory at some of its most stirring chapters. From 
the hard seat of our ancient desk chair we have 
thrilled with Friends Lecher, Hale, Stevenson and 
others on the great adventure. 

We are thankful that there should come even a 
thought of us when the mind would naturally be en- 
gaged with things at hand and we are grateful for a 
message so generous of good will. 


+ Oe 

Business in Canada Is Good, Not Bad 
Several Canadian office equipment men have 
taken exception to some of the statements in the ar- 
ticle, “Survey of Office Appliances in Canada,” by A. 
B. Wakefield, published in Office Appliances for 
July. Particular exception seems to have been taken 
to his description of general business in Canada as 
“desperately bad.” His comments regarding long 
hauls and consequent cost of transportation are de- 
clared to be misleading, because the same conditions 
are to be found in the United States. Our correspond- 
ents appear to question the source of Mr. Wake- 
field’s information where he indirectly quotes a 
United States manufacturer, who “pointed out that 
local firms are maintaining big turnovers, but never- 
theless have difficulty in making ends meet.” 

One of the best known stationers in Canada—a 
man who has received many honors at the hands of 
his fellow stationers and doubtless will receive many 
more, makes the following comment upon Mr. 
Wakefield’s article: 

“TI feel that some of the statements in the article 
should be clarified or corrected. 

“TI was rather surprised at Mr. Wakefield’s com- 
ment regarding traveling conditions, and particu- 
larly his reference to the train service between Parry 
Sound and Toronto. Why he picked Parry Sound 
as an example, I do not know. It is a small town of 
3,346 population and not an important business 
point. I find that the C. P. R. operate three trains 
daily to Toronto, with a special train every Friday 
at this time of the year. The Canadian National 
operates either three or four trains daily to Toronto, 
with a special train on Friday and a special on Sat- 
urday at this season of the year. The distance is 
155 miles, and, in my opinion, the train service is ex- 
cellent. 

“Toronto and Montreal are, of the two 
principal cities, and between these points the C. P. 
R. and the C. N. R. operate twelve trains both ways. 


course, 
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Their equipment is not surpassed by any road I 
know of, and at least one of the C. N. R. trains was 
specially w ritten up not long ago in a leading maga- 
zine as being the fastest passenger train in the world. 

“Mr. Wakefield comments on the difficulty that 
local firms have in making both ends meet. As far 
as our company is concerned, our office furniture and 
equipment department has a turnover of about one- 
third of a million dollars annually. It is the most 
profitable department we have and our company has 
a long record of yearly dividends, indicating that so 
far as we are concerned Mr. Wakefield’s statement is 
quite incorrect. I think I am as favorably situated 
as Mr. Wakefield to comment on the business done 
by other firms in the office equipment field, and I am 
decidedly of the opinion that, with very few excep- 
tions, they are all making exceedingly satisfactory 
progress. I am under the impression, from the ex- 
perience of our own company and from the competi- 
tion which we are meeting, that at least seventy-five 
per cent of the office furniture and filing equipment 
sold in Canada is made in Canada, and I am further 
convinced that our manufacturers are exceedingly 
successful and that their product, from the stand- 
point of quality, is quite the equal of that produced 
anywhere. One company, at least, whose lines we 
sell, enjoys a very substantial export business to 
various parts of the British Empire. 

“In Mr. Wakefield’s paragraph headed ‘A General 
Survey,’ he makes the statement that business gen- 
erally throughout the Dominion has been desperate- 
ly bad. Now I have had many opportunities to size 
up the stationery and office equipment business for 
1929, and I have met a number of merchants who 
have stated that that year was the best year in their 
experience. It is true that 1930 is reflecting some 
sales depression in Canada, as elsewhere the world 
over, but I think you will satisfy yourself if you will 
look up trades statistics of the various countries that 
Canada’s position in the matter of business is un- 
surpassed anywhere at the present time. * * * 
You may be interested to know that the stationers 
in Toronto have expressed to me considerable opti- 
mism regarding present sales conditions. July is un- 
doubtedly better than June with our company, and 
I think that is the general condition of the trade 
here.” 

Views of Two Leading Canadian Manufacturers 

One of Canada’s foremost manufacturers and ex- 
porters of office equipment suggests that Mr. Wake- 
field’s comments regarding freight charges and long 
distances for shipment disclose conditions no differ- 
ent from those which manufacturers have to meet 
in the United States. He states emphatically that 
his company’s dealers, thirty or more of whom are 
located at different important points throughout the 
Dominion, have had no difficulty in “making ends 
meet” and he knows of nobody who experiences try- 
ing times, although business may be a little slower 
just now than it was a year ago. 

Our manufacturer correspondent takes issue with 
Mr. Wakefield on the assertion that business is des- 
perately bad. Statistics, he says, show that condi- 
tions in Canada are better than usual. 

“We do not like the wrong impression to become 
current abroad that we are merely hanging on, when, 
as a matter of fact, we are expanding and growing.” 

Another leading Canadian manufacturer—one of 
the foremost producers of steel office furniture and 
equipment in the Dominion—having both a domes- 


tic and an export business of large proportions, re- 
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plies to the “desperately bad” remark with the state- 
ment that they passed the half-way mark of their 
total sales for last year in the middle of June this 
year, instead of at the end of the month, and the 
salesmen of their two principal branches, Toronto 
and Montreal, working to quotas 15 per cent ahead 
of those last year, rolled up so many orders that each 
branch this year beat its quotas five months in a 
row. Bankers and statisticians will state that for 
the last eight months business has been better in 
Canada than in the United States. 

The Canadian manufacturer takes issue with Mr. 
Wakefield with regard to the latter’s statement that 
English systems are preferred in Canada, stating 
that the Canadian systems enjoy extensive sale and 
that in the Maritimes there are no English systems 
in use. 

Another reading of Mr. Wakefield’s article leaves 
the impression that, aside from the matters upon 
which issue is taken, it is a fair presentation of con- 
ditions. A writer is sometimes betrayed into making 
his general statements too strong, forgetting that 
generalities are never to be relied upon. 

Regarding long freight hauls, there is a point 
which has not been brought out, i. e., in comparing 
Canada with the United States as to freights, it is 
well to remember that the United States has 130,- 
000,000 people and Canada 10,000,000. Admitting 
that Canadians per capita are in the first class as 
users of office equipment, one must concede, never- 
theless, that just at present the big brother on the 
south has the advantage in volume of domestic trade. 


oe 


The Tariff and American Exports 
@@ While we agree in some measure with our * 
European friends with regard to the effects of the 
new tariff law recently enacted, we are obliged to 
take issue with them upon some of the points of the 
controversy. We admit that a considerable percent- 
age of American business men wondered why any 
c hange was made. That attitude, together with the 
active opposition which the bill encountered, was 
responsible for the fact that it was finally gotten into 
such shape that the President would give it his ap- 
proval. The President of the United States is one 
of the best-informed men living on world commercial 
conditions. We are confident to the point of cer- 
tainty that he would affix his signature to no law. 
which could not be administered for the benefit of 
his countrymen and with justice to the rest of the 
world. 

Perhaps the most important feature of the tariff 
law is the new flexible clause. If a foreign country 
believes that any of our tariffs are unduly high and 
prévent competitive shipment into the United States, 
it can present its case to the reorganized Tariff Com- 
mission, which, in collaboration with the President, 
has the power to rectify the rates. It is said that this 
method of dealing with such cases by a semi-judicial 
body is unique in the world’s tariff procedure. 

Office Appliances urges its friends abroad to with- 
hold judgment until it is proved that the American 
tariff is going to be used in such a way as to defeat 
international trade. We are certain that matters will 
not only not be as bad as pictured, but that ways 
will be found to maintain profitable trade relations 
with practically every country in the world. How- 
ever, our belief does not lessen the importance of the 
views of our friends abroad and it is well for us to 
know them. To that end we present the following 
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article from an American office equipment man resi- 
dent in Europe, who has set down his impressions 
from fresh contact with European business men. He 
says: 

“That the passage of the tariff bill and its signing 
by the President is most unfortunate, and particu- 
larly untimely, is manifest throughout Europe. 

“In visiting various continental countries and con- 
tacting closely with representative business and 
banking men, there is heard on every hand talk of 
reprisal, and astonishment that America should have 
taken this action against herself. Indeed, the sur- 
prise has passed the stage of resentful comment and 
crystallized into definite action in Switzerland. At 
Geneva, the center of the watch industry, which 
business has been practically banned from America 
by prohibitive tariff schedules, there has already 
been formed an association of business leaders who 
have pledged themselves to blacklist American 
products and purchase in their stead European mer- 
chandise. This action of the Swiss has been broad- 
cast to other countries and they have been earnestly 
solicited to take similar action, with the result that 
racial barriers are being brushed aside and con- 
certed sentiment is swelling into an ever-increasing 
crescendo of hostility toward American business. 

“This tariff action is particularly harmful to the 
office appliance industry, for the specific reason that 
one European country is now producing highly meri- 
torious products consisting of typewriters, book- 
keeping and calculating machinery, and naturally 
are taking full advantage of the adverse psychology 
toward America by a very insidious publicity propa- 
ganda that is having a tremendous ‘pull’ with the 
European business men. 

“It is a fact that America’s ‘most favored nation’ 
clause has already been stricken from France's com- 
mercial relations with us and throughout the French 
Republic meetings of chambers of commerce are 
voicing their disapproval and passing retaliatory 
measur©res. 

“Canada has already raised duties on forty-seven 


articles imported from America, and Spain (which 
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country the writer has just left) is actively studying 
means of reducing American purchases. 

“As always in a case of this kind, there are to be 
heard statements from inspired sources calculated to 
exercise an ameliorating effect. A great many of 
these statements have emanated from American 
political channels and, indeed, several legislators at 
Washington, including that member of the upper 
House whose name the Bill bears are attempting to 
further becloud the issue or justify its existence 
through the medium of casting the opprobrium upon 
Wall street. The Senate was told that ‘gamblers 
are using the tariff issue to deflate prices on the New 
York stock exchange’ and other such silly and 
purely political drivel. This is clearly a subterfuge. 
Business conditions in America were showing a let- 
up prior to the market debacles of last October and 
November. During the last three months exports 
have diminished $390,000,000. It is quite well known 
that we cannot consume our output domestically. 
When the foreign market shrunk from natural 
causes, we immediately suffered from overproduc- 
tion. Business slowed up and the specter of un- 
employment stalked the streets. If we inflict upon 
ourselves a further decrease of our foreign buyer’s 
purchasing power by denying him our markets on 
a reasonable and friendly basis, it inevitably follows 
that although he may wish, he cannot purchase, be- 
cause of lack of funds. Add to this basic inability 
the venom engendered by his believing he has been 
deliberately discriminated against, taking definite 
form in reprisals, and it will be readily seen that the 
Tariff Bill becomes a distinct deterrent. It must 
therefore lead to further stagnation of trade, which 
means less work for American labor. 

“Very fortunately the law gives the tariff commis- 
sion the right to hear cases of protest. Its vestiture 
in the President of the power to effect reductions of 
fifty per cent in the various schedules is an avenue 
of salvation. 

“It is the writer’s earnest hope that the office ap- 
pliances industry, which faces grave consequences 
from this legislation, may quickly take concerted 
action to forestall the further impairment of its in- 
terests. 


CONFIDENCE WINS THE FIGHT 
Unless a man has confidence in his ability to accomplish the thing he is setting out to do, 


his chance of Success is very limited. 
may have. 


It is, in fact, limited to the amount of good luck he 


A nd unless a man prepares for the thing he wants to do, fits himself to do it, he cannot 


hay e any sel f-c nfidence. 


The men who fail soonest and most easily are men who know they are not equipped for 


the job. 


Benjamin Disraeli, later to become England’s Prime Minister and to be made Lord Beacons- 
field by Queen Victoria who held him in high regard, was not popular as a boy at school. 


As a Jew at a time when Jews were rare in the school, he was made the scapegoat unfairly 


in many instances. 


He bitterly resented the situation and determined that he would assert 


himself when the opportunity came. To that end he took secret boxing lessons for three years. 
Then came a day when one of the school monitors accused him unfairly of wrong doing. 
c < 


Disraeli stood to his guns and faced the monitor who threatened him. 


There was argument 


and renewed accusation and the monitor attempted physical force. Then young Disraeli, only 


15 years old, younger and slighter, knocked out the monitor. 


was established and his troubles ceased. 


Thenceforth the boy’s position 


It was that way all through Disraeli’s life. He fitted himself in advance and when his oppor- 
tunity came, it always found him ready and full of confidence. 
For the man who is prepared and confident of his preparedness, anything is possible. 
(Frank Farrington’s Business Talks) : 
(All rights reserved) 








COUNTER HABITS OF SALES PEOPLE 
SHOWN TO EFFECT TURNOVER 


RDINARY human proclivities, habits and ac- 

tions form a major factor in the profitable sales 
of a very large portion of our stationery stocks, it 
has been found. habits and actions exist 
among stationery sales people just as they exist 
among the people who pass the store on the street 
just as they exist among sales people in every retail 


These 


line of business. 

This habit factor has little to do with natural in- 
telligence or lack of it on the part of stationery sel- 
lers; 1t simply exists to a greater or lesser degree 
among the employes of any dealer in the trade and 
it has a decided influence upon the even balance of 
stock turnover and in the end, upon the success of 
the business. 

The modern stationery stock today presents plenty 
of rival brands. A large portion of all stationery 
sales involves the specification of goods wanted by 
brand name and another large proportion is repre- 
sented where no brand is mentioned. In such cases, 
the salesman rules and we have the interesting situa- 
tion of sales people actually choosing brands for 
approximately 24% of all sales made. Upon what 
basis, then, does the average clerk make his selec- 
tions? 

Here we have a proposition only newly studied 
and concerning which, at length, we have some defi- 
nite information. 

The personal interest of a group of dealers in the 
Kast was roused in regard to this matter with the 
result that a study was made at first hand—behind 
the counters and extending over a period of 3 days. 

It was not the purpose to determine what might 
be the policies of the individual retailer towards 
various brands. The objective merely was to dis- 
cover how the seller at the counter is filling orders 
for commonly branded items where the customer 


Vie ces no che ice, 


Summary of Results 


First, a brief condensed summary of the checkup: 


‘Total number of purchases noted....... 350 
Number where brand was specified. ...240 
Number of accepted substitutions...... 32 


Number where sales person chose brand 78 

In other words, in 350 specific sales of branded 
items, sales people selected the brand on 78 sales 
and in 32 other instances prevailed upon customers 
to buy a brand other than actually asked for. 

But, that merely sets up the facts as they existed 
in these stores. Far more important are the mo- 
tives that actuated the sales people in making selec- 
tions. It was noted as follows: 

(a) Convenience of the selected brand to the 
selling position 
(b) Convenience of stock as displayed on the 
shelf or in the case—such as height or 
reach, quantity easily available, etc. 
(c) Pure habit of selecting a. given brand—no 
particular motive 
Prejudice against certain brands, with or 
without motive 


(d) 


But, the main and ruling motive guiding the sales 
people in substituting or in choosing 


a brand was 


Check Up Shows Sales Peo- 
ple Select Brands on About 
24% of All Stationery Sales. 
By Henry Frommes (Retail 
merchandising consultant) 


CONVENIENCE. This was apparent from the 
very beginning. The brand within easiest reach and 
most handy to get at was the one that the clerk in- 
variably reached for when the customer voiced no 
choice at the counter. 

We have, then, a very interesting picture. With 
78 plus 32 equals 110 out of every 350 sales threw 
the burden of choice upon the house or, in this case, 
upon the individual judgment or whim of the sales 
person behind the counter. No retailer in the trade 
can fail to notice the importance of this finding. It 
places in his hands, if he elects to make it so, a con- 
siderable degree of control over the movement of 
his stock; it gives him an opportunity to equalize his 
turnover on branded items—always providing that 
he can turn these proclivities and habits in the right 
direction—in the direction he would wish it to go. 


A Case in Point 

On one item with a compafatively unknown brand 
name, a certain one of these retailers was doing a 
surprisingly large business. It had even puzzled 
him. A little study revealed what was really 
going on. 

It so happened that this brand was stocked very 
advantageously. It was within easiest reach of the 
busiest counter—it was arm level with the sales 
people; it was separated (by chance) from the kin- 
dred stocks and brands. It turned out that when- 
ever the sellers got a request for this item and no 
brand mentioned, the clerks followed along the lines 
of least resistance and brought forth this compara- 
tively unknown brand. As a test, this brand of 
goods was changed to a less convenient spot in the 
store and sales dropped off over 70% in two weeks’ 
time! 

We next considered the habit that sales people 
get in “favoring” a given brand. Questioning proved 
that it was merely a habit in most cases. It also 
proved that the habit nearly always took hold in 
connection with the readiest selling brand—un- 
doubtedly the influence of advertising and greater 
public approval. But it proved to be no more than 
a mere mechanical habit in most cases. 

Some prejudice was found. 

Questioning developed the fact that this prejudice 
usually resulted from an unpleasant experience with 
a brand on the part of the clerk. An especially hot 
customer kick did the trick. Or an impression that 
the goods was not up to par. 

It is a fact that sales people are greatly influenced 
by the reaction of customers to certain brands, meri- 
torious though they may actually be, and this reac- 
tion repeated a few times gives the sales person a 
“complex” in regard to it. For instance: one sales- 
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man said that he never chose BLANK BRAND be 
cause it was too hard to wrap! 
Guide for the Retailer 

What does this information offer the retailer? 

By guiding his people in inaking those sales where 
no brand is specified, he can achieve a more even 
turnover on the brands he carries in each item; he 
can get better control of his sales and keep it. Un- 
doubtedly, such control is a valuable factor in the 
trade. If 110 out of every 350 sales open the door 
for the sale of less popular brands—which, after all 
must be sometime—the opportunity 

Admittedly, the percentage of no brand sales at 
the counter must vary in different types of stores 
and in different locations. But our investigation 
went far to prove that such a general condition does 
exist. Some of the chain stores in several lines of 
business have at times suffered such a lopsided 
turnover due to the whims of sales people and the 
large percentage of no brand requests that they 
have taken special pains to guide and train the 
people behind their counters in order to get 
broader movement of merchandise into the hands of 
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EXECUTIVE OF PENCIL COMPANY CON 
FERS WITH DISTINGUISHED BRITISH 
ARCHITECT John King Reckford, vice 


president of the American Lead Pencil Con 
pany, discusses the merits of Venus pencils 
with Sir Edwin L. Lutyens, K.C., LE., R.A 
architect of the new British Embassy build 
ng in Was tor Sir Edwin is the gen 
tleman on tl right The meeting occurred 
n board the Aquitania while Mr. Reck 
ford was returning fr his annual trip to 
Europe in connection with foreign sales of 
American Lead Pencil Company products 
He visited England, France, Germany, Italy 
nd Austria, and reported a bright outlook 
r the ensuing year 

Sir Edwin Lutyens was on his way to 
Washington for a final inspection of the 
} assy t ling, which was recently con 
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sellers to grab for the nearest brand, has a whole lot 
to do with the rate of turnover on goods. In other 
words, the conclusion was reached that, if the re- 
tailer wants particularly to move a slow moving 
brand, he can accomplish a great deal by putting 
it within easy reach of his people and putting the 
fast sellers a little farther off and making them a 
little less easy to reach. 

but the opposite was the case in the stores under 
scrutiny. 

Here we found the demand brands right at hand, 
easiest to reach and getting all the value of promi- 
nent display. The theory being that the time of 
sales people is saved when the most asked for brands 
are nearest. But the amount of time saved seems 
inconsequential when it comes to getting additional 
sales on brands that, for the time, at least, are mov- 
ing slowest. 

Then, there is, of course, the price factor. 

A customer may ask for an item without naming 
brand and yet have a price figure very strongly in 
mind. A customer may even turn down a brand 
chosen and passed out by the seller; but these fac- 
tors are swallowed up in the main proposition—that 
a very large proportion of sales on branded items 
are within complete control of the store. 
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SALES EXPECTANCY FORMULA FOR 
FIELD MEN 


HOUGH most take 


equip their salesmen and contact men with all manner 


manufacturers great pains to 
of information about the product to be introduced to new 
finish off 


their men’s manuals with a most important piece of equip- 


dealers and sold again to old, surprisingly few 


ment. 
That 1s 
stand new dealers, which should not be disturbed, exactly 
how many new dealers should be taken on in territories 
be increased, and how much business 
Simply, 


concrete information on which territories can 


where sales ought to 
these outlets should do when given a franchise. 
too often contact men are sent out loaded with ammuni- 
tion, but with no definite target to shoot at. 

Bs Ree 


siders the 


Smith & Corona Typewriters Inc., however, con- 
importance that 
enable 


target of such 


contact 


paramount 
Corona have an formula to 
them to tell upon entering any section of their territories 


men exact 
exactly how well present dealers are doing, whether their 
business can be built up, whether additional dealers should 
be sought, and how much these new dealers should do in 
the way of sales. By means of this formula, worked out 
en route to each trading center, Corona contact men im- 
mediately upon arrival in the town are able to bring their 
regular equipment to bear quickly on the crux of the local 
situation. There is no wandering about wondering whether 
to try for some new outlet or whether to work on the pres- 
ent dealer, when, as a matter of fact, he may be doing a 
splendid job already. 

According to Gordon Laurence, advertising manager of 
the company, Corona provides all its dealer contact men 
with marketing maps and lists which show trading areas 
broken down into urban and rural. In addition, the main 
office gives field men lists showing total magazine and 
newspaper circulation of Corona advertising in their trad- 
ing areas. And from the branch office there goes to these 
contact men actual sales figures for each district to be 
visited. 

With these figures in his portfolio, the Corona man ap- 
proaches Trading Center X, Towns A, B and C, and a rural 
He finds that in this area his company is sending 
36,000 copies of every national advertisement run through- 
out the He also knows that it costs the company 


section, 


year, 
one and one-half cents for each of these copies of its ad- 
vertisements—$540 spent in that trading area to sell the 
merchandise this contact man is promoting. 
Merchandise Flows to Markets 


Just as water seeks its own level, the company tells its 
contact men, so does merchandise flow into established 
markets \ magazine being merchandise, and the com- 


pany knowing where magazines go and also how much 
money is spent in these magazines for Corona advertising, 
a simple computation tells how much money the company 
spends in any given market or community. Knowing how 
much money it spends and knowing the average dollar ex- 


penditure per machine, 


simple division then indicates the 
normal sales expectancy. 

Thus, knowing that by and large, over the entire coun- 
try his company averages an advertising expenditure for 
each dealer sale of $5.00, dividing the $540 by $5.00 the con- 
tact man gets 108 as the number of sales which should be 
made in the territory, based upon average advertising ex- 
penditure per machine. 
having 


should 


formula has been established. So, 


An accurate 


found 


that the territory next on his visiting list 


Abstracted from an Article 
by Charles G. Muller in 
Printers’ Ink 


produce 108 machines, the salesman looks over actual sales 
figures and compares them with ideal sales. 

He finds this: Trading Center City X, getting 20,000 
magazine circulation and therefore having a sales ex- 
pectancy of sixty machines, actually distributed only thirty 
machines during 1929. But Town A, with an expectancy 
of eighteen machines, sold twenty-two. Town B, however, 
which should have been an outlet for twelve Coronas, had 
no dealer. Town C sold eight, when its normal quota was 
only six. Grouped, the urban area, which should have 
proven an outlet for ninety-six machines, was thirty-six 
sales short. And in the rural district, where 4,000 maga- 
zine circulation should provide twelve sales, there was no 
representative to reap the advertising calculation. 

This is an example of a bad situation. But because of 
his formula, the salesman is well on his way to having the 
situation in hand before he even gets off the train in the 
trading center. 

First, he knows that Towns A and C are showing satis- 
factory results, and that his efforts on dealers in those 
towns is to encourage the good work and to show them 
the company’s newest plans for selling. 

Second, he knows that in Town B he must obtain a 
dealer and that outlet must produce twelve sales a year. 
There is no doubt about what his procedure will be in that 
No lost motion, 

Developing Country Sales 

Third, in the rural section he also must find a represen- 
tative who can sell twelve machines during the year to jibe 
with the amount of advertising the company is putting into 
that territory. 

Fourth, the contact man knows that in Trading Center 
City X, the single dealer is selling only thirty machines 
against an expectancy of sixty. Finding such a situation, 
he knows that he must sit down with that dealer and work 
out the formula before him to show the true picture of the 
dealer’s sale possibilities. He must then go through his 
sales portfolio and get the dealer started on profitable 
sales and advertising activities which the company has 


town, 


prepared for just such instances. 

If, however, after working on this dealer he determines 
that the old outlet will never be good for the additional 
thirty machines which the territory should provide, the 
contact man knows without further debate that he must 
appoint another dealer in Trading Center City X, one who 
will sell thirty machines. Or else he must appoint two 
dealers capable of producing fifteen sales each per year. 

The advantayves of the Corona formula in giving contact 
men something definite to shoot at are proof that the sales- 
man’s most important piece of equipment is concrete in- 
formation about what each territory should provide in 
sales and what it is actually providing. In this company’s 
case an accurate formula provides this guide to contact 
efforts. 

The advantages of such a piece of contact equipment 
arc: 

1—It gives the salesman something constructive to do 








en route Irom one town to another. It warms him up to 


his job, providing a definite goal to attain, and sets him 
down in the town ready to jump right into a planned piec 

t work 

2 It enable ! ntact Mat apply vreatest selling 
pressur¢ where tis needed He does not waste time 
breath proddir i dealer wl prodding will never mak« 
a better merchandiser Nor does he waste time and effort 
on a dealer whose possibiliti bviously are being capital 


ized to the full 


3—Such knowledge enables the contact man to devot« 
his time, in cases where the dealer is already doing well, 
to helping the good outlet to move stock easier and quicker, 
to take advantage of new promotional helps, and otherwis¢ 
make stronger a sound selli1 unit 

4—-Knowing so much about his territories the contact 
man further enabled to increase his efficiency by using 
the mail t ntact many prospective dealers while he puts 


needed personal pressure on any one weak point in his 
section Chis mail ntact the impany encourages, giving 
its men any reasonable quantity of broadsides together 
with business reply cards. Thus the salesman, while work 
ng in one territory may prepare for the next by making 
up lists of dealers previously contacted without success, 


department stores, typewriter stores, stationery and office 


equipment stores, radio shops, furniture stores handling 
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specialties and other live merchants lo this list the com- 


pany sends the broadsides and letters which pave the way 


} 


for the contact man to build up new dealer customers when 


he reaches their territory 


Formula a Check on Field Men 


5—And such an accurate formula also helps the company 
to check on the work of its contact men 

Chis last was proved a short time ago when, on looking 
closely over all territories and checking apparent results 


with daily expense accounts which showed accurately just 


how much time each man put in any one town, the com 


pany found some salesmen working pet dealers and over- 


looking potentially good outlets. On uncovering instances 


where the salesman was camping on the doorsteps of a 


few unusually good dealers and allowing these dealers to 


carry a major part of the sales load, the company was ina 


position, through reverse use of the formula, to show 


salesmen where they were falling down 


[There was no room for argument. Expense accounts 
checked against figures according to the sales formula 
showed conclusively where and where not proper eftort 


was being placed. The result was better distributed con- 


tact by the men. In one or two cases recalcitrant sales 


men were let out and territories combined for contact men 


who properly organized their areas 


SUGGESTIONS AS TO SELLING OVER 
THE TELEPHONE 


By D. A. Vance 


e pers ynality 


that 


you can save 


you have 1 good telephor 
‘ I 


I 
ti ! instrument; if not, vou 
will pay for 


me and money by using 
‘ 


with your volume. Remember, 


ur attempts 


it is much easier to say “No” to some one over the ‘phons 
than it is to give a refusal if he is standing in front of you 
Some salesmet innot use a ‘phone for the reason that 
they cannot project their personalities over the wire, or 
they don’t know their customers well enough 

And knowing the customer is one of the first requisites 
f successful telephone salesmanship. In this case, it means 
more than just knowing his name and what he looks like. 
One must know his habits: his likes and dislikes; his fads 
and fancies: the time f dav he is most likely to be slack: 
the day he does most of his ordering: his attitude toward 
those of his customers who ’phone him. If the salesman 
‘phones him when he is busy, there is apt to be an abrupt 
refusal, because he is not going to keep two or three of 
his customers waiting while he talks to some one who is 


methine 


uld know what products the prospect 


is likely to need \ mere mention of them is enough. And 
never try to introduce a new product over the ’phone. A 
personal call is the time for that. Remember his ‘phone is 
part of his business and on it he depends for a large shar 
if his orders. If a salesman is using his ’phone it may be at 
1 time when some of his customers want to use it, and if 
thev get the | y signal t ften, they will ’phone els« 
where 

Let the telephonin;: iles person get to the point of con 

sation a Don’t pass neral remarks when using 
the ‘phon That ind can easily be done on a personal 


call without wasting time, but over the ’phone he won't 
appreciate being asked if he got his radio fixed, or how 
much the garage man charged him for repairing his car. 
When in his store take note of the way he talks over the 
‘phone. Does he have trouble hearing? Is he a rapid 
talker and thinker? If he is, don’t drawl your words, and 
if he is slow and methodical, don’t rattle off your words 
like machine gun bullets. Adapt your conversational style 


to suit him 


And don’t keep him waiting while you look up a price 


He may have a customer waiting too. Have price list, pad 
and pencil handy before you pick up the receiver. Nothing 
will lose you an order quicker than to tell your customer to 
wait till you get pad and pencil. Have a list of products he 
is likely to need in front of vou when you ‘phone; then 
you won't have to prowl through your price book for ideas. 


Successful ’phone handling of some of your customers 


will leave you more time to spend on the backward ac- 


thereby enabling vou to cover y 


take in 


counts, 


thoroughly or more ground. Say you call ona 


certain customer twice a week and the average time spent 


in his store is fifteen minutes, thirty minutes per week. 


Now if you can line him up for one ’phone call per week 


you will save at least twelve minutcs, and twelve nunutes on 


twenty customers will mean a lot to you. It might be wise 
to mention you will ‘phone him on such and such a date, 
see if the time is convenient. If he is agreeable he will be 
expecting it and half of your battle is won. Some customers 


will like it, others will not, and it is up to you to pick 


+} 


nem out 








THE EVOLUTION 


NOTE.—The art of writing is so intimately associated with 
the development of man’s mentality that everything connected 


None of the lower animals 
possess the art of making symbols that stand for ideas. 


Not 
i 


even some of the insects, highly organized as many species are, 


with it is necessarily of interest. 


have any apparent notion of setting down marks which represent 
directions or the history of past events. Mr. Claire’s study of 
the subject is most interesting and he goes into it with a thor- 
much praise, producing an article which 
by journals devoted to the history of the 
development of man. Orrice APPLIANCES has heretofore pub- 


lished several articles dealing in a general way with the history 


oughness worthy of 


deserves consideration 


of writing, so that we can give here no more than an outline of 
which Mr. Claire has contributed. We 
outline it with sufficient clarity to give 


the valuable article 
shall, 


the reader an understanding of its features. 


however, try to 


OING back to Neolithic man, Mr. Claire traces the 
€ development of human beings through the glacial 
age, man always representing the highest stage of mental 
development. When the ice receded, mankind continued 
to acquire skill of hand and limb, developing power and 
strength and finally brain in an environment that can be 
No records naturally remain of the wood 
Stone and flint came with the cave 


only guessed at. 
implements first used. 
Evidences of 


rect »rde d language 


community life have been excavated at Nippur in Baby- 
lonia, going back to 4000 or 5000 B. C. 


first evidences of town or group living, but it is still doubt- 


man, but no appears. 


This shows the 
ful whether Egypt or Mesopotamia may be considered the 


Undoubtedly the first wars were be- 
settlers, the former imposing their 


first social center. 


tween nomads and 
authority upon the latter and becoming the ruling races of 
the conquered territories and the forerunners of the mod- 
ern kings. The first known 
writing is found in the cuneiform inscriptions of the ancient 
These wedge-shaped drawings were used in 


in the reign of King Hammurabi, who was the 


evidence of consecutive 
Sumerians. 
2100 B. C. 
founder of the first Babylonian empire. 
are known as picture-writings, and strange as it may seem, 
are used to this very day. We call it pictograph. At cer- 
tain railway stations in Europe may be seen a sign dis- 


These drawings 


playing a telephone receiver, meaning a phone-booth, or a 
sign showing one or more gables, indicating the size of an 
inn; an envelope indicates a post-office, a crossed knife and 
fork, a restaurant; and a shirt means a laundry. Here is 
used a red and white striped pole for a barber’s sign, and 
three balls for a pawnbroker’s sign, etc., etc. 

Pictographs are still traceable in Chinese characters. 
There is frequently seen a picture of a circle with vapor 
emitting from it. The circle represents a mouth but since 
there is no sign for words, the Chinese use vapor to indi- 
cate speech. From pictographs, which were very limited, 
it is easy to pass to ideographs, which are signs or pictures 
of objects thought of, in which way speech and thought 
are gradually giving expression. 

In the the early Egyptians were developing 
their hieroglyphics, a form of picture-writing. The next 
step in writing was the development of the phonogram, 
which is a graphic character symbolizing an articulate 
For instance, in this modern age of drawing, I 
That would be a pictograph. But 
That would be an 


meantime, 


sound. 
draw an automobile. 
suppose I place a driver at the wheel. 


ideogram; then suppose I want to show the automobile 
being driven: I would draw short, straight lines at the sides 
and rear indicating speed. 


That would be a phonogram or 


OF WRITING 


A Review of an Exhaustive 
Article by William H. Claire 
of the Baltimore Regional 
Office of Remington Rand 
Business Service, Inc. 


a combination of pictograph and ideogram symbolizing a 
graphic character. 

Due to the fact that the Sumerians had to scratch on clay 
and the Egyptians cut into stone, all the curves were diffi- 
cult to make and inaccurately drawn. The Sumerian lan- 
guage was made up of polysyllables so that their cuneiform 
writing soon developed into a sign-for-a-sound writing. 
While this was not letter-writing, traces are still found in 
our present alphabet. But in the Egyptian hieroglyphics 
we find a stiff form of line used for letter writing and be- 
coming an alphabet by losing all sense of sound-sign- 
This alphabet system finally reached the Greeks 
long after Homer wrote the Iliad. However, it being 
somewhat devoid of vowels, the Greeks added to it until 


system. 


we have both vowels and consonants. 

The full power of writing, however, first traced on clay 
or cut in stone, awaited the discovery by the Egyptians of 
papyrus, at the beginning of the third century, B. C., dur- 
ing the reign of Alexander, who established not only a 
great college of sciences but a museum dedicated to the 
Muses. It remained for Ptolemy the First to establish the 
first state library and publishing center of an encyclopaedic 
character. No attempt was made to print, however, until 
the fifteenth century, A. D., when the art of printing devel- 
oped in Western civilization. However, it is said that 
William, the conqueror, in 1066 A. D., used an inked stamp 
to sign documents and that Chinese classics were being 
produced in the second century A. D. by means of printing. 
Lack of paper is probably responsible for the late develop- 
ment of the printing art. Paper was probably invented 
about the second century B. C., the process of manufacture 
being passed on by the Arabs in touch with the Chinese to 
Europe. About the middle of the fifteenth century, A. D., 
a Dutchman named Coster used movable type for printing. 
About the same time Gutenberg was also developing the 
printing art. It is said that Italy began using type in 1465 
and that Caxton in England used a printing press in 1477. 
From this time on the art of writing and printing took on 
a rapid development. Printing education became a neces- 
sity, languages improved, and books were studied. Pen- 
manship was arduously practiced, and free schools were 
opened as fast as appropriations could be obtained. Pri- 
vate schools began teaching scrolled penmanship until stu- 
dents could snap a flourish like a whip. To this day no 
signature in South America is legal without a flourish. 

The author mentions among the earliest forms of writing 
those already named and includes the wax tablets and styli 
of the Romans, the parchment manuscripts of the Middle 
Ages, the invention of the steel pen and its companion the 
fountain pen, all being successive steps in the evolution of 
the writing art in which was included along the way for 
2500 years the development of shorthand. 

Mr. Claire records that Xenophon at about 400 B. C. 
wrote stenographic notes of the lectures of Socrates and 
that the learned slave Marcus Tullius Tiro, freed by Cicero 
in the first century B. C., developed a system of shorthand. 
Emperor Titus in 79 A. D. studied Tiro’s system. A few 
hundred years later Saint Augustine (354-430) and Chrysos- 
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tom (347-407) used abbreviated writing in the preparation 


of their sermons. Savonarola followed the 

in the fifteenth century and Roger Williams, 
Puritans’ established the 
Island, put some of his thoughts in abbr« 
Charles Dickens used the 


which he 


Same practice 
victim of the 
intolerance, who city of Provi 
dence in Rhode 
viated writing 
ot shorthand, to 


rockets,” for 


Gurney system 


referred as “pen and ink sky- 


reporting speeches in the House of Com- 


mons. History credits John Willis with being the origina- 
tor of shorthand in 1602, but its development is due to 
Isaac Pitman of Bath, England 

Mr. Claire calls attention to an interesting fact in con- 


nection with shorthand which is that its development was 


delayed by reason of the fact that its speed is to a certain 
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extent restricted by the capacity of the operator to tran- 
scribe. In other words, the usefulness of shorthand was 
only partially realized until the typewriter came into being 
and the speed of transcription began to approximate th« 
The 
early attempts at the making of typewriters, the inventions 
of Mills, William Austin Burt, Thurber, Eddy and Sholes, 
all of which history is familiar to readers of Office Appli- 
to the 


the 


speed of the shorthand itself. author refers here to 


He continues the record on down 
briefly the highlights of 


ances. present 


time, recounting inventions 
which have given us the modern typewriter and finally, the 
portable typewriter and the electrically operated writing 


machine. 


WATCH YOUR STEP 


By M. L. Hayward 


HE s 


goods above 


called Statute of Frauds requires that sales of 


a certain amount must—in the absence o 


certain other conditions—be evidenced by a written con- 
tract or memorandum, and as the American statutes are 
based upon an old English statute the decisions of the 
English courts are pertinent. 

One well established rule is that the parties to the sal 
of the goods sold must appear in the written memorandum, 
and in an English case the evidence showed that a seller 


wrote a letter to a prospective buyer, containing the terms 
ft the sale, but the letter began “Sir” and the name of 
the buyer did not appear therein 

The seller failed to carry out his part of the contract 
and the buyer sued for damages. 

“The letter was signed by you, which makes it a binding 
sale, as far as you’re concerned,” was the buyer’s argument 

“The law is that the writing must contain the names of 
the parties. Your name does not appear anywhere in the 
letter, so the requirements of the law are not complied 
with,” the seller pointed out, and the court ruled in his 
favor, 

Suppose, however, that a seller writes a similar letter to 


dealer, but without givine the dealer's 
the 
of the 


trial, he is able to pro 


an ofnce applian ( 


address S envelope 


letter 


an envelope, 
takes the 
the 


name, encloses it in 


to the dealer, the dealer 


the 


out post 


office, dealer, and, at 


sucs 
duce both letter and envelope, and proves that the former 
ceived by him, 


other 


was enclosed in the latter when re 


Is this a the 
envelope and the letter be connected so as to make a single 


the 


binding contract? In words, could 


contract containing rf the parties? 


the 


ground that the 


names 
f in 


the 


at singl dk 


uphe Id the « 


! 


this point courts have ntract, on 


ope will be rewarded as 


letter and enve 


cument 


Bad 
had 


In due time 


Good, and Indifferent 


ordered at time certain 


the 


The stationer dealet one 


devices totaling $500 devices arrived at 


the 


some ol 


the dealer inspected them, found that 
the 


the dealer refused to accept the devices 


local stati n, 


them were good, some bad, and rest indif- 


ferent, whereupor 


or any part thereof, 


“We admit that some of the devices were not up to par, 
You're 


accept the devices that are all right and pay for them,” the 


but you can’t cancel the whole contract. bound to 
manufacturer contended. 

On this point, however, the law is in favor of the dealer, 
and the rule is that on an entire contract of sale the buyer 
within a reasonable time after learning the facts, reject 


may, 
the entire shipment, if part of them do not comply with 
the terms of the sale. 


Foreg vs. Rodgers, a 
243, and 


Pennsyl- 


One laving down this rule is 
ruling of the Kentucky Courts reported in 2S. W. 
Minnesota, Nebraska, New York 


vania cases to the same effect. 


Case 


there are and 


* * * 


“From the Daily Receipts” 


Che salesman was demonstrating a new device with all 
the persuasiveness of a born “drummer.” 


the daily 
month,” 


“Why, man, I'll guarantee that 20 per cent of 
receipts from this machine will pay for it in one 
the salesman declared. 

“T’ll call you on that very point,” the purchaser declared. 
terms, if you'll sign a writ- 


the daily 


“I'll take the machine on thos 
ten agreement to accept 20 per cent of receipts 
for the month in full payment.” 

“You've bought,” the 


along this line was drawn up and signed, and the machine 


salesman agreed, an agreement 
was duly installed. 

A week the 
representing the daily receipts of the new device 
first week. 

“There must be some mistake, as your total receipts for 


the 


~ 


later the dealer mailed manufacturer $75, 


for the 


an average week’s business must have exceeded $75, 


manufacturer wrote back. 
“V ou’ re partly correct, as I took in a total of $100, but 


the operating expenses were $25.00,” the purchaser re- 
torted. 


“Kindly forward the balance of $25 


$25, as our agreement 
meant ‘gross’ receipts,” the manufacturer wrote back. 
“No—it means ‘net’ receipts,” the purchaser maintained. 
Both parties went to court, and the Iowa Supreme Court 
ruled in the manufacturer’s favor in the case of Creamery 


Package Co. vs. Benton Co., 120 Iowa, 584. 
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A Breach of Warranty 

“L'll warrant that these machines are thus and so,” the 
salesman proclaimed. 

“If that’s the case, I'll take $500 


agreed, the machines were shipped, the dealer found that 


worth,” the dealet 


they were not as warranted, refused to pay, the manu- 


facturer sued, the dealer brought in an “offset” for damages 
for breach of warranty and the whole matter was threshed 
out in the one suit. 


Suppose, however, that the dealer defends the suit for 


the price of the goods without bringing in any offset, and 


then sues the manufacturer for damages for the breach of 
warranty. 
bring in 


“You're too late—you had a chance to your 
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claim as an offset when I sued you, and now you can’t 
start a separate suit against me,” the manufacturer con- 
tends. 

On this point the weight of authority is that the buyer 
f goods sold under a warranty need not set up the breach 


of warranty by way of setoff, but may bring a separate 


‘ 


action for damages. 

A leading case on this point is Therson vs. Minneapolis 
Harvester Works, a decision of the Minnesota Supreme 
Court reported in 13 N. W. 156, and there are New York 
decisions to the same effect. 

Of course, if the dealer brings in setoff and gets damages 
for the breach of warranty he cannot then bring a separate 


suit for damages. 


VARIETY IN ADVERTISEMENTS BRINGS 
BUSINESS 


By Ira R. Alexander 


HE W. H. Kistler Stationery Company, 1636 Champa 
street, Denver, Colo., believes in advertising. This firm 
is always represented in the local newspapers with attrac- 
tive business-getting advertisements. The firm, however, 


believes in variety in its advertising—that is, it does not 
choose a certain form of advertising and stick exclusively 
to that one form. For several months the firm has been 
using three different kinds of advertising. Sometimes only 
one of the three types of advertising is used, while on other 
days the firm is represented in the advertising columns of 
The 


up the three forms of publicity, but keeps each of the three 


the local newspapers by two of the types. firm mixes 
different series going all the time, with at least one of the 
series represented each day. 

The advertisements are one column wide by some five 
inches deep. Each advertisement in each series bears a re- 
others as far as general arrangement is 
No matter 
People 


have gotten interested in the advertising being done by the 


semblance to the 
concerned, but the message is always different. 


how good a message may be it is never repeated. 


firm and watch for it. 

One series has to do with the proper pronouncing of 
a recent ad told the readers of the 
“Valet.” It told of the 
two ways to pronounce the word and said they were both 
correct. It further said: 

“VAal’-ét” prevails in the best usage, according to Web- 


words. For example 


paper how properly to pronounce 


ster. Taking up the message from here the ad read: 

“And ‘Kistler’s’ prevails in the best usage, too. You 
find what you want at Kistler’s whether it is office supplies 
or birthday gifts. Call or come over—either is correct— 
and Kistler delivers Kquick.” 

Here is another example of this type of advertising: 
Members of families have been 
known to say “pat’riin-iz,” when the best authorities insist 


“Patronize” our best 
on “pat-riin-iz.” 

“Patronize Kistler’s for everything you can think of and 
a lot of things you can’t, but which we have, in the way 
of office supplies. And when you're in a hurry—remember 
Kistler delivers Kquick. 

“Call Mr. Kquick, Main 5161, 


fast deliv ery.” 


when you want specially 


One word is pronounced correctly in each advertisement 
By following the series people have a chance 


of this series. 


to know how to pronounce properly a considerable num- 
ber of words and all the time the stationery firm is getting 
some good publicity, for one or two items on sale at the 
store are always told about in the ad. 
Another series is known as “Kistler’s 
There is always something well worth reading in this 
series, for example an advertisement in this series said: 


Komments.” 


“They tell us that successful men are very positive char- 
acters. They make decisions with a bang of the fist. 
Finality! When they know a thing, they know it beyond 
the slightest lift of an eyebrow. Pos-i-tiv-el! Maybe so. 

“The longer our really wise men see the world go round 
the less positive they are about anything. What is right 
now, may be wrong next year, and what is not so today 
may be so tomorrow. Maybe the sun doesn’t shine. Could 
be just an optical illusion. Maybe we are asleep when we 
think we are awake and awake when we think we are asleep. 
And maybe all of this sounds sort of funny. But it gets 
people talking. That pays.” 

The advertisements in the third series being featured by 
the Kistler firm have to do with the quick delivery service 
featured by the company. These ads also bring home the 
fact that any article in the store is delivered no matter how 
small and it is delivered quickly. For example: 

“Thumb Tacks from Kistler’s in 15 Minutes. A cus- 
tomer in the Midland Building was in a hurry for half a 
dozen blocks of thumb tacks. 

“He telephoned at 11:10 and at 11:25, just fifteen minutes 
later, he was using the thumb tacks. 

“Kistler’s Kquick delivery is saving time for customers 
each day. Try it! Call Main 5161.” 

Each advertisement in the different series is illustrated 
by a humorous line drawing placed at the top of the ad. 
There are no borders used and the messages are set in 
large, bold-faced type with plenty of white space to make 
the advertisements stand out on the page and draw notice. 
The advertising being done by the Kistler company is a 
good example of worth-while, attention drawing and busi- 
ness-increasing advertising and the possibilities in this kind 
of publicity are great. This kind of advertising has served 
Kistler’s well and it will work just as well for anyone else 
engaged in the stationery business, no matter in what part 
of the country he may be located. 
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Five Typewriters That Went on a Famous Journey 

When Rear Admiral Richard Evelyn Byrd and his fifty- 
five modern Vikings and back again from 
Antarctica and the South Pole regions, office equipment 
in the form of five Underwood typewriters went down to 
the sea in his ships along with hardtack, salt bacon, black 
coffee and sea chanteys in the mouths of his sailors. 
More than this, these five typewriters not only went down 
to the sea, but one of them actually went into it! And 
from the most authoritative sources of Byrd Expedition 


sailed into 


men, this one typewriter still lies securely in Davy Jones’ 
locker 
Antarctic Ocean. 

Still, the typewriter that 
roller had performed its task, for the fall into the sea 
was executed when the flagship “City of New York” was 
out of the Antarctic headed for New Zealand. 


somewhere a few miles below the surface of the 


went overboard in a heavy 


on its way 

The story of these five typewriters finds its predecessor 
in the story of the five little pigs. For where one of these 
latter went to market, and one stayed at home, and various 
things happened to the remaining three, to some extent it 
was the same with the writing machines. 

Carefully adjusted and checked by the Underwood Type- 
writer Company, the machines were turned over to the 
Byrd Antarctic Expedition almost two years ago, and went 
out from the New York Harbor aboard the two expedi- 
tion ships, “City of New York” and the “Eleanor Bolling.” 
Like that of the fifty-five men, the task of the typewriters 
was also one of incessant toil. Weather might easily affect 
them, for at no time in the past had modern business ma- 
chines or office equipment ever been called upon to with- 
stand the rigors of temperature many degrees below zero 
for so long a time as almost two years. 

In apportioning them, one was allotted as ship machine 
to the “City of New York,” another to the “Eleanor Boll- 
ing,” a third to the radio operator aboard the “Eleanor 
Bolling.” the fourth to the radio operator at the base of 
operations, or Little America, and the last was retained by 
Charles E. Lofgren, personnel officer of the expedition 
and general secretary to Admiral Byrd. There was one 
other Underwood, a portable, owned and operated by Joe 
de Ganahl (correct), assistant navigator and ship’s mate 
This young boy, for he hardly is more than one, built a 
special contraption on top of his bunk aboard the “City of 
New York,” and, squeezing himself beside the machine, 
wrote daily of his observations and experiences, encasing 
the whole in a personal diary. 

After the 
Zealand, and the 
tween New Zealand and the 
New York” and the “Eleanor Bolling” 
great southern ice barrier, stretching for five hundred miles 
Here, on this gigantic ice floe, 


New York and New 


still more arduous and exciting one be 
“City of 


long passage between 
Antarctic wastes, the 
came alongside the 
in an east-west direction 
which stretches south for four hundred miles and is from 
fifty to two hundred feet in height, Little America, with 
its radio towers, its houses and airplanes, beans, coffee and 
typewriters, was established 
In telling of the use of the typewriters, Mr. Lofgren 
estimated that, during the approximate two years spent in 
the Antarctic and in passage to and from New York, more 
than 2,500,000 words appeared across the rollers of the 
five Thousands of pages of typewriter paper 
were consumed, and hundreds of sheets of carbon. All 
general and specific orders, both blanket and individual, 


were written upon these machines, as were all notations, 


machines 


scientific data and general business. 

Before starting out on the long journey to the Queen 
Maud range of mountains from Little America, a lengthy 
plan, covering almost forty pages, was prepared by Larry 
M. Gould, geologist for and second-in-command of, the 
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expedition to the South Pole. Both this plan, and subse- 
quent scientific findings of the party in the Queen Maud 
Range, were later recorded on the typewriter by Dr. Gould. 
Radio operators, according to Mr. Lofgren, used the type- 
writers always in recording the messages received through 
the air, writing out such messages directly upon the 
machines. 

Easily the most important, and the most exciting, single 
piece of work called upon a typist to perform during the 
expedition was the recording of the flight across, and the 
description of, the region wherein lies that phantom ob- 
ject, the South Pole. Mr. Lofgren, from notes and ob- 
servations of Admiral Byrd, chronicled this historic flight, 
setting down in words for the first time a picture of this 
terribly desolate, terribly cold and ever-spreading immense 
plain of ice and snow whose secret has impelled so many 
gallant explorers to push on with snowshoe and dog sled, 
with ship and airplane. Possibly no more valuable chron- 
icle of scientific exploration has ever been twirled from 
the roller of a typewriter than was this description of the 
absolute “bottom of the world.” 

More than two score typewriter ribbons wound and re- 
wound endlessly back and forth across these five type- 
writers during their twenty months of work. 

Although the tabulations of Henry T. Harrison, Jr., 
aerologist, and W. C. Haines, meteorologist, went gaily on 
day after day, there were lighter moments in the “lives of 
these typewriters.” Typing menus and special bills of 
fare, programs of entertainment and special features of 
amusement or interest were likewise parts of the work. 
At the end of the year, though, perhaps the most welcome 
notice to come from the typewriter was that of the 
Christmas entertainment, conceived, planned and executed 
in a region colder than and twelve thousand miles removed 
from the home of our conventional Santa Claus. 

Battle-scarred after their Polar siege, and with one of 
their number deep in the Antarctic Ocean, the four type- 
writers returned with the expedition to New Zealand, and 
there received their due attention. Experts of the Under- 
wood Company in New Zealand went over them care- 
fully, tightening things wherever needed. But Mr. Lof- 
gren stated that beyond a general servicing, the Antarctic 
typewriters needed no more attention than would neces- 
sarily be accorded machines whose lives are lived out high 
in a modern office building 

Possibly the typewriters too, like the men returning, and 
like the sailors in the Masefield poem, wish now only for 
“a quiet sleep and a sweet dream.” They would deserve it. 
~~ 


When Is an American Not an American? Answer—. 

When L. C. Stowell, president of the Dictaphone Com- 
pany, was in England recently, he took a little holiday to 
play golf with H. R. Russell of Powers-Samas Accounting 
Machines, Ltd., who was formerly a resident of the United 
States, and Gratton E. Hancock, managing director of the 
Remington Typewriter Company, Ltd., who is also an 
American. One of the group lost a ball and when they 
were searching for it, they waved a foursome through that 
was following them. As the members of the foursome 
passed through, the Americans apologized for the situation 
said they knew how embarrassing it was to have to 
hurry through in that way but felt it was better than to 
make the foursome wait. One of the gentlemen in the 
foursome said he felt that it was bad enough to hurry, 
but it was much worse when one of the players they were 
passing was an American. Mr. Stowell spoke up, saying, 
“You mean me, of course?” The Englishman replied, “Cer- 
tainly.” 

This leaves the inference that both Russell and Hancock 
have achieved the aura of the Briton. 


and 
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Prominent Briton on Visit Voices Optimism 
G. V. Office 


Trades Association of Great Britain and Ireland, 


Speke, who is chairman of the Appliance 
and who 
is also managing director of the Acco Company, Ltd., of 
United States on the SS. 


“Baltic” 


London, England, arrived in the 
“Brittanic,” Monday, July 7, and left on the SS. 
for home on Saturday, July 26. 

Mr. Speke brought with him to the United States the 
fraternal greetings of the British Association to the Office 
Equipment Institute of America, These 
greetings were presented personally to Clement Ehret, 


Manufacturers 


president of the American association. 
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SPEKE 


In addition, Mr. Speke has extended a personal invita- 
tion coupled with the hope that all visitors from the States 
when in London will call at the association offices, 6 St. 
Bride Street, London E.C.4, England. 

In a visit with Mr. Speke he referred to the recently 
completed successful the office appliance 
industry at White City, London, and the fine effects which 
they have been securing as a result of this exposition, and 
stated that 
provincial one, at Birmingham. 
October. 


exposition in 


he has there will be another exposition, a 


This is to take place in 


Mr. Speke expressed himself very definitely as a firm 
believer in association work and the value of the exchange 
of ideas and greetings and contacts through association 
activities because of the ability both to gain and give in- 
formation and broaden the knowledge of an industry as a 
whole. 

Mr. Speke, who is better known to his intimate friends 
as “Gerry,” is paying particular attention during the visit 
to the newer developments and equipment of the parent 
company, the Acco Company of America, because of the 
rapid increase of business abroad and the need for the ex- 
tension of operations of the Acco Company, Ltd., of Lon- 
don. He is spending most of his time at the factory here 
for the purpose of gaining a better knowledge of manufac- 
turing problems as covered by the facilities of the Ameri- 
can Company so that he may be better equipped to take 
care of the need for the increased facilities that will be 
added to the English company upon his return. 

In regard to present conditions, Mr. Speke stated that 
the trade was experiencing the usual summer quietness 
because of the vacation period and other such reasons, but 
that the volume is holding steady and that they expect the 
Autumn period to show a marked improvement in general 
volume. He also expressed the belief that the very nature 
of the office appliance field created the opportunity in ad- 
vance to feel and sense the coming of such movements 
in trade as are indicated at this time. He is quite firm 
in his belief that the Fall season will be one productive of 
a good volume of business. 
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Dictaphone Man Makes Radio Talk 

Ernest J. Spitzer, Washington branch manager of the 
Dictaphone, delivered in June a timely address on The 
Business Executive, His Problems and His Education. This 
address was delivered for the Vocational Guidance Com- 
mittee of the Washington Kiwanis Club, over Station 
WRC. He pointed out the necessity for efficient planning, 
and the importance of knowing all essential facts before 
formulating plans. Business needs intelligent direction and 
control to be had only by a better understanding of busi- 
ness principles derived from a comprehensive survey of 
business facts based on research. The primary need in 
business can be met most effectively by discovering these 
necessary facts in each enterprise. The successful execu- 
tive is not so much an originator as he is an assimilator 
and adaptor. Business facts may come from many sources, 
but of special importance is their character, the method of 
collection, their analysis and use. The intelligent analysis 
and subsequent interpretation and application of facts de- 
pends upon the ability of the executive, largely controlled 
by his educational background and the courage of his con- 
victions. Modern business affords worth-while problems 
for solution. Modern methods are interesting because they 
constitute the tools with which solutions of business prob- 
lems are undertaken. 

The speaker referred to progression as being by con- 
tact. Success lies in the quality of a man’s thought and his 
courage to put his ideas into action. This is leadership. It 
is apparent that the education of an executive must be ex- 
ceptionally broad. Preparatory work for the duties of a 
business executive is like the six-shooter the cowboy wore 
and never was seen to use. In answer to a question asking 
why he carried it, he replied that it was very seldom he 
needed it but when he did need it, he needed it very much. 

Vision is a pricless gift which is broadened with every 
contact and with every problem solved. 

Without invested capital there can be no production. 
Without production capital as such does not fulfill its eco- 
nomic purpose. Without the article manufactured there is 
no need for advertising and selling, and without any one 
of the foregoing, management is, of course, fruitless. 

The busy executive must create and maintain a proper 
perspective of the organization which he controls. This 
can be accomplished by permitting as many as possible of 
the important details to pass over his desk, even though 
they are delegated to someone else for attention. The 
efficient executive is one who can fix his attention on im- 
portant details without losing his perspective of the entire 
organization. The executive grows stronger 
with the obstacles placed in his way. He must possess a 
certain amount of imagination subject always to the guid- 
ance of reason. What this industry can do for the busy 
executive by means of the many valuable office appliances 
is to increase his time efficiency, shortening the time it 
takes to carry an idea to its conclusion, and making it pos- 
sible for the executive to do many more things by making 
it unnecessary for him to depend on the manual dexterity 
of other persons who might be otherwise engaged. 


EO —— 


Addition to I. B. M. Plant 
The New York World of July 8 stated that the Inter- 
national Business Machines Corporation has broken ground 
for an addition to its main plant at Endicott, N. Y. It is 
expected the addition will be completed in three months 

and will add 60,000 square feet of floor space. 
The number of employees since January, 1929, increased 
from 1,100 to 2,000, with no increase in floor space. The 


successful 


corporation is operating its Endicott plant at full capacity 
during the day and has been working night shifts, approx- 
imately, 10 per cent of the day shifts. 
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OFFICE FURNITURE 


( WOOD & STEEL 











THE PRESIDENTS SUITE 


President Hoover’s Office Fitted with Impressive AIll- 
American Suite Given by the Grand Rapids Furniture 
Manufacturers’ Association, Grand Rapids, Michigan 


in its superb craits 


President of the 


Suite, fitting 


& BRAND new office 
manship, adorns the office of the 


United States 


[The massive desk with its intricate tooled design and 
hand wrought bronze trimmings, swelled drawer fronts 
and back panels, and the rest of the magnificent suite, 


gifts of the 


were the Grand Rapids Furniture Manufac- 


turers Association 


Two of America’s foremost office decorators and de- 
signers were responsible for this simple yet elegant equip 
ment for the Presidential offices. Edward Franklin Taber, 
Macey Company of Grand Rapids, 


the outstanding interior decorators 


vice-president of the 
recognized as one of 
in America, who is called from coast to coast to design 


elaborate and expensive offices for leading American 


executives, was responsible for the general scheme. He 


called to his assistance, Stuart Clingman, well-known as 
one of the foremost furniture designers, who acted as 
master designer Together they gave the best of their 


talents that the Presidents of the United States, for the 


next century or more, would have an office suite with un- 
ostentatious dignity, yet not lacking in artistic value and 
practical in the extreme. 

When the 
ago, following the recent fire, temporary furnishings were 
installed. The Grand Rapids Furniture Manufacturers 
\ssociation sent a representative to Washington to offer 
a gift of the 


executive offices were restored several weeks 


a suite of new furniture to the President, as 


(Association. The entire membership of the Association 


wanted to participate and many of them did, although it 
was not possible to accept donations from all. 
Mr. Taber announced in the beginning that it was his 


idea to have the President’s office equipped with tradi- 
juIp] 


tionally correct furniture, 100 per cent American, and 


American manufacturers. Period designs of for- 


An American President should 


made by 
eign countries were taboo. 
have American furniture, Taber said, without a trace of 
alien design or craftsmanship. He accordingly selected 
Michigan burl maple wood of a dark brown color, which 


lent itself readily to the development of a handsome 








gifts of the Grand Rapid 











PRESIDENT HOOVER'S DESK AND CHAIR These, with the pieces shown on the opposite page, are the 
Furniture Manufacturers’ Association for the new executive offices at the White House 
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OTHER PIECES OF THE NEW FURNITURE IN PRESIDENT 





HOOVER'S OFFICE AT THE WHITE HOUSE 











Presented to the 


President by the Grand Rapids Furniture Manufacturers’ Association 


antique finish so that the desks, chairs, tables and book 


cases give the appearance of a well preserved suite of 


Colonial furniture. 
The desk is of unusually large size, being eighty-four 
made from the most carefully selected woods, 


picked for their beauty and grain. 


inches long, 
It is very plainly de- 
signed, with only a few motifs. 

On the desk is a beautiful pad of tooled leather of oak 
leaf and acorn design, made to correspond with the border 
The 
the shape of an Indian paint pot, mounted on a slab of 
black The large desk lamp is of spun antique 
brass, decorated oak leaves and thus con- 
The paper weight is a plain 


of the rug. ink well is a large bronze bowl, done in 


marble. 
with acorns, 


tinuing the American motif. 


glass ball. There are other appropriate bronze decora- 
tions on the desk, such as ash receptacles. 
Because the room is oval in shape, approximately thirty 


: 
y thirty-three feet, it was necessary to have a special 


rug woven. This is of chenille, of a plain briar-color 
brown, with a heavy border of oak leaves and acorns in 
green and tan. 

The other furnishings consist of several chairs covered 
in rich fabrics, a pair of beautiful book cabinets and sev- 
eral occasional tables, placed in appropriate positions 
about the room. 

The general color scheme in the tapestry coverings for 
the chairs is green and tan, with a few of the brighter 
autumn shades of dull red and gold being used. 

The furnishings in the new presidential suite represent 
the finest American craftsmanship. The most skilled work- 
men in each factory were employed to do their share and 
they are proud and happy over the important part they 
played in furnishing the President of the United States 
that is truly American in every 


with office equipment 


respect. 
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SELLING QUALITY 
TO THE PUBLIC 


ByC. A. Netzhammer, Sales 
Manager, Northwestern 
Furniture Company, Mil- 


waukee, Wisconsin 


Note 
ward in window displays 
are educational and help to a great extent in the selling of better 
gi ods 


thle influence on the public—C. A. N 


Hidden quality in merchandise should be brought for- 
Practical demonstrations of quality 


The setting up of a model store has a distinct and favor 


HE first step in selling quality is to make the buyer 
want quality. He to be unsold what 
he has been buying or intends to purchase. Unless a man 
that 


first needs on 


is convinced merchandise or service is 
he the 


frequently have to bring him to the point where he wants 


your your 


superior, will not pay higher price. Further, you 


something better than he is now buying or using. 


The trouble with selling quality is that it is seldom on 
the “show parts.” Quality is usually in the “hidden 
places.” That is where the skimping is done when it 
comes to the manufacture of furniture. 

By the same token, most purchases are made on eye 
sight value By actual count 91 per cent “guessed” the 
cheaper desk in the illustration as shown in connection 
with this article, as being the better. Yet it sells for 25 
per cent less in a highly competitive market. So I say 
“ouess” advisedly 

Comparative Value Display 

An imitation of an article of quality rarely, if ever, 
reaches the heights of perfection, in construction and 
finish, of the original. Therefore, it is an imitation. Sim- 


ilar in appearance, but oh! how different in the “hidden 
places.” 
If quality is where it cannot easily be located, how ar 


customer? Recently 


Value” 


you to de monstrate it to your 


we worked out what I called a “Comparative 


roing 
win 


dow display 


It is a daily occurrence that a man walks in the front 
door of a dealer’s store, is shown a desk or a chair, and 
the inevitable response upon being quoted the price, is 





EDUCATIONAL 





DISPLAY 


MR. NETZHAMMER 





“My! but 
“IT can buy that same desk 


line,” 


out of 
More often you hear, 


“You're 
high!” 
across the river for much less money.” 

The about this that he He's 
sincere. It’s the commonest objection to buying I know 


way or your prices are 


sad part all is means it. 
of. We all do it, more or less, if not in audible terms, then 
to ourselves 

The educational display of office furniture illustrated in 
the featured 


desks of competitive make. 


one of photographs herewith shown two 


Here is an idea for window 
display work that teaches an important lesson in compara- 
that Most 
day is sold on eye-sight value and price. 
Description of Display 
man that worked out this display 


job. It 


two desks of exactly 


tive values—values are in-made. furniture to- 


unusual 
On 


same dimen- 


did an 


The 


creditable educational exhibit. 
the 


On each desk was placed 


and was an 


opposite sides were 
sions, but of different quality. 
a large sign in the form of a question mark. 

In the 
removed and 


bark 


large 


the 
Several 


background were four logs, two with 
the bark on them. 
branches cut from various trees were fastened to the logs 


two with 


to create atmosphere. Eight panels, size 10x15 inches, of 
different kinds of 
In front of these a sign was placed reading: 


eight woods, were grouped about the 
center. 
“Do you 


which is walnut or gum, which mahogany? 


which of these pieces is oak or birch, 


We do, be- 


know 
cause it’s our business to know.” 
In the foreground to the left was a large sign in a neat 


which read 


frame, 

“Can you tell which is the better desk and why? Can 
you find the quality in the hidden places that represents 
the difference in the price? How much do you estimate 


the desk is worth more than the other?” 
In the rear at the top of some of the logs appeared this 


one 
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“It is just as difficult to judge quality in business furni- 
ture as it is to name correctly the wood in these logs.” 
On the 
“Let us help you make your selections when buying. 


right was another sign reading: 
Our knowledge of our business is backed by forty-four 
years of experience.” 

This was a window that most any dealer could arrange. 
It drives home the point in comparative values. 


Demonstrating Quality in Chairs 


Did you ever buy chairs upside down? Here are two 
One the original design 


Milwaukee, the 
of it built by another concern. 


chairs. created by a manufac- 


turer in and other a copy or imitation 


DEMONSTRATING THE 
“HIDDEN PLACES” IN 
CHAIR CONSTRUCTION 
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from the under side), as against square hand-fitted open- 
ings in the better chair. 

There were no corner blocks under the seat and there 
The one chair weighed 


a dif- 


was only one bottom stretcher. 
20 pounds as against 23 pounds for the better one 
in materials. 

To sum up. In a schedule of five hundred chairs, the 
imitation saved 638% lumber in seat stock, 500 stretchers, 
7,000 dowels, 2,000 glue blocks, 4,000 screws, and the fit- 
ting by hand of 4,000 spindles at the upper end. Yet the 


ference of 673% 


cost of dowels, glue blocks, and screws is insignificant 
compared to the cost of labor in putting them in place. 
It is estimated the better chair costs $2.87 more to pro- 
duce, but retails for $1.00 less. 





DEMONSTRATING QUAL- 
ITY —NINETY-ONE 
GUESSED THE CHEAPER 
CHAIR AS THE BEST UN- 
TIL THE HIDDEN PLACES 
WERE REVEALED 





EDUCATIONAL WINDOW 
DISPLAY 


The quality and strength of a chair lies largely in the 
reinforcing of joints and corners, and sizes of stock used. 
Much of this reinforcing is done in concealed places, such 
of corrugated maple 
\ dowel to 


joint serves the same purpose as does a screw put through 


as fitting of dowels (a round piece 


wood fitted into a hole of equal size). a glue 
from the outside to reinforce two pieces glued together. 


If the glue in the seam lets go, the screw holds on. 


The two chairs were “X-rayed,” as we called it—cut 
open around all places of doweling to reveal the number. 
the had 
one in the arm stump, the other has two; three in the back 
The -inch stock, 
;-Inch for the imitation. The back spindles were 


The one chair had six in seat, the other none; 


rail vs. two. seat of one was cut out of 1 
against 1! 


poorly fitted into round holes at the top (observable only 








MBLING, FINISH- 
ING, UPHOLSTERING 


The factory making a quality product is usually highly 
organized and able to absorb much of the extra cost of 
production, It costs the ordinary manufacturer more than 
the quality factory to handle a fine job. It is not the 
usual but the unusual thing with him. That is why a 
perfect organization for the highest grade of work is a 
matter of years. 

Educational Display 

\ complete schedule of chair manufacture was carried 
on in our thirty-seven foot window (of which the illus- 
tration shows one-half) assembling, sanding, rubbing, and 
upholstering. A banker who had watched the process of 
the work from day to day remarked: “I had no idea so 
much care and attention were expended on details of 
chair construction,” showing that the display had educa- 
tional value. 
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Chis window of Grocery Store Furniture (of our Store 


Equipment Division) worked so well for the Northwest- 


ern Furniture Co., that had the stock been more complete, 


a nice little grocery business could have been carried on 


in addition to serving as manufacturers and dispensers of 


business furniture. 


In a window space thirty-seven feet long and ten feet 


fully equipped with 
stocked 


sense ot 


deep was constructed a model st: re, 


up-to-date fixtures and furniture, and so carefully 


was a model store in every 


like cut out of the 


and arranged that it 


the word Che life figure behind the 


A WINDOW LIKE THIS 
WILL WORK FOR YO 


counter was featured in the process of waiting upon a 


which was represented by a wax figure loaned 


customer 
for the occasion trom a local department store. It 
seemed so life-like and the store itself so real that sev 
cral amusing incidents resulted 

\ customer came in one morning in a hurry with a 


request tor some ot that sausa e. and she seemed startled 
and surprised to find herself in a furniture store and not 
| 
im a grocery at all 
Later on a man came in carrying the remaining corner 
of a plug of tobacco, seeking information as to whether 
we carried this particular brand or not. The salesman 


who greeted the customer for the moment did not realiz« 


what it was all about. He could not connect this request 


with the window display of a model store, and afterward 


admitted that he thought the man was “partly gone.” It 


was simply a case of a window so attractive, featuring 
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complete merchandise display, that it had convinced 
find 


sucha 


the passer-by that here if anywhere he was sure to 


the product he was seeking. 
Displays which do not feature a product as it would 


be in actual use are only about 50% effective. An empty 


showcase does not have the appeal a well filled case pos 
Such a display pictures to the prospect how this 


sesses, 


particular case will appear in his own store. 


The general appearance of your institution should be a 


factor in creating an atmosphere of quality for a quality 


the same sense that prospective buyers re 


product. In 


A MODEL GROCERY 

STORE, COMPLETELY 

EQUIPPED WITH MOD 
ERN FIXTURES 





ceive an impression of quality from the setting up of an 


advertisement, so the buyer of your merchandise receives 


in impression of quality from the appearance of your es 


tablishment 


How many concerns are there who undersell you in 
price? They say their product is “just as good” as yours. 
Chey advance all kinds of imaginary reasons why they 


can undersell you, offering many plausible excuses for 


their lower price. 


Che fact remains that the combined sales of these pric 


pirates is but a fraction of the business done by the qual 


ity houses. The bulk of the business of the country is 
done by those who put out the highest quality merchan 
dise and charge prices in accordance with quality. The 


quality house will be in business and prospering when the 


man who stakes his future on price alone will have long 


nce been forgotten, 
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HOTEL THAT HOUSES MANY CONVENTIONS 

The mammoth Book-Cadillac hotel at Detroit 
Michigan a famous headquarters for conven 
tions of every kind and description Here in 
the spaciously cool assembly rooms the National 


Typewriter Dealers Association will hold its 
general and committee meetings on August 18, 19 
ind 20 The event s hardly more than two 
weeks away, and those who wish reservations 


will find it wise not to delay 
And this fall—-on Monday, Tuesday, Wednes 
day and Thursday, October 6. 7. 8 and 9 — the 
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National Stationers Association will foregather 
at this same Book-Cadillac hotel, bringing there 
to quite possibly a thousand stationers, manu 
facturers and their representatives who will 
celebrate the association's twenty-fifth annual 
convention One year—-1918—-there was no con 
vention owing to the flu epidemic, otherwise the 
coming meeting would be the twenty-sixth yearly 
convention 


There will be interesting and lively times 
a-brewing, and many will receive ideas that 
will repay them their time and ney an hun 


dred-fold 








IS OFFICE FURNITURE 


WITH MODERNITY? 


Nott appears. 
tleman whose views are here reported has one idea of modern 
ity. To him the term means bright and cheerful colors. Hi 
changes his period “Duco” and a brush. But 
Modernity has to do 
lf color were the only thing, 


Sometimes through error truth The gen 


}. 


win @ can of 


there are various other interpretations. 
with design as well as with color. 
or even the principal attribute of the modern style, manufactur 
ers would have to hold their lines “in the white” until the cus 
tomer made up his mind whether his desk should be in lavender 
or crushed rose, with like momentous decisions awaiting the hue 
of the chairs and other articles. The limits of color are bound 


less. With every office a riot of color some of us would have 
to tarry ’neath the trees in the park and get our writing done 
It might be a good thmg for us, at that. But 


ve are sure that were we sentenced to remain in an office where 


on a lap-board. 


color had run riot, we would shortly become violent. 

We aren't criticizing the gentleman from Houston for bright- 
ening up his place, though we do regret that some dealer didn’t 
convince him of the beauty of the real Art Moderne and sell 
Art Moderne begins to be a character 
expression of the period in which we live. It discovers 
It takes the mahogany, the 


him about $1,500 worth, 
sli 
beauty in line and angle and point. 
walnut and the oak, the pear tree, the cherry, the Lignum vitae 
and even the redwood and the gum and works them over and 
adds the white of boxwood, perhaps, for variety, and lo! we 
have something in the modern design which possesses almost 
as many colors as Joseph’s coat, but each subdued, blended and 
And yet, while Art Moderne isn’t 


but a peculiar handling of line and design, yet it is quite 


harmonizing with the others. 

lor ; 
as susceptible to treatment in color as the design of any period. 
But the color isn’t laid on—it ts built in. 

We ourselves revel in the subdued tones of the old woods, and 
the older they get the better we like them. We like beamed 
cedings and massive oaken doors and deep rugs and big broad 
desks and chairs that invite to conference. We like the open 
hearth with a soft coal fire blazing in it the while the windows 
rattle with the We 
aren't saying our way ts better than another’s—it is just ours. 


“whoo-o-o” of the winter’s wind without. 

Finally, we think the Houstou gentleman mistaken in saying 
we have had no periods for 150 or 200 years. Literally we have 
had several. Periods define themselves in architecture as well 
Only a few years 
A little before 


that we put cupolas on top of our houses and iron stags on the 


as in furniture and even in sartorial styles. 
1jo we were buying fumed oak right and left. 


lawn, and inside we went in for spindly-legged chairs that only 

And do we the horse 
hair sofa that was so slippery when company came and we had 
fo sit still and “be We do; we do! 

Vow something is going to survive out of even those periods 
just as we have taken a little from the Louis XIV, Queen Anne, 
William and Mary, Jacobean, Colonial, etc., periods 
gle period have we taken all, but have studied, selected the best, 

mbined and say—not that this is abso 
but that it “follows the 
veral periods 


ifs name 


slender persons dared sit on. remember 


a little gentleman? 


in no sin 
worked over, until we 
Vary, for mstance, 
Mary.” There 


beautiful desk, but it will take 


lute William and 
style William and may be se 


represented in one from 


which predominates 


ihe style j 


m Tlouston has 
wish to 


We venture to suggest that the gentleman fro 


“py } > | ; . ’ So . 2 
een Detrayed mto certam generaications which he may 


} 


modify on further reflection 


% )ME office furniture dealer of Houston, Texas, lost an 
opportunity to make his profit on a thousand-dollar or 


more sale during May of 1930. Herbert C. May, owner of 


IN STEP 


An Interview with a Promi- 

nent Business Man of Hous- 

ton, Texas, as Reported by 
Charles N. Tunnell 








CHARMING EFFECT IN MODERNE TREATMENT.—Installed by 
the Leopold Company in a private office of the Jewel Tea Company, 
Barrington, Ill. 


the Herbert C. May Company, printers and advertisers of 
Houston, explains it with, “Why should I spend $1,000 or 
more for new furniture just because I am moving, when 
all I had offered me was a choice of the three old standbys 
—golden oak, walnut and mahogany ?” 

May continued: “I took fifty dollars and spent it for 
Duco and a bit of time to produce a thousand per cent 
better results than I could have obtained from spending a 
thousand furniture. I had every desk, 
chair, filing cabinet, case, stand, and even the imposing 
stands of the shop finished in the softer tones of orange 
We ran the scale 


dollars for new 


and maroon and we are tickled “pink.” 
of blue, but we do not have the “blues” since putting color 
into our offices. We have greens, lavenders, and orchids— 
there are no blacks, brown or reds. 

“We, like other business men, spend most of our day- 
light hours in the offices and shop. Why should we park 
before a dull drab smudgy faded golden oak or walnut 
desk trying to dig up bright ideas? We have color in our 
homes—it is only logical that the same reaction is de- 
sirable in an office. 

“Since putting color into our offices and shop, we have 
speeded production—the higher quality of this work has 
brought numerous comments from customers and a real- 
ization on our part that the atmosphere and werking sur- 
We accom- 


roundings of the office worker is impor‘art. 
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the 


this 


plish more work work is pleasant becaus« sur 
roundings are pleasant. 

“But just as we junked $10,000 worth of type and equip 
ment type whi h was LO d ror hundreds ot the usands I 
impressions before it would be worn down to its uppers 
to install modernistic and dern equipment, we would 
junk if indard type office furnishings to put in new 


designs if manufacturers were bringing out office furniture 


in keeping with modernity in design of other products 


“The modern man of today does not buy a new aut 
mobile because his old on yorn out—it’s style that 
makes him buy Manufacturers are keenly alert to new 
designs and new color ideas—but yet these same men driv« 
their automobiles to work where they park themselves all 
day in a drab uninteresting office, counting the minutes 


until they can escape to more pleasant surroundings. 
“Merchandising authorities have long determined that 
proper lighting and an intelligent use of color tends to in 
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crease retail sales—the same reaction is had in office 
work. Not only have we profited from increased produc- 
tion and the quality of this production; but we have profited 
from the reaction had from prospects visiting our office 
The quality of our work is gauged by the average prospect 
by our office surroundings and by his own frame of mind. 
Without exception, every visitor to our modernistic offices 
has soon acquired a pleasant mood. We have gone mod- 


ern in the way of color—when furniture manufacturers 
become modern enough to bring out new creations and 
modern designs, we shall go modern 100 per cent. 

“We have not had a period of design for the past 150 


or 200 years. Just as a period is the end of a sentence, it 


is the end of a design. Architecture, printing, manufactur- 
ing, textiles, arts, etc., are at the beginning of a new 
period—that of modernity. Those that recognize this fact 
will be the ones that convert potential sales into actual 


sale "ha 
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Art Metal Equipment in the New Chicago Board of 
Trade 


The equipment the impressive new Board of Trade 
building in Chicago is in keeping with the dignity and th 
beauty of the building. The products of the Art Metal Con 
struction Company of Jamestown, N. Y., occupy many 
places of prominence in the new structurs The elevator 
nclosures for the twenty-three full-automatic, push-button 


ntrol | l e elevators, with a speed capacity ol 
1,000 feet a nute, demanding the utmost accuracy ol 
nstruction, we built by the Art Metal Construction 
mpany—a task in itself of magnitude, for the building is 
forty ’ These er sures are of the bi 
partir tl i type, witli rabbeted meeting stiles 
rl ‘ tuated in the main elevator lobby, and on the 
irth fl e the trading 1 is located, are finished 
lacl ‘ hy kel silwer rnamentation 


On the other floors the 338 pairs of elevator doors have 
center panels of light green with aluminum striping and a 
This color 


border of solid blue with aluminum trimmings 


scheme proves to be most harmonious in the attractive set 


ting provided by the decorations of the elevator lobbies. 


There are also approximately 270 single swing and 105 
pairs of Art Metal hollow metal doors, and 21,000 linear 
feet of wire moulding for the corridors 

In the mammoth trading room, which will be the scene 

f such tremendous activity, Art Metal supplied the 


elevated stands for reporters located alongside of each 


trading pit, also the private wire stands, the thirty-six cash 


grain tables, all of gun-metal steel and gleaming monel 
metal: the long counters of the telegraphers and other 
steel counters and work tables And out of sight of the 
public are many other items of Art Metal equipment, such 
as the steel shelving for the ten storage rooms and vaults. 
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Ideas That Stimulate Community Buying 


By Roy George 


-M ARKING a new development in the organization's 
growth, the O. B. Marston Supply Company, Phos 
nix, Arizona, has recently moved into its new building, 


one of the finest in the southwest. 


[The appearance and arrangement of the building are 
notable. Phe 
light 


front portion of the 


front is plate glass, pivoted to give 
this 


reserved for 


entire 


and air; the display rooms and offices occupy 


building, with a balcony 


the display of kindergarten fixtures; the rear is reserved 


for storage and warehouse purposes; in the rear of the of 


fices, just adjoining Mr. Marston’s private office, a small 
stage is fitted up with a model equipment display which 
may also be utilized in showing special school or lodge 


or church pieces to advantage 

Office furniture is only a part of the Marston field; they 
theatre, church and lodge equipment, 
steel lockers, 


Arizona of na 


specialize in school, 


playground apparatus, stage curtains and 


and are distributors for the entire state of 


tionally known lines in these several departments. 
Marston Model Stage 


\ distinct innovation in the supply house line is the 


model stage, equipped with all the paraphernalia of the 


professional stage, including cycloramic mechanism mak- 


ing possible the production of remarkable lighting effects 


and facilitating the staging of even the most intricate 


Chis is probably the first installation 
of the 


pieces of stage cralt. 
of its kind in the 
tures of the 

The 


such as is standard equipment on all modern stages, mak- 


southwest and is one marked fea 


new plant. 


mechanism includes an intricate electrical device 


ing possible the production of any lighting effect desired 


and yet being easily operated by the ordinary school or 


other amateur organization. Its color ranges may be made 


to reproduce the soft glow of dawn, the rosy tints of sun- 


set or sunrise, the mellow glow of moonlight or the bright- 
ness of daylight to a remarkably accurate degree. 


The operation of this device has proved good sales effort. 


The miniature stage, approximately five feet wide by 
seven or eight feet in height, makes a perfectly propor 
tioned proscenium. It is equipped with rich velvet cur 


tains and draperies of dark blue, and, with its spotlight 
and flood-light equipment, is capable of producing unusual 


effects. Another feature is the disappearing footlight sys- 


tem. When not in use, the footlights may be folded back 
out of sight, safe from possible breakage. This feature 
appeals particularly to customers buying for school pur- 


poses. 

Cyclorama equipment is adaptable not only to the theat 
rical stage, but also to halls and auditoriums of all kinds 
where public gatherings or entertainments of any nature 
are held. The 
shadow killers, makes a strong appeal to the leaders in 
And the field throughout the 


west is practically a virgin field. 


whole thing, from its color effects to its 


public entertainment. south 


astute Mr. Marston was wise 


Selling the State 


It is in knowing his field that Mr. Marston has been suc 


That is where the 


cessful in building up his remarkable business volume with 


in the period of ten years or so. And he has cultivated 


his field 


our men cover the state in cars for the firm, and it is 


nough to say that within six months of the time the com 


pany had taken over the agency for the cyclorama men 
tioned above, every little town in the state either had one 
installed or was beginning a series of entertainments to 


raise money for one in their community. 
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\ general plan has been inaugurated of having an initial 
kind at 


equipment is pointed out. 


performance of some which the need for such 


Then a first payment is secured 
and the first part of the equipment is put in, such as the 


curtain or the footlights for instance. Once the public in- 
created to see the 


to do but leave 


terest has been aroused and the desire 


big lighting effects, the salesman has little 

it to the local committee to put the entire order through. 
This program will be carried out through Arizona, New 

Mexico, Mexico. It is 


typical of the thorough manner in which O. B. Marston 


eastern California and northern 


has canvassed this district for his specialties. 
Mail Selling 


The efforts of the firm so far as direct mail is con- 


cerned are mainly centered on the production and distribu- 


tion of a complete annual catalog. This comprehensive 


catalog carries illustrations and description in detail of all 


articles carried in stock. Special catalogs dealing with 
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MINIATURE STAGE IN THE SHOWROOMS OF THE O. B. MARS- 

TON SUPPLY COMPANY, PHOENIX, ARIZ.—All regular stage 

equipment, such as curtains, valanee, disappearing footlights and 

dimmers, are shown in the miniature. In the inset is a portrait of 

Mr. Marston, head of the company Below is an exterior view of 
the store 





school furnishings, playground equipment, office fixtures 
and other departments are sent out by mail at regular in- 


tervals throughout the state, together with sales letters 
specially prepared by Mr. Marston himself. 
“This matter of mail selling is one that I have great 


said Mr. Marston, “but I think the best of it is 


inspired by some special news item. 


faith in,” 
There is a time for 
everything under the sun and if the dealer studies what is 
when to address his let- 


going on about him, he will know 


ters and to whom to address them, 
“To be able to know 


divine inspiration.” 


what to say——that is a matter of 
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\ new of shade designed to prevent the filtering 
light 
theatres, auditoriums, and especially in class rooms wher 


type 


in of when complete darkness is desired, as in 


“visual education” as the pedagogues call it, is to be carried 
on, is a window shade of some importance in these days of 
Such a shade is the Marco, a Marston 


It was designed and developed entirely by the 


movie projection, 
invention 
Marston Supply Company and is now being manufactured 


under their direct supervision. 


“We are not in the manufacturing business,” said M1 
Marston, “but the need for this type of window shade was 
felt before the manufacturers had supplied the need. Our 


customers had to have it, so we just naturally had to sup 
I 
ply it That's our business.” 


The Marston business has always been just that way. 


Why the Firm Grew 


When Mr, Marston opened the supply house that bears 
his name, he cupied two upstairs rooms in a two-story 
building without an clevator. A few years later, he had to 
move to larger quarters and found a small place on the 


und floor, but still warchoused his stock. 


But all this time he was occupying more and more room 


in the deliberations of the business men of the state, of 


whatever nature, who were considering office equipment or 
\nd always Mr. Marston made 


jump ahead of the 


ther form of furnishing. 
meet their needs, one 
eradk 

“Find out what they want; if they don’t know what they 
what they need.” 
policy of the Marston Supply 


want, find out 


Chat has been the 
pany, and results have 


Com 


ratified it as sound. Steady growt! 
ws naturally 


>_> 


S. J. Peters of Hortors Limited Visits U. S. 


f Hortors Ltd., Cape 
\frica, spent the 
New 
od Elliott Fisher Company and the 
ulating Machine Company. 

In conversation, Mr 
n of South 


The 


S. J. Peters « Town, Union of South 
better part of the two months of June 
York in the offices and plants of the 


Monroe Cal 


and July in 


Peters informed Office Appliances 


that the Uni Africa is experiencing a recession 


f business fundamental industries of the Union 


OFFICE APPLIANCES 
normal, although the gold output in 
the Transvaal in May 


However, Mr. Peters says the Union has a happy way ot 
speaks confi- 


are generally below 


was the largest ever reported. 
recovering quickly from recessions and he 
dently of the future. 

Hortors Ltd. is an outstanding office equipment organ- 


ization in South Africa. The administrative headquarters 


and main store of Hortors Ltd. is in Cape Town and six 


branch stores are maintained in the various larger cities 


in the Union. 


os 

Charles C. Carpenter Recovering 

Che many friends of Charles C. Carpenter will be pleased 
to learn that he is up and about after ten days recuperat 
Evanston hospital, which 
Within another 


ten days he hopes for release from the doctor so that he 


ing from an operation at the 


confined him there for nearly two weeks 
can take up his new work. 

Mr. Carpenter’s condition recently 
letters and telegrams received 


made it impossibl 


for him to acknowledge the 
from his friends upon his election to the vice-presidency 
Boorum & Pease Company and his appointment as 


middl« 


of the 
executive manager of the western business of the 
company. 

It was a great disappointment to Mr. Carpenter to en 
counter such experience in the outset of his new activity, 
which has delayed him in making contact with his old 


friends. He expects to take up the work vigorously early 


in the month 
— > 
U. E. F. Company Will Enlarge Burlington Plant 
The New York World of July 15 


following news announcement: 


Evening made the 


“Construction of additional space for its supply manu- 
be completed early in September, 


od Elliott Fisher C The 


ir space to the 


facturing subsidiary, to 
is announced by Underwo ompany. 
company is adding 31,200 square feet of flo 


Burlington, N. J., Neidich Pri 


typewriter carbon 


plant of the cess Company, 


ribbons. vaper and similar 


makers of 

products 
“The supply business does not feel business depression 

to any extent, it was stated, and the Neidich plant is run- 


ning at capacity 








SOUTHERN TERRITORY FIRST 
PRIZE WINNING DISPLAY IN MIT 
TAG & VOLGER CONTEST This 
lisplay was prepared by H. & W. B 
Drew Company Jacksonville Fla 

featuring a gigantic clock and the 
slogan Now is the time to change 
to the Mittag & Volger line.”” Two 
concerns, The Benford Stationery 


Company, 127 South Kentucky ave 
nue, Lakeland, Fla and the Vir 
ginia Stationery Company, Richmond 
Va tied for second place in the 
southern territories, and three, Pound 
& Moore Company, Charlotte, N. C 
Tampa Book & Stationery Company 
(Miss Virginia Stevens) 510 Frank 


lin street Tampa Fla and Miam 
Stationery ¢ pany Ine 68 Nort) 
east First street Miami Fla were 
sijudged equally worthy of a third 
prize Displays given honorable men a 
tor n this territory are the A. W , 
Hyatt Stationery Company, Ltd., 407 


Camp street, New Orleans, La and 
The DuPre Book Company, Spartan 
bur Vv ¢ (See pposite page.) 











1930 


AUGUSI 


Doings of Seattle Typewriter Dealers 


By E. L. Goss, President, Seattle Typewriter 
Dealers Association 


Members of the Seattle Typewriter Dealers Association 


are maintaining their regular weekly luncheon meeting 


schedule throughout the summer months. 


Pawned machine reports and credit information are ex 


and the Ass business 


changed ciation carries out a full 


program. 
1 


On Tuesday, July &th, Mr. recently appointed 


Wetmore, 
head of the portable department for Remington-Rand, Inc 


and Mr. | \. Fowler, 


manager for Seattle and adjacent 


new Remington-Rand regional 


territory, were guests 


of the Association 
Mr. Wetmore 


future business in portable typewriters. 


Wetmore, the 


public was between five and six million dollars, 


talk on the possibilities for 
According to Mr. 


1929 to the 


eave a ne 


volume of portable sales in 


“Professor Irving Fisher, as a result of a very compre 


hensive survey made under his supervision, states that th« 


possible market for portables right now is seventeen to 
twenty millions of machines.” As a consequence, Mr. 
Wetmore believes the market is greatly undersold. 


“On recent experiments conducted in eastern schools,” 


ic continued, “we Ca CC 1 is ) c easier oO orm vyordas 
| t 1 learned it is 60° ier to form word 


with the use of a typewriter. The average child expends 


of his learning effort on letter formation, leaving only 


40% 


30% for word formation, The typewriter forms the letter 


and leaves the child’s attention and energy free to form 


ls are buying portable typewriters for kinder- 


and first grade students; machines used in the 


make the public portable minded. 


Che 


form- 


‘All manufacturers are building good machines 


task today is distribution. Remington interests are 


ing a new organization of special dealer portable salesmen, 
men are well 


They 


Remington-Rand people have 


who will work for dealers at no cost. Thes« 


trained in the mechanics of the machine. will get 


business for the dealer Che 
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appropriated a quarter of a million dollars to get this new 
rganization under way.” 

Mr. Wetmore went on 
business. All discounts are harmful. 
counts eliminated and let Remington-Rand know it, Mr. 
Wetmore will use his influence in eliminating the practice. 

He closed by saying, “The big thing today is to make 
We must get more machines 


record as opposing discount 


If dealers want dis 


the public portable minded. 
out, for each machine sold, two new prospects are created. 
Chis is the best kind of advertising we can get.” 
Members of the Association were glad to 
Mr. Wetmore with them. His talk was illuminating and 
his great optimism for future business proved very en- 


very have 


couraging 
a 
Conklin’s “New Customer Contest” 
Salesmen of The Conklin Pen Company have completed 
a “new customer contest” which has put thousands of new 
Conklin They demonstrated 
that business is just about as good as the sales effort makes 


accounts on the records, 
it. Incidentally, the new customers bought some Conklin 
products from the salesmen who were fighting for prizes. 
While 


testant is a winner in that he sold more merchandise than 


there could be but five prize winners, every con- 


he would have otherwise. 
Jones. Other winners were 


A. VanBlarcum and Jas. P. 


The first prize went to H. B. 
George Elliott, O. R. 
Stoddard. 


Che principal purpose of the contest, according to Tom 


Pierce, 


Emerson, Conklin sales manager, was to focus the atten 
tion of the salesmen on the ever present possibility of 
increasing sales volume by a little specialization on addi- 
tional and new outlets. 
eee 
Promotions by Steel Equipment Corporation 

CC, W. Danes, for many years with the Steel Equipment 
Corporation of Avenel, N. J., has just been made vice-pres 
ident in charge of sales, and D. A. Bonaventure, an experi 
enced steel equipment man, has been made sales promotion 
Additional 


lines and increased warehouse accommo- 


manager. information on the foregoing, and 
concerning new 


dations will appear in the September issue. 








WINDOW EARNING FIRST PRIZE 
IN THE MITTAG & VOLGER DIS 
PLAY CONTEST IN THE EAST 
ERN AND CENTRAL TERRITO- 
RIES.—Extra large carbon paper 
sheets on the back wall and type- 
writer ribbons draped in the fore 
ground were the attention-getting 
factors in this display, arranged by 
The Miller Stationery Company, 25 
East Third street, Dayton, Ohio 
Second prize was awarded to the 
Geer-Dunn Company, Inc., 18 West 
Third street, Jamestown, N. Y., and 
third prize to Duggan-Rider Com- 
pany, 729 State street, Erie, Penna 
In the Pacific Coast territories first 
place was won by Gundelfinger & 
Myers, Fresno, Calif. ; second place 
by Melvin, Roberts & Horwarth, 
San Jose, Calif., and third place by 
H. M. Clark Office Supply Company, 
Phoenix, Ariz 








and DEVICES 





The Automatic Vandex The Automatic Vandex cabinet is built of steel, and is 
rhe Automatic File and Index Company, 427 West Ran constructed in units, any number of which may be grouped 
dolph street, Chicago, and Green Bay, Wisconsin, ars ut to meet requirements 
with a new visible card file which they have named the 


Automatic Vandex, and for which they claim distinctive 


features of convenience and utility Great capacity with 
the utmost flexibility and compactness are claimed for this 
new file The company states that as many as 76,000 cards 
an be grouped within reach of the operator’s hand with 
out the necessity of moving her chair, and each card 
turned to ts immediately and completely visibl \ con 


venient turn-back cover mechanism exposes the file to the 


eyes and hands of the operator 
Che automatic expanding feature provides nine inches of 
working space. Each panel rides on a ball-bearing mount 





CLERK USING A BATTERY OF AUTOMATIC VANDEX FILES 
TUL 4 quaaae The Automatic Vandex cabinet will be sold exclusively 


we 


Wp? ' work directly with the dealers in the development of the 


through dealers. It is the plan of the manufacturers to 


business. 

The company has prepared for the use of dealers in the 
work of demonstration a display unit mounted on an 
\utomatic Vandex steel stand. It contains forty-five pan- 
els on which cards are mounted. The visible margins of 
the cards are headed with names and addresses and the 
metal tab guides properly index each panel. In addition 
there are eight miscellaneous panels included in the outfit, 
each mounting headed cards to show the different card 
sizes and combinations. There are also included with the 
outfit 100 cards each of seventeen different sizes to enablk 
the dealer to draw up card forms for prospective buyers. 


aiiciad 
Ball-Bearing Casters on Eff & C Chairs 

Easy-rolling casters that will provide a lifetime of service 
are now standard equipment on all Eff & C chairs of the 
revolving type. These casters are ball-bearing, and their 
use on the chairs named involves no advance in the price 
of the chairs. 

These new casters were designed especially for use on 
the Fritz-Cross Company’s Eff & C chairs. It is promised 
that they will not stick or bind, and will align themselves 
instantly because of the hardened steel ball-races and the 





chrome steel balls in the swivels. 

The wheels of these casters are of “Atlasite,” which is 
declared to be indestructible except by a degree of abus« 
to which it cannot possibly be subjected when used to sup- 
port a chair and care for the activities of its occupant, 
however heavy he may be This substance is immune to 
moisture and to the changes of temperature to which office 


furniture in whatever climate are subjected 





The wheel is supported on a shouldered axle which is 


riveted tightly against the side of the fork, preventing 


THE AUTOMATIC VANDEX VISIBLE CARD FILING 


SYSTEM MADE BY THE AUTOMATIC FILE & INDEX the axle from turning and cutting into the fork, which is 
COMPANY, CHICAGO substantially made of nickel and is riveted to an extra large 
ing and can be 1 ed with the minimum of effort or lifted spindle, preventing any bending or distortion while in 
out entirely. Hinged, roller-bearing loops (patent applied — servic« 
for) on the bottom of each spacer guide enable the guide \ patented one-piece sleeve of sufficient length insures a 
and panels to tilt forward and back freely and easily. tight fit in the leg of the chair 
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In addition to the ball-bearings, the top of the sleeve car- 

ries a fibre bushing to insure minimum quietness and long 
wear. 

_— 

The Chart-A-Graph 

Remington Rand Business Service, Inc., Buffalo, N. Y., 

has placed on the market a new and interesting product 

A-Graph. 

makes it possible quickly to chart changing conditions of 


which has been named the Chart This device 


without special drawing equipment or 
It is declared that anyone 


trade and industry 
technical charting ¢ xperience, 
can operate the Chart-A-Graph and the indicators can be 
changed almost instantly to show conditions as they exist 
at the moment 

Che Chart-A-Graph is very simple in construction, con- 
vertical 
One 
cord of each vertical couplet moves from the top toward 


toward the 


sisting of a metal frame in which are series of 


and horizontal belts or cords arranged in couplets. 
the bottom and the other from the bottom 
Similarly, one cord of each horizontal couplet moves 


The cords 


top. 
from left to right and one from right to left. 
are endless, running over bearings at the top, bottom and 


sides. Half of each length of cord is black and half white. 








THE REMINGTON RAND CHART-A-GRAPH 


There are thirty sets of horizontal cords and forty sets 


of vertical cords spaced to equal three spaces on a type- 
This permits typing instead of 


holders 


writer or adding machine 


hand writing the chart indexes to be put in the 


on all sides of the frame. The frame is fitted with a metal 
easel for standing on a table or desk. If desired this easel 


folded back of the 
\-Graph hung up on the wall like a picture. 


can be against the frame and the 
Chart 

The index holders in the sides of the frame are provided 
celluloid 


other information on the index strips. 
walnut like the 


names, 
Metal 


pro- 


with transparent facings to protect the 
figures or 
finished in frame are 


cover strips 


vided to conceal the indexes if the information on them is 
private in nature Extra wide index holders which slip 
into the 

As the cords of each couplet of the Chart 


done from four direc- 


standard holders are also furnished if desired. 

\-Graph move 
toward each other, charting can be 
tions at once. The backing behind the cord is of pressed 
cork into which pins, map tacks, etc., can easily be pushed. 
Supplies for the Chart-A-Graph include blank and printed 
index strips, flat headed pins on the heads of which data 
can be written, colored strings and black pins for making 


curve charts, map tacks of various colors, etc. 
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For a permanent record of any chart at any time during 
its use, photostat copies can be made easily and inex- 
pensively. Photostatic reproduction was considered in the 
designing of the Chart-A-Graph. 
in proportion to the standard sizes of photostat papers; 


The frame is of a size 


the coloring of the cords, map tacks, pins, etc., is such 
that they 
is sufficiently light in weight so that it can be carried easily 


will reproduce well; the Chart-A-Graph itself 


to a blue printing company for photostating. 
—_—_—_ 
Two Desks Added to Tell City 700 Line 

The Tell City Desk Company, Tell City, Ind., has added 
two double pedestal, four-drawer desks to its 700 line. The 
No. 764 is a sixty by thirty-four desk and the No. 766 
measures sixty-six by thirty-six. Both desks have turned 
legs and beveled posts. Tops, panels and drawer fronts 
are of walnut. The drawer knobs are of solid cast brass, 
English Antique finish. 

Previously, Tell City desks have not been made larger 
The No. 766 was added to the 
line in response to a demand for a larger desk. 

— 

Changeable Sign with Pearl “Pyralin” Ground 

Che Novel Sales Corporation, 695 Broadway, New 
York, N. Y., has brought out a novel display card for 
A handsome background of pearl 


than sixty by thirty-four. 


store and window use. 
“Pyralin” is arranged to receive letters made of the same 
material, making an attractive, legible sign. The charac- 
ters are also made of “Pyralin,” which are packed in a 
handy container to facilitate “setting” the signs. 

“Pyralin” is practically soilproof and indestructible, and 
is cleaned easily. 

a oe —— 

Multipost Announces Combination Mailing Machine 

The Multipost Company of Rochester, N. Y., announces 
the Multipost Combimailer which can be used as a sealer 
only or to seal and affix regular uncanceled postage stamps 
to mail to be dropped in any mail box or to seal and print 
to seal and affix precanceled 


permit indicia or 


stamps, print postmarks and stamp cancellation for han- 


postage 


dling mail under system of precanceled stamps on first- 
This furnished to operate 
above described or that 


mail. machine can be 


on all of the 


class 


any combination 

















THE MULTIPOST COMBIMAILER 


may be desired when complete equipment is not wanted. 
The The 
metal moistening disc also acts as a feeding disc, feeding 
by the flap of the envelope. It is said that the machine 
attains a speed of two hundred envelopes per minute, 
Water adjustment for moistening is 


sealer portion operates on a new principle. 


irrespective of size. 
simple and positive and the machine automatically stops 
feeding if an envelope is put in wrong side up. All ex- 
Monel metal, rustproof and easily 


posed parts are of 


cleaned and polished. 
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Rand Visible Name Guides 


The illustration shows one of the new, attractive | 
ets of Rand Visible Name cellul 


placed on the market by 


Marietta, O 


id angle 
just been The Victor Sai 


and | quipt ent ( 


ompany, 





NEW RAND NAME GUIDES PACKED IN ATTRACTIVE BOXES FOR 
COUNTER DISPLAY 

The celluloid angels tabs these guide S are set at eX 
ictly the right angle for instant visibility—they look right 
up it of the file drawer—greatly speeding up the work 
t tilis ind finding 

In order further to simplify the work of the filing clerk, 
Rand \ ble Name Guides are made with colored tabs s 
that ditt ! lasses of information may be instantly iden 
tified by « r, making the files almost automatic in their 
Dé 1 

These new guides have removable insert labels so that 
indexes may be changed or expanded to meet changin, 
conditions without scrapping any guides, or blank guides 
may be purchased and special information typed on th 
nse labels Thus they can be adapted to the requir 
ment f any business, substituting “sight” for “search 


changed require 
Visible Nam« 


investment in 


tf this easy adaptability to 


ments and their unusually long life, Rand 


Guides are said to be almost a permanent 


and will save 
cost of 
pleased with these 


iency They are genuine economy 


many because of low usit 


pric I times over 


dealer will be particularly new 


guides because a comparatively insignificant investment 


his 


> 
states. By 


able him to furnish customers with any filing 


putting in a stock 
1-31, states, 25, 40 and 50 


additional 


equirement, the company 


ft wuide sets months, 


containing 


alphabetical division inserts, and an supply ol 


uides with blank tabs and extra printed inserts he can 


increase his sales with a reduced stock 
Che new Angle Tab sets, in card, letter and check sizes 
and up t 0-division alphabetical, are very attractively 
xed in a new display package. 
\ll that is necessary to secure an attractive, interesting 
display of these guides is to remove the lids from the 
is shown in the illustration and they will stand out 
vith the liantly colored tabs all displayed. Each box 
has a label wiving the pric | the set and also a short 
tory featurit me particular point about the guides 
ese new and different sets will practically 
when kept d lay by the dealer. Every 
ct i d | ] icka ( 
\ Safe and Equi ent Company will be glad 
t niormat ! evarding these Rand B 
* ( wil rite ested 
Plastic Type Cleaner in Ring Form 
| IN hi Lietzenseehaus, Charlottenburg 5, Ger 
, ntor of a plast tvpe cleaner setjnari 
' d rass luminuy or other hard materia 
} 1 enough so that it can le 
| ! ‘ ind ite easily is the rit ! 


tab ewuides which 
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rolled over the type to be cleaned. The plastic material 


eccentric flanges about one-eighth 


Mr 


is held in position by 


nch high on the ring. Bohne states that the shape ol 


the ring pad is to be changed so that the cleaning com 
pound will be pressed under as it is used, bringing the 
clean plastic material to the surface during the type clean- 
ing process, 

The American manufacturing rights for this new ring 
form type cleaner are for sale Complete details can be 


writing direct to Mr. Bohne 


ee 
The Bull Statistical Machine 


formed in Zurich, 
Bull S. A., 


obtained by 


Switzerland, 


There recently 


unde r the 


was 


company name of with the secondary 


title of Company for the Sale of Statistical Machines, a 
stock company for the distribution of the statistical ma- 
chines manufactured by the H. W. Egli Company, under 
the patents of the late Frederik Rosing Bull, a widely 





ROSING 


MACHINE INVENTED BY 


BULL 


STATISTICAL FREDERIK 


known engineer of Oslo, Norway. Illustrations of the 


Bull 


The invention was covered by patents which were taken 


sorter and the Bull tabulator are shown herewith. 


out in all countries having patent laws about 1922. 
Since that time some machines have been in service 
among the principal insurance ofhces and certain govern 


Denmark and Finland. 
General Life 
Viscosa of 
and Bull 


at that time 


Norway, 
in Central Europe the 
Zurich, and the 
found occasion to 
h the 


business 


tient 
Meanwhik 


Suranc ( 


departments of 
SWIss [n- 
ompany of Snia 


had 


even thoug 


lurin, Italy. install use 


equipment, inventor Was not 


ready to exploit the outside the Scandinavian 


Che premature death of Frederik Rosing Bull, who be- 
queathed to the Cancer Institute of Oslo all the rights re- 
sulting from his invention, considerably retarded the de 
velopment of the business. However, toward the end of 


1927 Emile Genon together with the H. W. Egli Company, 


acquired the rights of succession for the countries today 
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embraced in the authorized territory of the Bull Company, 
which has just been established. Mr. Genon, by the way, 
is a Belgian who for a number of years had charge of the 
Elliott-Fisher interests in Italy, but recently having relin- 
quished that position on the organization of amalgamated 
interests to handle the work of the Underwood Elliott 
Fisher organization in that country. 

The H. W. Egli Company is known throughout the 
world for the Madas and Millionaire calculating machines 
which it has produced and distributed for many years. 

The Bull machine is said to have been improved since 
its inception, the weight and bulkiness of the original hav- 
ing been reduced by half, while preserving and adding to 
the valuable features of the invention. 

The principal characteristics of the Bull machine may 
be thus summed up: 

Simplicity and great sturdiness of construction; integral 
electrification; bulk reduced to the minimum; great speed 
of operation; economy in sorting, thanks to the automatic 
selector table which forms an integral part of the tabula- 
few 


tor; long life of the perforated cards by reason of 


sortings; unusual flexibility of application—the automatic 
selector table permitting the working out of an infinite 
number of ingenious combinations; and finally, economy 
in price. 

From this time forward it is expected that the manufac- 
ture of Bull machines will follow a normal course, and ere 
long the Bull Company will proceed with the letting of 
general sales agencies in the several countries of the world. 
The company has made Emile Genon president and dele- 
gated administrator. His advisory board includes, among 
others, O. Bannwart, an engineer from the general man- 
H. W. Egli Company. 

The principal office of the Bull Company is located at 
Zurich, but Mr. Genon is at present a resident of Paris, 


aging board of the 


~ 


where he has his offices at 75 Avenue des Champs-Elysees. 
EE 


Copy Holder and Reading Board Invented by 
J. W. Robinson 
J. W. Robinson of The Robinson Land & Lumber Com- 
pany, Chicora, Miss., has obtained patents on a copy holder 
and a reading board, both here illustrated. The base and 
board of the The 
equipped with spring clips to hold the copy in place. 


board is 
The 


wear, 


copy holder are of wood. 


joints are of the friction type, designed to resist 
Without any screw or nut adjustment, the board may be 
placed in any desired position and will sustain any weight 
from a post card to a large book. When used for holding 
copy for typewriting, the base of the copy holder is fast- 
ened just back of the typewriter. 


over the typewriter or back of it and lowered into the desk 


The board can be folded 





ROBINSON COPY HOLDER 


When not used to hold copy, the board 
support for a 


with the machine. 
may be set in a horizontal position as a 
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day’s supply of letterheads, second sheets, transcribed 


work, etc. 

The reading board is similar to the copy holder in that 
it is made of wood with metal friction-jointed supports. 
The friction joints make adjustment easy without rasp or 





ROBINSON READING BOARD 


jerk. Among the many uses of the reading board are 
reading in a chair or bed, card playing, writing, serving 
of meals to invalids in bed, etc. It is equipped with detach- 
able legs so that it can be laid across the arms of a chair 
or set up independently on a bed, floor, etc. 

The patent rights on both the copy holder and the read- 
ing board are for sale, either outright or on a royalty basis. 
Mr. Robinson will be glad to furnish further details to 


interested concerns. 
- ---— ~~ 


I. B. M. Electric Dating Stamp 
The International Business Machines Corporation (In- 
ternational Time Recording Company division), 270 Broad- 


way, New York, N. Y., has placed on the market its 





INTERNATIONAL “‘ELECTROPRINT”’ 


“Electroprint.” This is an automatic dating stamp which 
indicates the date, hour and minute, on letters, orders, 
documents, telegrams and other businéss papers. It in- 
cludes a printing die on which can appear the name of the 
concern or department, the date, including hour, minute, 
whether a. m. or p. m., address, etc. 

“Electroprint” prints on the face of papers, and after 
a letter is fed to the machine a tripping device operates 
the electric mechanism, which makes a uniform impression 
at any point desired on the paper. The calendar mechan- 
ism sets itself automatically for long or short months, 
and allows for the extra day in leap year each fourth 
The for remote control, either 
through a program machine, or by push button renote 
The device can be supplied for 


year, machine is made 
from the “Electroprint.” 
alternating or direct current, and for either electric self- 
regulating or frequency motor drive. 

The clock dial is of the modernistic type, set at an angle 
easy to read. The standard finish is a crackle green; other 
colors and finishes are available at slight additional cost. 
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Autopoint Items for Holiday Sales 


Che Autopoint Company, 1801-31 Foster avenue, Chi 
cago, IIL, has anticipated a healthy demand for de luxe 
models during the fall and holiday selling, by providing a 
large and varied stock of these transparent and cloudy 





pees 42 cat 





NO. 52 AUTOPOINT PENCIL IN GIFT BOX 

Bakelit The « available include ivory, 
cloudy a ue and green jade, transparent ruby, 
ippl c, 1 and amethyst 

Che tu neth models with clip are available in the 
revula ind é e ite there are two models fos 
women ne with ring for ribbon r chain, the other for 
if vil I ( pt s¢ 

dual display easels provided by the manuta 
turer make t easy to feature these brillant pencils 
arrest the eve of prospective purchasers 


a. 
Faxon Loose Leaf Note Book for Students 


The Faxon Loose Leat Company, 306 North Fifteenth 
stres Philadelphia, Pa., has brought out a student not« 
<i leaf form. This is 634x334 inches, bound in 

Fabrikoid, ix rings operating simultaneously Each 
book equipped with feint ruled sheets for notes, class 
chedule form and five additional useful forms; the retail 


> 
Unusual E. Faber Sketching Pencils 
\s the result of years and with 
hie peration of Eberhard Faber 


research ext nding ove! 


eminent artists the 





ARTIST USING NEW EBERHARD FABER 
SKETCHING PENCIL 
rencil ( mpany has devel | d new sketching pencils with 
I ww ita cr t s 
he No. 230 black chalk sketching pencils have leads 


' 1 | | 
st makir ntense mat-black marks, 
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but unlike charcoal, the color can be “built up” as desired. 
The leads can be pointed to give the finest pen-like lines, 
are free from the annoyance of grit, but have the necessary 
rhe No. 230 pencils, 
soft; HB, medium 


and H, hard, are uniformly smooth and of the same 


tenacity or “grip” which artists like. 
made in four degrees, 2B, very soft; B, 
Sott; 
texture throughout. tone, 


They have a fine range of are 


non-lustrous, (important in “high light” reproductions), 
can be used with brush and water to produce wash effects, 
and the degrees vary in diameter for convenience in select- 
ing any particular degree easily and quickly. Markings can 


be erased as easily as can those of charcoal. 


The new No. 231 black chalk sketching pencil, made by 
Eberhard soft, and HB, 
medium lead which is 
No. 230. 

\ very useful new pencil is the Eberhard Faber Sanguin 
No. 


brown color most accurately designated as burnt sienna, 


Faber in two degrees 2B, very 


soft, is for artists who prefer a 


smoother and which has less “drag” than the 


2826. This pencil, made in one degree, is of a reddish 
although in the sketches made by the old master the color 
and Pierre d'Italie. It 
has the same qualities as the No. 230 black chalk sketching 


pencil and therefore can be used with water and brush to 


was also referred to as Sanguine 


produce wash effects. 
> 
New Hand-Operated Duplicating Machine 
Phe 


duplicating machine, selling at 
clared to be 


“Revoprint” is the name of a new hand-operated 


a moderate price, and de- 
a practical and efficient reproducer of hand- 


writing, typewriting or drawing. It is claimed that the 


machine will produce hundreds of copies an hour at a very 
thousand. 


small cost per 





MACHINE 


“REVOPRINT” DUPLICATING 
Ihe machine weighs less than four pounds and occupies 


16 inches. It is enclosed in an at- 


a space ol 16 by 11 by 
tractive leatherette carrying case. 

It is stated that the machine is easy to operate, return- 
ing automatically to starting position. It is distributed by 
the Leslie Sales Corporation, 149 Broadway, New York 


{ itv. 


~~ 


German Inventor Perfects a Noiseless Typewriter 


In one of the May issues of the German trade journal, 


Biuro-Bedarf Rundschau (Nos. 21 and 22, May 31) an- 
nouncement appeared of the invention of a new noiseless 
typewriter by Paul Griitzmann of Dresden. Mr. Grutz- 


mann is an inventor of experience, having occupied him- 


self for about thirty years in the field of typewriter inven- 


tion. without, however, becoming generally known, as his 


inventions have been purchased by a well known type- 


writer manutacturet 

The Griitzmann machine is a visible writing, noiseless 
writer. It is said that the machine presents original ideas 
in the construction of the type-bar and the striking of the 
ype on the platen. All moving parts are claimed to be so 


cted as to absorb the noise of operation, without 
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the use of felts, rubber parts, etc., but reliance is placed 


mn constructive principles alone. 
[The machine has a segment construction, and the car- 
of different 


or platen is interchangeable with those 


TiaRe 

width It is stated that new principles have been applied 
in the construction of the type-bars, giving the machine a 
very easy touch. 


[It is stated that the price of the new machine will be 


the same as that of standard typewriters which are not 
operation.—E, R. B 
~~ 


A New Executive Desk File 


Che Cole Steel Equipment Company, 33 Crescent street, 


noiseless in 


Long Island City, N. Y., are building what they designat« 
This file 


finished, admirably built to conform 


as the aristocrat of desk files. is artistically de- 


signed and beautifully 
suite. It 


to the executive's forms a convenient case for 





COLE DESK FILE FOR EXECUTIVES 


filing personal correspondence, bills and other papers. The 


new file is equipped with easy-working piano hinge, solid 
brass buffed and lacquered card holder, automatic pull 
handle, automatic snap lock, rubber domes and _ heavy 


\-to-Z index This file is 
packed for shipment in an individual corrugated carton 
\ special 


finish of grained mahogany or walnut can be supplied. 


manila twenty-five subdivision 


The standard finish is olive green baked enamel. 


The piano hinge construction permits the front to glide 
partly open, giving easy access to the entire contents with 
The rubber domes per- 


without 


out removing papers from the file. 


mit the file to be surface 


placed on any fine 


scratching it Che letter-size file is known as C 233. It is 
12 inches long, 6% inches wide, 10 inches high and 
weighs 7 pounds. The legal cap file, known as C 333, is 


15% inches long, 6 inches wide and 1034 inches high and 


weighs 834 pounds, 


—~ 

New Models of F. and E. Checkwriters 
The Hedman Manufacturing Company of Chicago has 
brought out two models built on the 


new basic principles 





VOUCHER MODEL 


PF. & E 


predecessors, but having certain distinctive re- 


machines are known as the 700 Pre- 


of their 


hinements. The new 
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mier and Voucher models, and were available for distribu- 


tion on July 21. 
Features of the new models include ease of operation 


and the development of a leverage sufficient to penetrate 





F. & E. PREMIER MODEL 


easily the thickest check paper. The handles are ina diffe r- 
ent position than in other models, and it is said that the 


speed of operation is duplicated only in the electrically 


driven check writers. 
~~ 

Ship of the Desert Models for Fountain Pen Holder 

The Dausco Products Company, 34 West Houston 
street, New York City, is distributing what they designate 
as the “Kamel” pen holder—a desk support for fountain 
pens. It is odd and attractive. The holder, 
camel’s back, is swiveled and can be had 


which pro- 


trudes from the 





KAMEL PEN HOLDER MADE BY THE DAUSCO PRODUCTS 
COMPANY 


in assorted colors. The device may be used as a paper 
weight, as well as a pen support. 
The “Kamel” retails at a low price, and is declared to 
be a first rate seller. 
~_ 


New Danish Rotary Stencil Duplicator 

Zeuthen & Aagaard, Rolighedsvej 8, Copenhagen, Den- 
mark, are manufacturers of the hand operated Rex rotary 
stencil duplicating machine. This duplicator is so designed 
that the paper does not pass under the drum during the 
printing process. The unprinted sheets are placed on the 
lower paper platform, drawn up vertically against the im- 
pression drum, and then thrown back on the upper plat- 
form, with the printed side on top. As the impressions are 
made on the under side of the sheets fed from the lower 


(Turn to Page 158 for More New Machines and Devices) 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 
this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff 
at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd St. and Park 
Ave., New York, will be happy to be of any possible service. While the facilities at New York 
are not so many as at Chicago, there will be found the same desire to serve. United States 
manufacturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London Correspondent, Mr. W. Teignmouth Shore, 

18 Templars Avenue, Golders Green, London, N. W. 11, England. 

Mr. Shore’s knowledge of the office equipment business 
and its possibilities in Great Britain makes his 
counsel valuable to those desiring to 
cultivate the British Market. 


LONDON NOTES AND NEWS 
By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W. 11, England 


Nore.—Mr. W. T. Shore, whose address is given above, is the authorized subscription representative of Orrice APPLIANCES 
in the British Isles Nen subscriptions should be sent to Mr. Shore. Renewal orders should be sent to OFFIC! APPLIANCES’ 
home address, 417 South Dearborn street, Chicago, Illinots. 


U. S. A., Britain, Germany Notholt, all of Ad. Essich & Co., Oldenburg; Heinz Mes- 
July 5, 1930 serknecht of Diedrich Messerknecht, Bremen; Wilhelm 
q [ WAS my good fortune to be the guest at a very Buettel, Frankfort-on-the-Main; Arthur Weil of Deutsche 
pleasant function on June 24, at the Connaught Rooms, Roneo, G. m. b. H., Berlin, and Mrs. Else Hartmann, 
which are in Great Queen Street, off Kingsway, in London, Hanover 
therefore, in the centre of what may be called the American Meetings such as this do much to warm up friendship 
business quarter of our little village. It was a luncheon and understanding between the countries concerned, but, 
iven by the Office Appliance Trades Association of Great despite the nice things always spoken by one of the other, 
Britain and Ireland and the Typewriter Trades Federation they do not and cannot be expected to lessen the strenu- 
in honour of the members of the German Association who  ousness of competition. We are all out to sell as many as 
visited us after their tour in France and the U. S. A., there we can of our own goods and to purchase as few as pos- 
fore to friends of yours. Mr. G. V. Speke, “boss” of the sible of the other man’s. Naturally. And Britain is feel- 
Acco Company here and chairman of O. A. T. A., was in ing every day the increasing strength of this competition 
the chair, supported by Mr. Parker Drake, chairman of the in various directions and so, I feel sure, will you in Europe. 
'ypewriter Trades Federation and many others prominent It was my good luck to sit next an American who has 
in the office appliance world. It was a very jolly gatherin vast experience of the office appliance trade here and also 
and the atmosphere of good will and good fellowship was n the Continent, especially in Germany. He agreed with 
stimulating Mi Speke spoke with his the view I expressed long since in these 
wonted genialitvy and Mr. Parker Drake did pages, that the pressure of German competi- 
ditto. Our German friends used their own tion in this country would steadily and 
tongue, their words being admirably trans rapidly increase, and that it would affect 
lated by Mr. J. Gustave Hemes. The prin- your trade here in several directions. Watch 


cipal German guest was Herr Riter, the out. Also, though I scarcely dare mention 


popular First Secretary of the German Em- it, he agreed that Americans here were not 


bassy, and among the others were: Messrs. ready enough to adapt their selling methods 
Carl Enke, Lei; Hans Rammensee of 
W eilwerke A. G., Frankfort-on-the-Main; 


Arthur Seifert, of M. & R. Zocher, Dresden: 


to the circumstances that exist here and that 
are in several ways far different from those 
in vour country. Wise words for the wise 





Adolph Hartmann of Gunther Wagner, to chew and digest! Otherwise business 
Hanover; Max Juttner of Kurtz & Puchner, indigestion may follow and prove to be 
Leipzig George Meckel. Munich. office incurable 

furniture Th. H. Newro, Dusseldorf: Geors — 

Marx, Stendal: Erich Nieling, Duisburs —— ££° cc Mr. Speke is now on your side of the big 


Ruhrort: A. I h, Ad. ] ich and Hermar PARKER DRAKE water: I wish IT was with him, to share the 
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STATESMEN WHO SIGNED THE LONDON NAVAL LIMITATION TREATY 
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Photo presented to The Visible Writing 


Machine Company, Ltd., Royal typewriter dealers in Great Britain, ete., by Matsuzo Negai, a member of the Japanese 


delegation to the naval conference, who bought a Royal portable typewriter on the eve of his return to Japan 


He also 


presented the London company with another photograph, showing the final session of the conference, with the chiet 
delegate for Japan, Reijiro Wakatsuki, in the act of signing the agreement 








lovely time I know he will have. He will make me envious 


on his return by telling me all about it 
oe 
General business prospects, which of course affect office 
business, are in a and not altogether 


appliance queer 


healthy condition. The atmosphere is soaked with that 
which is al- 


As you 


uncertainty as regards the immediate future 
ways damaging. Uncertainty in many directions. 


know, the Stock Exchanges of the world are in a jumpy 
that 


political atmosphere 


state, and does harm all round. Then, here, the 


How long is the present 
Will there be a General 
Prime 


is murky, 
Government going to hang on? 
will be the next 


Election who 


Minister? 


this year? If so, 

Will he be 
sternly the many difficult and urgent problems that must 
And, to my 


a man who will tackle strongly and 


soon be settled for our good or ill fortune? 


mind most important, there is a growing movement in 


favour of our throwing overboard our policy of Free 


Trade, and of our building up a tariff against all except our 
No one 
going to happen; therefore, everyone is waiting to see, and 


Alto- 


It may be better by the 


Colonies and other possessions. knows what is 
that means an increase of the present stagnation. 
gether the situation is not good. 
or it may be worse. Anyway, it be 


time you read this; 


hooves American office appliance men here to keep their 
Sut in many quarters I have 
confidence that 
better times, but I rather 
for it is the parent of the hope. We have 
The history of the past 


eyes and their minds open. 


found a certain amount of this coming 
Fall will be the beginning of 
fear that desire 
heard this for several years past. 
does not help us to see into and to understand and to 
new problems with which we 


quickly. 


grapple with the entirely 
faced and which we must solve 
~> 
Barr Typewriter Distribution in Switzerland 
The agency for the Barr portable typewriter in Switzer- 


& Cie., Rami- 


are now 


land has been acquired by Julius Brendle 
strasse 5, Zurich. 

———_——_— 
Industrial World Interested in Leipzig 


America is making an energetic bid for world trade this 


year by sending thousands of exhibitors and buyers to the 
Leipzig Trade Fair. Following the disturbance in home 
markets, the great international trading center at Leipzig 
is being utilized to create new outlets for many products, 
and to facilitate foreign buying. The historic Fair, com- 
prising 8,500 exhibits from twenty-four countries, and at- 
tended by buyers from seventy-two countries, will be held 
from August 31 to September 5. 

Germany buys today more commodities from the United 
States than from any other country, or, over fifty percent 
of its imports, valued at $500,000,000. The exportations of 
America to Germany at present exceed $200,000,000. The 
Leipzig Fair, as the greatest market place in the world, is 
invaluable in enormous diversified 
trade between the two countries. The United States sent 
more than 3,000 buyers from all parts of the country to the 
last Spring Fair. A single American firm purchased more 
than $2,000,000 worth of goods. American manufacturers 
will be represented at the Fall Fair by more than 100 im- 


developing the and 


portant exhibits. 

For 700 years the Leipzig Fair has regularly attracted 
merchants from many countries, and has therefore long 
been established as the leading international exchange. 
More than 185,000 buyers from the four corners of the 
world meet at the Leipzig Fair, thus making it possible to 
transact an immense volume of business with the least pos- 
sible expenditure of time and money, The buyers and 
sellers who meet on this common ground, quickly make 
personal contacts, and accomplish more in a few hours 
than ordinarily by months of travel and correspondence. 
The Fair is held twice annually for periods of one week. 

The newest products of five continents are attractively 
displayed in sixty-one “palaces” conveniently grouped to 
facilitate inspection. As the result of centuries of experi- 
ence, the needs of exhibitors and buyers are anticipated as 
to banking and details of packing and shipping, ete. A 
bureau will be opened where information concerning de- 
tails of the custom duties in all countries will be furnished 
free of charge. Recently groups of German industrialists, 
bankers and scientists visited the United States to study 
local conditions, and as a result a special effort is being 
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made thi 
trade betw 
concerning 
by address 


Sct ond stre 


ir {t cater to American needs and devel Pp 
een the two countries Detailed information 
every department of the Fair may be obtained 


ne the Leipzig Trad Fair, In 11 West Forty 
et, New York. 


mea 





Executives Hold Conference Aboard Zep 


European executives of the Underwood Elliott 


i 


pany representing nine countries, assembled in 


the f executive conference ever held in the air when 
they met for an annual sales conclave July 4 in the passen 
‘ abin of the Graf Zeppelin while on a one-day flight 
from Friedrichshafen, Germany, over Switzerland and r« 
turn, 

(\nnou ent of this use of the Graf Zeppelin was mad 
by M.S ir, vice-president of the Underwood Typs¢ 
wi Company, tollowing completion of negotiations cat 
ried on with the Luitschiffbau Zeppelin Corporation ot 
Fried hafen by Joseph Lecher, vice-president of Un 
derwood |! Fisher in Europe. 

he Grat Zeppelin tor an executive meeting 


years WW 
Fra 
he Fre 
Ss 
} 
eT i 
+} } 


places the dirigible in the same category with 
e largest of the land planes which have been 


tea and bridge parties, smokers and as general 


dius 
> 
New Firm Organized in Paris, France 
‘icard, S. A., was recently incorporated at 42, Ru 
Pa VIIL), France, tor the purpose of sup 
ther business institutions with high 
s for stocks and bonds, and all other 
ur apers Che new company is exclusive 
i censee for the safety papers made by 
iny, Rochester, N. Y., for France and the 
\. Picard, managing director of the company, 
n check forgery and in matters pertainins 
tection of documents He has long been con 
e equipment industry For several 
anager for the Todd Company agent 
Previously he held a similar position undet 
Corona typewriter agent. He also spent some 
National cash 1 sters in France. In addition 
| vears in the United States, part ot 
nnected witl Che National Cash Re 
) t () 
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Stenographic Congress to Be Held in Naples 


According to a card announcement received from Brus- 
sels, Belgium, the Fourteenth International Stenographi 
Congress will be held in Naples, Italy, in 1931 

The International committee is composed of president, 


Pd hd - 
& ae ae 


os we 


A CONFERENCE IN THE AIR 

Quota-makers of the Underwood El- 

liott Fisher European organization 

standing before the Graf Zeppelin on 

board which they spent a day in con- 

ference while cruising over Switzer- 
land 


Georges Buisson, France; general-secretary, Mr. Kybourg, 
Switzerland; secretary (corresponding), Mr. DeBaerde- 
macker, Belgium; treasurer, Mr. Izard, France. 

The organization committee consists of president, Giu- 
seppe Quitadamo; general secretary, Oreste Tafuri; treas- 
urer, Miss Maria Brizio. 

_— 
U. E. F. Company Joins Italian Bank to Form New 
Unit 

rhe following item was taken from The Wall Street 
Journal of June 23 

‘As part of a program to intensify its foreign expansion, 
Underwood-Elliott-Fisher Company has joined with the 
Banca Commerciale Italiana in the formation of a new 
company for the distribution of its products in Italy. 

“The new company, known as Underwood Italiana, has 
its headquarters in Milan and has at its disposal a capital 
in excess of $1,000,000. It is jointly owned by Underwood 
Elliott-Fisher Company and Banca Commerciale Italiana.” 

~~ 
Woodstock Activities in Foreign Fields 

Che traveling staff of the Woodstock Typewriter Com- 
pany, Chicago, IIL, has made a number of important con- 
tracts for distribution overseas. 

Mr. Ludwig Kann, Knez Spomenik 3, Beograd, is the 
distributor for Yugoslavia. 

Representation in Nicaragua has been accorded to 
Arthur O. Wallace & Company, Esq., Ave. Central Y 3 
Calle, Managua, Nicaragua This is an established housc 
of proven ability 

Che field in Tahiti is being served by Mr. Jean C. Fer- 
rand, Rue de Rivoila, Papeete 

Distribution in Salvador has been undertaken by Srs. 
Segera & Cia., San Salvador. This business has had a 

nsiderable typewriter experience 

i. 
International Fair at Bari 

Bari. a harbor town at the southeast point of Italy, will 

hold an international fair September 6 to 21 inclusive. Ot- 


fice equipment and other lines will be featured.—E. R. B. 
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Envelopes in Spain 


When Money Is Spent. Patriotism Galore! 
A Precaution.—By George Cecil. 


“Thick, White and Heavy” 
Although economical Spaniards never have, within the 


memory of man, approved of spending lavish sums on 


envelopes, they occasionally launch out. Announcements 
births, 


engagements and funerals invariably 


which cover christenings, weddings, matrimonial 


are enclosed in suit- 


able covers, measuring some five inches in width and at 
least seven in length. The paper must be of superfine 
quality, thick, white and heavy, and the flap properly 


gummed, while the sender’s crest and motto, should the 


writer possess these proofs of ancestry, are emblazoned 
on the flap. The newly rich, particularly those who became 
wealthy through a lucky draw in the State lottery, consult 
an heraldic whose examination of their family 
tree usually results in the information to the gratified client 
motto, both 
A crest 


receives an 


expert, 


that he is entitled to use a crest and family 
having probably been invented for the occasion. 
and the stationer 


is therefore forthcoming 


order. 
The Queen Dislikes Ostentation 


Spaniards being a most patriotic race, the national colors 


and yellow) figure prominently in the envelope 


Those 


which are provided with 


(red 


scheme. who are imaginative glory in examples 


a red and yellow border an inch 


deep, the flap being decorated in the same gaudy manner. 

Or the envelopes are powdered with these startling 
tints, back and front, a plain space occasionally being left 
for the address. The last named idea was suggested by 
the Queen of Spain, who is averse to ostentation in 


any form. Advanced responsive to Her 
Majesty’s intimations, especially if they hanker after fre- 
quent balls festivities, of 


which a great number take place every year. Those 


Spaniards are 


invitations to court and other 


who 


4 


vu 


have greater confidence in their own peculiar taste plump 
The odd, 


wealthy Spaniard is ready to use specially-made 


for color and plenty of it. results are 


If the 
envelopes, emblazoned with arms and motto in gold, lav- 
ishly colored, and costing the equivalent of from fifteen 
to eighteen cents apiece, there also is a happy medium, A 
minor dash is cut by the nobility and gentry, a subdued 


tint having their approval. 


Heavy Customs Duty 
Attempts have been made to introduce the daintily-con- 
fectioned Paris envelopes into the establishments of Span- 
ish dealers. These activities, however, are viewed with 
alarm, the entire trade arguing that Spanish manufacturers 
have proved more than capable of meeting the demand, 


The 


ment also comes to the manufacturers’ aid, by 


and that patriotism should be placed first. govern- 
imposing 
an enormous duty on all goods crossing the border. The 
high invoice price demanded by the French, plus the cus- 
toms embargo, freight and selling price, results in the 
envelopes being far beyond most customers’ purses. As 
gifts they meet with an occasional sale, even finding their 
way to the Royal Palace, the Queen particularly approving 
of them, while the King (a dutiful 
cently presented Princess Henry of Battenburg, (his semi- 
hun- 
few 


most son-in-law) re- 


box containing one 


But comparatively 


with a 
origin. 


German mother-in-law) 


dred envelopes of Paris 
change hands. 

English wares also have crossed the Bay of Biscay, the 
King being partial to London-made envelopes, thick, white 
ones, such as the Prince of Wales uses. Whenever Alfonso 
finds himself in England, he renews the supply, and much 
to the pleased stationer’s gratification, the tradesmen hav- 
ing been favored with orders for many years past. Spanish 
dealers in envelopes consider that His Majesty should be 


ontented with home products. 
Scent and Hearts 


unable to 


When, 


inhabitants being write, the 


Many of the 


rarely losé 


masses need envelopes. however, | 
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TYPEWRITING CONTESTS IN JAVA.—Mr. and Mrs 


with the young people who participated in a recent typewriting contest in that city. 
P. J. Steelink, Royal Typewriter Company representatives in that island. 


series to be held throughout Java by Firma H 


Blom, directors of the Royal Typewriter School, Weltevreden, Java, 


The contest was the first of a 


At this first contest of the series many certificates of proficiency were awarded to contestants, and some received gold 


pins 
observed in the foreground just at the left of the center. 


The grand prize—a Royal portable typewriter—was won by a young Javanese typist. Mr. and Mrs 
On the extreme right are two Javanese typists who received 


Blom will be 


certificates and gold pins for their good work in the competition. 
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thinks it necessary to communicate with Elvira, his fiancee, 


who lives in a distant village, he avails himself of the pub 


lic letter-writer’s services, and the occasion being an im 


portant one, he bids the scribe use a scented envelope on 


which a blood-red heart is emblazoned. Elvira, who also 


is unaccustomed to pen and ink, relies upon the services of 


the villawe amanuensis, an elderly scholar, whose learning 


is at everyone's disposal The young woman sometimes 


dictates her amorous outpourings, the amanuensis correct- 


ing mistakes in grammar and omitting the repetition ol 


words, but the composition of the letter usually is left to 


the writer, it being his business to grapple with the diffi- 


culties of « Elvira acts independently where 


the envelope is concerned, selecting the brightest example 
n the store, one which almost vies with Joseph’s coat of 
It reeks of musk, 


a representation of Cupid adorning the flap. 


many colors or the more pungent per- 


tumes, 


If these rustics are poor hands with the pen, they at 
least have learned to write their names. Proud of the 
accomplishment, José scrawls his signature on the reverse 


returning the compliment and 


Less accomplished lovers permit 


of the envelope, Elvira 


somewhat laboriously 
the person who has written the letter to guide their fingers 
in the right and to 


envelope s and the letters are 


direction, mutual satisfaction. The 


c herishe d. 


Feast-Days and Flowers 


pe shops in Madrid (the capital) are impos- 


The envel | 
ing, the show-room being lofty and tidy. Stocks are well 


arranged, while some attempt is made to dress the win- 


dows attractively, a specialist often giving them his expert 


attention On feast-days, of which there are many, he 
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entwines flowers about the goods; indeed, the envelopes 


often are smothered in these decorative blooms. Dusting 
also is thought necessary, though, five minutes after the 
feather brush has been applied, specks again make thei: 
objectionable appearance. A trophy of flags is placed 
national red and yellow predom- 
inating, and much to everyone’s satisfaction. If an Eng- 


Union Jack is 


tactful and 


above the doorway, the 


lish Royalty happens to be in Spain, the 


flown, the envelope dealer being courteous. 


Besides, he bears the “entente” in view. 


The government has much patronage to bestow; the 
consumption of envelopes for official purposes is huge. 
Business firms also greatly benefit the envelope makers, 


of whom there are a considerable number. 


So Happy-Go-Lucky 


If those who manufacture envelopes grow rich, the re- 
tailer is less fortunate, especially should his premises be 
Yet, the leading 


some of the 


situated in a poor quarter of the city. 


stationers do fairly well. Unfortunately, 


smaller proprietors are too often away from the shop, a 


neighboring cafe luring them, and, during the master’s 


Their attitude toward work 


thanks to 


absence, the assistants sleep. 
is a singularly happy-go-lucky one, an idle em- 
ployer’s bad example. 

The lined envelope is required by Spaniards whose cor- 
respondence is of a very private nature. Love, whose 
monarchy is so powerful, enters largely into Spanish life 
and the Sefior, when writing to a Sefiora, guards his com- 
munication against prying eyes. A peseta (nineteen cents) 


will purchase ten of these envelopes. 























SPACIOUS AND BEAUTIFULLY 
DECORATED OFFICES OF DAG 
BENTZEN & CO., A/S., AT OSLO, 
NORWAY.—This company represents 
the Underwood Elliott Fisher organi- 
zation, handling Underwood type- 
writers, Elliott Fisher bookkeeping 
machines and Sundstrand adding 
machines. They have recently estab- 
lished a special company under the 
name, Underwood Norsk, A/S., 
which is taking care of the sale of 
all the special Underwood products 
The new company will soon move to 
the same address as that of Dag 
Bentzen & Co Karl Johansgt. 20, 
Oslo 
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INSTALLATION O} SHAW-WALKER 
SKYSCRAPER DESKS AT HONOLULI 
McKesson, Langley & Michaels, drug 

wholesalers, opened a new office, the photo 

graph showing the desks as they appeared 

m the opening day, with floral decorations 

The installation was made by the Moses Of 

fice Equipment Company, Shaw-Walker deal 

ers at Honolulu 
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The 1930 Canadian National Exhibition 
For the Canadian Na- 
Exhibition will be 22 
1930, in the 


ted that two million or mors 


second consecutive year the 
held from August 
Exhibition grounds at T: 
people will attend and 


other 


nity 


tional to Septem- 


ber 6, ronto. It is 


I 


cxper 


view the displays gathered from many parts of the 


world in addition to Canada. 
Exhibition 


National 


until it has become the 


[Through the years the Canadian 


has been built up steadily world’s 


largest annual exposition. The 
$20,000,000 The 


land, buildings and plant 


equipment are valued at annual cost of 


staging the Exhibition, exclusive of exhibitors’ individual 
expenses, is $1,225,000. The grounds contain 350 acres and 
extend along the shore of Lake Ontario for one and a 
half miles. The area of the Coliseum and Live Stock Pa- 
vilion, said to be the largest exhibition building of its type 
in the world, is sixteen and a half acres 

Among the many buildings devoted to exhibits is one 

mtaining displays office machines and equipment. 
Every vear these displays are gaining wider recognition 
and using more space to show the “tools of business.” 


This year has been designated as “All Canada” year at 


the Exhibition. A special effort is being put forth to bring 


Canadians who are now in other countries back to Canada 


and greet at the Exhibition Canadians residing 


to meet 
“at home 
Eac h 


ysed, has been 


Che Exhibition will be in session fourteen days. 


day, except Sundays when the grounds are cl 


set aside for some specific celebration as follows: Friday, 
\ugust 22—Official Opening day; Saturday, August 23 


Dominion, and Warriors’ day; Monday, August 25—Que 


bec, Highways, and Automotive day; Tuesday, August 26 
Yukon, and Young Canada’s day; Wednesday, August 
27—British Columbia, Retail Merchants, and Service Club's 


day, and the Fifth Annual World Championship Marathon 
Swim; Thursday, August 28—Alberta, Music, and Wom 
en's day; Friday, August 29—Saskatchewan, and Press 


day; Saturday, August 30—Manitoba, Manufacturers’, Ath 


letic, and Floral day; Monday, September 1—Ontario, and 
Labor day; Tuesday, September 2—International, and 


Wednesday, 
\griculturists’, and Public Utilities day; 
September 4—Nova Sc« 


cial Travelers’ dav: 


September 3—Prince Edward 


\viation day: | 


Island, Thursday, 
‘tia, Transportation, and Commer 
New 


pept« mber 6 


Friday, September 5 Brunswick, 


Stock Review day; Saturday, 
Athletic day. 


Permanent headquarters of the Canadian National Exhi 


and Live 
Citizens’, and Junior 
building, Toronto 
writing to H. W. 


Exhibition 


bition are maintained in the Lumsden 
obtained by 


of the 


Further information can be 


\W aters, 


rene ral manarer 


British Stationers Meet at Torquay 

The annual asSémbly of The Stationers’ Association of 
Great Britain and Ireland was held at Torquay, in June, 
commemorating the twenty-fifth year of the association's 
activities. Many topics of importance to the trade wer 
the subject of deliberation. 

Mr. T. Owen Jacobsen was re-elected president, and is 
supported by the following honorary vice presidents: Mr. 
\. T. Bennion (Abel Heywood & Son, Ltd.), Manchester; 
Mr. F. E. W. Gillett (Walter Gillett, Ltd.), Brighton; 
Mr. Ernest E. Underhill (Underwood Plymouth, Ltd.), 
Plymouth. 

An important element in the discussions was the follow- 
Zoccola (Parker Pen 
pany, Ltd.): “Should price protection be confined to the 


ing, proposed by Mr. A, R. Com- 
retailer, or should it be-applicable to all members of the 
association, whether retailer, wholesaler or manufacturer?” 
The sentiment of many leading stationers was in accord 
with the thought that the “protected list” 
all alike. 


in bringing merchandise to the user. 


should apply to 
Recognized trade channels should be followed 
A firm stand by the 
individual might lead to unpleasantness, but several manu- 
facturers stated that they adhered to the list. There were 
cases where dealers had changed the nature of their busi- 
In such event one manufacturer closed the account. 


nesses, 











J. I. MAJEWSKI (LEFT) AND 8S. BRUN (RIGHT) OF BLOCK 
BRUN SP., WARSAW, POLAND, AND P. V. WARD (CENTER), 
FOREIGN SALES MANAGER FOR THE ADDRESSOGRAPH 
COMPANY, PAUSE DURING A MORNING WALK IN ONE OF 
WARSAW’S BEAUTIFUL PARKS TO BE PHOTOGRAPHED. 

The Block-Brun organization is the Addressograph agent for 
Poland and one of the largest office appliance dealers in Europe 
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SOME BEAUTIFUL SPECIMENS OF THE BOOK 
BINDERS’ ART Three of a number of books espe 


cially bound by P. Herzog & Séner for the 1930 Arts 
Crafts and Industries Fair at Stockholm, Sweden The 

mpany showed scores of example f bookbinding of 
the , gl ‘ , gt ) le 

Top picture Swedish Book Art, by Hugo Lager 

on decorations by Berta Svenssor 

Middle f+ t Kinaresa, by Axel Lagrelius; deco 
rations by Kurt Jungstedt 

Bottom picture Lord Byron's Letters and Diaries 


(translated int Swedish) by G Aman-Nillson deco 
ratior by Rerta Svenssor 
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Handsome Swedish Brochure on Bookbinding 

‘Today and Tomorrow” is the readily translatable title 
f a brochure on the art of bookbinding printed in the 
Swedish language by P. Herzog & Sons of Stockholm 
[he little work is exceptionally well printed and beauti 
fully illustrated with halftones of a number of artistic 
bindings, three of which are presented here from original 
photographs 

This brochure was gotten up especially for the 1930 
Exhibition of Swedish Arts, Crafts and Home Industries 
at Stockholm 

3ookbinding has long stood at a high level in Sweden. 
Since the world war Swedish art and craftsmanship have 
made particularly noticeable strides in this department of 
industry. While old European traditions have not been 
neglected, there has been developed a distinctively national 
stvle, a suggestion of which may be noted in the illustra- 
tions shown on the left. 

Che booklet impresses upon readers the value of durabk 
and artistic bindings for the books one loves and wishes 
to preserve 

The foreword is followed by the catalogue list, while 
at the back are a number of fine illustrations of some of 
the bindings listed 

The firm of P. Herzog & Sons was founded in 1862 by 
General Consul P. Herzog. Under the leadership of the 
founder and his family the business has grown from a 
hand bindery to the large industry it is today. General 
Consul Herzog was, in the opinion of many people, the 
f Sweden during the years of his 


leading bookbinder « 
activity, and bequeathed a rich and enduring tradition to 
his sons and their successors. The founder's sons were 
followed in the management of the firm by Gustaf Dahl- 
back, assisted by Erik Torsell. In 1918 the firm combined 
with the Swedish Lithographic Printing Company. 

For more than thirty years the house of Herzog has been 
purveyor to the King of Sweden by royal grant 

The company today uses all modern mechanical aids to 
production, preserving quality while passing on to custom- 
ers the price advantages of large scale production. The 
company binds books of account as well as others, and 
operates a book, paper and stationery business. They 
print and lithograph books as well as binding them. The 
firm is the general agent for the Acme card system. They 
employ about 700 persons, which gives an idea of the size 
and prominence of the industry 

ii 

Monroes Shipped to Europe on Graf Zeppelin 

[lwo Monroe adding-calculators were the first freight 
accepted by the Graf Zeppelin for transportation on her 
last great trip across the Atlantic when she returned from 
Lakehurst to Friedrichshafen, completing the round trip 
from Germany to Brazil and the United States. Bills of 
lading Numbers 1 and 2 were issued to the Monroe Calcu- 
lating Machine Company of Orange, New Jersey, to cover 
the consignment 

[The Monroe Company’s Foreign Sales Department was 
anxious to deliver to L. Zukmann of Friedrichstrasse 32, 
Berlin, and M. L. Demarest of 15 Rue Drouot, Paris, Mon- 
roe distributors in Germany and France, two special Model 
IL. Monroes as soon as possible W. R. Cummings, vice- 
president of the company, immediately seized the oppor- 
tunity afforded by the return of the Graf Zeppelin to con- 
sign the machines via the big ship, and just as soon as they 
had been turned out by the manufacturing department and 
boxed, they were rushed aboard the ship. Thus a great 


saving in time was effected and it was onl 


y a matter of a 
few days when they were in the hands of the Monroe dis- 
tributors abroad 

The bills of lading for these Monroes are interesting be- 


cause they cover the first regular merchandise freight car- 
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ried overseas by airship. They show that each box weighed 


18 pounds and occupied 2 cubic feet of space, and indicate 
that the time is not far distant when such rush shipments 
by air transportation will be a matter of not unusual oc- 
urrence. 

_ 


Jarrett Takes Important Territory for Underwood 
Fred Jarrett, who has been in the typewriter business 
years of which period he was man- 


since 1907, for many 
ager of the school department for the United Typewriter 
Company, a leading Canadian organization, has taken 








FRED JARRETT 


charge of an important territory for the Underwood Type- 
writer Company and will henceforth sell Underwoods to 
business offices. 

Mr. Jarrett has had a long and varied experience in 


selling typewriters, and Office Appliances joins a host of 
him success and satisfaction, 
——<@—_ 

Changes in Berger Staff 

Manufacturing Company of Canton, Ohio, 


Helms, 


assistant to the general sales manager, to the position of 


other friends in wishing 


The Berger 


announces the appointment of R. W. formerly 


general sales manager of all “Berloy” divisions, and L. A. 


Burkholder as sales manager of the Equipment Division. 


Mr. Burkholder has been manager of the company’s 
Cleveland branch, and in his new position will concen- 
trate on the sale of “Berloy” and “Van Dorn” filing 


equipment, desks, storage cupboards, lockers and shelv- 
Ink. 


W. H 


continue 


Shortlidge, manager of agencies, will 


in the 


present 
Same position, 

Ses 
System Equipment Company Takes Over 
Kindred Concern 
System Equipment Corporation, incor- 
laws of New York, took over the busi- 
Company of 


On July 1 the 
porated under the 
ness of the Office Engineering and Supply 
3 West Twenty-ninth street, New York City. s 

Caleb W. Cameron, who formed the Office Engineering 
and Supply Company and was sole owner of the trade 
name, is president and treasurer of the new corporation, 
which has also taken over the lease of the old concern and 
will continue to sell steel office furniture and filing devices 
offices without change of personnel. 

ee 
Knoxville Business Changes Hands 

The stocks of the Hill-McTeer Company, 214 South 
Gay Street, Knoxville, Tenn., have been purchased by G. 
K. Walters and associates. The former location will be 
continued, but the name has been changed to the School & 


Office Mr. Walters has been engaged 


trom the same 


Supply Company 


in the commercial furniture and supply business the past 
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eight years, while connected with the Gaut-Ogden Com- 


pany. He went from Greeneville to Knoxville eleven 
years ago, and in that time has worked his way up to the 


direction of his own business. 


csieesaaldietia 
Tomatoes, Peas and Office Equipment 

The business of C. Ramirez & Company of Nogales, 
\rizona, U. S. A., and Nogales, Sonora, Mexico, is perhaps 
unique in the combination of products handled, which con- 
sists of Mexican vegetables and U. S. office equipment. 

The company was established only eight years ago as a 
merchandise brokerage concern. Its principal efforts were 
spent in the sale of canned goods, enamel ware and hard- 
ware to the merchants on the west coast of Mexico. 

To the support and cooperation of the houses represented 
by the company, who allowed terms necessary to meet 
competitive conditions, the firm generously attributes its 
It is apparent, however, that the initiative and 
enterprise of the principals of the business have been the 


success, 


largest contributing factors to the achievement. 

In answer to request for information as to how the novel 
combination brought about, Mr. Ramirez wrote 
“From the beginning our aim has been to give the best 
service possible and place the goods in the hands of pur- 
chasers at the lowest price at destination possible or con- 
sistent with profit to ourselves considering the destination. 
We made a special study of tariffs and combination rates 
in order that we might serve our clients to the best possi- 


was 


ble advantage. 

“Incidentally, in the course of business we early learned 
that there was quite a market for Mexican grown winter 
vegetables throughout the United States, and one of the 
members of this firm with the necessary corps of assistants 
developed this line which is open from December to June 
on a rather substantial and progressive basis, and we are 
now handling a few hundred carloads mostly for account 
of growers. The principal items distributed are tomatoes, 
peppers and peas, which are grown on the west coast of 
Mexico. We also take care of small express shipments to 








G. M. RAMIREZ 


C. RAMIREZ 


nearby territories and send our carload consignments 
throughout the United States and Canada. 

“On the change of fiscal laws in Mexico we discovered 
that the business methods of the country were about to 
undergo a period of evolution upward. We discerned the 
fact that modern office furniture and equipment would be 
in demand and we are happy to report that our success 
has been quite beyond our expectations in this line. As the 
to us we endeavored to secure the best in- 
formation possible. subscribed to Office 
(Appliances, from which we have gleaned some very useful 
knowledge and suggestions concerning the lines to be han- 


line was new 
Therefore we 


dled, repaying us for our subscription a thousandfold.” 
Office Appliances is happy to present herewith the por- 

traits of C, 

respectively, who are the owners of the company. 


Ramirez and G. M. Ramirez, father and son 
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URE DISPLAY IN OFFICES Ol 
HE SHAW-WALKER COM 
PANY, CHRYSLER BUILDING 
NEW YORK 


VIEW OF BUSINESS FURNI 
I 
I 





Weather “To Order” in Shaw-Walker Showroom f filing cabinets. The company has already secured the 
Weather “t rder” is one of the inducements The Shaw dealership of the Heyer duplicator. 

Walker Company is offering prospective purchasers of of Both partners in the business are well and favorably 

fice furniture and filing equipment to get them to visit its known in Seattle, Franklin J. Filz having had about eight 

new showr ms in the Chrysler building, New York, N. ¥ years’ experience in the typewriter industry 

The temperature is always in the comfort zone, becaus: > 

the room is supplied with washed and tempered air from Atlanta Stationers Club Again Active 

the giant “weather factory” in the basement of the build After a year of inactivity, the Atlanta Stationers Club 


ss : 
- has been reorganized and its new officials are planning on 


On hot ys istomers hav b to ss the 
ni da cu mers have een quick t expre thei a successful fall and winter season 


ippreciation for the cool of the showroom Here it is The reorganization meeting was held Monday evening, 


ton |} ; is ’ ‘ ; e} - 7 ny ; r* - ‘ 
never concentrate on their summer plannin July 21, at the Winecoff hotel, when representatives trom 
practically every stationery and office supply house in the 
rhe illustration shows a section of the business furnitur: 


display. Besides the “Skyscraper” desks and chairs, a con 


city met for an informal dinner, followed by a business 


meeting and election of officers tor the 


coming year. 
plete line of files, filing supplies, indexing, visible record Harold Carithers, of the Carithers, Wallace and Cour 
equipment, machine bookkeeping equipment, executiv: tenay company, was elected president of the reorganized 
safes, “Fire-Files,” and modern bank operating equipment club, and Ike Kaplan, of the Office Supply Company, was 
ire always on display, elected secretary and treasurer. Walter O. Foote, of the 
It is, as the mpany intends, really a permanent busi Foote and Davies Company, presided over the meeting tor 
ness show. The extensive exhibit is maintained not only the stationers. 
to serve metropolitan New York, but to serve as a meeting Officials are planning a weekly luncheon during the 
place for Shaw-Walker representatives from all over the remainder of the summer months, with other activities to 
world and their friends and customers. The company be announced later.—J. H. R 
invites visitors and makes it plain that they will not be _— 
mpoortunec 
ba = ce Changes in and Policies of General Stationers, Inc. 
Gubelmann Patents Now Issued \ccording to an interview with Secretary Henry L. 
The celebrated Gubelmann patents, application tor Fisher of General Stationers, Inc., New York City, pub 
which was made something like thirty vears ago, have r« ched in a recent iseme of The Modern Stationer, it is the 
cently been issued and constitute a fairly imposing volume ntention of the company to take over small, prosperous 
Many of them are basic patents covering adding and bool stores located if possible on main streets of every city. 
keepi machir mechanisms, many of which are ben Rental must be moderate, standard inventory small, turn 
used by prominent concerns on a royalty basis ver rapid, and a cash business is preferred. He said that 
= the company is negotiating for stores throughout the 
New Typewriter Company in Seattle country, with the idea of specializing on commercial items, 
Che North Coast Typewriter Exchange, a partnershy carrving little social stationery and no office furniture. 
f Milton H. and Franklin J. Filz, recently engaged u The company prefers to sell for cash, but will carry gilt 
usine n Seattle, Wash The company purchased a edge charge accounts where necessary Mr. Fisher said 
two story building at 1325-1329 Stewart street, remodelins that they expect to absorb several allied lines, especially 
which is now in process Che ground floor will be de wholesale houses, but this does not mean price cutting. 
voted to sales and demonstration offices and the second The company expects to grow by service and efficiency. 
Hoor will be equipped with f1 practice rooms tor typ Important changes have recently taken place in the per- 
writer students and stenograph« sonnel of the company. Robert S. Dennison, head of the 
Che new mpany plans t handle all lines of rebuilt bank stationers bearing that name at 78 Beekman street, 
tvpewritet ldis machine cl kwriters, duplicating is president; Henry L. Fisher, a Columbia University man, 
machi et 1 portabl tv] vriters, carbons and ril is secretary and general manager He is a lawvert Then 
} ] 


ne upplies, including a ling here is S. S. Slaight, a craduate of New York University 
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an expert chain store man, who has been made assistant 
treasurer. William Schumacher, formerly in charge of the 
Church street store, is buyer and merchandise manager; 
J. Thomas Hill, a former Brooklyn stationer, is outside 


J. W. Huff, formerly with the 


Brooklyn store, has been made manager of the store at 


sales manager, and Robert 


260 West Fifty-seventh street and supervising manager of 
all stores, 

corporations associated in the enter- 
Delaware; New York 
Corporation of New York, and the 
of New Jersey. 


Chere are three 


prise—General Stationers, Inc., of 


General Stationers 

United Stationers, Inc., 
ss ‘ 

Commercial Stationer Opens at Olympia 

The Ofhce 

state of Washington to conduct a commercial stationery 


Supply Company has been chartered in the 
and supply business at Olympia. The incorporators are 
Merle Junk, Ralph Haycox and Paul Woods. The busi- 
ness will be located with The Picture Shop, in the Secur- 


itv Bank building. Mr 


That business does commercial photography and Kodak 


Junk operates The Picture Shop. 


finishing. 
> --- 
The Special an “Open Sesame” to Office Sales 
How does the office to office salesman for the stationery 


house develop new business for his company? This ques- 


tion was asked recently of Bob Crowell, who has been 
making an outstanding sales record since joining the A. 
EK. Fransen Company, office stationers and printers in 


Seattle Mr. Crowell had recently come to the Pacific 


Northwest 


Rust Craft Greeting 


from the East where he had been with the 


Card Company in Boston. 
The Bostonian in the Northwest has brought in many 


good orders and more than a few new accounts. So he 


was asked by this correspondent to let others share the 
secret of his success. 


“The 


office 


main thing,” Bob said smilingly, “is to have the 


folk used to having you come around, and seeing 


you constantly. I usually initiate new business with some 


specialty, or a stationery staple upon which we have a 


special price. 


“Tf there is a special on typewriter paper, or a book for 


NEW STORE OF O'CONNELL & 
DAVIS, 221 CALIFORNIA 
STREET, San Franciseo, Calif 
At left, exterior view, showing 
the electric sign At right, view 
inside the store on opening day 
with numerous floral tokens sent 
by friends and customers 








on 
—_ 


the purchase of say a dozen typewriter ribbons at a dis- 
count, I usually start with that,—anything to break the ice 
with the purchasing agent, in offering some genuine bar- 
gain, or something not duplicated elsewhere at the time.” 

After Bob around and around 
again, assumption that 
friends soon become strangers, and that it is essential to 
wishes them to remain as 


this, of course, goes 


proceeding on _ the neglected 

keep in constant touch if he 

regular clients of his house. Each appearance is an adver- 

tisement, a reminder, and keeps the name of his company 

and his own personality frequently before the office staffs. 
ie ee — 


O’Connell & Davis in New Store 

O’Connell & Davis, commercial stationers of 221 Cali- 
fornia street, San Francisco, are now fully installed in the 
building which they recently purchased in the block where 
they have operated a stationery store for ten years. The 
building, consisting of two stories and basement, covers a 
ground space of 27x110 feet. Before moving in, the build- 
ing was reconstructed and was equipped in a thoroughly 
modern manner. The front was entirely torn out and two 
new and beautiful mahogany show windows with marble 
bases were installed. The floor throughout is covered 
with handsome cork linoleum, At the rear of the store is 
the printing establishment, fronting on Sansome street. 
Among the new equipment is a motorcycle for quick de- 
liveries of rush orders. The substation post office has 
moved with them to their new store. 

The Claude Neon sign outside the store has, near its 
base, a “Telechron” electric clock with dials facing both 
ways. The clock was put in to help office workers in the 
neighborhood to know the exact hour when hurrying to 
work. The location is in the financial district, often called 
the Wall Street of the west. 

Speaking for Office Appliances, George Davis, of O’Con- 
nell & Davis, said that they cater strictly to commercial 
stationery, one of the few firms that do. Greeting cards 
are about the only step they have ever taken apart from 
lines. They carry the Weis line in its en- 
3oorum & Pease loose leaf and blank book 
printing are the 


commercial 
tirety and the 


commercial stationery and 


lines, but 
specialties on which they concentrate. 
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ad NSO FUCTCSYRS 
Report of the Nc able Actvifies 
in Every Section of the Field. 


Prominent Steel Men Join Lyon Metal havine as near neighbors two such valued friends as Mr 
Products, Inc. French and Mr sprott 

Lyon Metal Products, Inc., of Aurora, IIL, makes the <p 
following announcement which will be of interest to all Thorne Takes Milwaukee Addressograph Agency 

\fter eighteen years’ connection with the head office of 
the Addressograph Company in Chicago, C. E. Thorne 
has been appointed sales agent at Milwaukee, succeeding 
\. F. Knauer 

Mr. Thorne joined the Addressograph organization in 
1912 as manager of the supply order department. Later 
he was promoted to general office manager, in which ca- 
pacity he continued to supervise the supply division and 
also took charee of the foreign sales In 1928, because of 
his thorough knowledge of the executive end of the com- 
pany’s business, Mr. Thorne was made secretary of the 
ompany 


During the greater part of 1928, Mr. Thorne made an 





extensive investigation ofl \ddressograph sales opportu- 
nities in Latin American and European markets H« 
traveled extensively through Mexico, Panama, Cuba, Peru, 





SHIRLEY 8S. FRENCH J. S&S. SPROTT 


[two men of long, practical experience in the manufas 
ture and marketiny of products kindred to ours have re 
cently be mec ass clated witl Lvor Metal Products, lin 

Shirley S rench and J. S. Sprott. Mr. French will b« 
er , 

in genera irge of a new division of our company, whicl 
will manutacture and market a new line of products to be 
innounced in the near future Mr. Sprott will be in charg 


, ' 
sales ot the new division 





Mr. French is a national figure in the steel industry 
I ra number t vears he was president of The Berwetr 
Manutacturit { mpany, Canton, Ohio, also vice presi 
dent, treasurer and director t Central Allov Steel Cor C. E. THORNE 
ration ring these connections upon the merging 
Central Alloy with Republic Iron and Steel Company \rgentina, Uruguay, Chile, Venezuela, Brazil, and the 
Mi lerrv’ Sprott is best known for his vears of work West Indies, where he established several new agencies 
the ste thee equipment and kindred fields. Prior t Later he spent some time surveying the larger industrial 
recent p t ! is general manager ft sales of The and business centers of Europe 
Berger Manufacturing Company, Canton, Ohio, Mr. Sprott Mr. Thorne has long felt that actual field selling expe- 
ximatel fteen years with The General Fire rience was needed to round out his business knowledge 
Company at Youngstown, Ohio, serving as gen \ccordingly, he was quick to grasp the opportunity of 
ules manager during the greater portion of that time.” becoming Milwaukee sales agent, where he will be able to 


Of \pphances is well pleased with the prospect of gain the experience he desires 
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Leeth Now Sales Manager for Hanna Register Co. 
The Hanna Register Company of Indianapolis, Ind., has 


Herman B. Leeth as sales 


announced the appointment of 





manager and dealer contact representative for the com- 


pany. 
Mr. Leeth is a native of Indianapolis and attended both 
Universities. He is widely known 


De Pauw and Indiana 


in the central and southeastern states for his ability in sales 
and dealer organization work. 


His many friends extend him cordial good wishes for 


success in his new position. 
mee pen 
Record Sales Year for Shaw-Walker 
For the fiscal year just closed, June 30, 1930, sales of 
The 


volume over sales of the preceding fiscal year, which was 


Shaw-Walker Company showed a slight increase in 


previously the best year in the company’s history, accord- 
ing to figures released by L. C. Walker, president. 


Among the company’s branches making the best com- 


parative showings were Boston with an increase of 51.7 


per cent over the preceding twelve months’ period and 


Indianapolis and Minneapolis with gains for the period of 
twenty-one per cent and ten per cent respectively. 

In only four of the company’s twenty-three branch 
cities were the company’s sales substantially smaller than 
The showing 


those in Hartford, 


branche Ss 
Detroit, 


in the preceding record year. 


smaller sales volume were 
Toledo, and Washington 
The increase in sales to dealers, who represent the com- 
pany in all other principal cities—an increase amounting to 
eight per cent over the preceding twelve months’ period— 
does not indicate a piling up of stocks on dealers’ hands, 
Mr. Walker says. Unfilled orders at the factory, reports 
of the 
the dealers themselves indicate that the equipment is mov- 
ing readily to ultimate purchasers and that stocks on hand 


company’s field representatives, and reports from 


are no larger than necessary to handle the normal summer 


demand 
In the Mr. 


Walker sees promising signs of general business recovery. 


increased sales volume of the company 
“A gain in volume of sales is always welcome,” he said. 

“But 

ot which have fallen in a period of general stagnation like 

that which has followed the October break in the 

market, it is particularly gratifying 

is the bearing sustained buying 


when that gain comes in a fiscal vear eight months 


st ck 


“Of wider significance 
of office equipment has on the immediate business outlook. 
To me, it means but one thing—that business men in most 
localities are using the present slack months as a prepara- 


tion period for the return of good business. 
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“More business men are coming to accept the modern 
point of view toward slack times—that they are a period 
of preparation. More of them are realizing that they 
may spend with a profit during a period of adjustment 
and with far more care and wisdom than during the rush 
of large current volume. 

“One of the favorable things about a recession in busi- 
ness,” according to Mr. Walker, “is the opportunity it 
offers management to check up on operations, to see that 
the company is provided with the best office and factory 
equipment and methods, to tone up the personnel, to bring 
into action again the serious, enthusiastic interest of every 
man and woman on the pay-roll. 

“The satisfying current volume of sales of office fur- 
niture, filing equipment, indexing, and machine bookkeep- 
ing equipment may mean that business men are hastening 
to take advantage of the opportunity to ‘tool up’ in the 
office before a considerable increase in business activity 
diverts their attention to other matters.” 

Ss ee 
Wagoner Forecasts Better Business 

The Wall Street Journal of June 26, quotes Philip D. 
Wagoner, president of the Underwood Elliott Fisher Com- 
pany as follows on the business outlook: 

“In reviewing the business situation, it seems to me that 
a general trade recovery should soon be under way,” Philip 
D. Wagoner, president of Underwood Elliott Fisher Co., 
said: 

“Because modern business requires modern office appli- 
ances, especially the typewriter, this industry quickly re- 
flects business activity or depression,” Mr. Wagoner con- 
tinued. “The stock market break last fall was reflected all 
over the world in reduced business, which the office-appli- 
ance industry was among the first to feel. Similarly, it is 
among the first to feel the restoration of confidence and a 
waning of the depression. 

“Judging from our typewriter, accounting machine and 
adding machine sales, the southwestern section of the 
United States seems to have stood the recession best and 
to be displaying the promptest The Pacific 
coast and New York sections also are showing a reason- 
ably consistent recovery, with the result that our April 
results were relatively better than March and May was 
relatively better than April. So far in June, domestic 
standard typewriter business and sales of Sundstrand add- 


recovery. 


ing machines compare favorably with the same period in 
1929. Sales of noiseless machines are continuing to im- 
prove satisfactorily. 

“We believe that the relative low point in our domestic 
business for the year is already behind us, that any feeling 
abroad occasioned by our tariff will speedily dissipate and 
that sales abroad by American companies will depend as 
always on foreign requirements.” 

a 
Half-Yearly Report, U. E. F. Co. 

Following is from the New York Herald-Tribune of July 
11: For the six months ended June 30 the Underwood- 
Elliott-Fisher Company reports net earnings of $2,346,201, 
after all charges and Federal tax, equivalent to $3.22 per 
share on 696,835 value stock issued. 
These earnings, which do not include any equity in the 


shares of non par 
earnings of non-consolidated affiliated and subsidiary com- 
panies, compare with $3,374,184 earned in the first half of 
1929, equivalent to $4.57 a share on the same number of 
outstanding shares. Increased depreciation charges re- 
duced earnings by 8 cents a share in the first half of 1930, 
as compared with the 1929 period. Net earnings for the 
second quarter, ended June 30, were $979,188, after all 
charges and Federal tax, equivalent to $1.33 per share on 
696,835 capital shares issued. This compares with $1,450,- 
569, or $1.94 a share, in the corresponding 1929 quarter. 
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Multigraph Half-Yearly Report Satisfactory 
The American Multigraph Company, for th 


ended June 30, reports net profit of $201,583 after deprecia 


six months 


tion, Federal taxes, etc., equivalent to $1.76 a share on 
5 


114,575 no-par shares of common stock. This compares 
with $260,387, or $2.27 a share, in the first half of 1929 
N. Y. Herald-Tribune, July 25 
> 
Extra Dividend Voted to Sheaffer Holders 
According to the New York Herald-Tribune of July 
22 the W. A. Sheaffer Pen Company declared an extra 
dividend of fifty cents a share along with the recular 
semi-annual dividend of $1.00, both payable September 15 
to stock of record August 25. In March the company paid 
the regular dividend of $1.00 and an extra of fiftv cents. 
giving stockholders a total of $3.00 a share for 1930, th« 
same total paid in dividends by the company last year 
> 
Hooker Joins Commercial Furniture Company 
L. E. Hooker, a man widely recognized for his ability in 
the ofhee equipment field, joined the Commercial Furniture 


Company of Chicas 
Mr 


s administrative and office equipment affairs 


the 
Hooker is a man of very broad experi 


as sales manager on June 1 of 
present year 
ence in busine 
Like many others who 
Mr 
with The National Cash Register Company about 
this « 
Burroughs 


have gone on to larger and larger 


responsibilities, Hooker began his office appliance ex- 
perience 
made good in 
later joined the 


at Joplin, Mo., as 


Che Joplin business grew under his cars 


twenty-six years ago He onnection 


Adding 


salesman under the 


and about five ve 


Machine 


St I ours office 


ars 


Company 


ful direction and he was later appointed agency manager 
at that place. 

The United States having entered the world war. Mr. 
Hlooker joined the military department and served in 
France until the end of the conflict. On his return to the 
United States he became special representative for the 
sales manager of the Burroughs Adding Machine Com 
pany. His next step upward was an appointment as agency 


N. \ Soon, 


vanization as 


manager at however, he was called 


back to the factory 


men prom 


sSvracuse, 
a member of the sales- 


He developed mass sellir 0 


tional department 





through business institutes held under the auspices of 
chambers of commerc« During the week in which eacl 
L. E. HOOKER 
institute was « ducted, he lectured on better merchandis- 
ing, retail selling and other subjects pertaining to retailing 
Mr. Hooker developed the chain store division of the 
Burroughs Adding Machine Agency, making national con 
tact with large chain orwanizations He also lectured to 
luncheon group n different subjects and to retail selling 
groups on retail his 
Othce Appliat ( cx ends irtiest d W shes I 
Mr. Hooker and the Commer: Furniture Company 1 
success their future plans 





OFFICE APPLIANCES 


Pacific C. & R. Executive Stops at Chicago 


J. Francis O'Conner, president of the Pacific Carbon & 


Ribbon Manufacturing Company, San Francisco, Calif., 
stopped at the Chicago office of his company for a short 
isit July 23. He was on his way back to San Francisco 

m New York, where he had opened a branch business 
fice Mr. O’Conner stated that the company’s business 
is growing rapidly In spite of the recent extensions to 
the factory it has been found necessary to operate the 
plant at night in order to keep production volume up to 
distribution needs 


— 


Snoddy Heads Van Sicklen Sales 


W. C. Snoddy, tor a number of vears connected with the 
loose leaf business in Chicago and elsewhere, and latet 
having the agency for several lines in this territory, is now 


associated with the Van Sicklen Corporation of 


Elein, LL, 


as Manacer ol sale Ss. 





Ww. C. SNODDY 
he Van Sicklen Corporation manufactures among other 
things a complete and attractive line of leather ods, in- 


cluding bill folds, 


all made in popular leather styles, 


wallets, letter cases, key cases, cigarette 


cases, et including 


reptile skins and imported leathers. The line has a wide 
price range. Each piece bears a gold-plated crest intended 
to bear engraved thereon the initials of the purchaser. 

The line is sold through dealers and is declared to b« 
listinctive. 

Mr. Snoddy has a considerable acquaintance among 
dealers and well understands their problems and require- 
ments. We join his many other friends in good wishes 

—— 
Visitors Invited to Merchandise Mart 

The Quality Park Envelope Company, of Chicago and 
New York, extends a cordial invitation to its friends to 
visit the Chicago sales office and warehouse in the new 
Merchandise Mart. They are welcome to make it then 
headquarters while in the city. Complete sample lines, 
necluding all shown in the latest price list, are on display. 
Chere is also a file of the latest business papers of interest 

commercial stationers. 

an 
“Funeral Baked Meats” 
Office Topics (Baker Printing Company)] Two old 


and discarded evening gowns, sewed neatly together, will 


provide nice milady’s desk 


avery penwiper tor 


> 
Loose Leaf Makers Get Group Insurance 
The H, C. Miller industries, at Milwaukee, Wis., 
irranged group insurance for employees through policies 


the 


have 


issued by Prudential Insurance Company, Milwaukee. 


The H. ¢ 


Miller Company has life insurance coverage for 
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° 
192 workers, totaling $225,000. The Stationers Loose Leaf 
Company policy covers fifty lives, totaling $84,000. 
Each policy grants protection in amounts ranging from 
$500 to $3,000, according to the rank or sex of the em- 
Each 


pays a 


ployee. policy is of the contributive type—each 


employee part of the premiums, the employing 
company carrying the remainder of the cost. 
oe 
Improvements in Hotchkiss Stapling Machines 
The Hotchkiss Sales Company, Norwalk, Conn., 
Hotchkiss paper fast- 


ening machines and staples, announce a new feature on the 


sole do- 
mestic and foreign distributors of 
1A and 2A models—an adjustable anvil for permanent or 
temporary stapling. 

This feature consists of a small slide in the base of the 
machine, grooved so as to clinch the staple tightly—per- 
manently—or, when the anvil is slid in the opposite direc- 
tion, to force one point of the staple away from the other, 
thus effecting a loose, temporary fastening. 

The company has made up a number of attractive coun 


holding a No. 1A and a No. 2A 
machine and a box of No. 1A staples. 


ter display stands each 
The stands above referred to are made up for Hotchkiss 


dealers who care to write for them. 


Ea 
The Guest Book 

ANTONIO FERRETTI, manufacturer of office furni- 
ture, Milan, Italy, was a visitor on June 30. Mr. Ferretti 
was in the United States a few weeks acquainting himself 
with general conditions, manufacturing processes in use 
here, and with whatever new he could find in production 
machinery. He manufactures a complete line of office fur- 
niture and filing systems. 

W. S. KENDALL, Stockton, Calif., inscribed his name 
in the Guest Book on July 7. 
the office equipment house of Kendall-Tredway, Inc., of 
Stockton. Mr. Kendall reports that the conditions with 
which they are confronted in California are no different 
those 


He is the senior member of 


than encountered elsewhere. However, there are 
reliable signs on which to base the expectation of more 
flourishing conditions this fall. 

MRS. BERTHA E. SIMPSON, West Palm Beach, Fla., 
was a visitor on July 8 


her son, THOMAS K 


widow of “ 


Mrs. Simpson was accompanied by 
SIMPSON. 


Tom” Simpson, who was well known as a type- 


Mrs. Simpson is the 


writer and dictating machine salesman for many years. 
L. R. HANNA of the Hanna Register Company, Indian- 
apolis, Ind., called on Office Appliances on July 17. Mr. 
Hanna had just completed an eastern trip, during which 
machinery, the installation of 


he arranged for some new 


which will result in increasing the capacity of his com- 
pany’s plant. 

ROY J. RADA, Milwaukee, Wis 
16. Mr. this 


Manufacturing Company of Pawtucket, R. I 


, Was a visitor on July 


Rada represents in territory the Tri-Pen 
, and was here 
calling on the trade in the interest of the product he repre- 
He is acquainted with the Alpha and the Omega 


of the stationery business, for, prior to becoming the rep- 


sents. 


resentative of a manufacturer he conducted a retail sta- 
thonery store. 
STERLING LORD, secretary, The Leopold Company, 


Burlington, Ia., spent a short time in this office on July 12. 


Mr. Lord came to Chicago on special business for the 
factory. 
THEODORE F. PEIRCE, president of the Pacific Desk 


Angel Ss, 
Mr. Peirce made the trip for the purpose 


Company, Los 
Book on July 12. 


of calling on factories in the 


inscribed his name in the Guest 


eastern section and the mid- 
dle west. He says that Los Angeles and the Pacific Coast 
generally have been affected by prevailing conditions, but 


that business men are looking for better times this autumn. 


cn 
un 
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The Right Dawson, But the Wrong Portrait 

On page 59 of the July issue announcement was made of 
the nomination of W. E. Dawson as regional governor of 
District No. 13 of the National 
The announcement would have been all right if we 


Association. 
had 


Stationers 


stopped there, but we didn’t. We went to our files and 


finding what appeared to be the portrait of the right Daw- 








W. E. DAWSON, Governor-Elect, 
District No. 13, National Station- 
ers’ Association. 


Thereby we somewhat balled things 
that of W. F. 
The gentleman who 


son, we put him in, 


portrait shown is Dawson of 


Dawson, Ltd., Montreal. 


up. The 
Charles F. 
will be the next regional governor of the District is W. Ed. 
Dawson of Dawson Brothers, Ltd., Montreal. Our 
apologies, 


ee 


Mr. De Flines Corrects a Date 

The Guest Book column in Office Appliances for May 
last contained among several other notations a report of 
the visit of Mr. Nissen Lie, a widely known office equip- 
ment man, a pioneer in the industry abroad and for many 
years representative of the Royal Typewriter Company 
at Oslo, Norway. The paragraph stated that he is prob- 
ably the oldest representative of the Royal abroad, in 
length of service, having taken the agency for the machine 
in 1908, 

To the statement concerning priority of representation 
of the Royal typewriter our friend, Jan de Flines, director 
of N. V. Blikman & Sartorius, Amsterdam, takes exception 
for the sake of the record. It appears that N. V. Blikman 
& Sartorius became agents for the Royal typewriter in 
1907, antedating the appointment of Mr. Nissen Lie by 
one year or thereabouts. 

The house of Blikman & Sartorius is probably the oldest 
establishment in the stationery and office equipment field 
in the world. It can trace a continuous and uninterrupted 
existence from the time of its founding, about 1695, down 
to the present time. We know of no other house with 
such a record. 

eae en 


Oakland Typewriter Man Gets Wrong Classification 

An article on Page 61 of the July issue, reporting the 
meeting of the Oakland typewriter dealers with the San 
Francisco organization, listed Ray Rauber as being with 
Typewriter Guy. This is incorrect, as Mr. Rauber is owner 
and manager of the Acme Typewriter Exchange. He has 
no connection with Typewriter Guy of Oakland, or the 
business of the same name at San Francisco. 








Meetings--Conventions--Dinners 


Twenty-first Annual Meeting Pacific Northwest 


Stationers 

Che meeting was one of the most successful of the long 
series of conventions held by this widely known associa- 
tion. It included also the regional meeting of District No. 
ll of the National Stationers Association. Presiding was 
Irving | Niles, pre ident of the Pacific-Northwest Asso 
clation 

Lhe essions were held at the Hotel Vancouver, Van 
couver, B. ¢ The first session was on Wednesday morn 
ing, June 25, following registration of delegates and vis 
itors Mr. Niles, who presided, made some remarks about 
starting meetin promptly and then introduced Mayor 
\W. H. Malkin of Vancouver, who presented an eloquent, 
hospitable and timely address of welcome 

Following Mayor Malkin’s address, the president ex 


pressed the appreciation of those present and thanked him 


on behalf of the convention. The mayor’s address was 
formally responded to by Pal Clark, governor of the 
Eleventh District, who gave a characteristically well-con 
sidered speech, in which he outlined the history of Van 


Follow 


president made a few 


couver in an interesting and instructive manner 
address of Mr. Clark, the 
remarks and then called on Secretary C. W 
the roll call Phe 


as sergeant-at-arms tor the 


ing the 
Heppner for 
president then appointed Mr. Heppner 
meeting. Mr. Heppner read a 
Elks of Aberdeen, Wash. 
Aberdeen in 193] 
Kiwanis Club of that city. 
Allen at 
Another 


telegram from the inviting the 


issociation to meet in Another invita 


from the \ wire was 
received from Bob 


attend 


tron came 
Francisco, regretting in 


Aber 


oan 


ability to wire came also from the 


deen Active Club extending an invitation to hold the 1931 
convention there The Aberdeen Rotary also joined the 
chorus of invitations The secretary also read a night 
letter from Carroll J. Swan, president of the 1930 National 


American Legion Convention Committee, inviting all mem 
ome to Boston at the of the big 
October 6 to 9 

Niles 


governor, Ed Chapman, to present his report 


bers to « time annual na 


tional legion convention Following the 


reading of the telegrams, President called on the 


past district 
concerning the Montreal national convention of last vear 


Mr. Chapman made an interesting report in which he 


stated that the Pacific Northwest 


compliments from all over the 


Association had received 
many country He inti 
mated that 


cooperation and told several stories to illustrate the point 


stationers are rather backward with reward t 


He emphasized the point that the proper way of trading is 
retailer through the jobber, 
ntrolled. He described the 
nvention and said that as the 
as strongly set up as they are on the 


by the where the jobber is 


properly c different doings of 
the national c various dis 
tricts become Pacific 
there 
He referred to the 


Carl Schutz and to other matters that came up during the 


Coast, will be a still more wonderful organization 


sales managers’ meeting conducted by 


convention, including the report of the research committee 


the situation in office furniture as outlined by former Pres 
ident Charles Marshall, etc. Mr. Chapman stated that M1 
Marshall’s paper would be read during the convention at 
meeting He said that in looking about the 
room he noticed a few distinguished visitors aside from the 
f the National Association. He called on James 
stand up, and then James Luckett was called 
The president announced that Fred Kling of 


get to the convention and that Mr 


the furniture 


president 
Campbell to 
upon to rise 
Lewiston was unable to 
Berry had consented to take over the chairmanship of the 
P. H. Murphy of 


stationers’ division on the following dav 


Van chairman of the local 


was called upon to stand. The pres- 
Oval room 


ouver, 


Murphy & 
Vancouver committee, 


Chapman, 


in the 
! Club is func- 


ident announced that luncheon would be 
with the ladies. He said that the Aye, Sit 
tioning and will be open from 12 to 1 o’clock for anyone 
to register President Niles then introduced the dean of 
the convention, General Stuart of Vancouver, who rose and 
was received with hearty applause. 

\ compliment was next paid to President Walker and 
Walker would follow 
Did I Go Into the 


Stayed? 


the president announced that Mr 
with an address on the subject, Why 
Stationery Business and Why Have | 
Walker stated that the trips throughout the country dur- 
year had been everything that were delightful and 


President 


ing the 
that they had found a fitting climax in the 
tion of the Northwest Stationers 
began his work for the association practically at Montreal 


present conven- 
Pacific Association. He 
last year and ended to all intents and purposes so far as 
regional meetings are concerned, at the city of Vancouver, 
also in Canada. He had a fine start in Montreal and ex 
pected to be given a good finish before he left Vancouver. 
He said that he recognized the Pacific Northwest Associa- 
tion as a most important organization, including some of 
He said that 


it was the wish of the eastern membership that outstanding 


the most outstanding stationers in the business 


stationers would make more of an effort to come 
growing better 


Pacific 
east to national meetings. Conventions ar 
all the The Detroit 
greatest ever held. President Walker suggested that one of 


the national conventions be held in the west, and that the in- 


time convention is going to be the 


vitation be extended by some city on the Pacific Coast. He 
referred to a conversation with C. A. Netzhammer in Mil- 


waukee a few weeks ago in which Mr. Netzhammer stated 


that he had been working for thirty vears in the industry 
and that if he had any good ideas credit should be given to 
his contacts and his association work. President Walker 


complimented General Manager Garvin and said that there 


were going to be one hundred fifty new members added to 


the association this year. He went on to describe the work 
of the different districts, the 
and other matters of interest to the trade. 


Following Mr. Walker’s address, the 
that the following morning at eight o’clock the travelers of 


work of the travelers’ clubs 


chair announced 


the convention would give a breakfast in charge of Homer 


Gilman 


Secretary Heppner next presented an outline report 
showing sixty active members, fifty-two associate members 
and one honorary member, making a total of one hundred 
thirteen 

The president next called on the chairmen of the differ- 
ent divisions: Messrs. Hodgkinson, Gilman, Johnson and 
Larkin to meet immediately 

Afternoon Session 

Niles announced that Pal Clark would give a 
meeting held in Washineton, D. 
Clark outlined the doings of the 


matters which have already 


before luncheon. 


President 
of the 


February 


governors’ 
10. Mr 


covering 


report 
C.. on 
four days’ sessions, 
been published. He gave a list of the things discussed, in- 


cluding report of research committee of manufacturers on 


national contacts and trade abuses, reports 


new department in 


direct selling, 


of research committee from retailers, 
System magazine, report of trade relations committee, re- 
port Of committee on trade practice conference, Capper- 
Kelly bill, formation of loose leaf division, formation of 
retailers’ division, conference with Mr. Flannery of the Fed- 
eral Trade Commission, report of research committee from 
manufacturers, report of research committee from dealers, 
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trade abuses, sales compensation, store rearrangement, un- 


solicited goods, etc. 
Stock Control Suggestions 


The chair, after a few remarks, expressed appreciation 


over the fact that Steve Luckett had come three thousand 
ittend the convention. He then in 


spoke on More Profits Through 


miles from Toronto to ; 
troduced Mr. Luckett, whi 
Stock Control. He 
way to approach stock control is by the budget or quota 
He quoted the book by William Koch, Methods of 
budget 


said that possibly the most scientific 


plan. 


Retail Management, in a summary of the plan, 
which will give both the dollars and cents value of the aver- 
age inventory and the actual quantity of each item to be 
carried. yrmer Pres- 
ident C. 


throughout the country. 


He referred to the plan described by Fi 
M. Marshall, which is already familiar to dealers 
He also referred to a second plan 
to divide the 


which he favored, namely, stock into twenty 


parts, one for each day of the month, leaving out Satur 


Chis 


of the stock inventory every day, spreading th« 


days and Sundays. enables clerks to take one- 
twentieth 
work evenly over the month for counting the goods, list- 
ing, buying and for receiving and paying. The plan works 
equally well for small or large concerns. He referred to a 
talk given by Mr. Sully of The National Cash Register 
Company, stating one of the reasons for the success of the 
chain stores is their rapid turnover, and that such rates of 
turnover as are received by the chains are only possible on 
Stock control en- 


ables the stationer to provide for seasonal demand of an 


a well established plan of stock control. 
unusual quantity. The proper notation on the stock con- 
trol record enables the dealer to anticipate his require- 
ments. Slow items can be disposed of by special commis- 


sions to sales people. By all means weed out the items 
that show in your record with little or no movement. All 
of us must carry certain slow items in order to have com- 
plete stocks but there is no necessity for the item of an 


The 


cost of carrying merchandise that does not move is a very 


odd nature that lies on the shelves year after year. 


real thing. 


Stationers with three turnovers a year show profits. 


Those showing the highest turnover also show the lowest 
percentage in expense. Stock control and rapid turnover 
are a guide to higher profits, but not a panacea for all trou- 
bles. A 


sleepers or dead items are removed from the inventory en- 


member asked concerning whether or not the 
tirely. The answer was that they are ear-marked so that 
they are not repeated. If they can not be sold, they are dis- 
posed of in some other way. They are removed entirely 
from the active stock and at certain times of the year there 
is a sale of them. Salesmen receive ten per cent of all 
they sell. 

The subject of the next address was Leaks in the Sta- 
tionery Business, Competition of Other Business and Loss 
of Customers. This address was made by Arthur Hargrave 
of San Francisco, and is reviewed elsewhere in this number. 
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Following Mr. Hargrave’s address, a member told of an 
incident where he found a soda fountain in a furniture and 
The proprietor said that if it was all 


Stationery store. 


right for drug stores to handle stationery, he thought that 
it was perfectly proper to put in a soda fountain in a sta 
tionery store and that he stayed open until midnight by 
reason of his fountain and increased his stationery business. 

President Niles introduced Charles Kay, president of the 
Columbia Paper Company, Ltd., of Vancouver, who spoke 
on the question, Is It Necessary for the Manufacturer to 
Where There Are Competent 
The speaker said that he 


Sell Direct in a Territory 
Dealers or a Competent Dealer? 
would like to change the subject to Will a Manufacturer 
Get the Necessary Amount of Distribution by Placing His 
Goods with Wholesale Distributors? He 
importance of the wholesaler in considering the relation 


referred to the 


ship existing between manufacturers and the other chan- 
nels of distribution. Since manufacturing plants require 
greater distribution than the immediate community offers, 
the problem of distribution is not simple. Our modern 
civilization is complex. Quite naturally, a wholesale sta- 
tioner or paper merchant handles lines of a kindred nature, 
but they are very diversified and numerous. The advance 
of science, the great and continued demand for variety, 
commercial interchange between all countries, etc., has re- 
sulted in the advent of specialized wholesale distributors. 
The majority of manufacturers recognize that wider and 
more economical distribution can be had through the 
wholesaler who is equipped to reach the smaller towns (of 
than the 


which there are many) with greater economy 


manufacturer. The wholesaler's distribution is just as nec- 
essary to the manufacturer as to the retailer and has its 
undoubted place in the general economic structure. The 
factors which make wholesaling necessary include distance 
of factories from the markets, location of factories regu- 
lated by raw material and shipping facilities and variety of 
goods demanded, calling for large and assorted stocks. 
The speaker, in conclusion, said that he did not consider 
it necessary for manufacturers to go direct either to retail- 
ers or consumers unless they can not find the proper dis- 
tributor. The wholesale distributor is undoubtedly per- 
forming a necessary function as economically as can be 
done in any other manner. 

President Niles thanked the speaker for his interesting 
remarks and after a few announcements, he called on Percy 
Smith of Portland, Ore., who has made a study of the com- 
mercial furniture business, to speak on the Future of Fur- 
niture. 

On Selling Office Furniture 

“The office equipment specialist who goes out into the 
field and develops new prospects, new users of office fur- 
niture, etc., is the greatest man in the community,” said 
Mr. Smith. “The same is true of every man who develops 
business opportunities. Perhaps the spendthrift is the most 
beneficial individual in the community. One cannot use his 
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i ney [ am er discuss econom 

Lhe best w all spend 1 ney mm such a way that 
USE EDE ndition will impr lhe speaker said that 
there 1 well defined opinion that the manufacturer should 
not sell to the consumer Ir every manulacturer in 
the desk eid vould we ( i Moses wh could hit 
the trad ter « pet n resulting from the 
timidity ( ‘ ( r manul w he tries to <« 1 

pete Ww th the hers ata s Chere is need for betters 
education a etween manuia tf wood furniture 
their dealers and the consumer to bring about a gereate: 


this may be a 


ture Associates, Inc 


as beet il d, p sed i the leading desk factoris 
ind me thi nent chair factories and some of tl 
walnut and uned wood organizations, for the purpose olf 
educati rhe publi t iii he and truer sense of the 
value yvood furniture Che speaker said that he thought 


furmiture, better de 


ide and better sold 
Smith's 
le Elder, vice 
n, t stand up 
Phe 
Arthur 


remarks president requested 


Associa 


reeted with applause. 


president of the Northwest 
M1 


vain introduced 


E Ide r Was 


president a National President 
|. Walker, who spoke on the Accomplishments and 
National 
Walker « 
hout the different districts during the 


the the of 


Association, In 


his usual way, President »vered the work which 


had be en di 


past year 


ne throug 


and gave an outline of work which 


cers ot the association have in mind to accomplish in the 
future He urged all stationers to put their houses in 
order and t have the confidence not only of their com 


munity but of their competitors. In conclusion, he called 


attention t the twenty-sixth annual convention, which 
will be held in Detroit October 6, 7, 8 and 9 and invited 
everyone who can possibly get away to come to that meet 
ns President Walker's remarks were received with a 
storm of applause and alter a few announcements, thers 
was a brief discussion of the subject of bringing the Na 
tional Association convention wes Pal Clark said that 
the National A ciation is worku for the stationers on 
the Coa is we is Stationers elsewhere, and that nobody 
ought to want to ride free. He therefore asked all non 
members t tep up with their $30 and join. W. J. Ortel 
it Spokane, sugec ted that a citv like Portland, Ore., could 
very well take care of the national convention because it 
has prope " mmodations, a number of stationers and 
idjacent with their stat ners He said that lx 
t! l ht t at |’ il d ( u dl take irs ! the associat I 
n 1931 or 1932 

Jar ba t | rtland als | n support f the su 
estion to hold a National convention in the west 

M Walks uid that the " mn has 1 w reached 
thre handles its \ entions pretty we 
rl ve are asking ier it people to di 
t put ! i Det ti ht All the ther work is unde 
taken by the officers of the association The registration 


and no money is 
lhe ved the 
Mr 


takes care t the expense 


President aid that he be matter oucht t 


be taken up as a district affair Smith suggested that 


San Francisco would be the best place to hold the conver 
thon since the uth Pacifi Coast needs thre ‘ nventio}r 
work more than the Northwest 

Mr. Chapman also said that he thought San Francis 
would be the ideal plac Portland is 1,100 miles north ot 
Los Angeles and 700 miles nortl t San Francisco. Mr 
(Chapman said that San Francis has a successiul organi 

ition and a healthy treasury Mr. Chapman suggested 
that if California wants the National Association, it shoul 


west wants them, the 


honid invite them It matter of invitation 
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‘resident Niles 


mto as 


should 
Na- 


| hel | , 
repeated his belief that the thing 


a regional district and really show the 
nal \ssociat 1 
described 


Montreal, 


what can be done, 


Luckett the way in which Canadian night 


mducted at 


Mr. Ort I ved that it be expre ssed as the sense of the 
meeting that the Pacific Northwest act as hosts to the na- 
tional convention in the near future and bring the conven- 

n west. Mr. Ireland amended the motion by suggesting 
that the National Association be invited in the very neat 

iture The motion was seconded and a ymmittee con- 
sisting of Messrs. Ortel, McPherson, Ball, Clark and 


Murphy of Vancouver, was appointed to discuss the matter 


ind report Friday afternoon 
The convention thereupon adjourned until the following 
morning at 9:30 A. M. 
Sessions of Friday, June 27 
[The morning session was devoted to the Book Division 


and the 


the work included a resume of what had been done, 


meetings of adjourned divisions. In the afternoon 
and the 
final wind-up of the work of the convention, followed by a 
in the 


Nil S 
appointed to 


dinner danc« evening. 
called Will Ortel, 
draft an invitation to the National 
the Pacific Coast. Mr. 
committee the 
result that it rec- 
smmended that an invitation be extended to the National 
\ssociation to meet with the Pacific-Northwest Stationers 
\ssociation either in Portland, Ore., or Seattle, Wash., in 


President on chairman of the 
smmittee 
to meet on 


the 


\ssociation 
that 
matter with some thoroughness, with the 


Stationers 


Ortel reported had gone into 


1932, the choice between the two cities being left for the 
National Association to decide. 
The question having arisen as to whether the meeting 


Northwest and the 
Association or simply a meeting of the National 
Mr. Ortel that the Pacific-North- 
west Association meet one day ahead of the National, elect 


its officers, regional governor and select its next meeting 


would be a joint session of the Pacific 


National 


(Association, suggested 


transact other necessary business, all in readi- 


National 


suggestion met with general approval. 


and 


the 


piace, 


ness for Association meeting to follow. 
The toregoing 


Che 


tee appointed to determine the 


report of the commit- 
Van 


wished to come 


president next called for the 
attitude of the 
they 


ouver: 
as to whether or not into 


Northwest 


n, chairman 


ners 
the Pacific 


W. He 


Association as active members. R 


dyekinss if the committee, presented the 


committee, appointed to conter with the sta- 


tioners of the Province of British Columbia, find that they 
carnestly desire to become a part of District No. 11, com- 
prising the States of Oregon, Washington, Idaho and 


Western Montana, and we recommend that our secretary 
be instructed to notify the National office that we consider 
t an honor to include them and sincerely hope that thei 
juest shall be granted.” 
Replying to the question as to whether or not the Na- 


tional Association would raise any objection, President 


Walker 


terfered with anything 


answered that the National organization never in- 


that is good, and that the move ts 


a good one. He said that the association of the British 
Columbia stationers with the Pacific-Northwest organiza- 
tion is a happy move, as it will strengthen the stationery 


both 
President Walker then complimented the travelers’ clubs 


sides of the line. 


business on 


for the excellent work they are doing 
Their 


the 


f the entire country 


among the dealers. energetic cooperation is a part 


success of the regional 
that 
organization of a 


Pacific Northwest 


reason tor increasing 


He 


taken toward 


' 


t the 


expressed the hope action would be 


the 


liated 


meetings 
travelers’ 
Associa 


permanent 


the 


ub to be aft 


with 


tion 
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work of the 
backbone of 


mplimented 


tribute to the 
regarded as the 


Mr. W alker 


regional governors, who are 


then paid a 
the National organization, and particularly c 
Pal Clark rk he had done in the 
Northwest 


on the excellent we Pacific 
Divisional Reports 

of the National president the re- 
divisional chairmen were called for. R. W. 


work of the Engraving Di- 


lollowing the remarks 
ports of the 
Hodgkinson reported on the 
Methods of 


It was suggested that the Quotation Serv- 


vision increasing sales through advertising 
were discussed 
ice Bureau be requested to continue the Engraving Section 
of the recommended schedule. The unanimous choice of 
Division for chairman was Captain 


Hanford 


the members of the 


Loren Hanford of the Lowman & Company, 


Seattle. 

The Division found that it is difficult to equip salesmen 
with a knowledge of steel die engraving. Printers have 
made progress in type faces, but engravers are apparently 
of lettering. 


behind in offering their customers new stvles 


In social engraving there is a new letter known as Trinity 
It is claimed 
The En 


Association has 


Text which is making considerable headway 
that this lettering cannot be reproduced in type 
graved Stationery Manufacturers been 
spending large sums in advertising genuine engraving, but 
the success of the individual stationer will largely depend 
on his own efforts in cashing in on this publicity. The 
Permographing or raised printing process, as well as typ¢ 
still acceptable Genuine 


printing, are to many customers, 


engraving is used by about fifty per cent of customers, the 
remaining fifty per cent being divided between printing 
weak in advertising 


and the raised process. Stationers are 


and featuring fine engraving. Social stationery is essen- 
tially a store-selling item, but must have proper window 
displays and the right sort of people behind it. 

With regard to greeting National 


Association reported that the Christmas card business fell 


cards, the Engravers 


off about twenty per cent in 1929 from the volume recorded 


the previous year. The new modernistic type faces are 
being used extensively this year Chain stores, lodges, 
clubs, women’s organizations and other competition cut 
into the stationers’ greeting card business, which, never- 


theless, 


should be fully equal to that of 1929 


On motion duly seconded the report was adopted. 


The next report was that of the Stationers Division by 
Chairman N. S. Berry. 

The stationers’ division met on the afternoon of Thurs 
President Walker gave a talk on the Retail 


Pal Clark, 


day, June 26 


Division organized by the National Association. 


regional governor of the Eleventh District, was made gov- 
ernor of the newly formed retail division of the district. 
On motion duly seconded the division went on record as 


(Please 


turn to 


page 00 


SOUTHERN DISTRICT CONVEN 
TION REMINGTON CASH REG 
ISTER DEALERS, BIRMINGHAM 
ALA Front row, left to right: J.C 
Chapman, Memphis, Tenn J. B 
Dyer, L. Williams, Mr. Albro, H. B 
Gooch, Mr. Harrison, and Mr. Chan 


bers, all of Birmingham: C. P. Pratt 
and H. Bigham, Nashville, Tenn 
and R. B. Lamb, Knoxville, Tenn 


Rack row, left to right Mr. Lan 
ford and H. A. Shook, Birminghan 
E. H. Smith, Decatur, Ala W.E 
Chollar, Tlion, N. ¥ Miss Lanford 
Birmingham; A. R. Baker, New Or 
leans, La.: J. ©. Kuebel, Mr. Hil 
burn and Miss Smith, Birminghan 
F. W. Hanson, Tlion, N. Y =. & 
McIntyre, Nashville, Tenn.: E. R 
Smith, Birmingham: G. E. Gay 
Gadsden, Ala F. W. Harron, Tusca 
loosa, Ala A. T. Kerr, Birming 
han H E. Monroe, Huntsville 
Ala Willian Vogel Montgomery 
Ala.: G. C. Land Anniston Ala 
ind Mr. LeCroix, Birminghan 
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Remington Cash Register Men Hold Southern 
Convention 

\t Birmingham, Ala., June 16 and 17, the representa- 

Register Company, llion, 

which 


tives of the Remington Cash 
N. Y., attended a 


representatives from all parts of the south as well as from 
This marks the resumption of 


southern district convention at 


the factory were present. 
regional conventions by the company after a brief recess. 

Mr. Chollar and Mr. Hanson were received with great 
cordiality, and H. B. Gooch, with 
staff of the Birmingham sales office, was a gracious host to 


the assistance of the 


the executives and visiting sales units, 

District Sales Manager A. R. Baker opened the conven 
tion with a brief address welcoming the visitors to Bir- 
mingham and introducing Vice-President Chollar as one 
connected with the cash register division from the begin 
ning of the company and one who had risen to his present 
Mr. Chollar responded, express- 
southern 


position through merit. 


ing his pleasure at meeting the men of the 
district 

H« spoke 
denced throughout the 
belief that the 
in value many fold in a comparatively short time. 


Sales introduced and took 


in appreciation of the spirit of loyalty evi- 


organization and expressed the 


franchises in the district would increase 
was then 
He went immediately into the 
The 


agency was discussed and the sales manager showed how 


Manager Hanson 


charge of the meeting. 


main portion of the program. status of the sales 
the company had early recognized the importance of the 
sales agent in the development of the industry. He showed 
how each territory had been built up through preliminary 
work. He said that the expense of this work had been 
borne by the company and that each territory was already 
productive before the sales agent took charge. He spoke 
of the results the Remington Cash Register Company has 
achieved since it entered the field in 1922, and traced the 
steady growth of sales volume by means of charts. He 
also gave an unique demonstration of a Class 400 register, 
showing its protective features. The speaker strongly 
urged the full use of the company’s advertising. 

Announcement of the forthcoming new models was re- 
ceived with enthusiasm and satisfaction. 

The convention wound up on the afternoon of the 18th 
with every man on his feet pledged to produce bigger and 
better business in his territory. 

On June 19 and 20 another successful convention was 
held in New Orleans, La., where the program of the Bir- 
mingham meetings was duplicated. Members of the New 


Orleans sales force attended, also those of the Jackson, 


Miss., sub-office; Monroe, La., Store and Office Equipment 
Company; Hall Fixture Company, Meridian, Miss.; Jen- 
nings Fixture Company, Little Rock, Ark.; H. N. Levy, 
Vicksburg, Miss., and J. A. Causey, Pine Bluff, Ark 
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DICTAPHONE BRANCH MANAGERS AT BALTIMORE MEETING.—Third from the left, seated, is L. C 
Stowell, president of the company Third from the right, standing, is M. B. Sands, vice-president of the 
company 


Two Dictaphone Branch Managers’ Meetings as customers and not let them drift away because of in- 


[wo meetings of branch managers of Dictaphone Sales difference. To do this, one must appeal to the average 


Corporation were held in June The first, in Chicago, buyers, often a stenographer or a clerk. The dealer must 


lune 14 and 15. was attended by western managers, and impress them with the fact that his service is saturated 


was referred to in Office Appliances for July, page 67; and with good will. He must remind them constantly, not ones 


the second, in Baltimore, June 21 and 22, was for eastern OF twice, but straight through the year that he, the sta- 
managers. In general these meetings followed the plan toner, 1s interested in their needs and is glad to offer a 
of the highly successful round table meetings held in Jan friendly and constructive service. If every customer 
uary in New York, Toronto and St. Louis. The purposé understands that his patronage is valued and his business 
f the meetings was to bring together the branch managers appreciated and that his needs are the dealer's first con- 
for informal exchange of ideas, rather than to follow a set sideration, he can not possibly drift away through indif- 
program of talks ference. This friendly feeling must be created and must 
Che Baltimore Country Club was the scene of the East- be more than mere words. The undertaking is not difficult, 
ern conference. Sunday was spent informally at the Coun for all one has to do, so to speak, is to turn on the heat. 
try Club. with a gathering under the trees in the evening lurn it on in your advertising appropriation and warm up 
after an afternoon on the linke your message. Make friendship a big consideration. A 
Present at the Chicago meetine were L. C. Stowell, "umber of leading stationers already have adopted this 
president: M. B. Sands, vice-president; A. E. Blackston policy, demonstrating that it is a sound and _ profitabl 
and F. S. Moyer of Chicago; G. W. Bailey of Cincinnati investment 
H. H. Cros f Cleveland; F. S. Ward of Dallas; E. M — 


Thal of Detroit; C. L. Bossmeyer of Indianapolis; G. H 


Reed of Kansas City: N. C. Hale of Minneapolis; F. I Detroit Commercial Stationers Organize 


Scott of St. Louis; T. R. Crayston of Toronto; J. H \bout the middle of June, R. M. Tussing, president of 
Best of San Francisco; G. M. Miller of New Orleans The Victor Safe & Equipment Company of Marietta, Ohio, 
S. W. Whiting, field sales manager; Gordon Paterson and and regional governor of District No. 5 of the National 
N. J. Wilcox of the executive office in New York Stationers Association, called a meeting of the dealers of 
In Baltimore those at the round table included Mr the district in Detroit with the result that a stationers club 
Stowell; Mr. Sands; Bevan Lawson, executive sales man- was formed consisting of all the stationery dealers in De- 
ager; C. R. Fox of the New York downtown sales branch, troit. The meeting started off with a dinner at the Book 
and Mr. Carol Lyttle of the New York uptown sales Cadillac hotel where H. J. Koehn of the Gregory, Mayer & 
branch; E. N. Brown of Atlanta; E. S. Holloway of Bal Chom Company was appointed temporary chairman. After 
timore; S. Q. A. McClure and J. W. Anderson of Boston the organization was completed, Lynn B. Emery was made 
B. L. Ferguson of Buffalo; H. Wilson of Hartford; C. E president, and H. J. Koehn, secretary. 
Hallenborg of Philadelphia; F. H. Barteaux of Pittsburgh; Meetings of the association will be held every Tuesday 
E. J. Spitzer of Washington, and George D. Smith of the at 12:30 P. M. 
xecutive offic The following dealers were present, their names being 
anal civen opposite the name of the company they represent: 
Turn on the Heat LaMonte Begole, Richmond & Backus Company; Lynn B. 
Arthur Harerave of Hargrave Advertising, San Fran Emery, Lynn B. Emery Company; Neal Leonard and Fred 
sco, and editor of Stationery Suggestions: director of Bazley, Leonard & Company; Roy Thompson, Lynn B 
advertising, A. Carlisle & Company, Upham & Rutledge, Emery Company; William R. Gregory and Henry Osebold 
Inc., San Francis vave a talk before the Pacific North- of the W. B. Gregory & Son Company; Merrill Stuck, The 
west Stationers Association in Vancouver late in Jun Prompt Press Company; Carl Nachtigal, Maul-Nachtigal 
which elicited close attention and approving comment. I: Company; Charles Kinnie, Ellman-Kinnie Company; Rob- 
his remarks, Mr. Hargrave referred to the two big prob ert W. Hamilton and Harry J. Koehn of the Gregory, 
lems common to the stationery business, viz., first, to in- Mayer & Thom Company. 
duce people to buy stationery items in the stationery store; All of the foregoing dealers are members of the National 
nd si nd, after having accomplished that, t keep them Stationers Association. 
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Art Metal Agency Meeting at Columbus, Ohio 

he t oft the 
Art Metal Construction Company 
Ohio, on May 20, 21 and 22, 


most successful meeting 


urth of a series of agency sales conferences 
was held at Columbus, 
standpoint ot 
held so far, 
roll, 


Michigan, eastern Indiana, northern Kentucky 


and from the 


attendance was the 


fifty-five agents and agent salesmen answering the 


from Ohio, 


and western Virginia. Headquarters were at the Neil 
House, where all of the sessions took place 
The Art Metal agency sales conference consists of an 


intensive three-day program in which new sales angles are 
Art Metal prod 


Time is also de- 


discussed Advantages of new features of 


ucts are explained by factory experts 


voted to a conference on sales problems, during which each 


agent attending is given an opportunity to discuss his in- 
dividual problems. 
The fifth sales conference 


ing the month of September. 


will be held in Harrisburg dur- 


Those who attended the Columbus meeting are Frank 
P. Swan of the Frank P. Swan Company, Huntington, W. 
Va.; D. B. Kinsey, Art Metal Cincinnati office; R. E. Wil- 


trout and J. W. Turner of the S. Spencer Moore Company, 
Charleston, W. Va.; C. J. Petithory, Art Metal’s Indian- 
Ohmer C. Kraft and J. C. Marshall, Archie 
Sherer Company, Dayton, Ohio; E. I. Scott, Art Metal’s 
Cincinnati office; I, W. Cothn, Nicholson & Brothers, Rich- 
mond, Ind.; Warren R. Carlin, Walt Keeler and G. D. 
Jackson of the Detroit office of the Art Metal, R. B. Hoff 
man, Leonard Office Company, Detroit; William 
S. Morgan, Jr., Frank P 
Va.; K. W. Berkey, Art Metal home office at Jamestown; 
E. W. Bliss, L. ¢ m and Charles H. Leonard of the 
Leonard Office Supply Company, Detroit; James R. Distel 


apolis office; 


Supply 


Swan Company, Huntington, W. 
Grays 


of the Distel Furniture Company, Portsmouth, Ohio; O. E 
Davis, E. L. Thompson, and C, H. Elliott of the Columbus 
Blank Book Company, Columbus; E. J. Lund, R. F. 


and J. B. Ross, Art Metal Cleveland office; Roy M. Runyan 


Reed 


and Howard W. Guinter of the Runyan Sales Company, 
Akron, Ohio; L. L. Pickard, Art Metal’s Pittsburgh office; 
Fred A. Meier, F. W. Meier Sons, Monroe, Mich.; F. W. 
Schrader, Baers’, Canton; H. J. Maloy, Art Metal, Pitts- 


burgh; Paul W. Bolzer, Baers’, Canton; J. W. Wiant, 
Wiant’s Book Store, Marion, Ohio; Paul J. Schiska, and E. 
R. Kochheiser of Charles Ritter Company, Mansfield, Ohio; 
D. D. Gray, home office of Art Metal; J. Arthur Finch, 
Finch Adrian, Mich.; H. G 
ton and R, E Emerson W. Price ¢ 


Printing Company, Barring- 


Wilcox of 


ompany, 


ol 


Lima, Ohio; W. J. Conner and J. F. Bartley of McManus 
lroup Company, Toledo, Ohio; H. O 
H. O. Powell of H. O. Powell Company, New Castle, Ind.; 
A, E, Cattertield, M. E. Carlton Company, Flint, Mich.; H. 
M. Durand, Grand Rapids Loose Leaf Binder Company, 
Grand Rapids, Mich.; James L. Spurlock, Frank P. Swan 
Company, Huntington, W. Va.; H. R. Hemenway, South 
Haven, Mich.; Glen A, Bradley, Smith & Smith, Ionia, 
Mich.; C. G. Calkins, Livingston Furniture Shop, Lansing, 
Mich.; E. J. Charles Hick, Cleveland Art Metal office; J. H. 
Hushion, McGlothlin Printing Company, Parkersburg, W. 
Va.; J. Arthur Johnson, and J. C. Liggett of the Postindex 
Company, Jamestown, N, Y. 

Summer Limits Attendance at Seattle Typewriter 

Meetings 


Summer months exact a heavy toll on attendance at the 


Powell, Jr., and 


weekly meetings of the Typewriter Dealers Association of 
Seattle. 
Secretary G. F. 


Very little business has been transacted. 
Johnson read a letter from E. S. Bot- 


temly tendering his resignation from the association, 
owing to his inability to attend the meetings on Tuesday. 
The secretary was instructed to request Mr. Bottemly to 
continue his membership and attend whenever possible. 

Mr. Gregory of the American Writing Machine Com- 
pany told members his impressions of business conditions 
as he found them in various cities in California he visited 
rece ntly. 

The secretary warned members to be careful in extend- 
ing credit to federal employees, as there was no known 
process of law through which they can be made to pay. 

Members requested the secretary to call upon a certain 
typewriter company belonging to the association in an 
attempt to have alleged definite unethical methods of ad- 
vertising corrected in various publications. 

James C. J. Martin of the University Typewriter Com- 
pany told of his 3,300 mile automobile trip from Seattle to 
Tonopah, Nevada, Los Angeles, San Francisco, and return 
to Seattle, describing business conditions and typewriter 
and prices in the various cities visited. 


rental rates 


JCIM. 

Office Equipment Manufacturers Institute to Meet 
September 11 and 12 are the dates of the next quarterly 

meeting of the Office Equipment Manufacturers Institute, 

which will be held at Atlantic City. At the time of writing 


the hotel had not yet been selected. 














ART METAL SALES AGENTS PRESENT AT A RECENT REGIONAL CONVENTION IN COLUMBUS, OHIO 
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GROUP OF MARSHALL-JACKSON COMPANY EMPLOYEES AND OFFICIALS TAKEN BY MR 
\YLSWORTH OF THE CHICAGO DAILY NEWS BEFORE TEEING OFF FOR A SATURDAY 
AFTERNOON OF GOLI 


Marshall-Jackson Company Outing Crossman, 3; J. Kahn, 2.6675; N. Haydon, 2; J. G. Bos- 
Saturday after n and evening, July 12, the Marshall worth, 1; A. M. Gilbert, 1; J. J. O’Brien, .667s 
Jackson Company, stationers and Globe-Wernicke agents Class | M. Popper, 11; L. J. Messina, 10; R. J. Urm- 
for Chicagwo. had an enjoyable golf outing at Libertyville, ston, 9; B. Abrahams, 5; E. MacIntyre, 5; A. J. Lawless, 
a Che store was closed at twelve, an hour earlier that 3; E. M. Daus, 3; S. S. Clayton, 2: P. L. Elias, 2 
usual, to permit every man to be ready to tee off at the an 
weoint rye poe H. Eckert Employees Hold Annual Picnic 
athe us prizes were given, some of which were d ast month, the employees of the Royal H. Eckert store, 


; town, P; ‘ heir annual picnic at Millside P: 
nated by the Marshall-Jackson Company and some b) \llentown, Pa., had the annual picnic a . llside Park, 
a suburb of Allentown, Every minute was filled by a pro 


tathonery manutacturers Moving pictures were taken on : 

1 , vram that called for doing things together. Activities 
all foursomes as they drove from the first tee Others 

were taken at wat hole nd players driving out oft 


unusual place 





Golt was toll wed by a dinnet at the club ] use, and 
after impromptu entertainment for the evening, the group 
disbanded 
[The committee on arrangements included Al Johnsor 
ind Eric Behmer, salesmen, and Clark Roland, sales mar 
ager of the furniture department They performed thei 
task well. In it they were assisted by H. D. Aylsworth 
t the Chicas Daily News wl secured the use of the 
Libertyville lf club. 
- 
Election by San Francisco Dealers ANNUAL PICNIC OF ROYAL H. ECKERT ORGANIZATION 
; . . Top row, left to right: Al Bortz, salesman; Miss Verna Erb 
The annual meeting of the ly pewriter De alters Assoc la stenographer; Harry Good, salesman; Mrs. Blanche, bookkeeper ; 
1 Herbert Hilton, salesman; Miss Althea Englert, typewriter de 
mots ncisco, h il 6, Drought o ‘ ‘ ost “4 - fn, 
tion an Fra , held Ji y 16, brough ut an alm partment; Bernard Hofelich, office boy; Miss Mary Kliokocs, sta 
full attendance. and keen interest had been shown before tionery department, and Bert Becker, delivery department. Bot 
a ; om tom row, left to right: Miss Margaret Storch, store manager; Bill 
mand in voting for members of e new directorate. Che Flores, delivery department; Miss Betty Strain, bookkeeper ; Royal 
new pre sicle mt 1s the old pre side nt, 3 H. Hastings of the H. Eckert, host and owner of the store, and Miss Kathryn Becker 


: secretary 
San Francis [Typewriter Exchange; first vice president, 


C. H. Billington, Sales mana | consisted of swimming, boating, tennis, baseball, golf, and 


r of dealers, San Francis 


Division, L. C. Smith & Corona Typewriters Inc.; secretary ther interesting contests. A delicious lunch was served 


‘ 1] > 
and treasurer, Victor H. Tibbs, of the Victor H. Tibbs O all present, 


ee - 
( vany, 464 Pacific Building : 
=~ a 5 _ ; no hed - Cleveland Office Machinery Men Meet 
e retiring sec tarv . Secor oO ¢ ser Oo . 
' Sraaeee om , a a ee Che Cleveland Typewriter and Adding Machine Dealers’ 


vears, said later, speaking to a representative of Office pa 
\ssociation met on Wednesday evening, June 25, at Hotel 


\ppliances, that Mr. Hastings had been absolutely drafted 


Olmsted for their regular monthly session. Dinner was 
a second term because he had had such success in 


served at 6:30 P. M. Following it the business session con- 


cementir the bunch together, during his term of office. 
ey ae vened, with President Leo Adler presiding. After routine 
It is widely known that Mr. Billington is one of the strons , 
business had been disposed of there was a discussion of 
ind popular typewriter men of this city and Victor H d 
hace several matters which included unethical sales and adver- 
s also has high standing in the typewriter fraternity , 
tising practices on the part of certain dealers and it was 
= 
decided that the complaints should be presented by a com- 
: : oo 
New York Stationers’ Golf Association mittee at the annual convention of the national body at 
\ tournament was held on Tuesday, July 15, at the Detroit in August. From all indications there will be a 
Yountakah Country Club, Nutley, N. J., twelve miles fro good attendance of the local association at the convention, 
New York City Che hosts were Ray Urmston and Oscar Secretary Shaw reported. 
ind Ray Weissenborn Che matter of uniform space in all members advertising 
\nother tournament was held at Lenox Hills on July in the telephone book was again brought up and discussed 
29 Che standing for points on the season's cups accord at length, but no definite action was taken 
atest advices is as follows \ plan for the association to circularize all business firms 
Class A G \. Carr, 16.50 points \. Staveley, 14 regarding rentals, service and sales of typewriters and 
G. W. Fairchild, 7 points; F. G. Huber, 6.50; R. A adding machines was suggested by Secretary Shaw. These 
Kennedy, 5: L. H. Tavernier, 3: R. B. Sainberg, 1 letters would call attention to the fact that a square deal is 
Cla N I mer, 13: S, I Parmenter, 8: E. W assured when members of the association are patronized. 


smiti >. \y Morriss “a \\ {) Welsh, .}. D | he names and addresses if members would also appear mn 
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the letter. The matter received much lavorabk hinent 


acted upon al the next meeting. 
Adler urged that 
Detroit and have 


been hanging fire for some 


and will be 


President everybody to the national 


convention at matters straightened out 


that have time past He an 


nounced that there would be no further meetings of the 


association during the summer months and that the next 


meeting would be held the latter September. 


4. E. D. 


part ol 


—~<e—__—__ 
New Orleans Stationers Warm But Active 
Association of New 
heat and humidity, held a meeting at Maurice’s restaurant 


M. on Tuesday, July 8, and talked over the stag 


The Stationers Orleans, defying 


at 6:00 P 


party to be held on the 12th. This stag party, which was 


held on Saturday night, on the date mentioned, was at 
fed Bernhardt’s camp and was given in honor of the 
Purchasing Agents Association About one hundred 


twenty-five persons were present and everybody had a 
mndertul time 

New Orleans stationers attended a dinner 
July 15. This 


situated thirty 


\ number oft 
at the North Shore Club or 


dinner at a beautiful club 


Tuesday night, 


Was a printers’ 


miles from New Orleans, at North Shore, La., on the 
heres of Lake Pontchartrain 
_ 
Branch Managers Meet at “G-F’’ Home Office 
Branch office managers of The General Fireproofing 
Company spent three days at the home office, Youngs 
town, Ohio, several weeks ago. During the conterences 


problems of mutual interest were discussed and golf argu 
ments settled. The branch managers present wert 
L. G. H. Palmer, Boston, Mass.; R. W. Muckley, New 
York, N. Y.; H. R. Wheeler, Buffalo, N. Y.; T. T. Me 
Carthy, Philadelphia, Pa.; J. B. Baylis, Washington, D. ¢ 


Phelps, Pitts 


R. H. Wetherbee, Cleveland, Ohio; H. V. 

burgh, Pa.; H. N. Cady, St. Louis, Mo.; A. C. Tobin, 
Chicago; W. P. Nelson, Minneapolis; E. R. Dungan, San 
Francisco, Calif.; C. A. Wilger, Los Angeles, Calif.; W. M 


Copeland, Toronto, Ontario 
W. H. Foster, chairman of the board, produced one olf 
features of entertainment by a dinne1 


“Orchard Hill.” 


the most enjovable 


at his new country home, 


ities 
Monroe High Pointers to Meet in Old Dominion 

The Monroe Calculating Machine Company, Inc., of 
Orange, New Jersey, has selected the Hotel Cavalier at 
Virginia Beach, Virginia, as the meeting place for its 1930 


High Point Club convention, which will be held the week 
f September 6, 


\bout one 


trict managers, and sales representatives from all parts of 


hundred twenty-five division managers, dis- 
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the country will be the guests during convention week ol 
President Jay R. Monroe and the Monroe Company. Invi- 
tations are being issued to all of the company’s sales rep- 
resentatives who are members of the High Point Club, an 
honor which is conferred upon those whose sales records 
over a twelve months’ period is consistently good, 

An instructive program of sales discussions and recrea 
tional activities is being arranged. All classes in salesman- 
ship and discussion of sales problems are under the super- 
vision of Domestic Sales Manager W. G. Zaenglein. 

The recreational program, under the direction of Ken- 
neth S. Howard, advertising manager, includes golf, tennis, 
water sports and other athletic activities, as well as motor 
trips to points of historical interest. 

The officers of the 1930 High Point Club are: President, 
A. W., first 
Walter Mc Evoy of Rochester; second vice-president, 3, E. 
sall, Jr.. of Washington, D. C.; 
White of Chicago. 


Anderson of Minneapolis; vice-president, 


secretary-treasurer, R. F. 


— 
Remington Rand Chicago Accounting Machine 
Men Dine 

The Chicago Accounting Machine Department of the 
Remington Rand organization held a banquet in the Silver 
Room of the Knickerbocker hotel on July 7, J. E. McKer- 
Machine Department 
ager, presiding as toastmaster., 


racher, Chicago Accounting man- 

The banquet was given to the salesmen in appreciation 
of their performance in making June, 1930, the biggest 
month in point of sales volume that has ever been booked 
by the Chicago office. 

Mr. McKerracher had arranged a fine program, and each 
man was called upon and did his part in entertaining the 
others. 

Some amusingly clever songs and parodies were made 
occasion, and there several excellent 


up for the were 


speeches. It was agreed, however, that all business dis- 
cussion was taboo. 

Manager McKerracher complimented the men on their 
good work, and referred to his pride in the fact that June 
was the record month, the achievement having been ac- 
complished while his friend and co-worker, S. H. Farnham, 
was in Chicago. It was Mr. Farnham who, about fifteen 
years ago, first interested Mr. McKerracher in joining the 
company. 

The Chicago Accounting Machine Department adopted 
a slogan—*‘We Can—We Will,” and the theme song of the 
banquet was a parody on “Happy Days,” reflecting be- 
lief in good business for the year. 

Forty-eight persons were present, including C. E. Burns, 
Accounting Machine Department, 


sales manager of the 


Buffalo, N. Y., Mr. Mathews and other zone and depart- 


ment heads. 




















DINNER CELEBRATING “BIGGEST MONTH” OF THE REMINGTON RAND ACCOUNTING MACHINE DEPARTMENT, CHICAGO 
The dinner was held in the Silver Room of the Knickerbocker hotel, July 7, 


1930, with J. E. McKerracher presiding as toastmaster 
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Higgins Employees Hold Annual Picnic on July 2 


Othce and ta ry employees, as well as executives of 
Chas. M. Higgins & Co., Inc., 271 Ninth street, Brooklyn, 
.. weal | ed the fifth annual outing on Tuesday, July 
2, when they urneyed by bus and their own cars t 
O'N« Bay Shore Inn, Bay Shore, Long Island 

Game ra vimming and other sports were enjoyed 
by the H ! en and women, their families and guests, 
and the director f the company also took advantage of 
the opy hold a short meeting At the close of 
the day tl re party enjoved a delicious shore dinner 
Followi tl eal, brief speeches were made [racy 
H ns esident and general manager, reported that it 
had bes d n the directors’ meeting, that sales 
were ead ‘ ear’s re d Harry Tehan, genial 
traveling representative, was introduced and spoke briefly, 
is did Robert L. Loeb of the law firm of MacFarland and 
Monroe, legal unsel to the Higgins organization, and 
Frank F. Casey f La Porte & Austin, Inc., who for the 
past « years has been the Higgins’ advertising counsel 
John Gian president of the company, was also 
| vil ust returned with his bride of a few 
montl honeymoon in Europe, and expressed 
his pleasure at being with the Higgins party \nother 
pair of newlyweds, Mr. and Mrs. Edward Kiernan, the for 
mer a tant secretary of the mpany, were also intro 
duced 

Each vea is witnessed increased interest and attend 
ince at these Higwins’ outings and after a most enjoyable 
day all bewar king forward to an even better and bigger 

T I i 


> 


New York Ofice Appliance Managers Enjoy pe 0 


ry Ni \ Office Appliance Managers’ Associatio 
held la uting on Thursday, June 19, at Lido 
(our Clu ne Beach, | | Although golf, tennis, 
bathir ind other amusements were offered, golf had 


und of nine holes was played in the 


\ warm up t 


\t 1:30 P. M. the bie contest started, when four 
four ’ tarted from the first tee The prize winners 
, \ 

| G S. W. Sells, Postage Meter Company; Low 

( =. = American Sales Book ¢ Ltd.; 

Lea Nut C1 Putts Tie between ( \. Snvder, Na 

onal Cash Register Company, and A. H. Phillips Mr 

Sny ind took the prize 

he highest number f strokes for the 

ame went to Carol Lyttlh f the Dictaphone Company 
After f, a capital dinner was served 


a 


Friends Dine Abe Goldberg on Eve of Trip Abroad 


On 1 enu Wednesday, June 25, the Turn Verein 
Club in Br n was the scene f a tarewell dinner party 
\. L. Goldber 59 Walker street, New York City, 

e New Y k Stationers 12:30 Club The evening was 

ibly spent, everybody assuring the guest of honor of 

d wisl ra safe and enjoyable journey to Iceland 

d ther he sailed on the following Friday. He 
will | yon me weeks, and will visit many places of 


e- 
Pacific Northwest Rubber Stamp Club 


Pa Northwest Rubber Stamp Club met in Van 

B. Put 27 and 28 The meeting was attended 

tative rom Portland, Oregon, Tacoma, Seattl 

nd S ine, Wash., and Vancouver, B. C. The meetins 

, t ne affair. Short addresses were mad 

Artl 1. W r, president of the National Stationers 

\ss ation nd James S. Ball of the Kilham Stationery 
ind Print Company, as well as by others 
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Victor-Rand Sales Convention 


Che traveling representatives of the Victor Sate and 
Equipment Company recently convened at the company’s 
offices, Marietta, Ohio, to formulate plans for the re- 
mainder of this year. 

Sales and advertising plans, and more especially the sell- 
ing problems of the dealer, were discussed in day and 

ght sessions lasting over a week. 


\ large portion of the time was devoted the develop- 


ment of new advertising, dealer window displays 


helps, 


consumer literature and new products. 
that 
dealer in increasing his 


Victor 


result of the c: 


and display cards, 
Many idea 
of real 
throug 


s were developed along these lines will be 


assistance to the profits 


h the sale of Rand and equipment. 


\ particularly interesting ynvention was 
that 


dealer's salesmen in more 


the plans were completed for the proper training of 


effective selling methods. Sales 


schools will be conducted by the traveling representatives 
of the company in various cities and the dealers whose 
men receive this training will benefit by increased sales. 


irking 


preceded this convention 


part of 
and the 


Days and weeks of planning and we on the 


the home ofhce torce 

















EQUIPMENT 
FACTORY 











SALES CONVENTION OF THE VICTOR SAFE & 
COMPANY'S TRAVELING MEN, HELD AT THE 
RECENTLY 


efforts of all amply rewarded by what was unani- 


mnnceded to be the 


were 


mously c most successful series of meet- 


ings in the history of the company. 


Asa result of the and 


intensive and constructive thought 


effort that were given to the many roblems brought 
before this convention, Rand and Victor dealers will re- 
ceive more help and suggestions from the company than 


ever before and this close cooperation should result in 


bigger profits to all concerned through better and mor« 


comprehensive selling methods 


> 
Browne-Morse Dealers Hold Successful Convention 
Last month the Morse Company of Muskegon, 
Mich., held a company’s fac 
tory Che 
| of the most ins 
kind the c¢ 


\pplianc es expects 


Browne 


dealers’ convention at the 


? 


July 23, » have 


htful 


event, which ended is declared 
and delig 


he Id. 


pictures 


een one tructive, interesting 
affairs of the 


Otnce 


ympany has ever 


) have Sone and ad- 


ditional information about this convention in the next 


Issue 


East Bay Typewriter Dealers Meeting 
lypewriter men of Oakland and vicinity called a meeting 
July 15. In 

they 
Asso- 


organization for the evening of 
Alameda and Contra Costa Counties, 


Bay 


f formal 
irder to cover 
['ypewriter Dealers’ 


idopted the name of East 


ciation, 
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MITTAG @& VOLGER 


INCORPORATED 
Principal Office and Factory 
PARK RIDGE, NEW JERSEY, UV. S. A. 
Manufacturers of 


the Most Complete Line of Superior 


Inked Ribbons and 
Carbon Paper 


offer the Dealer 
QUALITY-SERVICE-PROTECTION 
QUALITY: Each “M&V” grade is standard in its class, 


representing the highest quality possible to furnish at the 














price. 














SERVICE: Tested, and practical business building Sales 
Helps, including an attractive Window Display. Direct- 
by-mail advertising, under dealer's imprint. Matching 
samples and giving detailed information, regarding special 


requirements. 


PROTECTION: Our goods carry an absolute guarantee. 
We are not satisfied until every stock order has been resold 
by the dealer at a fair profit. Sales arrangements are never 
violated and consumer inquiries are always referred to the 


local dealer. 





WRITE for complete information and we will prove by 


mail that it is to your advantage to feature 
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to meet every condition; to fill every requirement 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of The National Stationers Association 








OFFICERS: 
Arthur ]. Walker, President, Minneapolis, Minn.; Ed. L. Little, First Vice-President, Wabash, Ind.; B. A. Tuttle, Second 
Vice-President, South Bend, Ind.; E. Clifton Wilson, Third Vice-President, Houston, Tex.; Fred. Christensen, Fourth Vice- 
President, New York, N. Y.: C. A. Stott, Treasurer, Washington, D. C.; Fletcher B. Gibbs, Auditor, Oak Park, Ill.; Charles 
P. Garvin, Secretary and General Manager, Washington, D. C. 


REGIONAL GOVERNORS REGIONAL GOVERNORS 


District No. 1 D. D. Mac- District No. 4. Austin Left- District No. 8 George District No. 11 Pal Clark, 


donald, Bradley & Sco wich, Tropical Printing Hausam, Hutchinson Of- Clark's Book Store, Wal- 
ville, Inc.. New Haven, Company, ew Orleans, fice Supply & Printing Co., la Walla, Wash. 
Conn La Hutchinson, Kans. 


District No. 12. Charles R. 
Barry, Charles R. Barry 
Co., San Francisco, Calif. 


District No. § R. M. Tus- 

District No. 2 Charles Sing, The Victor Safe & 

Sinisgalli Utica Office ee reg Om Peay: 
Supply Company, Utica, awwers ” 

N.Y District No. 6. H. L. Wat 

kins, National Bank Sup- 

ly Company, Milwaukee, 


District No. 9. L. B. Gard 
ner, Hill Printing & En 


. — District No. 13. Percy F. 
graving Co., Waco, Tex. Gread, Grand & Tey, 


Toronto, Canada. 





District No. 3 W. E fis 
Stockett, Stockett - Fiske District No. 7. Frank J District No. 10. L. R. Ken District No. 14. William E. 
Company, Washington, Koch, Koch Bros., Des drick, Kendrick & Bellamy Ward, John Ward & Son, 
D. C Moines, Ia Co., Denver, Colo. New York, N. Y. 


GENERAL OFFICE and INFORMATION BUREAU—525 Investment Building, Washington, D. C. 


Place and Time of the Next Annual Convention, Book-Cadillac Hotel, Detroit, Mich., October 6, 7, 8 and 9, 1930 


(Pacific-Northwest Stationers’ Convention—Continued Mr. Clark also took occasion to extend thanks to Presi- 
from pa 57) dent Niles and Secretary Heppner for their hard and con- 
scientious work during the past year and for their labors 
opposing the practice of certain pencil manufacturers who in cooperating with the Vancouverites in making the con- 
make goods of the same appearance as staple items and vention such an outstanding success. The speaker also 
place them on the market to sell for a lower price. It was thanked National President A. J. Walker for coming such 
ordered that the National Association be notified of the a long distance to be with the stationers of the Pacific- 
position thus taken by the Eleventh District. President Northwest, and for the valuable suggestions and advice he 
Niles suggested that the stationers of Vancouver be in brought with him. 
vited to join the Pacific-Northwest Association, and a com President Niles expressed his appreciation of the uni- 
mittee headed by R. W. Hodgkinson was appointed to form and kindly cooperation he had received and mad 
sound out the Vancouver dealers. The result of this action particular mention of the good convention help received 


has already been stated. from the president of the Aye, Sir Club. 


James S. Ball suggested that the fountain pen manufac After remarks by several of the members, Ed. Chapman 
n their guarantee slips a stat: reported for the nominating committee. For president the 


turers be requested to print « t 
committee selected Charles W. Heppner, manager of the 


ment to the effect that a service charge would be made on 


all repairs. N. S. Berry was elected chairman of the Sta furniture and stationery departments of the J. K. Gill Com 
tionery Division for the coming year. pany, Portland, Ore.; for vice-president, Horace H. Griggs 
The foregoing report was unanimously adopted. of Bellingham, Wash.; for secretary-treasurer, Bert Trick 
Che report of Chairman Larkin of the Office Furnitur: if Trick & Murray, Seattle, Wash.; for regional governor 
Division was read by C. W. Heppner, who stated that the of the Eleventh District, Irving I. Niles, vice-president and 
chairman had appointed a committee to undertake the work general manager of Lamborn-Niles-Armstrong, Inc., Ta- 
of the Division for the ensuing year. The committee cor coma, Wash. As delegate from the Pacific-Northwest Sta- 
sists of Roy Denny, Spokane; Dave Wex, Portland; Mr: tioners Association to the Detroit convention of the Na- 
Lilly. Tacoma: C. L. Hendley. Seattle. and Ed. Gerow of tional Stationers Association the committee nominated Pal 
the same plac: As chairman of the division for the et Clark, president of Clark’s Book Store, Walla Walla, 
ha Wash., and as alternate Irving I. Niles, who, as regional 


suing vear C, L. Larkin was reelected. The committe 


will be present anyhow. 


formulated a series of eight questions on office furnituré governor, 

topics. These questions will be sent to dealers in the Pa The above nominees were elected by the unanimous vote 
ific-Northwest in the expectation that they will develo of the association. 

answers which may lead to suggestions or arrangements of After some discussion it was voted to hold the conven- 


a fortunate character. tion of 1931 at Seattl 
On motion of Mr. Heppner, s« nded bv Mr. Ortel. the At this point the chair called on the newly elected offi- 


each of whom responded appropriately 


report was unanim usly adopted cers, 

At this point President Niles called on Regional Gov After some remarks by officers and committee chairmen 
ernor Pal Clark, who, on behalf of the United States mem in praise of the entertainment given by the Vancouver sta- 
bers of the Pacific-Northwest Association and the sta tioners and re plies by several of the latter, the convention 
troners f District N 11 renerally, thanked the Var idjourned 

ver statior f the roval entertainment thev had ey The entertainment features were excellent. The ladies 
tended and the perfection of every arrangement whereh f the convention were well cared for by means of automo- 
ll the activitic f hy, 9 ntion. busines is well hile rides, shopping trip etc., the entertainment conclud- 

ial, pr led with perfect sn thness, to the creat ber t with a dinner dance on Friday evenii it the Hotel 
. 
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' This new model, in many remark- HSH 

able ways, brings the Mimeograph \iszsstessstsssssss 

¢ | +444 1 

| Process to still higher levels of effi- Nissssssssssessiss 

' ciency. More completely automatic! asseseetats 

Takes a full ream of paper at a time. sesestssss 

Positive feed. Needs less attention from sgessissesss 

operator. With greater accuracy it dupli- sassissieis 

/ cates form letters, bulletins, maps, charts, + 

/f | office forms, etc., by hourly thousands — and if 

i at small cost. Get particulars from A. B. Dick i 

sststitsitzss d | Company, Chicago—or in principal cities. i 
sereeeetsoo asastitiiit 
seecsssscssesssess’ essssssssss 
eseessesscsegesses: seeesscessss! 











Toronto Stationers Play Golf in Rain 
Despite the loronto Lssociat 
tournament at the Thistledown Golf and Count: 
Those present included A. W. 
M. A R. D. Kennedy, C. R Parker 
D. S. Cranston, R. Helwig, H. Muir, R. S. Cranston, W. B 
Powell, J. Hill, C. E. McHardy, D. A. Balfour, P. Ma 
Donald, J. E. Moir, J. P. ¢ k, R. Pennington, W. H 


A. Smith 


rain the Stationers n he 
a golt 
Club on June 19, 


Saunds rs, ty 


Che prize winners wer¢ | net—D. ©. Cranston 
R. S. Cranston ealed hole competitior H. Mu 
high et }. Moir; « petition against par—k. S. Cra 


e putting < 


ympetition H 


he) | d, and R. Helwig, third 
mm Sa 4 nston won the t |e t the Luckett ( 
( ition 
pris were useful as well as handsome and appt 
nd the thanks of ‘ embers of the association 
extended to the dor rs, wh included the Canad 
|. T. S. Rubber Company, Ltd.: P. MacDonald; the Par 


Pen ( mpany; the Wahl ¢ mpany, Ltd.;: the L. E. Water 
( ! Ltd.; W. H. Stainton; W. A. Sheaffer Pe 
Ltd Grand & Toy, Ltd 


donated, and all were much 


Oneness Canada. There wert 

apprecial dd 
> 

Industrial Exposition to Be Held in Washington 


| t innual industrial exposition will be held at 


thre Washi tor auditoriun Nineteenth street at New 
Yor enue, Washinetor 1). ¢ November 3 t 8, 1930 
Lhe ex] tion 1s under tl LuSspi of the Washington 
Cha Commerc: Its managing director is Alfred 
| Stern, wl e offices are at 323 Homer buildings R 
d pl | first vice-president ot the Washinet« n ( han 
Cor erce, is general chairman of the expositior 
\ pa tt exposition will be given ove 
t the det nstration of othce machine ind equ nt 
\ ncern ! this field have ilread take! 
pa and t expected that nm re \\ | ( 
Washington branch of the Typothetae has takes 
thousand square feet of space adjoining that assigned t 
the busi: equipment sectior where they will ea 
mp ehe < rapl irt ( iv that will really be 
of the bu s show brancl the exposition Chey will 
present the latest type of equipment used in their s! 
This equipment will be in actual operation 
\ t ntest kn \ i ti Set nd \nnual \ ¢ 
held to decide the speed erators in various classes 
! \ eneral plat the International t ewrt 
ed the f effort to put on a typ ! 
he ex tion, and the great int t manitest 
( the deci t repeat the contest n an 
( I u i There will be i ter ipl 
Ha d ( | ivi } | d d 
hi meda I W itche cert cates t 
mie t I ] il ints and ever tvpewrit 
All the lable space in the Washington auditorium, about 
I d uare feet vill be ut ed rl ‘ 
d lav oft I nt activitre parti pated 
n | t department riculture, comme 
f l t t engra nd printi and ¢ ernment 
\ fet VA 1 } ¢ ‘ ted nmVvir ent 
, , hueine P This office 1 he t] 
maders ent 


Andre Ws, 
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ington Rapid Transit; the Chesapeake and P 


Washington 


ther important sections will add interes 


tomac TLele- 


phone and Gas Light Companies. Various 


‘* +} 


exhibition, 


\n attendance of more than 100,000 people is predicted. 
~~ 
New Offices and Enlargements by 
Dictaphone Corp. 
Che Dictaphone Sales Corporation has opened two new 


thees in the United States and has transferred headquar 


ters of ten old othces to larger quarters since the first of 
+} > te + | ’ | t. = i] . > 
ihe year, ft maintain taciities adequa indi cx 


panding business 
An ofthce in Long Beach, California, at 330 Ocean Cen- 


charge of J W. 


experie! n the Paciti 


ter building, is in Trevor, who has had 
several years’ Dictaphone sales 


M. Leer, whe 


nice 1s I cl 


Coast. J. was formerly with the Pittsburgh 
; arge ot the new office in the | nmerce 
wuilding, Erie, Pennsylvania. 

Dictaphone offices which have moved 
with their new addresses, are as follow ‘ sOnvi 
Florida, 508 Mason building; W t 
building, 29 Pearl Boston, Mass., 228-30 
Machinery building, 140 lTedera treet; 
Martin building; Waterbury, ‘ 
Nebraska, Baum building, Farnum 
and Thirteenth streets: Minneapolis, Minn., 609 Marquett« 
\lbany, N. Y., 467 Philadelphia, Pa.. 
1421 


buildin 


Cempl« 
( hapin street; 
United Shox 
Utica, N. Y., 36-37 
Grand street; Omaha, 
avenuc Broadway 


eewis Tower Locust street; Spokan: \ashineton, 
511 Hyak 
> 


A Few St. Louis Brevities 


Clarence R. Comfort, president of the Comiort Printing 
nd Stationery Company, who has been il or the last 
month so, 1s reported as recovering. He hopes to be 
il t ike up | accustomed work within a few weeks 

George Spalding of the Spalding Stat Many 1S 
iwain at his desk after a week or more s] t under 
+1 1 hic physi il 

| inl \"\ Pal esident t tl | X vthe 


Manufacturing Compat St. Louis, recentl ited his 
seventy-eicht birthday anniversary Mr. Palme sin ex- 
cellent healt! and is at his desk every day dir ting the 
activities of his company. Incidentally Levison & Blythe 
report an excellent summer business, having and more 
unfilled ders than at the « espondit any 








Goenet Mr. Goenen 1s neral manacer f the Frit 
{ ss ( pat Mr (,oene! | the tl Eff & ( 
chair rl 


Master Garrow 
Mr. and Mrs. J. A. Garrow a few 


veeks ait he lad has been named Jame D us las Mr. 
(sar? W Is a reseat h man ¢ nnected wit! tl rit a Ss 
( pany M ind Mrs. Garrow and the baby ive n ed 


summer 
o 
Miss Carol Ann Kenney 
\ baby daughter came in July to gladden the hearts of 
Mr. and Mrs. Neal Kenney, Chicag This is the second 
child in the family, a bov havins juvenile. 


\fr 


White Bear r the 


Kennev is connect organiza- 


tion in Chicag 
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Strikingly Packaged Ribbons and Carbons 


... fast selling 
profit producing 


tibbon _ TYPE BAR BRAND 
RIBBONS 


fyPe© Ba, ( Smith’ For all makes 


B ra nd e 


l ypewriterRibbon 


1 Smith&Corona lypewriters inc 


Rutt to the same high 
standards as the LC 
Smith and Corona Type- 
. wy oo writers. Supplied for all 
& MEDIUM INRED ; makes of machines in any 
i f standard color or combina- 
’ tion of colors, either record 
or copying, in extra light, 
light, clean, medium and 
heavily inked degrees. Made 
in our own factory. 





PIGEON BRAND 
RIBBONS 


om exclusively for Corona 
4 Four, Corona Special and 
Corona Adding Machines. 
Special inkings furnished for all 
Corona models. 

Corona Typewriters give better 
satisfaction when equipped with 
Pigeon Brand Ribbons. A mil- 
lion Corona users create a tre- 
mendous market for Pigeon 
Brand Ribbons. Made in our 


own factory. 





TYPE BAR BRAND 
CARBONS 


gees for every purpose 
4 where copies are required. 
We can furnish standard, me- 
dium or light weight for type- 
writer use. Special carbons for 
billing, pencil, pen and hecto- 
graph copies. Type Bar Brand 
carbons give your customers the 
kind of satisfaction that creates 
lasting customer good will. 
Made in our own factory. 


Interesting proposition to deal- 
ers. 





LC SMITH & CORONA TYPEWRITERS INC 


1832 New York Life Bidg., 51 Madison Avenue, NEW YORK CITY 
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CARBON PAPERS 
TY (PPEWRITER R RIBB BONS 


THE LINE THAT CANT BE MATCHED 


Trrrrrrrirrrrr 








} A line which has both 
quality and individuality, 
variety enough for every 
requirement and manu- 
factured with the greatest 
care. 








MANIFOLD 
SUPPLIES 
~~ COMPANY 


188 Third Avenue 
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AWAY 





George P. Wigginton 
The sudden death of George P. Wigginton on Saturday, 
July 19, near Leonardstown, Mary- 
was a the many 
Mr. 


at his country estate 
great shock to 
Wigginton had made in the c 
the field of office equipment. 

caused by a heart attack. Funeral 
the old home in Kalamazoo, Mich., 


July 22. 


land, his family and to 
uurse of a long 
His death was 
services were held at 


where the remains were 


friends 
career in 


interred on Tuesday, 
and at the 


but 


1875, 


business, 


Mr. Wigginton was born December 26, 
had 


time of his death he retired from was 


~*~ 






~~ 





P. WIGGINTON 


THE LATE G 


considering into the business field at an early 


date. He 


daughters; 


a re-entry 


leaves surviving his wife; three sons and two 


eighty-four vears of age 
Mrs. Anna Mc- 
Stewart, all of 
Wigginton of 
n of Pittsburgh. 


mother, who is 
Pittsburgh; 


Seltzer 


his 
three sisters 

and Mrs. Edna 
Charles E. 


and resides in 
Mrs. 
Pittsburgh, 
Michigan, 


Lean, Bessie 
bre the rs, 


and The 


and two 


Paw Paw, ymas Wigginto 


Mr. Wigginton was a graduate of a Pittsburgh high 
school in 1893. His first job was in a printing office; next 
he became a bookkeeper in a laundry. Twenty-five dol- 


a week seemed to be the limit of this employment, 
A. Stewart, 


thoroughly. 


lars 
and young Wigginton found a position with S$ 
the bookbinding business 


where he learned 


He became superintendent of the factory and for some 
years was a stockholder in the business and secretary and 
general manager of the establishment. After Mr. Wiggin- 


ton joined the concern the name was changed to the S. A. 
Stewart Company. He this organization 
thirteen years. Finding 
location for the benefit of his wife’s health, he 
the 
Leaf Binder Company and immediately took the position. 
He became the head of the company and was instrumental, 


remained with 


it necessary to make a change of 


discov ered 


an opening as superintendent of Kalamazoo Loose 


with the aid of able and loyal associates, in building up 


a large and important business. When, a few years ago, 
the Kalamazoo Loose Leaf Binder Company was taken 
over by the Remington Rand organization as one unit in 
the series of mergers then proceeding, Mr. Wigginton be- 
came vice-president and assistant general manager. He 
remained with the organization until his retirement not 
long ago. 

On October 7, 1902, Mr. Wigginton was married to Miss 
Margaret Heasley of Pittsburgh. Three sons and two 
daughters were born to them, all of whom survive. Mr. 


Wigginton was a Presbyterian and enjoyed the respect and 


affection of a wide circle of friends. He was prominent in 
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CAN YOU 
SELLS 


Are you willing to work hard? 
Have you some natural aptitude for figures? 


Then you can become a success as a Marchant 
representative. 


Your own energy and ability will determine 
your income. $10,000, $15,000, $25,000 are 
being earned right along by Marchant men. 


We supply you with the leading calculator on 
the market— 


MARCHANT 


100 % Electric Calculator 

















5 exclusive improvements— 
fastest figuring in the world 
t ) 


Five big selling features no competitor can offer. 

And many other outstanding features that make it easy to 
prove Marchant superiority. 

We advertise in leading national magazines and trade papers, 
educating your prospects and helping you sell. 

We use direct mail advertising consistently for the same pur- 
pose. 

We refer inquiries from prospects to you. 

We supply live sales ammunition. 

And pass along the experiences of other Marchant men in 
closing sales. 

We assign you exclusive territory. 

We cooperate in every way possible. 

Then your income limit depends upon you. 


If interested in an opportunity to build your own future, 
phone our office in your city for an interview, or write us. 














MARCHANT CALCULATING 
MACHINE CoO. 
Dept. 168 Oakland, California 
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Don’t sell your customers 


a haystack! 


/, 
HEN vou want a needle ina hurry, 


the best place to find it 1s a needlecase. 
When your customers need facts about 
their business double quick, there's 
one place where they can always be 
sure of finding them . a Postindex 


\ isible | ile 


Pe 
It doesn [ make any difference Ww hat 4 


kind of business it 1s Evervbodyv 
needs facts. Facts about production. 
Facts about COST Orders credit 
sales all the way along the line 
The small apartment owner rents 
coming due from fifty tenants needs 


one kind of record. The giant chain 
store, with its complicated stock con 
trol system, needs another. You can 
sell them both . . the Postindex 
library suggests as many as 1 


business forms 


When vou sell Postindex, vou sell a 











complete visible filing service, with sides to 
write on 
four ty pes ot equipment Where thou 
sands ol records must be instantly 
FOUR SIDES TO WRITE ON—Postindex has 
available i batterv of tlat books in the only visible file card that ts all writing surface 
. @4 Strong selling point. . . posting is easier— 
convenient two-wat cabinets 1s the capacity greater... each record more complete. 
~ 
——— 
} t 





THOUSANDS OF RECORDS of the Brooklyn Union Gas Company are avail. 
able whenever they're wanted, in this convenient battery of Postindex Flat Books 














answer. Where posting must be done 


in a hurry, rapid stack steps in. . . 6 
to 8 postings a minute 

Some 20,000 items can be concen- 
trated within easv reach of one hand 
in swing panels—sell them for hotel 
desks, telephone ordet SCCTIONS, credit 
bureaus, other readv reference lists. 
For the comprehensive records of big 
business, drawer cabinets are indicated. 

American Tel. & Tel. Co., General 
Electric, U. S. Rubber, Standard Oil 

. hundreds of famous corporations 
are using Postindex. With names like 
these you can interest the ig men in 
vour local business circles. If vou are 
not carrving Postindex now, write for 


the dealer storv. Postindex ¢ ompany, 


Jamestown, N. \ 


Postindex 
istble 
67. 
ules 


A Dwyision of Art Metal Construction Co., Makers 
of the Complete Line of Steel Office Equipment 
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This Advertisement Vigrted ga Sale 


HIS office belongs to a man who 
has reached the top. Success 
speaks from every detail of luxurious 
For Art Metal's new 


executive suite was designed for the 


equipment. 


successful man. 

Beautiful two-tone walnut, hand- 
grained on steel by Art Metal crafts- 
men, delights the eye. Every refine- 
ment of construction possible to the 
art of steel cabinet making marks this 
suite. From the handsomely grained 
tops to the cushioned glides of the 
footings, no possible convenience has 
been omitted. 

You'll appreciate no less the more 
practical side of this new De Luxe Suite 
in steel. Desk drawers that glide in or 
out on ball-bearing roller suspensions, 
operate at the touch of a finger. Drawer 
compartments can be easily adapted 


to fit individual requirements. And the 


The flat top desk in the Art 
Metal De Luxe Suite is Style 
*66- FST. size 66 x 3 inches 


Prominent Users of Art Metal 
Office Equipment 


—, 





No Question 








whose office this is 


sturdy steel construction offers a life 
time of service, free from the annoy- 
ances of chipping, warping or swelling. 

The complete Executive Suite in- 
cludes nine pieces — desks, table, file 
cabinet, telephone stand, wardrobe, 
wastebasket and costumer. From desk 
to wastebasket, each is a masterpiece 


.. . worthy of a place in the finest office 





This executive suite is only one item 
in the complete Art Metal line. This | 
line includes more than 600 styles of | 
. all of 


steel, all in beautiful olive green or 


modern office equipment . . 


wood-grain finishes. 

We shall be glad to furnish infor- 
mation on equipment for your type 
of business. Just check your wants 
below and we will forward a catalogue. 


Art Metal Coastruction Co., Jamestown, N. Y. 


Desks Upright Unit Files | 


Plan Files Counter Height Files 
Fire Safes Horizontal Sectional Files 
Shelving Postindes Visible viles 








Procter & Gamble Co. 





Atlas Portland Cement Co 
New York Life Insurance Co. 
Crucible Steel Co 
National City Bank 


American Can Co. 





STEEL OFFICE EQUIPMENT 


rt Metal 

















THE ART METAL 


REME os 


Plan Files . 


Fire Safes... 
. » Upright Unit Files... 


Storage Cabinets. . 
Counter Height Files . 


before it came 
out 1n print! 


HE advertising manager of a famous American 
‘ee company had dropped in to see his ad- 
vertising agency. He stopped at the desk of a writer 
he knew . . . and picked up an announcement of the 
new Art Metal De Luxe Desk. 

“Say, that looks good to me,” he commented. 
“We're doing over our offices I need a new 
desk .. . I'll call the Art Metal man tomorrow.” 

He wasn’t sold by that one advertisement. He's 
like most of your prospects. They see Art Metal 
advertising in the Saturday Evening Post, Time, 
Nation’s Business. They know that Art Metal has 
been making fine office furniture for years. They 
find Art Metal in well-equipped offices. And when 
they need new office equipment, they naturally turn 
to the Art Metal man. 

Current Art Metal advertising features the new Art 
Metal De Luxe Suite... correct furniture for the execu- 
tive office. It’s a suite for the man at the top. . . rich- 
grained American walnut finish . . . simplicity of line 
... balanced proportion . . . decorative detail in cast 
bronze .. . a suite designed for the executive who 
knows what he wants and can afford to have it. 

The De Luxe Suite rounds out a complete and 
varied line of office equipment . . . everything from 
safes to wastebaskets. If you're not selling Art Metal 
now if you want better office equipment sales 

. write to the Art Metal Construction Company, 
Jamestown, N. Y. We'll be glad to tell you whether 
the Art Metal franchise is open in your community 


.. and what a good thing you can make of it. 


Art (Metal 


JAMESTOWN ~ NEW YORK 


. Desks . . . Shelving . . . Horizontal Sectional Files 
. . Postindex Visible Files 








“The best 
office furniture 
that money can 
buy - - at each 
price level” 


Know more about |Hoosier. 
We are always glad to send 
catalog and complete details. 


HOOSIER DESK COMPANY 


Jasper, Indiana 
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the Masonic fraternity. He enjoyed fishing and hunting, 
motoring and golf. 

To the sorrowing family Office Appliances extends its 
profound sympathy. 


ha 
Lom Loe Le) 
- . + 


George M. Petrie 
A heart attack while swimming in Lake Michigan at 
South Haven resulted in the death of George M. Petrie 
on July 27. He had come from the Battle Creek Sani- 
tarium, where he had been taking treatment, to spend the 
week-end at South Haven. Mr. Petrie was 62 years old 
and was president of the St. Johns Table Company of 


GEORGE M. PETRIE 


Cadillac, Michigan, his home. He was chairman of the 
board of governors of the American Furniture Mart at 
Chicago, an office which called him frequently to that city, 
where he had rooms at the Lake Shore Athletic Club. Mr. 
Petrie was also president of the Furniture Manufacturers’ 
\ssociation of America. He is survived by his widow, four 
sons and one daughter. All the children are connected 
with the St. Johns Table Company, with which Mr. Petrie 
had been associated since 1889, when he started to work 
for the company as a timekeeper. 

Office Appliances joins in the profound sympathy ex- 
tended to the immediate relatives and associates of Mr. 
Petrie, whose passing takes from the industry one of its 

st vigorous, influential and progressive men. 


Y 
> t 
rs . 


G. David Sundstrand 

G. David Sundstrand, inventor of the Sundstrand add- 
ing machine, passed away July 12 at his home, following 
several months’ illness. He was born in Stockholm, 
Sweden, March 8, 1880, the son of Lars Gustav and Anna 
Catherine Sundstrand. In 1880 the family, with the infant 
son, came to America and settled in Rockford, Ill. G. 
David Sundstrand attended school in Rockford, where as a 
lad he spent his vacations working in the furniture fac- 
tories, thus gaining his first proficiency in the use of tools. 
He was imbued with the spirit of the land of his adoption, 
and brought to it the best traditions of his European home, 
in common with many countrymen, making sterling and 
industrious citizens. When sixteen years old, in 1896, he 
was apprenticed to the machinist trade in the plant of the 
[Ingersoll Milling Machine Company at Rockford, and 
there became an all-around machinist and expert tool 
maker 

In 1901 Mr. Sundstrand started out as a journeyman ma- 
chinist, following his trade in Denver and other Western 
cities. Meanwhile, he applied himself to the study of 
mathematics and the technical application of general 

(Please turn to page 83) 





MS \ SS \ 
VM U®NNNHH 


DCEO 


\ 
WSS 


\ 


Y 4 

Y 
Yy 
Uj 
Yy 


\ 


TREASURE CHESTS 
of N(emories 


HAT fun it is to look through the pages of a scrap 
book started long ago! How rich it is in cherished 
recollections! What wonderful events it brings back to 


mind! Every page is a source of interest. No book in the 


home is so precious. 


Promoting the use of scrap books and memory books is a job 
that office supply dealers and stationers can profitably undertake. 
The market is practically limitless. Every man, woman and 
child is a prospect. The desire to own a scrap book is easily 
created if you sell Weis Scrap Books, and make use of the free 
helps with which we are ready to supply you. 


The Weis Manufacturing Company 


162 Union Street Monroe, Michigan 
Associated Stationers Supply Co 


4. H. Denny, Inc ) 
% Broadway Quincy and Jefferson Sts 
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BIG PROFITS & you join us 
in this Scrap Book Campaign 


September is the best month of the year in which 
to promote the sale of Scrap Books. Students 
need them for school. Everyone needs them 
for safe-keeping the camera views taken during 
the summer vacation, and for safeguarding 
Last vear, at this time, 
some five-hundred dealers joined us in a Scrap 


other valued papers 
Book Campaign. Sales of Scrap Books during 
the campaign were the greatest in our history 

an average year’s output sold in two months. 
Repeat orders ran into record-breaking totals. 


The coming September offers you another op- 
portunity to make big Scrap Book profits. The 
stage is set for another record-smashing sale. 


Get aboard Read the description of Weis 


Scrap Books on the opposite page. Read about 
the display material and other sales helps which 
These are des- 
Order 


Styles 


we will send you on request. 
cribed on the second page following. 
an assortment of books immediately. 
and sizes for every purpose. 












5OO DEALERS are 


MAKING MONEY 
selling these Colorful Books 


You know how color has stimulated sales and enlarged 
markets for other lines of merchandise. It has done 
the same thing for Scrap Books. We introduced the 
color idea applied to Scrap Book covers a year ago in 
a great introductory campaign in which over five hun- 
dred dealers participated. The campaign was a tre- 
mendous success. 


Bound Books in Modernistic Patterns 


Style No. 10M3—the famous Weis Wood Back Scrap 
Book with leaves that can’t pull out. One size only: 
10" by 124". Book contains 144 pages of highest quality 
white paper and has brightly colored bindings in a 
variety of Modernistic designs. In assorted patterns, 
one book toa box. A splendid book for school purposes. 


Bound Books in Solid Colors 


Style No. 10H3~ the same as style No. 10M3, except 
the bindings are of heavy crepe-finished cloth in 
bright solid colors, and are washable. One size only: 
10" by 124". Red, yellow, blue and green. One book 
to a box. Just the book for home use. 


Loose Leaf Books with Modernistic Covers 


Style 11M0—the popular Weis Loose Leaf Scrap Book 
with Brilliant Modernistic bindings in a variety of 


patterns. Size: 9" by 11". Each book equipped with 
100 pages of high quality white drawing paper. Packed 
one to a box. Students buy this number on sight. 


Order a supply. 


| 
Refer to our latest price list for dis- 
counts, as well as information about | 
| 20 other styles of Weis Scrap Books 




















SEND FOR AN ASSORTMENT 


«together with display material 
and other helps / 


Order an assortment of Weis Scrap Books 
as described on the preceding page and join 
us in this drive for profits. We supply 
FREE of COST everything you need to 


create a demand: 


1. Instructions and display cards for in- 
stalling the window display shown above. 


2. Two beautiful display cards for use on 


counters. 


3. Newspaper advertisements for local use. 
(State whether you want mats or electro- 
type.) 


4. (Quantities of an 8-page envelope enclosure, 
offset in 4 colors, describing Weis Scrap 
Books with colorful bindings, as well as 
other books in the Weis Line. (State 
how many you can use, and give full in- 
structions regarding the imprinting. ) 


If you already have a substantial stock of 
Weis Scrap Books in Colors, don’t overlook 
ordering the above described material. It’s 
free and it works. We want every Weis 
dealer to enjoy the extra business this free 
material will produce. 


Use This Coupon! 





The Weis Manufacturing Company 
162 Union Street Monroe, Mich. 

Send us complete information regarding 
Scrap Book Campaign. 
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Especially 


when they are so interested in 
better business methods and equip- 
ment that they come to see what you 
have that is good for them to use— 
that’s the time to show your product. 


It is just plain everyday human 
nature for intelligent people to be- 
lieve in what they see with their own 
eyes. 

Meet the interested trade, show 
your product, demonstrate its advan- 
tages—at the 


NATIONAL BUSINESS SHOW 


New York At the Grand Central Palace 
October 20th to 25th, 1930, inclusive 


Chicago At the Stevens Hotel 
November 10th to 15th, 1930, inclusive 


“It’s the personal contact that counts” 


NATIONAL BUSINESS SHOW COMPANY 


Incorporatec 


Frank E. Tupper, President 


50 Church Street . NEW YORK 


Chicago: 417 S. Dearborn St. C. H. Hunter, Manager 
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Steel Lockers 


to meet all needs 





Steel Desks 
a complete line 








Steel Horizontal 
Sections unlimited 
combinations 





Steel Shelving 
for all requirements 





FOR TODAY 
AND TOMORROW 


Files thal speed husines 


Striking in beauty ol design and finish, this new 
BERLOY line appeals to all who take pride in 
efficient, attractive office equipment. @, Greater 
strength than ever before attained in any filing 
unit comes from the new reinforced method of 
construction. Crreater capacity, lower filing cost 
per inch. @, With its advanced principle of ball 
bearing roller suspension, this modern BERLOY 
line gives quicker, quicter drawer action... 
drawers remove. interchange instantly ba speeding 
operations. Profit by seeing it at your BERLOY 
retailers before you buy. @, Made by The Berger 
Manufacturing Company at Canton, Ohio. 
Branch offices at New 
\ ork Philadelphia 
Boston Cleveland 
Chicago St. Louis 
Minneapolis Los 
Angeles, and I sport 


Department at Can 


ton, Ohio. > > 
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CO-OPERATION 


with 
DEALERS— 


One of the policies of this organization is thorough co-operation 


with dealers. 


One of the methods of accomplishing it is to advertise to lower 
sales resistance. For example, here is a Berger advertisement 
appearing nationally during the past month. Note how it directs 


the reader to the dealer. 


The BERLOY name is being made better and‘ better known 


through advertising. 


BERLOY reputation is gaining through the satisfaction BER- 
LOY products give. 


BERLOY sales are building up through the hard-hitting efforts 


of dealers and BERLOY representatives. 


A co-operative relationship builds business and profits. We 


shall be glad to discuss this with you further. 


The BERLOY line includes: Files, desks, storage cabinets, 


horizontal sections, tables, shelving, lockers, transfer cases, safes. 


THE BERGER MANUFACTURING CO. 


CANTON, OHIO 
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HE office-outfitters of America have found a new market 

for leather furniture during the past six months. There 

is a demand for it in the reception rooms of doctors, 
dentists, lawyers and other professional men; in executive 
offices and dozens of other places. Vanderbilt furniture pro- 
vides the richness and luxury of genuine leather at about the 
same cost as fibre or plain wood furniture. 


Because it is so much lower in price than custom-built leather 
yet retains practically all of the quality features, Vanderbilt 
leather furniture is selling today—and making real profits for 
the many dealers who have introduced it to their trade in 
recent months. 


SPECIFICATIONS Write for prices and the facts about this remarkable line of 


leather furniture. 


A piece Faale Ottaw 5 
eather Dixie ar 10e¢ 3/ 5 ir 
the new Vealskin finishe 


omplete specif | MANUFACTURING Co. 
General Offices - - DETROIT - - 333 State St. 


Philadelphia Show Rooms - - - 29 North Second St. 
Chicago Show Rooms - - - Furniture Mart Bidg. 
Factory - - - Vanderbilt, Mich. 
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Typewriter Company of Cuba 





AL GUS! 


mechanical arts. While working at his trade he evolved 
the principle of his great invention, and the Sundstrand 


His idea 


adding and computing machine came into being 


was a mechanism so simple and durable that adding ma- 
chines might become common articles of commerce, find 
ing their way into mercantile lines, which were not then 
commercial possibilities for the larger and intricate ma 


chines used by banks. 

Mr. Sundstrand operated a small machine shop in Min 
neapolis in 1906, given over to repair work and such job 
bing contracts as his limited facilities would permit. There 
onception of an adding and calculating machine took 

rm, and the first working model was perfected in 1911. 
In 1913 patents were secured, and the manufacture of the 


Sundstrand machine was begun on a commercial basis 


| this field the name Sundstrand means a distinct 

f adding machin His inventive genius was em 

ved in other directions als , aS he has developed SOoTne¢ 

of the most prominent machine tools known to the metal 
working industry 


G. David Sundstrand had a great love for his fellow man, 
s alwavs kind and thoughtful toward those with whom 
came in contact In his passing the industry has lost 

ne of the outstanding geniuses of his time 

Surviving are his widow and three children, and two 

Oscar J. and Adolph Sundstrand 


¥ 
-< 


Archibald Cobb 
ssistant foreign director of the Rem- 
ington Typewriter Company, died Thursday afternoon, 
June 26, at his home in Brooklyn, N. Y., after an illness of 
weeks. Mr. Cobb w assistant to John A. Zeller 
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THE LATE ARCHIBALD COBB 


vice-president and general foreign director of Remington 
Rand, and had been with the Remington Typewriter Com- 
pany over twenty-five vears 
Mr. Cobb was born in Norfolk, Conn., August 23, 1874, 
and was educated in the schools of Philadelphia, Pa. He 
Was an instructor in Banks’ Business College, Philadelphia, 
for several vears, becoming principal of the college in 1901. 
In 1904 he resigned the principalship of Banks’ Business 
College to enter the employ of the Remington Typewriter 
Company as assistant to Thomas F. Crean, then super- 
ntendent of domestic sales. He soon undertook the d« 
ment of school business and later turned to special 
sales educational training, and produced many 
nuals and handbooks for the sales staff 


In 1924 Mr. Cobb was 
Foreign Department, as assistant to Mr. Zellers. 


n 
transferred to the Remington 
Late in 


that year he went to Havana and after a thorough survey 


of Remington interests in Cuba, organized the Remington 


As soon as the Remington 








ENGLEWOOD 


OF ers. 


stronger construction 
better finish 

neater appearance 
quicker delivery 
exclusive franchise 


The ENGLEWOOD line will 
enable you to go after 
business with the assur- 
ance that you can offer 
something your competi- 
tors cannot match. There 
is none “just as good.” 


You get the ENGLEWOOD 
features at no extra cost—for 
they cost no more than ordi- 
nary desks. Write for the 
new brochure and prices on 
this more profitable line. 


Englewood Desk Co. 


58th and Lowe Avenue 


Chicago 
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Feature the 


Glistening GEM 








No. 50 
Each 7 5c 


No. 25 





pressed and polished glass 


Perfection 
insures unfailing supply of ink with 


minimum attention easily cleaned 
no delicate parts or danger of stick- 
ing . . . reasonably priced. 


Note heavy flanged cover and combination 
pen rack and tray. This quality and price 
represents the happy medium for most of- 
fices, banks, libraries, and homes—also for 
school teachers. Thoroughly inspected and 
carefully packed. Prompt deliveries as- 
sured. Why not check up your stock of this 


grade now and write for trade dis- 


ATLAS 


Stationery Corporation 


Distributors for Cushman & Denison Mig. Co. 
New York, N. Y. 


Middle West and Western Distributors: 
Associated Stationers Supply Company, Jefferson 
& Quincy Streets, 


counts. 


109-111 Leonard Street, 


Chicago 
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mce there 


In January, 1930, Mr. Cobb sailed for South 


was well established he returned to New York. 


America, 


where he visited the Remington branch office in Buenos 
\ires and the Remington representatives in Rio de Janeiro 
and Montevideo. After a very successful trip he returned 
to the United States the latter part of April. Mr. Cobb 


was in poor health after his return, but carried on at the 


office until about three weeks before his deat} 


hter. Mem- 


t 


Remington organization paid their respects to 


He leaves his mother, a sister, and a dauy 
bers of the 
Mr. Cobb’s memory 
lyn, and a number attended the 
day in Norfolk, Conn., where Mr. 
Those who worked with Mr. ¢ 


ganization will always hold dear the pleasant years spent in 


Friday afternoon, June 27, in Brook- 
funeral services the next 
Cobb was buried. 
obb in the Remington or- 
the calm and wise direction of his able leadership 

Hh oh 
George Abrahams 
Abrahams, who passed away 
on Thursday, June 12, at the Yankee New 
York, while attending the Sharkey-Schmeling boxing bout, 
was a severe shock to 


tle or no intimation that his physical c¢ 


Che sudden death of George 
Stadium in 
who had lit 


his tamily and friends, 


mndition was other 
than normal. 


Mr. Abrahams 


Supply 


secretary-treasurer of the Royal 
Corporation, 8&5 New York. 
of that business and had been 


was 


Office Duane street, 


He was one of the founders 
with the organization more 
Che New York Stationers’ Golf Association at its sixth 


tournament on standing 


than twenty years. 


Tuesday, July 15, drank a silent 


toast to his memory 


Thomas M. Sheppard 
‘Tom” Sheppard, | f The T. M. Sheppard Com- 
Chicago, Ill., succumbed July 5 to an attack of ap- 
\n emergency operation was made July 4, but 
to rally. Mr. 


his widow and 


resident « 
pany, 
pendicitis. 
the patient was unable Sheppard was fifty- 
two years old, and is survived by three 
Sheppard, president of The C. E. Sheppard 
York, N. Y.; F. J. Sheppard, of the New 
and F. W. § 


Sheppard, who was secretary 


brothers: C. E 
Company, New 
York organiz: 
of the Chicago c¢ 

Cl. M. Sheppard was 
540, A. F. & A. M., 
Chicago, and the 


ition, 
ympany. 

a member of Oak Park Lodge No. 
Consistory and Medinah 


Athletic lub 


Oriental 


Medinah 
John L. McLaughlin 


John L. McLaughlin, 
passed 


Temple, 


well known in the New England 
weeks ago at Port- 
1915, later going to 


typewriter trade, some 


Maine He 


his native city, 


away 
began at Boston in 
Portland, where he entered business for 


land, 


himself At one time he was distributor there for the 
Woodstock Typewriter Company 
oh 


Morris Muran 
Morris Muran passed away some 
His father, L. E 


Stationery company bearing his name, 


t 


weeks ag tollowing 
Muran of the Boston 


has the sympathy of 


i lingering illness. 


manv friends in the trade. 
’ y : 
ee Load | eel 
i i i 


Mrs. Rose Paddock Crane 


Mrs. Rose Paddock Crane passed away July 1 at Boston. 
She was the wife of Frederick Goodrich Crane, paper 
manufacturer, Dalton, Mass. 

Mrs. Saner 

Friends of George Saner, of the “Ediphon rganiza- 

tion in Chicago, will sorrow to learn of the passing of his 


1! ther last month 


PR 
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ILPACO 
Dry Stencils 


and 


Duplicating Inks 
A complete line 


BEAUTIFUL PACKAGES 
FAIR PRICES 
LIBERAL DISCOUNTS 


The Ilpaco line of dry stencils and duplicating inks is 
one of outstanding merit, attractively and substan- 
tially packed and sold exclusively through leading of- 





























Ilipace No. 1400—In 


€ ‘ly black free flow- 
oar the. finest in iN aor fice supply dealers. 
fountain duplicators. Me- 
dium consistency. dries i 
4 He More Important Than Price 

a ili tthe ti More important to dealers than price alone is the as- 
Ilpaco No. 1709—Ma 7 : ; 
~~» Rig h——- BS 4 surance of uniform high quality, and a permanent, re- 
open or closed type ma- . . . . 
chine where » light ink is liable source of supply. Illinois service has been con- 
referred Very black . . ° ° 
permanent, quick-drying tinuous and uninterrupted for many years. Illinois 


prices are fair and discounts liberal, and Illinois Paper 
Company is today the largest American importer and 
manufacturer dealing exclusively in supplies and ac- 





| cessories for rotary stencil duplicators. Ilpaco Stencils 
ILPACO!| are supplied in a comprehensive range of blue or white. on eee 
' e New paco ene is 
Stencil Int § , tive, substantial box. 
ae F | Investigate Ilpaco Products a 
wine taee E 
tots paren cone F Samples and full information will be sent upon 
' request or an initial stock order will be shipped 











on approval with privilege of return without 
obligation if Ilpaco lines are not the finest 
products ever offered your trade. 


ILLINOIS 


PAPER COMPANY 


516 W. Jackson Blvd. Chicago, III. 
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ROVAL BLUE 


Oa Sura 


NEW 
NUMBER-| 


NEW PROFITS! 


We all know that it’s just as easy to sell a ‘‘set” or “outfit” of several pieces 
as it is to sell one lone item. So here's the way to make dollars of Skrip 
profits Brow where pennies grew before. The 13-piece Skrip Office Supply 
Outfit consists of a quart of Permanent Royal Blue Skrip in new pour-out 
style bottle and twelve filled Safety Skrips. It lists at $7.75. You can wedge 
into new accounts with it or boost Skrip volume at $7 if you like, sivin3, 
the buyer a quantity price, and still make a mifhty attractive profit on the 
outfit. Or you can break the package and retail it in pieces. 

















Sales to date prove conclusively that this outfit has stron}, appeal in banks 
and offices. It’s a real sellin}, story to tell executives that Permanent Royal 
Blue Skrip won't wash out, writes brilliantly, flows instantly and is abso- 
lutely permanent. It takes six jallons of specially distilled water to produce 
a pallon of this uncommon fluid, yet its price is in line with common ink, 
and the quart bottle, don’t forget, is of the new pour-out type. Safety Skrip 
is the desk filling, station. As you know, it’s leak-proof and practically 
unbreakable. It keeps the fluid fresh, prevents ruination of business records, 
saves time by keepin3, people at desks instead of walkin}, to fill their pens. 


The regular Skrip discounts apply and transportation is allowed on ship- 
ments of 100 pounds or over. Take advantage of those discounts and appeal- 
in, sales features to put your Skrip profits at a new high peak! 


SHEAFFER'S 


PENS-PENCILS-DESK SETS-SKRIP 


S SHEAFFER PEN COMPANY «- FORT MADISON,IOWA, U.S.A 
New York . . Chica . San Francisco 
W.A affer Pen ( f Canada, Ltd : 


\ Bton, N. 7 ' Sydne Australia l England 


73 Fleet Street — Toronto, Ont 















This oe 
dot identifies 
Sheaffer's,the yy 
ONLY Zenuine 

Lifetime’ pen. 







4 


BALANCE 


The only Balance® pen 
and pencil is Sheaffer's. 





Petite 
No H74MC, 
$7.75 





Golf 
No. HGR, 
$3 


This gives you an advance 
arip on big school business! 






Here’s Sheaffer's September advertisin}, illustration. It is accom- 






panied by seasonable copy and full of snap and news and buy- 






ing, urge. In August and September, Sheaffer's advertising, has 






22,633,000 circulation in newspapers and preferred national map- 






azines—and remember, national magazine circulation is really 






hand-picked local circulation, for magazines closely parallel pop- 






ulation and buyin capacity in every trade area. Take full 






advantage of this chance to clean up with new, well-advertised 
merchandise! Feature Sheaffer's and this ad at the time it’s bein? 
read! Thus you'll turn this opportunity to your own account! 


AT BETTER STORES EVERYWHERE 


The ONLY jenuine Lifetime® pen is Sheaffer's; do not be deceived! All pens are Buaranteed 

s against defect, but Sheaffer's Lifetime® is Ruaranteed unconditionally against everything 

Petite excepting loss for your lifetime. Jade Green and Jet Black Lifetime® pens, $8 75; Ladies’, 

No. HMC, $8.25. Marine Green and Black-and-Pearl De Luxe, $10; Ladies’, $9.50. Petite Lifetime® pens 
$3.50 $7 up. Pencils, $5. Others lower. 


HEAFFER’S | 


PENS-PENCILS-DESK SETS-SKRIP 
W. A. Sheaffer Pen Company + Fort Madison, lowa, U.S. A. 


















New York . Chicago . . San Francisco , ene ; 
W.A.SheafferPenCo.ofCanada,Ltd.169-173 Fleet St., Toronto,Ont. You know how Lifetimes® compare 
Wellington, N.Z. - Sydney, Australie - London, Eng in profit with steel pens. That's how 















Safety Skrip compares with common 
inks. Safety Skrip, ink’s successor, 
Skrip-filled, lists at 50c to $10. It 
carries in ludpabe, business desks, 7 
students’ pockets. Sells to everyone, > 
YU Venom 


° Reg. U.S. Pat. Of 









© W. A. 8. P. Co., 1980 










OFFICE APPLIANCES 








$ .00 
60 y Sells One Hundred 
Forty-six in Two 


Months 


OFFICE MACHINE COMPANY, Los An 
geles, Calif. —Mr. John M. Agnew writes: 


Slightly higher in the West 


and in Canada 






Three years ago, I was selling about 
five Corona Adding Machines a month 
During October and November of this 
year, I sold one hundred and forty-six 
machines and expect to sell seventy-five 
during the present month The answer 
is—let the people see it. demonstrate, and 
it will sell itself.”’ 


Sells Lots of Corona 
Adders by Mail 


EDWARD H. QUIMBY, Dover, New Hamp 


shire, reports 






Capacity 
999,999.99 


know that you 


It may please you t 
can depend upon ae steady business 
month after month, from this agency 
We sell a couple dozen, or more, each 
month, wholly by mail in addition to the 
sales made in the store from window 


Why Dealers are | *™ 


Sells Eight in Six 


Strong for inepe 


66 99 TYPEWRITER INSPECTION COMPANY 
INC Toledo, Ohio—Mr. J. B. Watkins 

President, says 
We have sold eight in the past six days 


IT am enclosing an order for 10 of the 
Ay the right are excerpts from the letters of a few 


No. 7's 
dealers who have had experience in selling the new Corona Adders 
Corona “7” Adding Machine. They indicate the en- 


thusiasm shown by all who examine this machine and Stay Put 


realize its possibilities 
TALBERT TYPEWRITER EXCHANGE 


Corona “7” is a strictly standard adding machine in Casper, Wyo. Mr. Talbert says 

every respect, with full size keyboard and key tops, We have had the Corona Adder line for 
‘ - : wd bout one d one-half years The ire 

retailing at 990.00. Che keyboard 1S flexible, with in- easy to sell and good re cicieer Oras 
dividual column control Repeat, error, non- idd and Not only the Adders, but the ( orona Ac 
- 2 . counting Cashier as well. which is a 

total keys are conveniently placed for rapid operation. splendid outfit. The EX Cashier is pa 
: ticularly easy to sell from demonstration 


It prints in clear, large type, always visible. It has and even from catalog 
7 banks of keys, but adds and prints & columns, so its 
actual capacity is 999,999.99. Having no oil governor 


it will operate perfectly in any position or temperature Expect to Double 


it I 


It is built with great precision in the great L C Smith Sales in 1930 


W Corona tactories 
THE OFFICE EQUIPMENT COMPANY 


Another Model, Corona “9 , with Des Moines, Iowa—Mr. H. E. Russell. Presi 
10-column printing capacity, $80. dent, says 

For details of our attractive dealership write Corona Adders meet with very little 

sales resistance e believe any dealer 


who will give this item honest effort w 


PORTABLE ADDING MACHINE CoO. find it a money making item. We exp 
(Division of L C Smith & Corona Typewriters Inc) eS a ee 
51 Madison Ave., New York, N. Y. 


CORONA 
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Conditions of 1930 Harvard Advertising Awards 
the 1930 provisions of the Har- >= 


have been mailed from Cam- 


The announcements of 
vard Advertising Awards 
bridge, Mass., giving the list of prizes to be awarded for 
the current year 

The awards for 1930, for the most part, will be the same 
as those for 1929. An award for the individual advertise- 
ment effective in its combination of the elements of text, 





type, headline, and illustration has been added. In all, 
ten money awards and one gold medal will be given. All Size No. 1—for Deposit Slips and Similar Papers 
prizes for the current year will be in the amount of $1,000. 

The following four awards of $1,000 each will be given 
for advertising campaigns (1) For a national campaign 
for a specific purpose; (2) for a local campaign for a spe- 
cific product or merchandise; (3) for a general or insti- 
tutional campaign; (4) for a campaign of industrial 
products. A statement of 600 words giving pertinent facts 
concerning the campaign is to accompany the advertising 





campaigns submitted. ; 
mM a oe ; . , ~— Size No. 2—for Drafts, Cashiers’ Checks, Etc. 
Five awards of $1,000 each will be given for individual 

advertisements: (1) For effective use of text; (2) for 


effective use of pictorial illustration; (3) for effective us« 
of headline; (4) for effective use of typography; (5) for 
effective combination of the elements of text, headline, 
type, and illustration 

An award of $1,000 will be given for the advertising re- 
search of the year conspicuous in furthering the knowledge 
and science of advertising. 

The gold medal for distinguished personal service to 
advertising is again included among the awards to be 
offered. 

The Harvard Advertising Awards were established in 
1923 by the late Edward W. Bok, in the Harvard Business 
School, as a means of giving recognition to merit and « 





stimulating higher standards of excellence in the ned 
ning and execution of advertising. The awards are limited 
to advertising appearing in newspapers and magazines 
during the current year. The winners of the awards are 
announced each year in February, after a jury appointed 
by the Dean of the Harvard Business School has selected 
the winning material from among the large number of 
advertisements submitted. In 1929, the jury reviewed ap 
proximately 12,000 advertisements. 
attained 
Ratio of Stationery Supplies to Workers 
\ research by the National Office Ratios Survey, an 
activity of the National Office Management Association, 


determined the annual issues per office worker. This eennenstensgc in Their Field \ 


showed the value of consumption items, such as stationery 





Size No. 11—for Letter Storuge and iransfer 


By comparative tests, made by some of the 


‘ ; opes riter ribbons ; “7 oO ape 

and envel pes, Sypewrnes ribt a _and carbon oapere largest banks and industrial firms in the 
pencils, erasers, pins, clips, supplies for such machines as | country, LIBERTY Files have been proved 
duplicating, adding, calculating and statistical, cleaning | best in their field. That they are also by 


far the largest sellers is proof of the sound 


and lighting supplies, towels and soap, etc. Office desks, . 
judgment of those who have selected them 











| 
chairs, machinery and other capital investments are not | 2 ae storage filing needs. LIBERTY 
included. | distributors are invited to write us for free | 
The average amount spent for consumption supplies is . selling aids. Users of our selling literature 
$81.00 a year. Some companies spend up to $325 a year ~\ are showing steadily increasing sales. a 


for supplies; one concern reporting showed but $18.00 
The peak average is set deaths rom $75.00 to $100 BANKERS BOX CO.. Inc. 
A. W. M. Company Moves Cincinnati Store 538 South Clark Street, 
The Cincinnati branch of the American Writing Ma CHICAGO, ILLINOIS 
chine Company has moved the sales office from 148 East 
Fourth street to 416 Main street. The company had a 
store on Fourth street for the last twenty-three years and iy 
would have remained at the old location but for the fact p ive 
that they had to make room for a forty-three story church At 
and office building to be erected on the premises occupied 
by the old store. M. L. Rudin, manager of the Cincinnati race 
branch, has been connected with the company since 1909 
He says that he thinks very favorably of the new location 


Coy I — 









































OFFICE AND DIRECTORS’ TABLES 





For 

Public Officials 

and Vocational 
Schools 


SAMSON TABLES are frequently supplied for 
use of the Election Commissioners, the County 
Recorder, Treasurer, etc. These offices are 
equipped at the time a new courthouse building 
is completed and the furniture is expected to last 
as long as the building. “SAMSON TABLES,” in 
various woods and finishes, are built to withstand 


such a test 


Dealers are offered full cooperation in handling 
orders for special tables for kindergarten, domes- 
tic science, laboratories or for general school use. 
Tables of varying heights, equipped with swing 
seats, linoleum or porcelain tops, and special 
drawer and cupboard arrangements, are made up 
according to specifications or we submit designs 
for specified purposes Never pass by an oppor- 
tunity of this kind. We'll make it worth your 
while 

Information on this equipment or 

complete catalog of SAMSON Of- 

hce and Directors’ Tables on reque st 


Mutschler Bros. Co. 


508 Madison Street Nappanee, Indiana 


No. 317 Oak 





No. 321-A Oak 
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Radio Editor Uses Dictaphone to Correct Diction 

G. Byron Winstead, radio and feature editor of the 
United Press, was called on not long ago to make a fifteen- 
minute radio talk over the Columbia Broadcasting Sys- 


as well as his 
+] 


tem’s national hook-up. Writing is his forte 
business, and it was easy for him to prepare the script, but 


making a speech was quite another thing. Having listened 
to many untrained speakers, he knows all about their fail- 
ings and suspected that he had a few himself. Accord- 


ingly, Mr. Winstead dictated his script into 


Chen he listened in on himself and discovered his faults 


a Dictaphone. 


of tone, diction and enunciation. Putting on another cvl- 
inder, he went over it again, listening to his dictation and 
reading the manuscript. Thus he went through the talk 


completely several times and when finally he stood before 
the microphone he knew just how every word was going 
to sound, 

Winstead’s 
speech were sent to his mother in Houston, Tex., who had 
missed the broadcast. In Houston, A. C. Shoemaker of 


the local Dictaphone office provided her with the means to 


I 


The Dictaphone cylinders containing Mr 


1 


hear her son’s speech just as it sounded over the ait 
wiadiiiedanes 
Skipper Fox on Summer Cruise 

George E. Fox, of Geo. E. Fox & Company, left Chi- 
ago in July with his family aboard the vawl, “Kavoshk 
[T,” on an extended cruise. They headed for the Michigan 
shore from Chicago and journeyed leisurely to the Straits 
f Mackinac, crossing into Georgian Bay Che return from 


various points in Lake Huron was made on the west shore, 


stopping at various Wisconsin ports 

“Kayoshk, II” was built as a sloop, but after Mr. Fox 
bought her the ship was altered to a yawl, and equipped 
with an auxiliary engine In ordinary going the watch on 
deck is one man, who can handle the helm and sheets 
conveniently. The “kicker” is handy in a calm, or when 


navigating narrow channels into port. 


tie ; 
Whitlock Opens Eastern Branch 

The Whitlock Metered Mail Company, Ltd., Los An 

geles, Calif., opened offices in the Chrysler building, New 

York, in July. 

ern representative. He is a past president of the All-Star 

club of the Burroughs Adding Machine Company, and was 


Fred J. Petersen has been appointed east- 


a Burroughs district manager in New York state seven 
vears. 

Under the direction of John Q. Finfrock, general man- 
ager of the Whitlock Metered Mail Company, offices will 
be established at Philadelphia, Chicas Boston, Cleve 
land, Detroit and Milwauke: 

« —- —~—S-— ---— 

Dealers and Field Men Visit Mimeograph Staff 

\ number of local dealers and branch office men visited 
with the home office organization of the A. B. Dick Com 


| 
' 


pany at Chicago in recent weeks. These included: 

C. T. Dupriest, of Russell & Cockrell, dealers at Amarillo, 
Texas, who spent a week; Wm. E. Davis, dealer at Sioux 
City, lowa 

Branch office men who made the rounds of the hom« 
office included E, D. Smith, manager of the Detroit branch; 
C. L. Mann, manager at Minneapolis; Messrs. Flato and 
Conaty of the New York branch 

-_-—-_~@ -- — 
Travelers Win “Y and E” Sales Contest 

Traveling and branch office organizations of the Yaw- 
man and Erbe Manufacturing Company competed in the 
Half Century Express Contest, the travelers winning with 
133 per cent of their quotas. H. P. Rockwell was leader 
f the travelers, and he instilled the stamina which enabled 


the road men to beat quota one third 
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. all find the Remington Portable 
exactly suited to their requirements. 
Special characters for every professional 
and business need. Keyboards are avail- 
able in almost every foreign language or 
in combinations of English and other 
languages. 


It’s this many-sided utility plus dura- 
bility and easy, efficient operation that 
makes the Remington Portable the ac- 





cepted leader ...and it’s what creates 
new business. . . new profits for you. 
Investigate available dealer franchises 
today. 


Portable Typewriter Division 


Remington Rand 


BUSINESS SERVICE 


BUFFALO. NEW YORK 

















‘Foremost For Fifty Years” 





YAWMAN 4»? FRBE MFG.(0. 
8s5 Jay Street, Rochester, N. Y. 
Export Dept., 368 Broadway, New York, N. Y., U.S.A 


Cable Address: ‘‘Yawmanerbe’’ New York 
In Canada: The Office Specialty Mfg. Co., Ltd., Newmarket, Ont 
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)ILING inches is what a_ business 
man really buys when he buys filing 
cabinets. Office overhead becomes un- 
necessarily high if valuable filing space 
is wasted. 
Every inch of every drawer in a “Y and 
E”’ 5700 Cabinet is a filing inch, and 
on that basis these files cost less per 
square inch of floor space than other 
steel filing cabinets of comparable con- 
struction. 
That is why it is so easy to sell these 
cabinets when their advantage is ex- 
plained to the business executive. They 
give him more filing inches for every 
dollar he spends. 


Other Oaluable Features 


The drawers roll in and out at a touch 
on *“*Yand E” Roller Progressive Slides. 
Each drawer is equipped with an auto- 
matic safety spring latch which keeps 
the drawer shut, regardless of the posi- 
tion of the file. 


Every part that must withstand strain 
is especially reinforced and electrically 
spot-welded, giving unusual strength 
and rigidity. 

A complete line. 5700 Line Filing Cab- 
inets for all kinds of business records 
are uniform, and can be intermembered 
side by side in one battery. 

We will be glad to send you descriptive 
literature if you are interested in han- 
dling this moneymaking line. 
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Industrial Arts at Springfield Exposition 

Practically every line of industry and commerce will bi 
represented in the industrial arts division of the four- 
teenth annual Eastern States Exposition from Sept. 14-20, 
inclusive, and an even greater diversity for the 1930 fall 
show in the industrial exhibits is indicated by the demands 
of manutacturers and merchandisers for exhibition space 
both in the indoor and outdoor display sections. 

Space reservations by industrial arts department exhib- 
itors were fifteen per cent greater July 1, than the corre- 
sponding date last year, approximately seventy per cent 
being 1929 exhibitors returning again this season. Many 
new numbers produced during the last twelve months will 
be given their premier showing at the Eastern States Ex- 
position, and the prospect of a decided upswing in business 
during the early fall and an opportunity to reach a wide 
and prosperous New England market has been responsible 
in a large measure for the early demand and sale of exhibi- 
tion space this season. 

Another factor of importance to exhibitors is the steady 
growth in Eastern States Exposition attendance. In 1928 
the total attendance was 281,000, and last year this was 
increased to 313,000. A proportionate gain is anticipated 
this year, particularly in view of exceptional feature attrac 


tions, new buildings and additions to plant and equipment 


Balanced Array of Exhibits 


One of the outstanding characteristics of the industrial 
arts division this year will be the balance maintained in the 
exhibits. No one type or group will predominate. Instead 
there is every indication of an even wider diversity than in 
1929 when approximately four hundred and twenty-one 
exhibitors showed nearly 1,700 different articles. Through- 
out exposition week there will be an opportunity for direct 


ll as dealer contacts 


sales as we 

Among the new structures added to the exposition group 
of permanent buildings this year is the New Hampshire 
state building on the Avenue of States. This was au- 


thorized by legislative act in 1929, and is now in process of 


construction. It will be completed September 1, and will 
be dedicated Tuesday, September 16. The New Hamp- 
shire state building is of early Georgian architecture; of 
brick, steel and granite, and will cost approximately 
$60,000, of which $25,000 was appropriated by the state, the 


remainder being raised by public subscription. It will be 
used to portray the agricultural, industrial, natural and 
recreational interests of the state and will be devoted to 
displays of New Hampshire products. Other state build- 
ings include those of Maine, Massachusetts and Vermont. 


Another notable development has been the completion 
of Storrowton, a New England colonial village, the gift of 
Mrs. James J. Storrow of Boston, This consists of nine 
original early New England structures, furnished in period 

] 


and grouped about a typical village green or common. 


Storrowton has been open throughout the summer as a 
feature of the Massachusetts Bay Tercentenary observ- 
ances, and will be utilized during the exposition for home 
department programs and activities 

ee — 


Simplification on Photo Paper Continues 
The standing committee of the industry has reaffirmed 
the existing Simplified Practice Recommendation No. 98 


Photographic Paper, without change for another year, 
according to a statement made public by the division of 
simplified practice of the bureau of standards, United 


States Department of Commerce 

A survey of the 1928 production of photographic paper, 
conducted prior to the revision meeting, indicated the 
degree of adherence to the recommendation to be approx- 


imately ninety-six per cent. 
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RETAIL 


eA > . 


a popular leader 
for your fountain 
pen department 


The new Kamel Pen Holder has attained in- 
stant popularity. And why not! It’s unique, 
attractive, practical and moderately priced! 


The base of the Kamel Pen Holder is attrac- 
tively finished in either bronze, brass or silver. 
From the camel’s back, attached by a perfect 
swivel, protrudes the pen holder furnished in 
assorted colors, red, jade, blue, purple, black 
and brown. Likewise, can be used effectively 


as a paper weight. 


Local dealers who have displayed the new 
Kamel Pen Holder found it a popular mag- 
net, attracting many buyers into their foun- 
tain pen department. 


At the retail price of $1.25 the Kamel Pen 
Holder will prove a boon to your fountain 
pen sales. Be the first in your territory to 
handle this live seller. Your orders placed 
now will assure immediate delivery. Excep- 
tional discounts for dealers. 


DAUSCO PRODUCTS CO. 
34 W. Houston Street NEW YORK CITY 


Division of Felix F. Daus Duplicator Co., Inc. 
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THIS) POPULAR SERIES 
SS MADE IN 
FOUR FINISHES 


Popular in its massive style 
that spells comfort with du- 
rability, this series of chairs 
can be furnished in Quartered 
Oak as shown (light oak fin- 
ish), American Pecan (Wal- 
nut finish), Hard Maple 
(mahogany finish) and Quar- 
tered Oak (steel green fin- 
ish). These chairs make sell- 
ing talk out of the ordinary 
weak points in popular 


priced ofhice chairs. 





The complete chair line com- 
prises several series in the 
Bank of England design, 
round post designs and 
square post designs—rang- 


ing from the low priced 





grades in plain oak upward. 





All chairs incorporate an in- 
genious type of construction 


that makes for lasting rigid- 


ity and consequent long ERE is something you can 


wear. Write for the catalog SELL to your customers be- 


that describes the complete sides prices, or in addition to 
prices if you will—since in ALMA 


line showing all finishes in 
DESKS you have a quality that 


color. 
you can unhesitatingly recommend 


and which will hold and build 


customer good-will- ‘plus a price 





range that definitely establishes 


their value. 





the 
BEST 
POST ALMA DESK CO. DESKS 


HIGH POINT, N.C. are of 


SQUAS 


HIGH POINT BENDING & CHAIRCO. 
SILER CITY, N. C. 


SOLD TOGETHER AND SHIPPEDIN MYRTLE DESK CO. OFFICE DESKS 
yh VD) 2) ae 8 © a ©) 4 4 | ©) 8) S-) 





Tele) m CARS HIGH POINT BENDING & CHAIR CO. 
OFFICE CHAIRS... 






















MYRTLE p 
DESK we 
IN THE = 


ECONOMY 
CLASS 


BEST 
DESKS 
WwooD 


Myrtle has invaded the low priced desk field with a massive suite, number 3100, which 
contains that period style so greatly in demand, featuring heavy turned posts, panelled 
drawer fronts, and thick tops, unusual at the exceptionally low prices. In this suite you can 
successfully combine the salient facts of low cost, style and durability to your economy 


class trade. LED» 
The combined catalogue of the Myrtle-Alma Desk Lines presents one of the M 
strongest medium and low priced selling combinations of office furniture on 
the market. Use the coupon in requesting it. 


MYRTLE DESK COMPANY, O.A.8-39 
High Point, N. C. 


Gentlemen: 
Please send copy of your latest catalog and price 
ist 





SOLD TOGETHER AND SHIPPEDIN MYRTLE DESK CO. OFFICE DESKS 
ALMA DESK CO.. OFFICE DESKS 


Tele) f CARS HIGH POINT BENDING € CHAIR CO. 
_.OFFICE CHAIRS... 
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Quality for 
Accomplishment 


A swift moving age— 
men and women work- 
ing to capacity—ma- 
chines and equipment 
subjected to the limit 
of endurance—an age 
in which Quality is 
peculiarly significant. 
Men are better learn- 
ing that the caliber of 
their performance is 
largely dependent upon 
the Quality of their 
tools. 





Munson Rubber Type- 
writer Keys fill their 
important place in the 
day’s work, sustained 
by an enduring Quality 
that contributes materi- 
ally to accomplishment. 


Munson Supply Company 
The Largest Exclusive Manutacturers of Rubber Keys 


348 Hudson Street NEW YORK 
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Falling Commodity Problems Today’s Products 


rinter , ublish 1 symposium by ea ilives f am 
, ; 1) ; ; 1? iu y ; ; ” 
” f on Ame? ’ ISINCSS Geor » 
’ T) Parker Pen Comt , } ndustr 
rs } i 4 con i j f ; r 


‘Time spent mourning over commodity as well as st 
prices earns nothing. We have to deal with the present 
Business may continue for six months on a low level li 


t does, we have to live with it and we can make money 


ut in reduced volume, 
“We will make less if we dissipate our energy, think 
how bad business is and comparing it with some pre 


vious high mark. 

“Basically, my opinion is, business is sound because it 
is on rock bottom, and if business leaders and the publi 
at large would work harder and forget about poor busi 


i 
ness, adjusting themselves to the existing conditions, they 
would find that this method would be the quickest turn of 
what might be termed prosperity. 


“Already a new spirit of courtesy, a new spirit of service 


and a greater willingness t k 
for a dollar’s worth of pay, is as evidence for the result 
of the happenings of the last few months. It ts a healthy 


state of affairs.” 


+ 
Direct Mail Convention at Milwaukee 
Che annual convention of the Direct Mail Advertising 


\ssociation, Inc., will be held at Milwaukee, Wis., October 


1-3, inclusive, in the Public Auditoriun \mong the 
speakers scheduled in the preliminary program are Harry 
C. Spillman, of Remington Rand. Seven trophies are hung 
up in competition, which closes Sept I 15 e in 
clude 

The American Multigraph Company trophy, a hand 

me silver up valued at $100, f be letter cam 
paign 

The Postage-Mailba trophy, a $100 silver cup, for the 
outstanding achievement in direct mail advertising during 
the year, which may be a complete campaign, an invention, 
t eect b ma izin il cle 


, ique bearin he name of the v ntex 
ily with the plaqu It be mes tl 
\ ne 
ry Class Magazine troy sh ffer bv Class, Chi 
cart , tor the best industrial direct matl ad ertising This 


t opl v has not vet been selected 
The J. L. Hudson Company trophy, a $100 cup for th 
best department store direct mail advertisi1 


The “Silvertone” tr phy, offered by The Standard En 


lope Manufacturing Company, Cleveland, for the best 
an | vel pe de Siu 
The Selling Blotters trophy, offered by Albemarle 


Paper Manufacturing Company, Richmond, Va., for the 


t effective blotter or series of blotters rl award is 
S100 it 
ae 

Territorial Duties of Brewington Expanded 
R. D. Brewingeton, who has been servi is dealer rep 
esentative at Kansas Citv, Mo., for the L. C. Smith & 
Corona Typewriters Inc., since August 15, 1929, is now 
und The Oklahoma City branch has 
heen included in his ministratior Ile has aroused effe 
husiasm a I his dealer followers through pet 


nal contact and weeklv bulletins mailed each dealer. 


Mr. Brewin n ined tl Kansas ( branch after a 
1 and successful reer as a dealer at Madison, Wis. 
This business was ld p t ntering the Smith-Corona 
ervict 





ee 
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A COMPLETE 
SALES PLAN 





Remarkable Results with the 


i Globe“Wernicke 
ANGULAR TAB CAMPAIGN 
















AS EASY TOREAD AS {| 
SlobeWernicke 
ANGULAR TAB GUIDES 
They Look You The Eye 


“Larger unit sales with no increase in overhead" . . . “Installations amount- 
ing to hundreds of dollars’ . . . “Best campaign on filing supplies we have 
ever conducted” . . . ‘Repeat business already coming in." 


These are just a few of the many remarks from dealers conducting the Globe- 
Wernicke Angular Tab Campaign. 


THEY are getting the business . . . so can YOU! This campaign is com- 
plete with window displays, counter displays, envelope enclosures and 
merchandising plans based on the actual experiences of dealers. 


Send today for complete details. The new booklet—‘‘How to Increase 
Sales of Filing Supplies Several Hundred Percent," shows how to make 
your filing supplies department one of the most profitable in your store. 
Write today. 





Globe “Wernicke 


CINCINNATI 


Canadian Representative: Preston-Noelting, Ltd 
Stratford, Ontario, Canada 








OR 


WHERE RESULTS ARE 
MOST CAREFULLY CHECKED 


AND CRITICALLY COMPARED... 
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NATIONAL CASH REGISTER PRODUCTS 
SHOW THEIR MOST OUTSTANDING SAVINGS 





Accounting Machine 


Department stores, banks, chain stores and 
other big organizations do not take for 
granted that equipment is producing the 
results promised before it was installed. 
Careful and critical tests and comparisons 
are constantly made between methods. 


That is why the constant reordering of 
National Cash Registers and Accounting 
Machines by big organizations shows that 
this equipment meets expectations. 


Lit Brothers, Philadelphia department store, 
first ordered forty-five National Cash Reg- 
isters. Savings were so definite and sub- 
stantial that they ordered fifteen more... 
then just recently another twenty-four. 


Bowery Savings Bank, one of New York’s 
largest, installed their first National Post- 
ing Machines seven years ago... five of 
them. Since then they have ordered 


Cash Register 


Posting Machine 


twenty-six more machines at different 
times for handling savings accounts. 


New England Transportation Company 
first ordered two National Fare Registers 
for its busses in 1928. They compared 
results... ordered seven more, then another 
seven, then twenty-two until they now 
have forty-one in use on their lines. 


Woolworth, Kresge, Kroger, and scores of 
other chains have used National Cash Reg- 
isters for years. They keep checking re- 
sults and keep ordering more and more 
registers as new stores are opened. 


These are just a few instances among 
hundreds. Department stores, banks, 
manufacturers, chain stores, individual 
retailers, transportation lines and public 
utilities are finding in National Cash Reg- 
ister products a quick and certain way to 
reduce overhead and increase efficiency. 


THE NATIONAL CASH REGISTER COMPANY 


World’s Outstanding Producer of Accounting Machines and Cash Registers 
DAYTON, OHIO 
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Thorough Routine at Pen Manufacturer’s 


Every pen sent to the W. A. Sheaffer Pen Company at 
Fort Madison for repairs goes through a certain uniform 
schedule of operations, no matter what condition it’s in, 


carefully planned and closely timed is this schedule 
pen its 


scarcely twenty-four hours 


and so 


that every clears the factory on its return to owner 


after it enters the factory doors. 


1—Each pen that comes in is torn down and washed in 


a solution that cleans it thoroughly. (Two operations). 
2—The next worker looks the pen over and supplies the 
parts. 
3—Next the bar and lever are checked for performance 
and condition 


4—Parts, if any, are placed in pri sition 


yper pe 


5—The point is pushed in place next. 


6—The holder is inspected for flaws of any kind. 


7—The feed is heated and fitted tightly against the point 

8—The gold parts of the pen are then shined with the 
proper cleaning material, 

9—The point is next inspected 

10—Pen is checked to see if it is airtight 

11—The “smoother” gives the point a testing. 

12—Records are examined and the pen is put in mailing 


tube ready to be sent to proper destination. 
Thus each pen gets a thorough overhauling and minute 
a short time out of the hands 


inspection, remaining only 


of the owner. 
oe 
Changes in “Y and E” Traveler Territories 
:. R. Klein in Territory 
80 for 


No 


ompany, 


Cornish has succeeded L 
the Erbe 
which includes Oklahoma, 
New Mexi Missouri. 
with the 1923, 
handle 
No. 68 
bilities in developing the possibilities of “Y 
he 
brought him in contact with the 
eastern Missouri 

Julian O Territory No 
started with the company in 1926, and spent two 
the Wisconsin territory. A year ago he was 
ritory No. 68, Michigan and 

Walter G. has been assigned to Territory 
68. He joined the 
in 1925 


States now 


Manufacturing ( 
Colorado, 
Cornish has been 
he 


sales in Indiana and Michigan, known 


Yawman and 
Arkansas, 


Mr 


when 


Texas, 

o and western 
organization since undertook to 
as Territory 
There he spent six years, demonstrating his capa- 


and E” 
Territory No. 73 


sale Ss 


Then was transferred to which 


trade in Illinois, Iowa and 
He 


years in 


Ter 


Bowles has taken on 73 


given 
which includes Indiana 
No 


home 


Cassady 
the 
He is 


covered 


dealer division at 


Hox 


agency 


office a native sier, and at home in the 


> _ 
Lentz Heads U-E-F Engineering and Manufacturing 


been vice 


L. E. Lentz has appointed president of the 
Underwood Elliott Fisher Company in charge of engineer 
ing and manufacturing. He had been head of the service 
department; George H. Crossan succeeds him in the 
latter work. 

Mr. Lentz has been associated with the office appliance 
industry about ten years. His first connection was with 
the Elliott-Fisher Company; later he continued with the 
combined Elliott-Fisher and Sundstrand companies; fol- 


lowing the merger with the Underwood Typewriter Com 
| 


pany Mr. Lentz has been connected with Underwood 
Elliott Fisher ever sinc« He has transferred his office 
from 63 Vesey street, New York, N. Y., to the general 


offices of the company at 342 Madison avenue 
~— 
Decatur Company Enlarges Furniture Department 
The Wallender-Pennington 151 West Main 
street, Ill., has east of the sta- 
tionery store and print shop, which is occupied by the fur 
The department has been enlarged to 


Company, 
Decatur, opened a store 
niture department 
be one of the most complete in central Tllinois, 





QO 


No. 53% w 





Are You Getting Your Share 
of This Business? 


NTIL recently, the question of seating workers in re- 

lationship to efficiency claimed little or no attention. 
Employees were assigned chairs that were made with no 
scientific principles of design. Executives blamed workers 
for their lack of pep without ever considering the fact that 
the cause rested in the chair. 
But NOW, executives realize that correct posture as pro- 
duced by scientifically designed chairs is reflected in better 
work. Their very popularity among employees proves that. 
They reduce fatigue, particularly in the afternoon when the 
peak hour comes in most 6 pay Thus, a most attrac- 
tive market has been opened up for this type of chair which 
you should be getting your share of. 
In general, the principles of a good work chair are fourfold and 
MILWAUKEE Health-Comfort Chairs incorporate all four: (1 
& 2) An adjustable back rest both upward and downward and 
backward and forward to meet variations in curvature of the 
worker's back. (3) A most comfortable seat shaped to the body 
ind rounded to eliminate under-knee restriction of blood circula- 
tion. (4) An adjustment for raising or lowering the seat in order 
that the worker's feet rest flat on the floor thereby preventing 
strain and fatigue. 
Through these important adjustments MILWAUKEE Health- 
Comfort Chairs are truly adaptable to all physical characteristics of 
the worker—and thus have come to be known as “‘personal,” cus- 
tom-built chairs of the finest kind. In the wide MILWAUKEE 
Line these Health-Comfort Features are to be found for practically 
every need—Stenographers, Bookkeepers, Draughtsmen, Telephone 
Operators, Cashiers, etc. They are made in standard desk heights 
and four special heights—21, 24, 28 and 30 inches—in shaped 
spindle backs and leather upholstered backs. 


Stock MILW AUKEE Health-Comfort Chairs and begin to enjoy 
the business that is rightly yours in this new field. We authorize 
all MILWAUKEE Dealers to offer their customers a 10 Day 
Free Trial of this chair for we have found such trial to be a 
valuable sales stimulant. Write today for further particulars. 


THE MILWAUKEE CHAIR COMPANY 


Executive Offices and Factory 
Milwaukee, Wisconsin 
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An Advertising Idea 


Copies Anything wc ee AM Advertising dea 
Typed , a Ohio, have instituted an advertising idea which thev sav 
Written _ 
or 
Drawn 


has proved to be the best thing they have done in adver- 
tising recently. It has resulted in stimulating sales and has 
backed up the national advertising of manufacturers. The 


method is thus described 


- 
“During the present strong resistance to sales in Dayton 
7. there are a considerable number of vacant store-rooms 
downtown and in the outlying community centers. We go 
4 to the owner or real estate agent and explain that a great 
Pa “> } -¢ 
Soll many more would be attracted to his vacant property if 
& . | iT 
windows contained a display, leaving his ‘For 


his show 





Rent,’ ‘For Sale’ or ‘For Lease’ sign most prominently 
displayed 
COMPLETELY “We agree to decorate his window nicely with office ma- 
chines, office furniture, stationery and office supplies, 
changing the display from time to time, or removing it 
entirely if not proved to his entire satisfaction that it is 
to his advantage. The Chamber of Commerce likes the 
idea, since it makes the town look more prosperous 

“We pay nothing for the use of these windows, except 
one we are using in the new Dayton-Biltmore hotel on 
Main street, their charge being five dollars per week. One 
of our floor salesladies goes out three or four afternoons a 
week and negotiates with the owners and agents, securing 
the use of the windows. We can very nicely spare her 
from our store during the hot summer season at a time of 
day when little shopping is done. We figure if she adds 
one new window to our list per week she has well earned 


her salary ——————— 


Important Seattle House Elects New Officers 
New officers were elected at the recent annual meeting 
f Lowman & Hanford Company of Seattle, long estab 
lished office equipment, stationery and printing house of 
that city 
| Following the decision of J. D. Lowman, president, to 


retire from the active leadership of the company, with two 





= TRADE MARK @ | enterprising Seattle stores and a printing plant in a sep 
arate structure, L. N. Hanford, the son of one of the orig- 


inal founders, was selected to carry forward the business 


of the organization 


Stockholders at the same time elected other officers of 
Guaranteed the company who will support Mr. Hanford in carrying 
into effect a number of important moves planned by the 
organization: most significant of which is the approaching 
removal and probable establishment of the company in an 


_ S " f | 
Oo Satis | removal a establishment of the co 
eight or nine storv office building of its own in the center 


f the business district 
T. M. Pellv was elected vice-president of the company, 


Live dealers everywhere find the Lettergraph a fast mov- | 
| and B. Pelly, treasurer. J. E. MacPherson is named as 


ing item. It sells easily because it is popular in price—$35 : - ; . 

| id bl secretary The four officers mentioned, together with 
ompletely equipped. Simple, e: ) operate urable. - . ;' . 
( yuIppec imple, easy to operate and dura George E. Miller, were selected as trustees of the corpora 
Copies anything typed, written or drawn, in one or more | ¢on 
colors, at operating cost of 25c¢ per 1000, After electing the new officers, financial matters were 


taken up, and a dividend of five per cent was declared for 


Big demand for the Lettergraph from schools, churches the benefit of holders of three quarters of a million dollars 


and all types ot business. worth of the capital stock of the company The balances 
. : , f the earnings was turned into the surplus account 

Profit margin for dealers is liberal, and every sale means a | ¢ YT. “ 

atisfied customer who will buy supplies f , 

P vee ’ SEG Hem yee. H. E. Waldron Inspects Eastern Canada 


H. E. Waldron. vice president and general sales man 
ager of the W. A. Sheaffer Pen Company made an inspec- 
SUPPLIES FOR ALL DUPLICATORS tion tour of the eastern Canadian territory a short tim 
aco. He made headquarters at the new offices and fa 


rne HEYER DUPLICATOR CO.., Inc. cory at Toronto. Mr. Waldron finds that the company’s 


Established 1903 business in the east had shown satisfactorv expansion since 
the establishment of the new manufacturing works in the 


915 W. Jackson Blvd. CHICAGO, ILL. ogy : ‘ , P . . 
dominion. Business in the north is hopeful of expanding 
PA __-,£  vomme during the latter half of the year. 


WT rite for di tails of our de ale rs’ money-making proposition. 
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Just add post 
sections and sheets 


| egompaatieten BINDERS are easier to sell because fewer 
are needed for a given volume of work. Their mechanism 
is flexible and sectional, so that their capacity is un/imited. 








Unlimited service, too! Your customers cannot wear out 
the time-tested mechanism of these permanent binders. A 
lifetime guaranty applies to every mechanical feature. 







Disappearing posts—no protrusions to waste vault space— 
no scratched desks. Direct screw compression—sheets can- 
not work loose. Wider release—more finger room—easier 
writing—quicker removal and insertion of pages. 








Time and money saved for your customers! Higher prices 
and bigger profits for you! Nation-wide advertising— 
binder buyers directed to your store every month! Exclusive 
franchise! Protected profits! 











MAIL THE COUPON 






STATIONERS LOOSE LEAF CO., MiLYSUKFE 


xi-Pos 


REG.U.S. PATOFE 
anteed Binder - a Unit of the FAULTLEss Line 









NERS Loc men ee tr er er er re er rer eer rere Ge 22 @eeee-ee, 


STATIONERS OSE LEAF COMPANY, Dept. C-8, Milwaukee, Vis, 
Is my territory open for Flexi-Post’ Send bookletand guaranty facts: 










v 
4 Name shtrineiniinentansininiiseenebndaiaiaieiasenntiiamamnidiiiaslianiassndini pains titiabiadinaaiinel : : 


L_ Address Cas VHTAISSVSSSTSLS oe —— 
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Flexibility of JoneSteel Cabri 
nets is so well established that 
practically any combination can 


be obtained with regular inserts 














These installations of 
2° neSteel Filing 
uipment are in the 
oflien of The Knox 
Net and Twine Co., 
Baltimore, Md. 





The exact requirements of the Knox Net 
and Twine Co., Baltimore, Md., were 
easily met with standard cabinets, cup- 
boards and inserts in the JoneSteel line 
\CCURACY is so prominent a feature in 
JoneSteel construction that special re 
quirements present no problem. 


\loreover, changes in arrangement can 

be made at any time, even after files have 
GAWD Ewal- been in use. ‘There is no need to scrap 

JoneSteel equipment. 

Special features are the DUST-PROOF 


METAL DESKS LIP completely around drawer front and 


FULL BALL BEARING ROLLERS on 


AND drawer slides. A very complete range of 


finishes is available—to match any equip 


FILING ment, 
Some exclusive sales terri 
EQUIPMENT ge poy Voy 
wi fi r comple te inform ition. 


vire 








Jamestown Metal Desk Co. Inc. Jamestown, 1. 
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SALMAGUN DI NO 


The Field in Retrospect 


Paragraphic Bits About the Office Equip- 
ment and Supply Activities of the United 
States in Years Past 








I The A in S ner, Au SS Ab ml by Office Ay nee 

\ detailed article described the displays at the Printing 
and Stationery Exhibition at London 

Mills in the paper trade were considering closing down 
every Sunday. Steel which require even more inten 
sive continuous production, did not reach this plane until 
the present century TO S E L L 

\ Chicago item reported that E. P. Donnell had devised 
an improved method folioing blank books. He used a ST JOHNS 
self-inking rubber stamp ntaining the digits . 

Infringements on the patents of the Hektograph Com 
pany were requiring the attention of the Federal courts OFFICE TABLES 

The previous year ¢ ke & Cobb, New York, found it 
necessary to make an assignment to protect the creditors 
At the expiration of eighteen months paige cnr at \ trifling investment will put on your floor 
re ier Sogn = A “4 Piog: sewn  actelbeatteniet f pyramid display of St. Johns Office Tables. 

Pin suinaiihiee tellin cports of American stationery | [his pyramid display enables you to show five 
products was pointed out as an excellent indication of | tables of varying size in the space ordinarily 
their quality and utility | occupied by one table. 

[} rhe Am nS ' \ 1 Absorbed by Office Appliances] 

Phe House of E. Faber secured the right to use this | Whenever you sell a table you notify us and we 
name in an action brought in the Federal court. This suit | immediately make delivery to your customer 
was brought by A. W. Baber, a partnership consisting ©! | from our warehouse. Thus, without carrying 
Ottille von Faber-Castell and Alexander yon Faber-Cas- | a . 
tell. any stock or tying up any capital to speak of, 

Che annual New York business show was scheduled Oc- | You can do a very profitable business on St. 
coher 28 to MNaveuher 4 | Johns Office Tables. One dealer is averaging $975 


(seore¢ 1). Kent, buver Tol tl 


predecessor companies at Chicago, had resigned to join 
The H. S. Crocker Company, San Francisco, handling the 
lines of The Globe-Wernicke Company and the A. B. Dick 


Company. 


America’s Best Values 


e Marshall-Jackson and | a year net profit taking orders in this way. 
| 


[From Office ince igust, 1915) . . " . 

ee ee eee =" | St. Johns Office Tables sell easily because they 
Tim Thrift, then advertising manager for The American * é . - ’ 
are the country’s outstanding values. You can 
price them unbelievably low and still make a 
generous profit. These tables are sturdily built 


for lifetime service and are available in any de- 


clusions on Direct Advertising.” This was a review of the 


proceedings of the Direct by Mail conference held in con- 


junction with the Chi o convention of the Associated 


Advertising Clubs of the World 


Multigraph Sales Company, contributed “Logical Con | 
| 
| 
| sired finish. Each has a single dovetailed 


“How | Found Prospects” was the narration by a type , a Brn 
: ; Ss guceneetiieill das . h ould | @rawer with a three-ply bottom. 
writer salesman wi unca hed prospects where lecw woul | 
. pect the iIstence . . . 
mel . age | | Write us at once for further particulars regarding 
Geo. E. Cole & Company had moved into the new store | Z F 
: ,;. | the St. Johns plan of selling office tables from 
prepared for this busin¢ in the Conway building, Chi- | 


| samples. There is a lot of office table business in 
Ihe Farnham Printing & Stationery Company, Min- | your community that belongs to you, and here 
neapolis, Minn., added another floor to the store Phe 


company then occupied cight floors in the Edison build 


ing, 417 Hennepin avenu ST. JOHNS TABLE CO. .. CADILLAC, MICH 


Che Skinner & Kennedy Stationery Company, St. Louis, 


is an inexpensive way to get it. 


Mo., had moved into a seven-story building erected for this 
business 
The American Clip Company was operating in its new 
building at Long Island City, L. 1. N. | 
Phe Accounting Devices Company had been incorporated | ® 


it Chicago t manutacture | ise leal equipment and _ O F F | C E 
plies > 


Showing the Printer How 
National Printer-Journalist (From “Business Leads for 
the Printer’)] Gail T. Huffaker, president of Farrant, T A ~ | fa S 
inc., N Ik, V he off 


Norfo a., said the office of the printing establish- 
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“You asked me how 


I make so many 
sales, Bill 


so let me ask you a question. What do you 
know about the company that makes Barr 
Typew riters?” 


“Not a thing. What do I care about the 
company if the product suits me?” 


“Just this. I'm trying to tell you that the 
Barr Typewriter is the very top of typewriter 
development. It is made by engineers who 
have studied and worked on typewriter im- 
provements all their lives and who have now 
combined them into one typewriter. That is 
what makes the Barr portable line of type- 
writers the most efficient on the market.”’ 


“I think I'll try that argument. Even 
though I didn’t know the background of the 
typewriter, I recognized that high degree of 
perfection in every model they put out and 
now I understand it. Thanks, Jim, for the 


selling point.” 





BARR-MORSE CORPORATION 
ITHACA, NEW YORK 
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ment can greatly supplement the “ouside” sales effort of 
calling on customers and prospects. Farrant, Inc., realiz- 
ing the “inside” sales potentialities, have an office equipped 
with the most up-to-date filing devices and furniture, and 
it has paid well 


Che printer's duty, when a customer comes in, is to 


interpret the latter’s ideas and requirements quickly. Be- 
ing agents for Yawman and Erbe filing equipment, that 
part of the problem was solved readily. Essentials for the 
printer's ofhce art Display rack for specimens of print- 
ing; file of completed job samples; file of the printer’s own 
advertising; file of paper samples; file of others’ specimens; 
a place to house catalogues too large for regular files; and 


a convenient table for customers’ interviews 
_—_ —— 
Giving Dad His Due 
M. F. Devaney, stationer and printer, Geneva, N. Y. 
published one of his typical advertisements for Father's 


Day 


“TOMORROW 

“June 15, 1930, marks the twenty-sixth anniversary ot 
the beginning of a business, and though several moves for 
expansion have been made, it is still in an annex of the 
building in which it was started, and can be reached by 
the original entrance. It is the only one in the city olf 
any kind which is in the same location, has the same firm 
name and the same management for that period. Further 
more, in view of the fact that statistics prove that but five 
per cent of business exists in a period of twenty-five years, 
it is some satisiaction to have been among the five even 
though it has not been what one would call a material 


success. Though tomorrow 


“IS FATHER’S 

“Day they did not celebrate it as such years ago but 
one cannot feel but a depth of gratitude to the parents and 
family for the sacrifices they made; to those now employed 
or who have at any time been employed here for their loy 
alty, and last but not least to those who by their trad 
have made this record possible sincere thanks is offered at 
this time \ continuance of their valued orders is hoped 
for by Devaney, printing and office supplies, Geneva, N. 
to the end that this venture can be classed in what the 
world calls success. In that twenty-six years there have 
been not a few unpleasant memories but these one tries 
to forget and think of the multitude of pleasant ones on 
this Father's DAY” 
—- 


Du Pont Featured Catalogue Binders 
A recent display at the Du Pont Products Exhibit on 
the Boardwalk at Atlantic City, N. J., featured “Fabrikoid” 
as used in the manufacture of loose leaf catalogue covers. 
The display included salesmen’s portfolios, presentation 
catalogue covers and sales manual 


binders, display signs, 
These items were arranged in groups about the 
Boardwalk window. Ribbons led from the different groups 
to a large black and silver binder in the center, which ex- 


plained the use of “Fabrikoid” in these products Che 


ver 


binders on display were manufactured by the Brewer-Can 
telmo Company, Inc., New York, N. Y., and represented 
jobs turned out for the United States Rubber Company, 


Smith Brothers, Life-Savers, Johns-Manville Company, 


Shaugenessy Modes, Sapolin, Photophone, General Out 
door Advertising Company, Collier's, Sunshine Biscuit, 
lidewater Sales, Coty, Elgin National Watch Company, 
Firestone Footwear, Marie Earle toilet preparations, Eagle 
Brand milk, Aero Supply Company, Inc., Tidewater Oil 
Bond Bakers, Pictorial Review, Otis Elevator 
Company, Life, Hupp Motor Company, Sargent & Com 
pany, The Mentor, Marmon Motor Car Company, Schmidt 


& Lepis, and the New York Telephone Company. 


Company, 
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Reference is 
instantaneous 











Hinged rollerbearing 
loops (patent applied 
for) on the bottom of 
each spacer quide 
enable the guide and 
panels to tilt forward 
and backward with 
freedom and ease. 
See wide V opening 


A battery handling over 
56000 cards. Any num 
ber of units may be 
grouped to meet re 


The Automatic 
Vandex Unit 


quirements 


THE AUTOMATIC FILE & INDEX CO. 


General Sales Offices 


900 Butler Bidg., 427 W. Randolph St., Chicago, lll. 


Factory: Green Bay, Wisconsin OA-8 Gray 


























PATENTED AND PATENTS APPLIED FOR 


—a sensation 
in the visible 
equipment field! 


UTOMATIC VANDEX, the only basic improvement in visible 
card records in the last 20 years, combines all the advan- 
tages of all existing card records with the greatest flexibility 
and compactness. And best of all it can be purchased at 
extremely low cost. 


Think of it! As many as 76000 cards, completely visible to the 
eye of the operator, can be grouped within reach of her hand 
without moving her chair— without pulling out a drawer — 
without searching through bulky equipment. Reference is in- 
stantaneous! Never has such capacity been offered before! 


The Automatic expanding feature provides 9 inches of working 
space. Each panel riding on a ball bearing mounting can be 
moved with minimum effort or removed entirely on the instant. 
It saves time! Conserves space! Reduces clerical labor! And 
is adaptable to all classes of records. 


Write at once for our illustrated folder describing this new 
sensation. 


























OFFICE APPLIANCES 






InThe 


SPOT LIGHT 





Model “150 
AUTOMATIC NUMBERER 


Here’s the numbering machine that’s 
got the center of the stage. Get in the spotlight with it, and help yourself to the 
man-sized profit its popularity brings. 

Anyone who’s ever used it will tell you that the Force Model No. 150, with 
its self-releasing catch, easy-to-get-at ink pad, handy shift lever, steel numerals 
and sturdy frame, is without a doubt the star of hand numbering machines. Just 
get your customers acquainted with its headline features and they’ll be glad to dig 
down for the $8.50 it costs. 

And at that price, the Force No. 150 nets you an extra dollar profit. Check that 
up against the rest of the field—is there any other machine that sells so easily 
and brings such a big return for you? Meantime, find out more about our special 
discounts and selling aids. Drop us a line today. 


WM. A. FORCE & CO., INC. 


105 Worth St., New York 180 No. Wacker Drive, Chicago 573 Mission St., San Francisco 
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Getting Rid of the “Bugs” 


The Contact Man, in Printers’ Ink Monthly 
I hear of odd combinations of circumstances that hav« 


given rise to big business enterprises. For example, if it 
wasn’t for the fact that a perforated piston, sliding in an 
oil filled cylinder, will move at its own sweet speed re 


gardless of how hard you push it, there likely 


Burroughs Adding Machine Company. 

In a bank in Auburn, N. Y., a clerk named William 
Seward Burroughs slapped down his pen one day and told 
his colleagues that he was going to St. Louis to build an 
adding machin In St. Louis he formed a sort of col 
laborating alliance with one Joseph Boyer, who ran a 
machine shop. Ina corner of this shop Burroughs created 


his first working model. 


When he had reached the stage of production, But 
roughs sold his first machines himself—strapped a sampk 
on his back and canvassed the banks He sold fifty 

“Well, Joe,” he said to Boyer, “it’s a going business.” 

And straightaway, the same going business began to 
come bacl Machine after machine returned to the litth 
factory, each one as solidly jammed in its internals as if it 
were one pi i tal 

Burroughs knew why With his own hands he could 
run any machine he had built—run it smoothly and at an 
unvarying speed But bank clerks were not all Bur 


rouchses; and when a clerk vanked the handle ota Bur 
roughs nat | ine, the lat hine ré taliated by loc king its vears 


and suspending publicatior 


\ man of temperament and determination, Burroughs 
calmly opened a second-story window; and out of it he 

ssed, one after another, with startling crashes on the 
brick sidewalk below, approximately eleven adding ma 
hine 

He was interrupted by Joseph Bover, who asked: “Yes: 
And what's the idea?’ 

‘The business,” Burroughs explained, “is finished. I can 


build ’em, but I can’t stand at the elbows of all the opera 
And so”—stoop 
up this 


tors and tell ‘em how to pull the handle. 
ing to pick up another machine—“I’m winding 
enterprise here and now.” 

remarked Boy ot illogically, “put that 


and we'll talk it eae 


“Vou're cTa ~ ag 
thing dow 
Out of that conference came Burroughs’ decision t 
ol-proof his machine with a governor. In every Bur- 


ughs adding machine today you'll find one of the gov- 


ernor’s descendants, only slightly changed from its orig 
nal forn 

It’s a drilled piston, n ng in an oil-filled cylinder, and 
empl vine prec isely the same prin ipl asa de Or check 


Incidentallv, Burroughs was one of that fortunate com 


pany of inventors who lived to see their inventions be 
] 


come commercially successful and themselves wealthy 


r who was his guide and coun 


and the same Joseph Boys 

sellor and friend in those long, experimental years, now 1s 

chairman of the Burroughs company’s board of directors 
———— 


After 97 Degrees in the Shade We Approve 
Ruth Skeen, a stenographer of St. Petersburg, Fila., 


finds it cooler in the office appareled only in shorts, socks, 


shoes, and shirt. She says that she can turn out more work 
when she is comfortable than when she is not—a state 
ment in which we. as consistent mortals, are obliged to 
coucur, having advocated comfort for many vears in the 
conformation of office furniture. For a newspaper clip 


ping picturing Miss Skeen in her summer costume, we art 


indebted to D. C. Baldwin of Fort Smith, Ark 


would be no 
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More Pay! ae 


Peerless Eraser Shields 
Yield Profits! 


No Charge at all for this Unique and 
Effective Dealer Help 


DVERTISE your business—increase your 

profits with Peerless Eraser Shields—the 
most effective sales helps of this type known to 
the trade. They come to you absolutely free! 


Imprinted with your name and business address, 
Peerless Eraser Shields, distributed to typists 
who influence the buying of typewriter supplies, 
favorably remind them of you each time they 
use your eraser shield. When typing supplies 
are needed, these useful eraser shields turn good 
will into greater profits for you! 


Why not reap the unusual returns that accrue 
from the sale of Peerless Rubber Typewriter 
Keys. Peerless Eraser Shields and other most 
unusual sales creating display material will 
quickly convince you. 


Drop us a line now. We'll show you 
how these bigger profits can be yours. 


ERLESS 


KEY CO.. Inc. 


176 Fulton Street New York City 


EE er cr cee el 








PEERLESS KEY COMPANY, Inc. 
176 Fulton Street, New York City 


Kindly send us, without obligation, details of your profit- 
building plan for dealers, together with sample eraser shield 
and Peerless Key dealer helps. 


Name CROSSES SES ESS HSHHEHSSHHEEHSHEHSESH OHO ESEEESESEEDSE 


|” PPCPPCeTTT CLIT TT Cr re ee Pere 


mea 6. 4s skkabssanke kes ganaedichahanne see 
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SUM OM MOM: 





No 38 pedestal typewriter desk and 
No. 22 single flat top—various other 
grades and designs are illustrated in 


our catalog, sent on request. 





Side by side comparison, point for 
point with anything the market af- 
fords—any test of experiment or ac- 
tual use, supports the claim for 
Bentley & Gerwig Desks of better 
value and greater service. In general 
appearance ranking with the luxury 
class, advantages in material and 
manufacture enable us to keep the 
line moderately priced. 


Bentley & Gerwig Furniture Co. 
Parkersburg, W. Va. 





Bentley & Gerwig Desks in use in the office of the Belknap Hardware 
& Mtoe. Co. of Lowisville. Ky 
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House Organ Philosophy 
Life ist bed ¢ 
during 
ideal will eventually have a ross 


and E” 


t roses, but the fellow who keeps a stiff 


upper lip his siege of tribulations and kee ps work 
garden | 


Manu 


ing toward an 
his own The “Y 


facturing Company 


Idea (Yawman and Erb 


* * 


man can't get anywhere by re- 
keep on the move The 
Boorum & 


Howard 


Even a good stationery 


maining Stationary He has to 


Coach yperatively by the Pease 


(published co- 


Company, Eberhard Faber Pencil Company. C. 


Hunt Pen Company and Sanford Manufacturing Company) 


x re 

Many a second-rate salesman makes a first-rate showing 
by covering lots of territory Faultless Loose Leaf Bul- 
letin (The Stationers Loose Leaf Company). 

* * * 

Jim McCormick savs “There's an ‘Il’ of a difference be 
tween an idea and an ideal.—Smith-Corona Sales News (1. 
C. Smith & Corona Typewriters In¢ 

* + * 

Some women are red headed—others think they know 

how to kiss, tov Bramwords (The Bramwood Press). 
. & * 

Plenty of time to talk means little enough to say The 

Office Cat (The Richmond & Backus Company) 
* * 


You can’t demand respect: you've got to command it 


The Berlovalist (The Berger Manufacturing Company) 
ee < 
Selling the boss isn’t selling the prospect.—W oodstock, 
The Typewriter (Woodstock Typewriter Company) 
* * * 
When you make a friend you sometimes destroy an 
enemy Quality (Clarke & Courts) 
__ >-—~” 


The Satisfied Columnist 

Jay E. House, who 

the Public Ledger of Philadelphia, made some interesting 
comment on his word mill a short time ago. 

“We've 


them—for 


conducts “On Second Thought” for 


Remington typewriter—a succession of 
We learned to operate on a Smith 


found that 


used a 
thirtv vears 


Premier, but when we shifted jobs, the news- 


paper to which we had shifted was addicted to the Rem- 
ington. So we learned the Remington, and it so happens 
that newspapers with which we have since been affiliated 


We don’t suppose 
other stand- 


have provided Remingtons for our use. 
a better machine than any 
We couldn’t to save 


the Remington is 


ard brand of typewriter our life name 


its strong points or its weak ones, if any. But we're used 
to it And so, when the business office sends up word 
and coarse laughter from other reporters) 


rude hoots 
i and get a new one, 


junk the old mill 


Remington.’ 


that it’< ab ut time to 


‘Send up another Presumably, we 


t 


could have any sort of typewriter we want, but why 


intricacies of a new machine?” 


a ——— 
“Pyralin” as Drawing Instrument Material 
industrial products of E. IT. 


bother to learn the 


“Pyralin,” one of the many 
du Pont de Nemours & Company, is an important element 


Wood-Regan Instrument 


in the lettering devices of the 
Company, South Orange, N. J. These devices aid in the 
ermation of letters for display and commercial cards, 


titles for architectural and engineering drawings, et 


Each cuide is a strip of “Pyralin,” with a series of open 
‘nos which direct the lettering pen in forming regular and 
workmanlike characters. A variety of sizes and types fs 
available The pen and pencil used with these instru- 


ments are also made of “Pyralin 
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It brings every department 
before your eyes... 


every day 


AN you set your business 
C course for the future without 
an actual knowledge of present 
conditions? 


Can you make sound decisions 
on the basis of weekly or monthly 
reports that may be stale? 

Many executives are keen enough 
to move fairly well in the right di- 
rection in spite of such handicaps. 
But thousands of others have turned 
to Elliott-Fisher for a truly accu- 
rate method of business control. 


Elliott-Fisher 


Flat Surface Accounting-Writing Machines 
Product of Underwood Elliott Fisher Company 


Distributed by 


GENERAL OFFICE EQUIPMENT CORPORATION 








Elliott-Fisher strengthens their 
judgment with up-to-the-minute 
figure-facts. Elliott-Fisher gives 
them every morning at nine o’clock 
a boiled-down report of the status 
of each department to date. Orders, 
sales billed, bank 


balances, accounts receivable, ac- 


inventories, 


counts payable, shipments, consign- 
ments cannot change their status 
without being instantly noted. 


Increases capacity of your 
present staff 


The Elliott-Fisher method does 
not call for adding a single name 


The Elliott-Fisher flat 
surface accounting- 
writing machine 


< 


109 


The magic 


crystal 
0 
modern 
business 


to your payroll. It actually saves 
you money by increasing the 
capacity of your present staff. And 
it fits in readily with your present 
system of accounting. 


Mail coupon 


Won't you let us tell you about 
the important job that Elliott-Fisher 
is doing for hundreds of firms? 
The coupon below will bring you 
full information promptly. 












General Office Equipment Corporation 


342 Madison Avenue, New York City 


Gentlemen: Kindly tell me how Elliott-Fisher can give me closer 


control of my business. 


Name 


342 Madison Avenue, New York City 


“Underwood, Elliott-Fisher, Sundstrand, Speed the World's Business” 


Address 
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Steelcase for 
Every Purpose 


Are You Gettin 
Your Share? 


Dealers handling Steelcase Business Equip- 
ment have done many a concern a good turn by 
equipping their offices with numbers from this 
great line. Character, efficiency and refinement 
yet rugged construction are embodied 
in each piece. 


Sometimes quality is not fully appreciated 
at the start. But just let a man enjoy Steel- 
case companionship for a year! Then it is a 
different story. He knows that he has bought 
good equipment and has not been ‘‘sold.”’ 
There’s a world of difference, as Steelcase 
dealers have found out to their own good 
profit. 


The Steelcase line is comprehensive. It 
‘fits’? every office requirement. With its 
unquestioned reputation for quality, lead- 
ership and salability, it has been a ‘‘leader’’ 
for years with many of the country’s best 
office furniture dealers. Catalogs, etc., cover- 
ing the complete line are available. You 
owe it to yourself to learn the latest de- 
tails about Steelease Business Equipment. 
Drop us a line now. 





STEELCASEAR Metal Office Furniture Co. 
Grand Rapids, Michigan 


-found where 
business succeeds 




















AUGUST 193 


Build Sales Force to Build Your Business 

The Coach (Published Co-operatively by the Boorum & 
Pease Company, Eberhard Faber Pencil Company, C. 
Howard Hunt Pen Company and Sanford Manufacturing 
Company)] Regardless of how efficient your buying, ad- 
vertising, display, credit and delivery departments are, they 
cannot function successfully in co-operation with an in- 
efficient sales organization, because the successful and 
profitable operation of your store depends to a greater 
extent than you realize upon the efficiency of your sales 
organization 

The majority of retail stationers today are too intensely 
interested in wanting sales, and not sufficiently interested 
in building an organization that can produce those sales. 
The successful merchant does not try to build a business. 
He builds an organization and the organization builds the 
business. It isn’t done successfully any other way. 

There is a vast difference in selling a customer and help- 
ing a customer to buy t is the latter method which builds 
satisfactory sales for the store. 

a 
The Simple Window Wins 

The experience of a chain tobacco store in sales due to 
a window display is evidence of the importance of sim 
plicity in window dressing \ display of pipes in one 
window showed 250 pipes. The display was changed, with 
but twenty-five pipes in view. Sales increased 484 per 
cent when but twenty-five pipes were distributed in the 
window to attract attention. The pipe shown was a high 
vrade item, retailing at $3.50 

— 
Bryan’s Typewriter in National Museum 

Che National Museum at Washington, D. C., has been 
given the typewriter upon which William Jennings Bryan 
wrote his famous “Cross of Gold” speech, which won fo: 
him the nomination at the Democratic convention held at 
Chicago in 1896. The machine was presented by Benja- 
min Davis, who was secretary to the great commoner at 


the time of the convention. 


= 
“Looseleaf” a Multiple Code Address 
To facilitate handling of cablegrams, the Wilson-Jones 
Company has registered “Looseleaf” as a cable address 
which covers the four main offices. Business houses abroad 
will use the code address according to the office to be 
reached “Looseleaf, Chicago”—“Looseleaf, New York” 
“Looseleaf, Kansas City”—or “Looseleaf, London.” 
————E—— 
Efficiency Plus 
Glasgow, Scotlana. \ professional pipe lighter has 


been employed here to keep street railway laborers from 
wasting their time. His sole duty is to refill and light the 
men’s pipes as fast as they go out. His job was estab- 


lished by an efficiency expert. The men have to furnish 
their own tobacco and matches.—The Associated Press. 
——— 


Sure to Bounce 
America’s dependency upon rubber has been stressed at 
the naval conference. But the importance of rubber in our 
national life was never so well illustrated as by the office 
supply store sign: “Rubber executives’ cushions.’—From 
“Hit or Miss,” Chicago Daily News. 
oo 
Companion Volumes 
Phunnygrams (Lester Book & Stationery Company)] 
Hubby: “You never tell me anything. Your whole life is 
a closed book to me.’ 
Wife: “Well, John, dear, you’re no loose leaf ledger 
yourself.” 
a —— 
Exaggeration is often used when truth fails as a standard 
of comparison.—Faultless Loose Leaf Bulletin (The Sta- 
tioners Loose Leaf Companv). 
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IN 
COLOR 






— with the 
dependable, 
smooth, 
thin-lead 


COMMODORE 
+ PENCILS + 


(nother Famous Product of 


AW.FABER 


Easy-running, easy sharpening, non-crumbling, 
clear-marking, remarkably firm and strong. Ex. 
ceptional for copy service. 


«« NINE COLORS »» 


VIOLET RED BLUE 
GREEN YELLOW BROWN 
CARMINE BLACK CRIMSON 








The more dealers know of the “Commodore,” 
the more they will suggest its use. 


CASTELL” 
DRAWING PENCILS 


The world's best drawing pencil—the choice of great art- 
ists and craftsmen—made in sixteen degrees of hardness. 


AW. FABER I= 


FACTORIES ESTABLISHED IN 1761 
41 DICKERSON ST. »» NEWARK, N. J., U.S.A, 














NO.4+ ee 9 F 


STIMULATOR 











80 


tt Tet 
Mi | | 


oe 


AMERAGE 77.2 
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Push up 
the Line 
of Efficiency........ 








and make a profit too 


A SURVEY of office efficiency recently 
made by W. H. Leffingwell indicates that Filing 
Departments average only 77% efficient. The 
highest office rated 89% and the lowest 62 

There lies your opportunity. As a salesman 
of Filing Supplies you can help to push up the 
average of efficiency in the offices in your city 
by recommending better filing methods and sell- 
ing better Supplies. Examine the indexes used 


in the files of your customers and recommend 
Wabash indexes that will save time in filing and 
finding. 
order. 
sales. 


In a majority of cases you will get an 
It’s a great idea for boosting summer 


Wabash 


WABASH -~ INDIANA 





MAIL 








@THIse 
ae) Site). 


rHE WABASH CABINET CO., 
Wabash, Indiana 






Gentlemen 
Please tell us more about items in the Wabash line 
which will help to stimulate our Summer sales 
Name 
Firm 


4Iddress 





ie 
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Expansion of Eau Claire Book Business 


Che Eau Claire Book & Stationery ( pany, Eau 


Claire, Wis., is the nucleus of several new Wisconsin incor 
porations which enable the expansion of this virile busi 
ness rhe three new corporations are the Hale-Haas Cor 
poration, Eau Claire; E. M. Hale & ( ul publisher, 
Milwaukee; School Service Realty Company, Eau Claire. 


[he names of the same three men appear as incorpora- 
tors of each of the three They are | M Hale, Carl J. 
Haas and J. D. R. Steven, all officers of the Eau Claire 
Book & Stationery Company, the parent mpany of the 
various afhliated business enterprises acquired within the 
ast two vears 

Che Hale-Haas Corporation is the holding company 
vhich owns and operates the four operating companies, 
ncluding the Eau Claire Book & Stationery Company and 
Publishing Company at Milwauke: Michigan School 
Service, Inc., of Lansit Micl the Minneapolis School 
Supply Company, Minneapolis, and the Sioux Falls Book 
& Stationery Company, of Sioux Falls, S. D 

Phe Iding corpora was made advisable, if not 
necessary, an ofhcial the mpany said, provide be 
ter facilities for carrying on and extendi the business 
now being done by the four operating companies, to keep 
the assets of the companies liquid, and more econom 
ically carry on the business of purchasit idvertisin 
selling and distributing 

Officers of the holding cor rations ar 

President, J. D. R. Steven, Eau Claire; vice-president, 
Carl J Haas, Eau Claire secretary, treasurer and general 
nanager, E. M. Hale, Eau Claire 

E. M. Hale and Company, another of the three new cor 
porations, is one of the six subsidiaries of the holding 
company This company was organized tor the purpose ot 
creating a publishing unit located at Milwaukee for the 
purpose of advertising nationally, and publishing school 


books, text books, school, accounting and financing rece 


and forms, miscellaneous supplies and reading matter for 
the scho 

The officers of this corporation and of the Scl Ser 

e Realty Company, the third of the three new corpora 
tions, and a subsidiary of the holdi al ire the 
same. They are as follows 

President, E. M. Hale, Eau Clair president, Car 
] Haas, Eau Claire vice-pre sident, | | Anders 1, dean 
f the School of Education, Madisor retary, ( \ 
Irwin, Eau Claire: treasurer, Egon Weiss, Eau Clai 

The Scl Service Realty ¢ ut nd 


the real estate and 
poration, which includes all such h 


ubsidiaries 


Wide Scope of Business 


The Hale-Haas Corporation, with its six subsidiaries, is 
said to be the largest business orvanizat th S class 
r in this line of business in the United States It sup 


plies complete equipment, supply and book 


schools, offices and -~ ries, and its isiness last 
vear was reported ; 250.000 

It was just two vears ag that the I 1 ( 6 k & 
Stationery, already ar ld and established siness ins 
tution, which had kept growing and exy d with the 
rowth of the citv, embarked on an ambitious expansion 
program that has brought it to the hich pinnacle in the 


supply and general stationery business wort 


hool, office 


that it occupies today, and whose business ramifications 


ow extend into several states. 

The purchase of the Michigan Educa Cor iny, ol 
Lansing, Mich., was the first notable step taken in this 
expansion venture This was followed by an excursion 
into the Minnesota field when contr } Minneapolis 
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Selling 
SAFETY 


A BUSINESS THAT HAS LOST ITS RECORDS 





is like a man 
that has iost 
his identity 

















HERE stand the charred remains of your building. Desolation 
today, where yesterday business flourished. Tomorrow the 


insurance men will come. Workmen will follow. And if the 





real identity of your business, those vital records, have escaped 
the flames, your organization will soon resume operations again. * *« Records protected by this Diebold 
A-label Safe are secure. For this safe is constructed to resist a minimum of 4 hours of intense heat and 
a 30-foot drop. * * Diebold Safes are constructed by the same craftsmen that build the Diebold Bank 
Vaults. The same care in choice of materials — the same careful workmanship go into the Diebold Safes 
as into this Vault Door shown here. * * There is a Diebold Safe for every degree of fire risk. Call on the 


nearest Diebold dealer or write for booklet. 


D 7 i i i SAFE AND LOCK COMPANY. CANTON, OHIO 
1eé Oo SEVENTY YEARS OF BANK SERVICE 





A SMALL SAFE for a dentist’s gold . . . or a big, 


two-door model for a manufacturer’s records . . . a Cashgard chest for a grocer’s 


cash, or a vault door for public records . . . wherever there is need for protection of 
valuables against fire or theft . . . there you will find a customer for some item in 
the Diebold line. There you will find also a person with some knowledge of the value 
built into Diebold protection. Advertisements like this one have preceded you . . . 


have cleared the path from the waiting-room to the desk behind the frosted-glass door. 


D » b F SAFE AND LOCK COMPANY, CANTON, OHIO 
as oO SEVENTY YEARS OF BANK SERVICE 
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the new 
EBERHARD FABER 
PHOTOGRAPHIC COLORING KIT 
.... WILL SELL! 





because it gives your customers ~ 
an easy, practical way to tint 
their own photographs .. . 






Eberhard Faber Photographic Coloring Kit No. 
7021 contains 13 articles, including 7 MONGOL 
Colored Indelible Pencils, camel’s-hair brush, 
thumb tacks, mixing pan, pencil sharpener, 
water bottle, Van Dyke Eraser and complete 
instructions for use. 


EBERHARD FABER 





AUGUST 
Sup] Cor ul Minneapolis was acquired by 
la Cla 
Next came the acquisitio1 f controlling interest in the 
Sioux Falls Book & Stationery Company, of Sioux Falls, 
S. D., and the establishment of a large publishing plant 
it Milwaukes 
Phe rporation boasts three outstanding wholesale and 
retail stores, including the Eau Claire plant. In both Sioux 
City and in Lansing the company is preparing to move into 
newly fitted up and much larger quarters than those in 
which they are now housed. The building into which the 
company 1s movil at Lansing has 42,000 square feet ot 
floor space 
The home offices of this combination allied business 


enterprises under one head and one control are located in 
Eau Claire. All but tw f the subsidiaries of the corpo- 
ration are Wisconsin corporations, 

\ccording to the articles of incorporation the Hale-Haas 
Corporation, the holding company or parent body, will 
have 80,000 shares of common stock with no par value and 
10,000 shares of preferred stock with a par value of $100. 

E. M. Hale & Company will have 500 shares of common 
stock at $100 par value, and the School Service Realty 
Company will issue $150,000 capital stock to be divided into 
common shares at a par value of $100 

ae 
Motor Salesmen Bring Business to Idaho House 
Che Idaho Typewriter Exchange, 121 North Arthur 


I 


avenue, Pocatello, Idal vets about ninety-ecight per cent 


} 


rough solicitation in the territory. <A 


of its business t 


fleet of motor trucks, manned by salesmen, travels througl 


1 


the state, bringing the store to the doors of customers 


and prospects. Whether it is service, supplies, equipment 


or rental the truck meets the users’ needs. These trucks 
are virtually traveling display windows, as the glassed 
sides permit a good view of the machines and supplies 
within. This is an outstanding example of success in work- 


ing a “thin” territory. 

The store had been at 211 South Main street, but was 
moved some time ago to 121 North Arthur street. The 
removal was arranged to secure increased space 3 
Pollack, the manager, aims to give complete service 
users of office machines [The company has state distri 
bution for Royal and Corona typewriters, Sundstrand and 
Corona adding machines, the Dictaphone, the Mimeo 
graph, Mosler safes, Shaw-Walker equipment, Jasper 
desks and chairs, and Remington cash registers 

pee 


Faithorn Business on a New Basis 
The business conducted by the Faithorn Company at 


105 West Jackson street and also at 511 South Wabash 


avenue, ( hicago, I1l.. has been succeeded by a new cor 
poration, chartered as the Faithorn-Chicago Stationers, 
In The business has a capitalization of 1,000 shares, no 
par value, and was incorporated by Walter E. Faithorn, 


Herman J. Funk, Maurice J. Kelley, and others. 


The activities § this business have been « mncentrated 
at the Wabash avenue store, the original stationery stor 
on Jackson street having been discontinued 

Tl . . ] eral mimercial id S< 

lc new company does a general Commercial anc Cla 
stationery business, and printing 


I 


> 
P. O. Address Service Bill Lost in Congress 


Che last session of Conyvress considered a bill introduced 
the post office department, providing a service fee ot 
five cents on each piece of incorrectly or improperly ad 
dre ssed mail matter ¢ en directory Service in the post 
ce of destinatior When called up on the House calen 
dar the bill met with s manv objections that it was 
dropped for the sessior It is probable that an entirely 
new measure will be introduced at the December session ot 


{ neress 











The office supply dealer intent upon a program of 
“Everything for the office” welcomes the Canode 
line of SUPERFINE office supplies. Inks for 
every purpose are included in this broad line, every 
kind of supplies for rotary duplicating devices, paste, 
typewriter brushes, ribbons—carbon paper. 


IMMACULATE carbon made on a fine Crompton 
tissue is a high grade correspondence carbon meeting 
favor in competition with the best of the others. 
SUPERFINE offers a new standard of service in 
the general office—a carbon affording complete sat- 
isfaction to average users. 


CANODE carbon is a popular price grade—the 
happy medium combining price and quality answers 
the demand of the great majority of the trade. By 
concentrating on the most popular weight and color 
and selling in volume, we can provide an attractive 
package and put quality in it, and Canode pencil 
carbon provides excellent quality. 


We shall be pleased to send full information with 
price list and complete line discounts. 


Canode Ink and 
Office Supply Co. , Inc. 


4534-38 W. North Ave. Chicago 
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Member of Fritz-Cross Company Takes Important 
State Office 


\ndrew E. Fritz, a lawyer by profession and vice-presi- 


Alitiiiiiiil il TTT LLL LLL 





dent of the Fritz-Cross Company, manufacturers of the 


Eff & C chairs, St. Paul, Minn., has been appointed deputy 


UUCUUCUUTEEEOUUEL TOASTER OE TTU ETE ETS 


: State treasurer of the state of Minnesota. His appointment 
went into effect on August 1. Mr. Fritz has a wide experi 
; ence in educational, legal, banking and business matters 
and has had considerable to do with problems of state, 


having held various state offices until his retirement in 1922 
from the office of public examiner. 

Mr. Fritz will continue to hold the office of vice-presi 
dent in the Fritz-Cross Company of St. Paul; vice- 


president of the Fritz-Cross Company; president of the 
Fritz-Foster Company, and president of the Koehler Hin 


richs Company, but will not remain active in their man- 


TITIITITITILTTT TTT Teeter Tatty 


agement 
—>- 
Put Heart and Soul Into Your Work 
Woodstock, The Typewriter] How often, while sitting 


in an outer office waiting for an appointment, have you 








F d NOW observed the expressions on the faces of different sales 
E an ?¢-e¢ men? Some are calm, cool, confident: others are nervous, 
a Tl . G a - I , uneasy and restless. Studying them, one comes to this 

1¢e reatest mprovement onclusion Che one, apparently at ease, loves his work. 


Ever Made in Stapling Machines he other has become bored. 


\ creative imagination, which is absolutely necessary tor 


OR forty years any salesman, is impossible unless he puts his heart and 
Hotchkiss has soul into the work. Success demands that Che reason 
led the field in most salesmen tire and show signs of fatigue is that they 
paper fastening de- stop thinking—a fault most of us have. 
a 


vices. For forty 
years Hotchkiss 
Paper Fasteners 
have been the ac- 
cepted standard 

pioneering, devel- 


Increasing Popularity of Walnut on Steel 
Manufacturers of steel furniture and equipment for 
thees and institutions indicate a definite trend toward 
valnut finish for steel furniture. The All-Steel-Equip 

Company, Aurora, Ill., is now employing a new and im- 


oping, using every proved method of finishing cabinets, lockers and other 





known improve- steel furniture in walnut. This permits matched graining 
ment that could iving a true walnut finish, and produces fine results, 
> 


make them better. 
And now Hotchkiss announces for all its wire 
stapling machines the greatest improvement in the 


Nashua House Improves Location 


The Phaneuf Press has moved from Chestnut street, 


history of stapling the Adjustable Anvil!— ad- Nashua, N. H., to a store in the Currier building on East 
justable in an instant for either permanent or Pearl street. The office equipment and supply store o« 
temporary fastening of papers adjustable so that cupies over 9,000 square feet of floor space, and has two 
papers may be gently, safely gripped for a time and mmodious display windows. The office equipment dis 


later slipped apart—or fastened together tightly, play is located in the west corner of the store, while com 


permanently, never to be remov\ ed or lost. mercial statione ry, gitts and books are in the east corner 





Gone now is the need for pins and clips, for any Che print shop occupies => ar of the stor 
yaper fastening device except the neat, compact, : 
not He efhic ient Hotchkiss. ae 1S all sales a Chicago Offices of Commerce Department Moved 
ance to paper fasteners! Your sales will mount, Che Chicago office of the Bureau of Foreign and Domes 
your profits will jump because your customers tic Commerce has been moved to Suite 1/706, 201 North 
will all want Hotchkiss Wire Stapling Machines Wells street. The previous location was 38 South Dear- 
and now is the time to supply them. born street. The new location is in the Trustees System 
building, in which are housed the Chicago representatives 


Write for details or send in your order immediately for a 
few lAand 2A Hotchkiss Wire St ap ling Machines with this 
] 

i 


test and greatest improvement—the Ax djustab le Anvil for— 


of a number of foreign countries 


_——- ~~ - 
J. A. Cooper Promoted by “G-F” 


James A. Cooper has been appointed district manager 


TEMPORARY or PERMANENT 








- : “TEA I by h ( ‘ root C¢ ( west 
=_— | a FASTENING SS  —__ } Che reneral Firepr ning mpany int rthwestern 
Ohio and northwestern Pennsylvania. He had been iden- 


+} 


tified the past five years with the home office at Youngs- 


THE HOTCHKISS SALES CO, 


Norwalk Connecticut 


HOTCHKISS 


MT 


town, Ohio. 
ae 


T. J. Watson on Merchants’ Association Board 
Thomas J. Watson, president of the International Busi 


i 


ness Machines Corporation, was elected third vice-presi 
dent of The Merchants’ Association of New York at the 


annual election held several weeks ag 
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Prior to battle, Richard 
ordered his spurs tight- 
ened with “Spur me 
well, my steed may 


need it."’ 


Spurs of Richard. Painted by Ludwig Gassner 


The Spur to Business Onwardness 


* the days of Richard The Lion Heart, spurs served 
as an urge to conquest. They were designed for 


beauty and service, too. 


The spur to business onwardness of today is 
reflected in the business spirit of the hour. Your 
customers recognize that efficiency, prompt service, 


economy are all allied with proper equipment. 
For real efficiency in offices, Lyon Steel Equipment 


is particularly adapted. Tu-dor Cabinet, Won-dor 
Cabinet, Desk Trays or Waste Baskets of steel, to- 





| gether with other items of office equipment, are 
profitable to sell because they sell well. Catalogs 





will be sent you immediately upon request, so that | 


ou, too, may enjoy the profits from Lyon prestige. 
TU-DOR CABINET 7 WON-DOR CABINET 


LYON 








LYON METAL PRODUCTS, INCORPORATED 


Converters of Sheet Steel into Practical Conveniences 


AURORA, PTLLIBROESG 


Bronches, Jobbers and Deolers in All Principe! Cities 














WASTE BASKET 





DESK TRAY 
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L babi 
What’s wrong with this picture? 


You wouldn't ride in your automobile But. you ride all day in your office chair. 

with half-size iron or steel wheels Do the casters roll easily, smoothly, 

.. what a noise, and whata ruin to the quietly? ... without damage to the floors 

streets and highways. or floor coverings. 
i is a definite demand 
in every office for new 
casters — casters that respond 
quickly—easily —quietly— 
with wheels that protect and 

save the floors. 











-_- 
= 


Bassick office chair casters 
fill this need. 

When you sell a set of Bas- 
sick casters, Cups or rests, you 
are selling yourself and your 
concern more strongly to your 
customers, oldor new. For you 


























Diamond Velvet 2 eee Double action | 
top bearing are selling absolute satisfaction. ball-bearing ) 
THE BASSICK CO., Bridgeport, Conn. 


Here is a complete 
line of floor protec- 
tion equipment to 
meet every requtire- 


7 
= Here is attractive 
and profitable busi- | 
ness for every office 
' pce. ale equipment dealer. 
e Bassick line fills every need 





‘Cocker’ N Square NoMar 
Socket NoMars “Drive On” NoMars qe —_ Round NoMar Cups 
a fen “yon For furniture not bored for cast- Cups For round desk legs, or 
sockets, and grve Per- er sockets. Protects rugs, Protect floors from sharp- radiator legs, caster : 


fect protection linoleums, floors edged desk legs. cup, ete 
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Seven New Members in “S-W” President’s Club 
Seven members of The Shaw-Walker Company’s branch 


salesmen elected themselves to membership in the Presi 


dent’s club in the fiscal year just closed. Membership in 
this club is the highest recognition the company can ac- 
cord to any salesman. The members elected recently are: 


Harold C. Bever, Chicago retail branch; H. A. Hering, 
Washington branch; C. R. Johnson, Philadelphia branch; 
Fred G. Lyons, New York retail branch; J. D. McKinney, 
Boston branch; L. | Thornton, manager Jacksonville 
branch; J. E. Walton, manager Buffalo branch. 

Election to the Shaw-Walker President’s Club indicates 
company recognition of unusual initiative, expert knowl- 
edge of office furniture and filing and equipment require 
ments, long service, and ability to serve well Shaw-Walker 
customers, as proved by a consistently large volume of 


sales and high quality of business. Each member of the 


club is given insignia which identify him as a star salesman 
to his customers. One is the gold emblem of the club, 
worn in the coat lapel. The other is a leather price book 
cover, on which is stamped the name of the salesman, the 
Shaw-Walker logotype and the words, “President’s Club.” 


Each new member receives also an engraved certificate 
signed by the president of the company and by the vice 
president in charge of branches, embossed with the cor 
poration seal, and framed for permanent keeping. 
——— 
Neighboring Eff & C Dealers Supplied from New 
York City 
The William Burton Wilson Company, 52 Vanderbilt 
avenue, New York City, were recently placed in charge of 
sales in the territory comprising New York and New Eng 
land. Mr. Wilson will personally handle the dealer sales 
in the outside territory, while metropolitan sales will b« 
under the direction of R. B. Hays, who has been associated 
with Mr. Wilson in the metropolitan district for the last 
three vears in the sale of Eff & C chairs. New York and 
New England will now be supplied direct from New York 
City on terms of F. O. B. New York City. This change 
made with a view to rendering better service and passing 
along a saving in freight rates to the various New York 
and New England dealers 
 —— 
Charleston, W. Va., House Trebles Floor Space 
The Laird Office Equipment Company at Charleston, 
W. Va., recently trebled their floor space. They now have 
a large, modern showroom where they display office fur 
niture and equipment attractively, all in addition to their 
first floor store. 
G. R. Philips has been advanced to the vice-presidency 
of Laird’s 
W. E. Hough, of The Victor Safe & Equipment Com- 
pany, is authority for the foregoing item. He also sug 
vests that, if one wants to talk about changed conditions, 
to talk to Mr. Laird, and then drop down to Bristol, Va., 
and ask Wise Canter of the Bristol Typewriter Company 
how he has been able to show increased volume and net 
profit this year over last year’s business 
Bill hints that the new products of the Remington Rand 
Business Service have helped. 
————— 
Jacksonville House Reorganizes 
Extensive reorganization of the H. and W. B. Drew 
Company, well-known Jacksonville stationers and office 
outfitters, has just been effected. Mr. Clyment, of New 
York City, has become president of the firm under the new 
arrangement, with Hodgeson Drew as secretary. C. R. 
Simon, former president, and W. B. Towser, formerly 
secretary, have severed their connection with the business. 
Che big store at 45 Bay street has also been rearranged to 
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SERVICE 





TYPEWRITER PARTS 





TYPEWRITER TOOLS 





RUBBER PLA TEN S 








Included in these three classes of type- 
writer shop supplies are thousands of 
items, many of them in continual de- 
mand among typewriter dealers. Suc- 
cessful dealers all over the country sat- 
isfy this demand by availing themselves 
of Ames service. By concentrating their 
needs in one order, they save valuable 
time and much trouble and expense. 


Ames branch offices are located con- 
veniently for quick service. Orders for 
tools, platens and parts are shipped 
within twenty-four hours of time re- 
ceived. Our service is for the trade 
only; we leave the retail field entirely 
to our dealers. 


If you buy AMESCO platens, you know 
we give every order utmost attention; 
why not obtain the same service for 
typewriter parts and tools? Remem- 
ber that 





Ames Means Excetcent SERVICE 





AMES 
SUPPLY “ 
COMPANY 


564-572 W. Randolph St., Chicago 


Branch Office and Export Dept., Branch Office, 
50 Lispenard St., New York 583 Market St., San Francisco 


Great Britain Office: Longs, Ltd. 
79 and 80 Queen Street, London E. C, 4, England 






































In selling stapling devices, 
you want a line sufficient 
for every purpose. Such 


is the Acme family. 


The Acme family of sta- 
pling devices embraces 
models for every stapling 
need, large or small. In 
some offices cne mode] 
will serve all require 
ments. In other offices, 
from the standpoint of 
both economy and efh- 
ciency, more than one 


style may be desirable. 


Thus the Acme offers a 
satisfactory volume of 
business both new and re- 
peat and from the sale of 
supplies. A small invest- 
ment is sufficient for your 
needs. Send for full de- 
tails teday. 


ACME 


STAPLE 
COMPANY 


1643-47 Haddon Ave. 
CAMDEN, N. J. 
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Conklin Pen Co. to Stage Mammoth Advertising 
Campaign 
rhe greatest school opening advertising campaign ever 
launched by The Conklin Pen Company of Toledo, Ohio, 
will commence late in August and run through until Oc- 
tober. On the Conklin school opening advertising sched- 
ule are Collier’s and sixteen other popular magazines, all 
ot which will carry full page, four-color Conklin adver- 
tisements on the covers. In addition, Conklin will pub- 


lish several advertisements in approximately 150 leading 


newspapers, and in the American Weekly. The college 
papers of approximately 100 of the largest universities will 
carry Conklin advertisements during the first weeks of the 
new college year. A Conklin campaign will run in The 
Scholastic—the national high school magazine—also. 


New numbers designed especially for the school open- 


ing market will be featured. 



































VETERAN IN RIBBON AND 
CARBON SELLING.—William 
N. Graham, Eastern States Rep 
resentative of the Columbia Rib- 
bon and Carbon Manufacturing 
Company, Glen Cove, N. Y 
Picture taken at Mr. Graham's 
camp at Saint Albans’ Bay 
Vermont, on Lake Champlain 














Window Display Features Famous School 
A window display complimenting the work of the Inter- 


national Correspondence School was recently shown by 
the Newell-Thomas Office Equipment Company of At- 
lanta, Ga. Included in the display were letters from a 


number of state and city officials recommending the 
school; examples of work done by Atlanta students in the 
various courses; letters from all parts of the world, show- 
ing the world-wide scope of International Correspondence 
School work, and other interesting items.—J. H. R. 
—_—> 
Collaboration by Dictating Machine 
When William Slavens McNutt, well known for his short 


stories in The Saturday Evening Post, and Grover Jones, 


veteran screen scenarist, were collaborating on the screen 


version of Zane Grey’s “The Light of Western Stars, 


they used the Dictaphone effectively in their work, which 
was done at the Paramount Studios in Hollywood. Mr. 


Jones dictated the action of the production to his Dicta- 
yhone, after which Mr. McNutt transferred the cylinders to 


: 
his machine, listened to the dictation of the action of the 


story, and inserted the dialogue 























very new office building 
opens up new 
Alcoa Aluminum 
Chair prospects 
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ALCOA ALUMINUM!) 








Your market for Alcoa Aluminum Chairs is almost 
endless. Here we show the Union Trust Company, 
of Little Rock, Arrk.. 


recently with these chairs. How many banks have 


which has been equipped 


you on your prospect list? 


Sales of aluminum chairs can be made, also, to com- 
panies who are moving their offices into new quar 
ters. Such companies often decide to replace their 
equipment, make it modern and in keeping with 


the new and more attractive surroundings. 


Alcoa Aluminum Chairs give you a full line. The 


many numbers in wood-grain finish chairs offer a 





CHAIRS 


Banks, among others, are buying A\lcoa 
A\luminum Chairs. . .from you ? 





chance to match new or existing furnishings. The 
natural aluminum finish chairs offer possibilities to 
completely equip an office in the modern decorative 
spirit. Alcoa Aluminum Chairs are also furnished 


in solid colors. 


The great strength and long life of Alcoa Alumi- 
num Chairs appeal to office managers in all types 
ot business. Splinterless, they tear no silk stockings, 
and so are welcomed by typists. Deeply cushioned 
and well sprung they bring the comfort that all 
office workers appreciate. ALUMINUM COMPANY 


AMERICA; 2492 Oliver Building, PITTSBURGH, PA 


ALCOA 


INiteley PNEUIVITTULY 
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"E | | : OTT Presents this 
Marvelous New 
DOUBLE- 


DUTY 
MACHINE 











The only small address- 
ing machine that also 
prints what it addresses. 














A 2 in 1 Combination 
POST-CARD MESSAGE-PRINTER 
AND ADDRESSER 


For speedily and easily producing and directing notices, announcements, 
bulletins and price lists to customers, prospects, dealers, salesmen, agents, 
membership-lists, etc. 

It’s AUTOMATIC—yvet sells at a popular price. Unlike anything ever 
before offered. You have seen machines for printing Post-Card messages 
and other machines for addressing them but never a SINGLE machine for 


doing BOTH JOBS! , 











No type to set up r. 


These all-fibre “Elliott” stencils contain no cumber e o 
ome metal and can be cut on a regular typewriter or Not even a typewriter needed e 
hand-written with a stylus. Quick, easy, pleasant work ” 

: om . , eA _ ° . fo , 
Above is the Message-Stencil. Below is the Address- Try Post-C ard ADV ERT ISING with this little ma- a? 
Stencil. Both are used in the one machin chine! A Government Post-Card costs only 1c for both _-” 


a - ¢ 
postage and stock. Your message travels first class. And ,’ l HH | S 
= 7 


people read Post-Cards when they won’t notice any ,’ 


other kind of circular. - COUPON 


In addition to Post-Card printing and addressing, =,’ 


yng a can be used for all kinds of envelope, circular, tag, +” 





Typewritten Here Will - : P : . —— 
Reproduce Itself Forever label and wrapper addressing, billand statement —_- pinned to your business 
heading, etc. Unquestionably the biggest af _letterhead and mailed to 
value in the addressing machine field. Will | - The Elliott Company, 141 
save you a vast amount of time, labor, |’ Albany Street, Cam ridge, 
ante Pa Mass. (or 980 St. Antoine St., 
Pa Montreal, if you are in Canada) 
E € ‘ will promptly get you complete in- 
+ al - ‘ 7 . Ae. es ” 
The ELLIOTT ADDRESSING MACHIN O Ps formation concerning this new “2 in 1 
. ¢ . » re > ; 
Cambridge, Massachusetts, U. S. A. e machine, together with 
a 
Largest Maker of Address Cards and Automatic Addressing Machinery in the World : R FR EE BOOKS aban el 
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Ensemble Pen 
and Pencil 







Pocket 
Mechanical 
Pencil 


Pencil 
Desk Set 
7 


Golf or s/ 
Vest Pocket 
Pencil 






Pocket 
Fountain Pen 








The one who possesses a Conklin Entente has in- 
stantly at his service . . . first, a fountain pen desk 
set, second, a pencil desk set; third, an Ensemble 
pen and pencil desk set . . . pen and pencil com- 
bined, fourth, a non-leakable pocket fountain pen 
of generous ink capacity; fifth, a complete pocket 
mechanical pencil of usual size; sixth, a short 
golf, bridge or vest pocket pencil with com- 
plete eraser assembly and lead magazine, 
seventh, a Conklin Ensemble... 

both pen and pencil combined 

a in one compact handy unit. 














Ensemble 
Desk Set 





Pen 
Desk Set 


Ya MOST COMPLETE 
WRITING EQUIPMENT OUTFIT OF ALL TIME 


al HERE are seven complete writing instruments in the new Conklin Entente. They are formed by 

combinations of the various marvelously designed units which compose this unprecedented writing 
equipment masterpiece. This sensational outfit is artistically designed and most carefully manufactured 
in two beautiful color combinations . . . Pearl and Black and Black and Gold non-breakable materials. 
The amazing outfits handsomely boxed are priced at only $20.00. In the Conklin Entente the fountain 
pen industry has reached the peak of value, beauty and utility. This new Conklin Entente makes one 
of the most attractive and interesting displays ever shown in a store . . . and it will sell, for it is the gift 
supreme . . . the ultimate in writing equipment. 


50,000,000 
CONKLIN ADVERTISEMENTS 7 
for School Opening! 


Approximately 50,000,000 Conklin advertisements help 
the dealer sell Conklin pens and pencils in the big school- 
opening market this year. In September Conklin will run 
four-color advertisements on the covers of Collier's and 


A SCHOOL 
SPECIAL 


$5.00 











16 other leading fiction magazines, large adveriisements | 
in The American Weekly and approximately 150 lead- 
ing newspapers, and in all the leading college papersand | 
in the national high school magazine. Tie-in with this 
tremendous sales publicity. Display Conklins in window 
and store. 





Conklin's contribution to a lower cost of school equip- 
ment this fall is a genuine Conklin pen and pencil set 
handsomely packaged to sell at $5.00 complete. In 
two colors, glossy Black, and Green and Gold, with Gold 
mountings. Here is a real cash-register ringer. 


THE CONKLIN PEN CO., TOLEDO, OHIO »« CHICAGO »« SANFRANCISCO 
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Royal Executive Offices Move to Larger Quarters | 
\bout July 15 the executive offices of the metropolitan 
sales office of the Royal Typewriter Company, Inc., moved 
to No. 2 Park avenue, New York City. 


made after over twenty years spent in the downtown busi- 
ness district of New York. The insistent demands for ad- 


[This move was 


ditional space for executive and sales purposes obliged th« 
company to take a total of forty thousand square feet in 
the Park avenue building. The departments which moved 
to the new quarters uptown are the executive, foreign and 


domestic sales, comptroller, advertising, general service, 
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OFFICE BUILDING THAT HOUSES ROYAL EXECUTIVE OFFICES 


general traffic, credit, employment, school experimental, 
purchasing, metropolitan sales, metropolitan cashiers and 
credit. In addition to the forty thousand square feet men- 
tioned, twenty thousand square feet are still being retained 
in the building at 316 Broadway, to take care of the ship 
ping and receiving departments as well as the supplies 
stockroom and the metropolitan service division. 

The new quarters in the Park avenue building are most 
effectively laid out. The great building occupies the entir« 
block on the westerly side of Park avenue, with a depth of 
two hundred thirty-five feet on Thirty-second and Thirty- 
third street. Interfloor 


traffic is entirely eliminated. 





Twenty-five high speed elevators afford good service. 

Royal’s new offices are midway between Pennsylvania 
station and the Grand Central terminal within walking 
distance of each, making them easily accessible from all 
parts of the city. 

In the planning and furnishing of the new offices, efh- 
ciency as well as beauty are the most important considera- 
tions. Royal is installing a new type of partition which 
gives the light and ventilation of a completely open office 
space without sacrificing the privacy of individual execu- 
tive offices. A modern and very beautiful showroom for 


the display of standard and portable machines is being com- 





| furnished in green, walnut, 





The customer 
is looking for 
sizes and types 


Don’t lose office basket sales because of 
an incomplete line. Carry the complete 
Canco line. Lost sales from lack of choice 
will be reduced to a minimum. The 
customer is not interested in how many 
lines you carry—what he wants is the 
basket that suits his own ideas. 


Canco office baskets are furnished in rich 
finishes of oak, walnut and mahogany; 
institutional baskets in white; others for 
more general use in green, corrugated or 
plain. There isatype and size for every use. 


Galvanized Ware Department 


AMERICAN CAN COMPANY 


| eB 
Toledo CANCO Ohio 
= 





Illustrated here is the Canco 
No. 82, 13% x 10%/\6 x 14%, 


oak or mahogany. We have 
available also the small size 
corrugated basket No. 160, 
12% x 9% x 11%, also No. 
480, 15% x 124 x 18, a larger 
corrugated basket. Both of 
these baskets can be had in 
either green or white. 
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Let this little 
Cabinet sell 
your Blotters 





Mahogany or Olive Green 








He WRENN 


A Silent Salesman 





You know, blotters can’t sell themselves when 
they are hidden away on dusty, obscure 
shelves. But, when they are placed in an at- 
tractive display cabinet—-such as the WRENN 
SHOW BLOTT—well, that’s an entirely dif- 
ferent story. You'll notice an increase in sales 
the very first month. 

The WRENN SHOWBLOTT displays 
WRENN’S Blotting Papers to the best ad- 
vantage—the attractive colors, seen through 
the clear glass front, capture customers’ 
glances and sales ring up on the cash register. 
We invite you to inquire about this G. F. All 
Steel Cabinet, which comes fully stocked with 
a varied assortment of WRENN’S Blotters 
It is sold on a most liberal installation plan— 
write today. 


The WRENN PAPER COMPANY 
Middletown, Ohio 
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ple ted, and a fine office for the met: »p ‘litan sales division 
has been provided as well as an available and comfortable 
space for Koyal’s large employment department 

Thus another great business organization mes to New 
York’s uptown business section, which is gradually becom- 


the center of the world’s business and tinancial district. 
An interesting statement which came to heht some time 
ago, is an estimate by a prominent engineer to the effect 


that business in New York ts moving uptown at the rate 


ff a foot a day. In other words, the concentration and 
center of industrial and financial activity is gradually leav- 
ing lower New York City and moving to the midtown sec- 
tion oe 
Portfolios of Pyralin 

\ new type of sales porttolio, designed to be complets 
for its purpose, has just been developed and manutac- 
tured for the Flooring Division of the United States Rub- 
ber Companv by the Brewer-Cantelm (Company, In 
New York City Che kit proper contains six individual 
Fabrikoid-bound portfolios 

Portfolios A and B contain a series of 9xl2 indexed 
sheets of transparent du Pont Pyralin Each one shows 
various colors in combination. When two or more ar 
placed one upon the other the color shown can be inten 
sifed or diminished With forty sheets available, it is 


possible to show in actual color approximately five thou 
| 


sand different tones and contrasting combinations 

The Rubber Tile Floor Advisor portfolio is to aid sales 
men in making careful color selections. It is a tabulation 
of the proper color combination to be used when the floor 
is to be the dominant part of the interior decorative schem¢ 
or when it is to serve merely as a background 

Portfolio D, the Rubber Tile Flooring Samples, con- 
tains twenty-four pieces of tile, two inches square, in 
various color effects and patterns. 

In the Rubber Asphaltum Tile Unit there are actual 
samples of this resilient water-, acid- and alkali-proof floor 
tile which is most practical for use in basements and over 
oncrete because it resists moisture from below. 

Flooring Institute Facts is an indexed book explaining 
in detail the use of the portiolios It contains data devel- 
oped in the laboratories, photographs of installations in 
important buildings and a hundred and one interesting 
facts for reference 

Du Pont Fabrikoid is used as the outside covering for 
ear h pt rttoho. ae 

New Wholesale Price List by Reliable 

The Reliable Typewriter & Adding Machine Corpora 
tion, 303 West Monroe street, Chicago, recently issued its 
wholesale price list No. 650. This work shows thorough 
ness and ability in its preparation. It contains twenty-four 
pages profusely illustrated in half tones and colors. It 1s 


] 


really a catalogue as well 


as a price list, and contains a 
wealth of information which typewriter dealers can hardly 
afford to be without. \ number of other machines are 


‘ 


advertised, besides typewriters, such as cost recorders, 


; 


bridwe scoring devices, small adding machines, etc. Shock 


absorbers for typewriters are also included, as well as 


envelope sealers and other machines and accessories. 

Che Monroe calculating machine is featured on the back 
pane > 

Atlanta House Adds Improvements 

Extensive improvements are being made in Miller's 
Book Store, at 42 North Broad street, Atlanta, Ga. Chief 
among these is a new stairway leading from the center of 
the store to the book department on the mezzanine floor 


and the children’s book department on the econd floor 
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A Remarkable Feat—But 
a Poor Way to Win a Race 


Switching from one plane to another in mid-air is a 
remarkable feat—but we wouldn't bet on aviators 





who did this in a race. 

When you enter the purchasing agent’s office, the 
race for new business is on—and you want a line of 
steel cabinets and unit shelving which will take you 
the entire distance—which can meet his every re- 
quirement. For jumping from one line to another 
to tind the type of cabinet he wants is a clever act— 








but a serious handicap. 





2 of the 


29 


Here are two A-S-E Storage Cabi- 
nets that are proving exceedingly 
popular with small offices, churches, 
and shops. You want the small 
office business as well as the large. 
And you want as much of the busi- 
ness from each office as possible. 
The A-S-E line meets every cabinet 
requirement. Mail the coupon. 


It’s confusing to the buyer and makes it impossible 
to completely sell the advantages of any one line. 
With A-S-E, you can meet the cabinet requirements 
of the largest office or the smallest store. 
There are 29 different types and sizes from which 
to sell. And all A-S-E Cabinets have the superior 
design and construction developed through 18 years 
experience in steel crattsmanship. 

The special catalog covers the many advantages 

of A-S-E cabinets, and utility racks in detail— 


and attractively pictures the complete line. Send 
the coupon for your copy today. 


All-Steel-Equip Company 
Incorporated 


600 Griffith Avenue, AURORA, ILLINOIS 














All-steel-Equip Company, Incorporated 
600 Griffith Avenue Aurora, Illinois 


Please send me the A-S-E Office and Factory Equipment 


Catalog, Number C-28. 


SOME a cece cecntvcedéeckbwsukeseea terete 
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Revolutionary 


is the method of reproduction for 
which the Gestetner is famous 
throughout the world. Introduced 
to the American business world 







only recently, this machine has 







already made a very favorable 
impression upon Executives in 
Eastern cities. Interesting details 


free upon request. 


Gayfefner 


DUPLICATOR 
CORPORATION 


125 Bloomfield Ave. 
Bloomfield, New Jersey 
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Wyoming Equipment House Began as Stamp Maker 
The Wyoming Typewriter & Equipment Company, 311 
West Nineteenth street, Cheyenne, Wyoming, is an ex- 
ample of a local business which expanded both as to its 
lines and the territory served. The business is operated 
by O. C. Stanfield & Sons, and was started as the Cheyenne 
Stamp and Novelty Works. The company branched out 
later into the office machine and equipment field, so the 
name was changed to be typical of the broadened activities. 
Some excellent lines have been acquired. The com- 
pany is Wyoming distributor for the Victor Adding Ma- 
chine Company and the Woodstock Typewriter Company. 
Other elements of the sales distribution are Shaw-Walker 
filing equipment, Remington cash registers and Marchant 
calculating machines. In addition to working Wyoming 
for sales, the company also covers western Nebraska and 
the Black Hills of South Dakota on a part of its lines. 

\. E. Brookhart, the field salesman, has been making 
some fine sales of Woodstock typewriters. 

The Wyoming Typewriter & Equipment Company 
handles several makes of portable typewriters, typewriter 
ribbons and carbon paper, and operates a repair depart- 
ment to care for all makes of typewriters, check writers, 
adding machines, Addressographs and all makes of phono- 
graphs. Special attention is given to render quick serv- 
ice for out of town customers. 

——— 

Who’s Who and Also What’s What at McCloy’s 

The McCloy Company, 642 Liberty avenue, Pittsburgh, 
Pa., went under new personnel and management on June 
24th. S. W. Menzies, the president and treasurer, had a 
very wide experience in every phase of accountancy prior 
to his active connection with the company since 1924. 
Ernest F. Ruettger, for many years a mainstay of the 
organization, having come with the company in 1892, is 
now vice-president and general manager. Here is a real 
team. Mr. Menzies’ wide experience in accountancy; his 
knowledge of the stationery business, coupled with years 
of practical experience in this industry and with these 
same Pittsburgh customers, can do no less than give to 
the company’s trade a superior kind of merchandise and 
service. Under the new direction, big things are expected 
of the company. 

The A. W. McCloy Company was established in 1879 in 
the Paulson building, Wood street, by A. W. McCloy, Sr., 
and from that time to this, their slogan has been “Your 
Stationer Since 1879.” Later the store was located at 
Smithfield and Diamond streets, and then it occupied the 
building at 443 Wood street for fifteen years. Owing to 
the great expansion of business twenty-five years ago, the 
company moved to the present headquarters, 642-644 Lib- 
erty avenue. The Liberty avenue store provides a very 
large street frontage, which is considered one of the finest 
retail merchandising locations in the city. It is well to 
note that this particular location is the highest priced 
front footage on Liberty avenue and that the business of 
the firm justifies this kind of a store. The interior of the 
store is arranged in most modern fashion. The stationery 
and office appliance items are fully exposed, and the results 
from such interior display have proved, according to Mr. 
Menzies, to be well worth the time and expense put into it. 

“Bill” Hough of the Victor Safe and Equipment Com- 
pany, Marietta, Ohio, states that the new management at 
McCloy’s is keenly interested in new methods and ideas 
for promoting the business. Both Mr. Menzies and Mr. 
Ruettger are alert for ideas that will promote better service 
and add to the company’s prestige. Already they have put 
effective ideas into action that are not only helping their 
own organization, but are giving material benefits to the 
manufacturers whom they represent. Mr. Ruettger, for 
instance, has suggested and put in practice a new idea for 
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COLONIAL 
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Colonial sincerely believes that noth- 
ing short of 100% co-operation be- 
tween dealer and factory can be profit- 
able to either. 


Substantial profits are being regularly 
made by Colonial franchise dealers be- 
cause Colonial factory co-operation is 
unlimited. 


Colonial manufactures chairs of new 
and progressive design, with long life 
built into them—and backs them up 
with a sincere policy of absolute fidelity 
to the dealers’ requirements. 


Colonial’s motto is: 


“Service must be voluntary 
—-sincerely habitual. It should 
color every transaction and 
should be at its best only when 
a most alert attentiveness is 
accorded the dealers’ wishes.” 


If you are not making a profit with 
your present line of chairs, why not join 
the ranks of others who have created 
this slogan: 


“ONCE A COLONIAL DEALER, 
ALWAYS ONE.” 


COLONIAL 
CHAIR COMPANY 


1740 N. MAPLEWOOD AVE. 
CHICAGO 
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Cnuine 
“Challenge” 
yelets 


now sell to the 


Retauler 


at heretofore * <9 


Jobbing 
Discounts 


if you haven’t received our 
latest schedule, please send 
for it. 


Edw. L. Sibley Mfg. Co. 


Since 1886 


Bennington Vermont 
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f the Rand In-and-Out Indicator Chey are em- 
p Ving this de vice at the ade k ot the telep! Nhe perat« Se 
At the clos t the day the operator slides the indicator 


to nine o'clock, automatically exposing the word “Out.” 
Phe following morning each person reports over the phone 


to the telephone girl at the desk, who then slides the indi- 


cator to the word “In,” showing that the person telephon- 


ing is present. This is a new idea, Mr. Hough says, and it 
almost constitutes a time clock. They carry out the idea 
by requiring each salesperson, including the management, 


call the operator when leaving the store, Giving her the 
time of his intended return, which she shows to the near 
est quarter hour. It is not so much control that is wanted 
because the McCloy Company pay nice attention to de- 
tail), but rather the bic saving will come by enabling the 
telephone operator immediately to inform the person call 
ing of the whereabouts of the one called, or the time of 
his return. She does not have to tie up the telephone ling 
while trying to find if the person wanted is in or out, for 
if he is out, she knows at a glance and can te he cus 
tomer when he will return. 

All the McClov salesmen are enthusiastic over this in- 
novation, and believe thev can help manv of their cus- 
tomers by passing on such ideas and new uses of the 
equipment they are selling 
McClov’s are obviously believers in the sl an “Have 


vour office the kind of an office vou would like to sell t 


Carol Lyttle Receives Dictaphone Honors 


Carol Lvttle. manager of the New York uptown sales 


branch of Dictaphone Sales Corporation. in June was pre- 


ented the Dictaphone ten-vear old service pin, I ; 
Stowell, president of the company, makit the presenta 
tior Mr. Lyttle also received flowers from members of 
the Dictaphone organization in honor of the occasion 


Mr. Lyttle joined the Dictaphone staff as a member of 
the first sales class organize d by Mr. Stowell He studied 
at Ambherst and at New York University. and made his 
initial contact with Dictaphone bv responding to a request 
for applicants which Mr. Stowell had sent to the business 

chool of N. Y. U Mr. Lvttle went from the university 
to the New York Dictaphone sales staff. where he has 


remained, advancin to the position of uptown branch 


Exclusive Territories in Sale of Eff & C Chairs 
The fi 1] wing furniture di ilers have heen allotted ex 


| 1 


usive sale and representatior f the Eff & C chairs dur- 
ing the past few weeks T. C. Reed, Omaha, Neb.: Wal- 
lender-Pennington, Decatur, Tll.: Lodee-Miller Company, 
Nashville. Tenn.: Latsch Brothers, Lincoln, Neb.: Elkins- 
Swvers, Springfield, Ohio: Harrison Printi: Comnany. 
Greensboro, N. C Keith Safe Company. Denver. Colo. 
Field Stationerv Company, Tulsa, Okla.: Russell & Cocl 
rell, Amarillo, Tex.: Henrv R. Brink, Holland, Mich 

Negotiations are under wav at the present time for ex- 
clusive dealer representation in a number of other cities 
+ 


Group Life Insurance for Loose Leaf Employees 
Employees of the Loose Leaf Metals Company of St. 


Louis, Mo., have recently been covered with group life 
insurance through a policy issued by the Prudential In 
surance Company of America. The total of the policy 
il Ived is $132,000, coverit 109 workers 

Each worker is insured in amounts rangi! from $1,000 
to $3,000, according to the rank or position held. The in- 
urance is of the contributory type, the workers paving a 


part of the premiums and the emploving company assum- 
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No wonder the White King looks depressed. It’s White’s 
turn and he can’t make a move. Wouldn't any executive feel 
depressed who, with ample forces, found himself like a chess 
player in a stalemate position? 

Late figures, insufficient figures, as typified by the Black 
King, may be keeping you from making important business 
moves 

Monroe methods and Monroe machines will give you 
promptly the routine figures—plus the extra figures which are 
so essential to plan intelligently for the future. 

You don’t need extra help to get these extra figures—your 
own office force, trained in your own business, can quickly be 
shown how simple and easy it is to apply Monroe short-cuts 
without upsetting your present system. 

The combined knowledge and experience of the Monroe 
organization gained through constant contact with a thousand 
and one businesses is at your call. Telephone your local Monroe 


representative or mail the coupon 
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SERIES 3 
MONROE ADDING-CALCULATOR 
with full automatic division 


ONROE 


HIGH SPEED ADDING-CALCULATOR 
“The Machine for Every Desk 





Monroe Calculating Machine Co., Inc. 
Orange, New Jersey. 


We would like further information about the Monroe Adding- 
Calculator. 


Name = 





Firm 





Address 
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Ink Maker Favors Wood for Packing Fragile 
Products 

Ihe Sanford Manufacturing Company of Chicago and 
New York have given much study to the packing of their 
products on account of the fact that the containers are 
fragile. Breakage must be prevented because even one 
broken bottle will cause considerable damage. The San 
ford people wrap excelsior around the bottles of ink. 
mucilage, etc., and pack them securely in strong nailed and 
lock-cornered wooden boxes. It is said that customers of 
the company very seldom receive a damaged shipment and 
rarely have they any occasion to file a claim for adjust 
ment. The company, on account of the variety of shapes 
of their bottles, and the different quantities ordered, uses 
about eighty sizes of nailed and lock-cornered boxes which 
are ordered as needed and delivered made up with Sanford 
advertisements printed on the sides and ends. All of the 
boxes are made of northern pine because of its light weight, 
and have one piece ends. Each box is numbered according 
to its contents, making it easier for dealers to locate the 
goods in the store-room and facilitating ordering 

In packing for shipment, an excelsior pad is first placed 
in the bottom of the box, protecting the bottom of the 
bottle by absorbing shocks. An excelsior wrapper is then 
placed around each bottle as it is packed to hold it securely 
in place in the container. Before the top is nailed on, a 
strong cardboard tube is placed over the neck of each bottl 
long enough to extend beyond the top of the bottle and 
the patented spout and to touch the top of the wooden box 
when it is nailed on. These tubes protect the tops of the 
bottles and the patented spouts and hold the bottles firmly 
in place. 

This method of packing is the result of years of study 
and many experiments. Bad weather has no effect on such 
shipments. Export shipments are made by binding several 
boxes together with strong steel bands. 

There are one hundred fifty different advertisements 
printed on the sides and ends of the Sanford shipping cases 
This method is of value because it continues to be effective 
long after the containers have served their original pur 
pose, because the wooden boxes are still in good condition 
after reaching destination and are given various uses other 
than as shipping containers. The company’s customers 
report an increased demand for old wooden boxes since the 
recent publication of a booklet entitled, “You Can Make 
It,” by the National Committe on Wood Utilization of the 
Department of Commerce. This booklet, copies of which 
have been widely distributed, contains directions for mak 
ing more than one hundred useful articles out of old 
wooden boxes. 

—_ 


Woodstock Announces New Branch Offices 

The expansion program recently announced by the 
Woodstock Typewriter Company has already made rapid 
strides and was given further impetus in Julv. The com- 
pany has announced the opening of three new direct fac- 
tory branches, located at 33 East Third street, Dayton, 
Ohio; 310 West First street, Duluth, Minnesota, and 307 
Mulberry street, Rockford, Illinois 

Each branch, in addition to its sales department, will 
maintain an up-to-date, completely equipped repair de- 
partment manned by a corps of trained typewriter service 
men. 

The company also announces that the Toledo office has 
outgrown its quarters and on July 1 will move to larger 
quarters at 621'4 Madison avenue. 

Further indication of the company’s growth has been 
noted in their executive offices at Chicago, which have 
been completely remodeled and enlarged to take care of 
increasing business. Woodstock typewriters are sold 


and serviced in every civilized country in the world. 
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Exclusive Sales Franchises for 
the Eff & C Scientifically Cor- 
rect chairs are now being ar- 
ranged in some territories. 
Write for details. 
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EFFICIENCY 
CREATIONS 





The FRITZ-CROSS COMPANY 
of SAINT PAUL, MINNESOTA 


(Manufacturers) 





William Burton Wilson 
New York—New England 

52 Vanderbilt Avenue 

New York City, N. Y. 












































When the Buyer 
Leaves the Choice 
of Paper to You 


A great many buyers of printing do 
not specify the brand or grade of 
paper for the job, simply relying 
on the printer’s good and honest 
judgment. 

In the Byron Weston line of rag 
content ledger papers, there is a grade 
for every use. Each Byron Weston 
Ledger is watermarked and nation- 
ally distributed by leading wholesale] 
paper merchants. 

One of the famous Byron Weston 


papers is: 


WAVERLY 
LEDGER 


Waverly Ledger has the strength, 
color and finish to satisfy the most 
exacting buyer of ledger forms. The 
Weston watermark in every sheet 
is our guarantee of standard uniform 
quality. 


BYRON WESTON Co. 


A family of paper makers for 
nearly three-quarters of a century 


DALTON, MASS., U. S. A. 
Leaders in Ledger Papers 
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Higgins & Company Close Production Department 
on Vacation 
Charles M. Higgins & Company of Brooklyn, N. Y., 


osed their production department entirely for the vaca 


tion period, following out similar action taken in previous 
years. The 1930 vacation period began on July 12 and 
ended on July 28 The company states that it is » faced 
with the spect of an additional shutdown in order to 
enable the Brooklyn Edison Company to change the elec- 
tric current from direct to alternate and to replace the mo- 
tors and mechanical equipment in the ink company’s plant 

The company requests customers to send in orders as fat 


advance as possible 
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CAUGHT BY CHARLES L. DAY AT SISSONS RESORT 

ON LITTLE ST. GERMAIN LAKE, WISC., JUNE 27. 

This catch consists of bass and pike and one ‘‘muskie.’ 

Mr. Day is sales manager of Jasper Office Furniture Co 

Jasper, Ind., and we know (from sufficient evidence 
that the fish are really as stated 








Business Is Good in Davenport 
Fr. W. Fogg, sal 


sman extraordinary and manager t the 


Davenport. Lowa, sub-oftice of the L. C. Smith and Corona 
Cy pe writers, Inc., recently sent to the editor f the Smith 
( na Sal News a challer all other sub-offices. His 
i l W rded a fol \ 
“Dave port lowa I id i it W here the est be- 
and l ta where the tall corn grows (Some 
i where tl tall corn comes in bottles.’) We'd like to 
’ e-in-a le, in the Smith Corona Sales 
News Business was good—is ¢ d—always will be good 
n Daver What are we doing with this new in. * 
Smith? Well t watch our smoke Any sub-office want 


If the branch othces 


to put on a contest, just wire us 
in have ts, why not the sub-offices? Come on, you 
ligh Fliers. Name your ‘Basis’ and let’s get going.” 
Thi haller has been taken up by other branches, 
me of which assert that they are going to take Brother 
I for a trimming. We shall watch tl contest with 
? 
> 
A Change in Name 
Dia Publishing Corporation announces a change 
corporate name to the Advertising Corporation of 
\n " 
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DOUBLE PROFIT....... 


... from one installation! 


First, the dealer's profit in dollars and cents . . . then the customer’s profit 


in long extra years of use! 


\ large eastern trust company wanted permanent equipment adapted to 
their specific needs. Steel was selected . . . the product of steel equipment 
specialists. The dealer on this job had the advantage .. . he received the 
advice of experts ... an organization that builds steel equipment exclu- 
sively. YOU can have this advantage and sell YOUR customers equipment 
that will last a business lifetime. Some SECURITY territories are open .. . 
just drop a line today for particulars. 


STEEL EQUIPMENT CORPORATION 
AVENEL, N. J. 


Branches: NEW YORK, NEWARK, BOSTON, CHICAGO, NEW 
HAVEN, PHILADELPHIA, CINCINNATI 
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The MULTIGRAPH MAP 


of Business... 


a key 
to new fields 
of profit 


[ THE ADDRESSING 
MULTIGRAPH: 


Writes a letter, adds 
“fill-in” and salutation in 
same type from same rib 








bon(an exact match), signs 
the letter, and addresses 





the envelope all! at one 
revolution of the drum 





\ 


HE day is long past when one department or one 

activity of business could monopolize the benefits 
of Multigraph Service. So adaptable is today’s 
complete line of Multigraph equipment that practi- 
cally every department of every business, large or 
small, can enjoy its advantages. To some it brings 
economies in the production of forms, printed 
matter, and letters. To some it brings simplification 
of elaborate follow-up activities. To some it brings added 
sales profit by aiding in the application of selective sell- 
ing to modern sales problems. The big question today, 
therefore, is not “Can we use Multigraph equipment?” but 
“Are we obtaining every profit which Multigraph facilities 
make available to us?” 

On the business map at the right are indicated those 
departments or classifications of business activity which 
can profit by means of the Printing or Addressing Multi- 
graph, Compotype or Set-O-Type equipment, Multigrapk 


The all-around 
MULTIGHAP/7 


FACTURI 3 


—7f- 
2é_ 


MULTIGRAPH MAP 








Folders, the Multigraph Lever Addresser, or other units in 
the Multigraph line. 

A Multigraph representative can give you actual facts 
and figures on results of Multigraph applications in your 
own branch of business. Telephone our office in your city, 
or write to us direct. 

THE AMERICAN MULTIGRAPH SALES COMPANY 
1836 EAST 40th STREET CLEVELAND, OHIO 


THE MULTIGRAPH SALES COMPANY, LIMITED 
137 Wellington St., W., Toronto, Ontario 





The American Multigraph Sales Company, 
1836 East 40th St., Cleveland, Ohio 


Please mail us copy of your check list guide to 
Multigraph uses—"'33 Ways.” 


Name 
Business 


City Srerdie — 
State ‘ ae cients 
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Window Dressing for School Opening 
Expert window trimmers of the W. A. Sheaffer Pen 
Company at Chicago made up a model display for school 
opening which can be duplicated by stationers through 
the use of merchandise and the display material provided 


by the company. The company’s new cutout forms the 

















SHEAFFER MODEL DISPLAY OF WRITING INSTRUMENTS 


background, in subdued tones of tans, dark greens and 


blues \bundant life is shown to give human interest. 
The slogan of the display is “Return to School with the 
Best.” Dealers who follow the suggestion should have 
live selling of fountain pens, pencils and desk sets. 


> 

Friendly Chair and Desk Greet Each Customer 

\ public utility organization in a western city provides 
for the comfort of customers a number of desks and in- 
viting chairs. This makes it comfortable and convenient to 
talk over business even with a minor executive. The elimi- 
nation of the counter is a step forward in improving public 
relations and good-will toward the corporation. 

\ large telephone company recently provided a series of 
well-appointed desks for the executives and chairs for the 
customers for informal conferences. In this there is evi- 
dence of a tendency toward more graciousness and hos- 
pitality in the large business office. 

In the near future evolution may mean the removal 
everywhere of counters and outer rails and the substitution 
of a series of small desks with the names of the representa- 
tives of the company neatly lettered on signs thereon, so 
that the customer may know whom he is addressing. 

Everywhere in the executive suites is noted a trend to- 
ward more beautiful furnishings which inspire the con- 
fidence of customers. This tendency proves the wisdom of 
large organizations with their co-ordinated directive 
enerey, 

Welcome is extended in the form of the chair drawn 
close to the representative's desk, and his less comfortable 
desk chair. There is cordiality and hospitality in the Wind- 
sor chair with arms outstretched, where business is trans- 
acted on a higher plane than when the customer is com 
pelled to stand arduously at a counter. 

Those public relations which business spends millions to 
improve, are best subserved in thousands and thousands of 
individual cases, by just such practical office etiquette as 


the chair and the desk system for each customer.—C. M. L. 


- > — 
Southern California Association Moves 
The Stationers Association of Southern California now 
has its headquarters at 1025 A. G. Bartlett building, Los 
Angeles. Here Secretary G. H. Pockels and Assistant 
Secretary A. Bassett will be glad to meet fellow members 


and visiting members of the trade. 


> ~ 
Name of Numbering Machine Changes 
Edward P. Paul & Company, 41 West Twenty-fifth street, 
New York, N. Y., have changed the name of their number- 


ing machine from “Paul” to “Ardico.” 
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ANNOUNCING 


Complete Line of 





STEEL CASH BOXES 
OFFICE ACCESSORIES 
EQUIPMENT 


CIVIL 


[——_— YEARS of experience in 
manufacturing heavy steel cabinets 
are in back of the Cole trade mark. 





Au OUR PRODUCTS are made of the 
finest grade cold rolled furniture steel 
electrically welded throughout. 


Cas ELECTRICALLY baked rich 
olive green enamel finish is unex- 
celled. Our grain finishes faithfully 
reproduce all the beauty of choice 
natural mahogany, walnut and oak. 


‘Te NAME COLE on Cash, Bond, 
Office Boxes, Letter Trays, Cabinets, 
Waste Baskets, etc., is the assurance 
of quality merchandise popularly 
priced to give complete satisfaction. 


~ 
ERVICE and Co-operation is our 
pledge. 





Our policy is to sell through dealers only 


Write for catalogue and price list. 


COLE STEEL EQUIPMENT CO. 


33 Crescent St., Long Island City, N. Y. 
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A Popular Brand 
of Carbon Paper 


Ault & Wiborg’s 
| GLORIA 





L.rla@ 

flor! 
ih 

4 


A 


Cy :iess 








sloria Brand is furnished 
if three weiahts 


j 


4 lb. l ight Wt. 
5) lb. Medium We. 


7 |b. Standard Wt. 


fl ry P 

in Black blue and Purple 
| LA | 7 | 
vi~cium Nard | rinist! 


Cxtremely snarp writing 


Samples and prices on request 





Manufactured by 


fhe International Printing 
Ink Corporation 


Carbon & Ribbon Division 
Cincinnati, Ohio 
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Twenty-Five Per Cent Increase 


Increase of twenty ve per cent in business for lune is 


noted by A. E. Fransen of the Fransen Stationery & Print 
vaany, 1007 Third aver ue, Seattle, Wash June was 


the best month so far this year, he stated, and instead of 


having a summer slump, his crew of outside workers pro- 
duced so many orders in all lines carried that the increase 


noted was the result 

It is said that the company’s outside salesmen canvass- 
ing business houses and offices of down-town Seattle bring 
in ninety-five per cent of the business of the Frensen or- 
ganization trom month to month. 

Recently Mr. Fransen has added Miss Maud Clarke 
Rundle to his outside selling staff. Miss Rundle has been 
specializing on the selling of printing, commercial jobs, 
letterheads, statements, et¢ 

Another new member of the staff is “Bob” Crowell, who 
has already made a fine sales record as a member of the 
Fransen sales squadron covering the business district of 
the city 

Before coming to the Pacific Northwest, Mr. Crowell 
was in the greeting card business in the East, being with 
the Rust Craft concern at Boston, Mass. Mr. Crowell’s 
experience and personality have brought success in selling, 
winning him an increasing number of friends in his new 
field 

It is understood that the Fransen Company will move 
its store at an early date to larger premises more in keep 
ing with the growing demands of the business.—C. M. L 

~~ 
Woodstock Company Encourages Distributors to 
Attend Detroit Convention 

Io stimulate interest in the Detroit convention of the 
National Association of Typewriter Dealers and to en 
courage their distributors to attend it, the Woodstock 


lypewriter Company is offering three trips to Detroit to 


the leaders having the highest percentage of their quota 
for April, May, June and July 

Che winning distributors will be guests of the com 
pany and each distributor is privileged to bring his wite 
r one guest All railroad fare and hotel expenses will 
be paid by the company Bulletins and broadsides fea 
turing the convention are being sent to all their distrib 


utors, and J M. Hackney, vice president and general 
sales manager, is planning on making this convention also 
a convention of his distributors. It is expected that a large 
number of distributors will attend 

The Woodstock Typewriter Company has always been 
be ter for the National Associatior {| Typewriter 


ee " 
Dealers and their efforts to increase attendance this yeat 


are commendable. Many distributors wl attended the 
1] mber the fine entertainment 


nd that this 


a MOS 


convention last vear will rem« 


furnished by Woodstock, and we underst 


iother treat in store for them 


vear’s visitors have ano 


= > - 

New Circular on Eff & C Chairs 
\ new four-color circular, showing all the styles of Eff 
and € chairs of the Fritz-Cross Manutacturing Company 


vas mailed to dealers handling this line prior t \ugust 1 


[his is said to be the most attractive and complete circular 
t it has ever been placed in dealers’ hands by the com 
pany It is a part of a direct mail advertisin: campaign 
that will be it stituted this fall 

> 


“Challenge” Eyelets Discount Increased 


Edw. L. Sibley Manufacturing Company of Bennington, 


Vt.. announce a change in the price s hedules of “Chal 


let e” evelets, effective July l, 1930 Discounts hereto 
fore allowed only to jobbers are now offered the reta 
trace It is suggested that retailers wl have not vet 


t or ts steauhe eonten tae te 
eived the new current price list sh uld write r it. 











AUGUST, 193 139 


You must have this 
ew Draler Autopoint! 





New Dialer 

Autopoints for 

men and women. 
To list at 


1 


It’s the new pencil to meet the 
needs of dial telephone users 





UTOMATIC telephones are here by the 
thousands. In offices, homes, public 
booths, you'll see them. They create a de- 
mand for a new-type mechanical pencil —the 


Dialer Autopoints retail at 
Dialer Autopoint. 


: a $-4 They use the thin Autopoint writing leads. 
This new Autopoint triumph is of beau- l 


tiful black Bakelite which matches the black 
surface of the automatic phones. A revolv- 
able ball top, also of black Bakelite, fits snugly 
into the openings on the telephone dial. 


Order your trial dozen of Dialer Autopoints 
immediately. We furnish an attractive easel- 
backed counter display card free with order. Explain 
these new pencils to your customers. Note how they 
attract. Your wholesaler can supply you. Or write 
us direct mentioning his name. 
Everybody who sees this new pencil agrees 
that it is just what is needed. You can sell = The Dialer is 
them by the dozen if you'll order now and = 4®_-&x¢lusive 
. ry ; Is i Autopoint 
give them display. Women’s models as we 
; % ;' , development 
as men’s. With or without chain. 





The “Better Pencil” §% Made of Bakelite 


AUTOPOINT COMPANY, 1801-31 Foster Avenue, Chicago, Illinois 
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MANITOWOC. WISCONSIN US A 


] Built by Invincible 
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Sturdy Construction ~~ 
NOTE THE WORKMANSHIP : ZEgh. 


the reinforced drawer bot- 
tom. See the four efficient 
rollers, two on the drawer, two 





on the cabinet, so efficient and 
smooth working. Demon- 
strates like files much higher 
invrice. Avatueundreamedof,. 
—_ 
peer 


/ : 
é&. alue a 


Gives You Standard Steel File —_— 
Well Made,.Good Looking,Efficient = 
d/ 


“the LOWEST PRICE Fiver Offere 


Here is your opportunity to offer a remarkably sturdy, 
well-built, beautifully finished file at a price. If you 
have a bargain trade, here’s the file for you! 

Loaded drawers roll easily on four substantial rollers; 
no lifting, no pushing; fingertip operation. Full 92 
inches filing capacity. Efficient follower block. 

\ new division of our plant now specializing on large 
scale production of this popular priced equipment has 
created the most startling value on the market today. 
Only an inspection will reveal the true value of the new 
Capitol File. There are no discounts for quantity. Or- 
ders filled as received. Do not delay. Get in touch with 
our nearest office at once. 


INVINCIBLE METAL FURNITURE CO. 
MANITOWOC, WISCONSIN 


NEW YORK CHICAGO LOS ANGELES 
344 W. 34th St. 325 W. Madison St. 1206 Santee St. 
Medallion 0040 State 8904 
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Seattle Office Equipment Houses Show Enterprise 

When the new Exchange building of Seattle, Wash., an 
imposing, set-back, tower type of structure, held its formal 
both Allan Wadenstein, Inc., and the Seattle Of- 
fice Equipment Company, prominent office furniture dealers 
and office outfitters, led off with pertinent advertising an- 
The latter company, after a preamble stat- 


ope ning, 


nouncements. 

ing that they had been chosen to fit up the offices of many 

of the important firms in the new building, said: 
‘Buildings 


are cultivating the spirit of gracious living 


within their offices. Indeed, in every constructive activity 
stodgy, heavy, frowning furniture is being replaced with 
desks, chairs and accessories that radiate the spirit of a 
newer day. 
“Best all, it 


fit for the finest offices represent a capital investment of 


of will be a revelation to learn that desks 


but seven cents a working day. To be at your best costs 
so little that it is really false economy to delay the matter 
further.” 

The announcement of Allan Wadenstein, 
office furniture headquarters were but recently opened at 
1207 Fourth avenue, offered congratulations to the man- 
and continued: 


Inc., whi SC 


agement and tenants of the new building, 
“Tt has been our pleasure to furnish some of the attrac- 
tive modern offices in this imposing new structure. 
“To those tenants 
furnishings of their suites we offer a large 


the 


selection of ex- 


who have not yet arranged for 


clusive office furniture, including executive office furniture, 
carpeting and draperies.—Estimates gladly.” 

On the building’s opening day 
passed through the newly fitted offices, admiring the beau- 


thousands of visitors 
tiful office furniture and those accessories and features of 
arrangement which completed and made effective the in 
herent beauties of the several suites exhibited in the actual 
offices in which they were to be used.—C. M. L. 


——— 
Zimmerman Brothers Build Bronze Foundry 

Nineteen years ago the house of Zimmerman Brothers 
& Company, 4020 Michigan avenue, Chicago, started the 
production and distribution of a line of bank equipment. 
Their sales of bronze tablets and desk plates have become 
so numerous that they have been obliged to build a bronze 
making their own castirgs. 


foundry, where they are now 
The new foundry is declared to be in every respect 
modern, with the latest labor-saving devices to be had. 


It is unusually well ventilated and well lighted. The build 
ing is fifty by sixty-five feet, and adjoins the Zimmerman 
factory, where coin wrappers, currency straps, pass books 
and other bank equipment are made. 

Distribution of the products of Zimmerman Brothers & 
Company is effected through dealers in many parts of the 
country, and by their force of fifteen salesmen in Chi- 
cago and other large cities. 

E. C. Zimmerman of the the 
Shriners’ at Toronto a couple of moons ago. 


above house attended 


Convention 


Ee 

Marker Equipment Company Increases Business 

The William Marker Equipment Company, 413 West 
Walnut street, Kalamazoo, Mich., which has been at this 
address since January 1, has found it necessary on account 
of increasing business to move to a new location at 707 
This removal took place on 
The company wishes office furniture manufacturers 


Portage street, Kalamazoo. 
July 1. 
and office supply companies to send them new price lists 
and catalogues. 
EE 

Wholesale Typewriter Company Takes More Space 

The Wholesale Typewriter Company of New York City 
has leased from the Forhan Company, Inc., three floors of 
the Forhan building at 155 Sixth avenue for a period of 
twenty years at a total rental approximating $500,000, or 
$25,000 a year. 
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SUNRUCO 
DESK SHOES 











With the creating of Sunruco Desk or Furni- 
ture Shoes, gone is the foe of fine floors and 
expensive floor coverings. No more gouging 
and indenting of linoleums. No more ugly 
spotting of rugs where the heavy furniture 
stands. No more scratching and marring of 
polished hardwood floors. Then, too, when the 
furniture, on hard composition or marble floors, 


is shod, there will be no more skidding. 
Moderately priced, in sets of four. 


Easy to apply; just set leg of furniture in shoe. 
Sunruco Desk Shoes are produced from a high 
quality, firm molded rubber, neatly finished. 
Each shoe reinforced with an enameled metal 
insole, an exclusive Sunruco feature, that pro- 
vides extra resistance. 


Two sizes in square shape, two in round, to 
select from. Brown in color. 


Per 
Set 
No. 1—1%4” square opening. . $1.00 
No. 2—2” square opening.. 1.50 
No. 11—15%” round opening.. 1.00 
No. 12—214” round opening.. 1.50 


Packed one set of four to box. 


The Sun Rubber Company 
Barberton, Ohio, U. S. A. 





The name “SUNRUCO” identifies exceptional 
merchandise offerings of rubber office specialties. 
It is your guarantee of quality and satisfaction. 


Send today for prices and illustrations of the com- 


plete “SUNRUCO” line. 
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Interesting Display by Atlanta Stationer 
\ letter, sent “by itself to itself” on the Graf Zeppelin 
One firm Saves during its recent trip to - hs nited States, formed the 
enter of a recent stamp display made by Miller’s Book 
$ 000 | Store, leadi1 \tlanta stationery firm. The company has 
F a mont 1 recently been specializing on stamps with great success, 
. ind is now carrying one of the largest stocks of stamps 

with in town, worth several thousand dollars.—J. H. R 

> 

Addition to the E. Faber Rubber Factory 
lo handle more effectively its growing business in 
rasers and rubber bands, the Eberhard Faber Pencil Com 























nv is building an addition to its rubber factory at New- 


estes. | 














pecan In 
management ts 


going to cut a big 

















hgure this year in business profits lo 
hrms using printing this will mean less 
, er c ] . 1c) A kL 
printing, poor juality or RC I PARTLY CONSTRUCTED ADDITION TO 
PRINT EBERHARD FABER FACTORY 
N. J Che new four-story building, which will go into 


With ROTAPRINT, quality with econ 
omy is a matter of course. It produces 
and reproduces by the lithography 


service this summer, will be equipped with the most modern 
and efficient machinery, and will substantially increase the 


utput of the plant. 


. ess mape, charts, letterheads, “er ; 
sulletins, sales literature, etc., at high . : 
ulletins es literat > | S Lippman Back from Vacation 
speeds and economy almost unbelievable ; ery ; ‘ 

Charles S. Lippman, star salesman of the Victor adding 
One firm using four ROTAPRINTS is machine in Chicago, after a two weeks’ holiday in the east, 

I ry i d A . - ; ; by 

now saving over $7,000 a month during which he visited several cities, is of the opinion 


: that “th pree - > fo il as el <a 
Another company operates five ROTA na ie eastern markets have nothing on Chicago. He 


PRINTS ita lower cost than was ever 
known Other concerns, large und sm all, 


finds proof in the “bully business” he secured the week 
ifter his return. 

Mr. Lippman visited New York, I 
use, Buffalo, Niagara Falls, at the 


present at the fatal termination of the barrel adventure of 


. Josto ‘tio S . 
all over the country are making office soston, Hartford, Syra 

, leoat , de, ' 
printing pay rea dividends with ROT \ last named piace being 























PRINT 
the last man to seek fame in such an exploit 
You. too. can make and save with All along the way Mr. Lippman encountered old friends 
ROTAPRINT. And you ought to start f his typewriter days, which consisted of sixteen years 
it once [The nearest ROTAPRINI with the Remington Company. For a long time he wore 
agency will be glad to show you just what the company’s honor pins and “Machine-a-day” Club 
ROTAPRIN I can accomplish in your emblem. In the adding machine field he has duplicated his 
business. Get the facts now typewriter selling records. 
Ee 
Chicago Stationers in New Quarters 
The Johnson-Stack Company, commercial stationers, are 


REINER’S ROTAPRINT, INC. established in their new quarters at 221 North La Salle 
One Park Avenue New York City stre et, where they have an up-to-date store with a full line 


nerchandise attractively displayed. They were for- 
Agencies in all Principal Cities ' 


nerly at 1890 N rt 


-_ : 
(lark street 





























DESKS 





aA 


New Vision—For Sale 


Every customer or potential customer you have 
is looking for a new vision of business progress. 
And it is surprisingly true how often a new 
vision for a business really begins with a new 
vision of office furniture—the “layout” 
that is the forerunner of new profits. 


new 


You have the right pigments to paint such a 
picture to every business man you know, when 
you work with GF Allsteel Equipment. You 
can put the evidence before them, right in 
plain sight, of the startling renaissance they 
can effect in their own offices by reorganizing 


their desks and files the Allsteel way. 

And there is an enduring value in every All- 
steel unit that justifies the change—a depend- 
ability and durability that assures the invest- 
ment paying years of extra service, not merely 
from the viewpoint of “standing up” but from 
the more important point of building up the 
right kind of business background for sustained 
SUCCESS, 

And your own business will enter a new era of 
progress when you concentrate your selling on 


GF Allsteel. 


The General Fireproofing Company 


Youngstown, Ohio 


Canadian Plant, Toronto r 


“Serves and Survives” 





COMPLETE OFFICE EQUIPMENT 


FILES SAFES 


SHELVING 
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PROOF POSITIVE 
Royal does 





its Dealers . . . 





Promote and Protect — 


Royal Welcomes You 
to the Convention—and Greater Profits 


ESS than four years ago the Royal 
Portable was introduced. 

Its wide-spread success was im- 

mediately evident. Today it is every- 

where recognized as the finest of 

















MN) Royo! ne 6 








Watch for Royal's Opening of School Adver- 
tisement! Appearing: Saturday Evening Post, 
Aug. 30; Collier's, Aug. 23; Liberty, Sept. 6; 
National Geographic, September. 


home typewriters — of outstanding 
beauty and mechanical perfection. 


This leadership has been won, and 
deservedly, by the exceptional merits 
of the product and by the splendid 
cooperation of all our dealers. 

Each year Royal has provided new, 
sound merchandising helps— Duotone 
colorings, “Vogue” type for personal 
correspondence, many exclusive me- 
chanical features. And liberally sup- 
ported them with national advertising 
supplemented by window and counter 
material of tested sales appeal! 

In addition, Royal introduced and 
rigidly maintains a policy of Full 
Dealer Promotion and Protection. 
Consequently, all Royal Portable 
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Reproduction of Royal Port. 
able Typewriter advertisement 


in Saturday Evening Post, Aug. 2. 


dealers have profited generously 
from rapidly increasing sales. 


Royal welcomes you to the Annual 
Convention of the National Type- 
writer Dealers’ Association . . . Invites 
you to be Royal's guest at a Dinner- 
Dance on the night of August 20th. 
Royal further assures you that your 
attendance at this Convention will 
be amply repaid with profitable ideas 
and valuable first-hand information. 


ROYAL TYPEWRITER COMPANY, INC, 
2 Park Avenue, New York City 


More than 2000 Royal Portable Dealers in 
United States 


ROYAL PORTABLE 


TYPEWRITERS 
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Office Furniture at Chicago Mart 

The July market at the American Furniture Mart, Chi- 
cago, included representation of several office furniture 
lines scattered about the many exhibits of household fur- 
niture. Office furniture lines shown by sample or by 
photographs included the following: 

Heywood-Wakefield, Gardner, Mass.—Space 326-40 
Floor samples of office chairs were on view, and interested 
many dealers. 

Geo. L. Lamb, Nappanee, Ind.—Space 639—Costumers 
for office use were included in this display, which con- 
sisted mainly of screens for household use. 

Mutschler Bros.—Space 1017—The office line of “Sam- 
son” tables were represented by photographs. The major 
display consisted of household table items. Carlisle A. 
Mutschler and R. C. Chapman were in charge. 

St. John’s Table Company, Cadillac, Mich—Space 1637 
—H. M. Petrie, general manager, was in charge of this 
display. 

Tell City Desk Company, Tell City, Ind.—Space 1123— 
Turned leg desks were included in this display, which was 
conducted by J. H. O’Toole. 

Udell Works, Indianapolis, Ind.—A comprehensive line 
of sectional bookcases was shown, as well as eight num- 
bers in single and double open bookcases. 

Wark-Beacon Furniture Company, Chicago, II]—Space 
1125—The company’s lines of steel folding tables and 
chairs were represented splendidly. Some imported pieces 
were also shown. W. H. Wark was in charge. 

et 
Special Blue Print Pencils Win Expert’s Approval 

One of the attractive displays at the Blue Printers Con- 
vention held recently at Detroit was that of the Eberhard 
Faber Pencil Company. The four new special blue print 
pencils introduced by this company were a center of at- 
traction, the strength of the white and the brilliancy of 
color of the red and yellow evoking much favorable com 
ment. 

The blue pencil also excited attention, as it makes pos 
sible the easy and thorough elimination of white lines 
the blue of the lead matching the color of average bluc 
print paper almost exactly. 

Before these pencils were placed on the market they 
were submitted to experts of corporations employing larg« 
drafting staffs. The verdict of these experienced de- 
signers, draftsmen and engineers was that these new Eber- 
hard Faber products mark an important advance in pencils 
manufactured for exacting blue print work. 

a 

Commemorative Medal for National Air Races 

To commemorate the tenth national air races to be held 
in Chicago from August 23 to September 1, inclusive, on 
the model Curtiss-Wright-Reynolds airport, a medal de- 
signed by the distinguished sculptor, Oskar J. W. Hansen, 
is being struck off. Cliff Henderson, general manager, ap- 
proved the design. 

Although most of the medals will be cast in bronze, a 
limited number will be of gold. 

The finished medals will be 2% inches in diameter. One 
side will bear a figure wearing a helmet and goggles and 
crowned with a wreath. Beneath the figure will be in- 
scribed the words: “Olympiad of the Air.” The other 
side of the medal will show a dirigible in flight. Accompa- 
nying the airship are two flying figures. Beneath these is 
the inscription: “1930 National Air Races. Tenth Anni- 
versary, Chicago.” 

The designer of the commemorative medallion is known 
abroad as well as in America. Among his familiar works 
are a bronze flying figure presented to Prince Olaf of Nor- 
way, and bust portraits of Joseph Conrad, Elijah Parrish 
Lovejoy, and Joseph Medill, founder of the Chicago 
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PATENTED 
AND 


PATENTS 
PENDING 


The New 


SKELETON TRAY 


This companion tray to our File-Fit- 
ting tray reduces the cost on this valu- 
able card filing principle introduced 
by Wagemaker. 


This new tray is made from one piece 
of metal and features a new type of 
follower, which is as perfect as it is 
simple. 


Trays are made with suspension 
handles as illustrated for filing cabi- 
net use and are also made without 
handles and in 9”, 10”, 11” and 12” 
lengths for desk drawer filing. 

You will want prices and samples of 

these new skeleton trays and we sug- 

gest that in writing you include your 

order for at least a filing cabinet and 

desk drawer tray in 3x5 size. The 


price is right. 


PATENTED 









Grand Rapids, Michigan 
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SSTEEL 






for quick and 
complete reference 





Dealers who hold the franchise for PRES- 
STEEL equipment, enjoy the benefits of a 
combination under one trade-mark of file 
units for every sort of business recording 
need. All standard sizes such as letter and 
legal size, check files and record cards in 
both vertical and visible units are accom- 
modated, and these Warious units may be 
combined in one rigid cabinet by a method 
of interlocking that is simple, secure and 
effective. 

PRESSTEEL units are standard equipment 
in many large concerns. There is growing 
recognition of its especial merit and many 
unique features. PRESSTEEL units re- 
duce your stock requirements, increase your 
ability to fill every demand, multiply your 
turnovers, expand your market possibilities 
and increase your profits. 


Send for agency information. 


| PRESSTEEL ENGINEERING CORP. 
DERBY, CONNECTICUT 
New York Office: 52 Vanderbilt Ave. 








brochure of eighteen pages on how 
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fribune. At the present time, his “Flying Figure” on cx- 


hibition in the International Exhibit of the Brooklyn Mu- 


scum is attracting much miment 
Mr. Hansen has been commissioned to design the Lief 
Ericsson Memorial for the 1933 Century of Progress at 
Chicag 
— ‘ 
Creating a Market for Manufactured Goods a 
Problem 


The following suggestion comes from J. C. J. Martin of 
the University Typewriter Company, Seattle, Wash 

Inasmuch as radio manufacturers are now advertising 
spare radios, a radio for each room, etc., and automobil 


manufacturers believe the peak is near and predict highes 


prices with more and more junking of obsolete machines, 
why cannot typewriter manufacturers order machines 
junked under a certain serial numbet Why not take a 


lesson from a certain radio company which is giving every 


radio traded in to charitable institutions and convalescents 
in hospitals Many of them have never had a radio, and 
this action on the part of the radio company tends to create 


a market 


Mr. Martin believes that if typewriter manufacturers 


would cooperate with dealers and to a certain extent sub- 
sidize them, similar action could be applied in this field 
Individual dealers can not attempt this sort of thing be 
cause of possible jealousy and ill feeling among fellow 
dealers It is suggested that the manufacturer might 


credit a dealer with $10 on a $15 trade-in of an old ma- 
chine, the dealer to give this workable machine to som« 
farmer with a large tamily or to a family in a city not 
possessing a typewriter Chis would tend to familiariz« 
them with the use of the machine, and it would not b« 
long before they would be in the market for something 
better, producing more business for dealers and manu 
lacturers, 

Mr. Martin ventures the idea as a suggestion merely, 
which may or may not be found worth discussing. 

<= 
Tariff Forces Price Increase on Staedtler Pencils 
Che recently passed tariff bill has made necessary a 


change in the prices of Staedtler pencils, according to the 
tatement of R. J. Urmston, president and general man 
tueecT 

With offices at 55 Worth street, J. S. Staedtler, Inc., im- 
ports the well known line of “Mars” drawing pencils and 
many other numbers equally favored by artists and crafts 
en 

Slightly higher prices to the dealer on Mars pencils and 
i slight revision in discounts have been made necessary by 


the new tariff act 


Dealers interested in this new-price-new-discount infor- 


mation may obtain it by writing to J. S. Staedtler, Inc., 55 
Worth street, New York City 
> 
Next Door Fire Does But Slight Damage to Desk 
Plant 


\ fire which occurred on the night of July 4 in the lum- 
ber vard adjoining the factory of the Orpin Desk Com 
any at Charlestown, Mass., did no serious injury to that 
factory The lumber yard and adjoining wharf suffered 


heavily The wind blew the fire away from the Orpin 


plant, which escaped with a slight scorching 


Che foregoing will correct a report that the Orpin Desk 
Company's plant had been seriously damaged 
oo 
Keeping Records 
R. G. Roberts & Company, 552 West One Hundred 
Twentieth street, Chicago, Ill, have issued an instructive 


long records should be 


kept: what. how and when to destroy them, and how to 
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A Ready-Made Market 





No. 81 Socket $2.50 with 3” 
round receptacle for No. 51 
or No. 55 Inkstand. 





No. 82 Socket $2.50 with 3” 
square receptacle for No. 52 
or No. 53 Inkstand. 





No. 86 Socket $2.00 for Sengbusch 
Bases with 2%" Hole, for No. 56, 
No. 57 or No. 60 Inkstand. 


of Many Millions 


Now! a profit-making accessory 
for every Sengbusch inkstand 


Millions of Sengbusch Self-Closing Inkstands are in 
daily use on America’s desks. Twenty years have tested 
and proved them. They’re standard. 


Now all of these inkstands can be made into modern 
desk sets with the new pen holder accessory — giving 
users the service and efficiency of any Dipaday Desk 
Set. These accessories are bound to be popular com- 
mercial numbers. Cash in on this ready-made market 
of many millions thrown open with the announcement 
of this new equipment. 


The styles illustrated will fit Sengbusch Inkstands 
Numbers 51, 52, 53, 55, 56, 57, and 60. Each carries a 
swivel socket. Numbers 81 and 82 are furnished in a 
choice of four colors — Mottled Green, Mottled Red, 
Mottled Orange, Black. 


The low price, the extra service, the opportunity to 
equip whole batteries of inkstands, makes this announce- 
ment one of the most important we have ever made. 
A greater profit opportunity than ever before for Seng- 
busch dealers. 


Order your assortment today. We are operating at 
top-notch production to fill all orders promptly. 


Sengbusch 


SELF CLOSING INKSTAND CO. 
815 Sengbusch Bldg. Milwaukee, Wis, 
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is GOOD with 


Terrell Dealers 





Get that! Business is GOOD with Terrell Dealers because it 
is easy for them to demonstrate the outstanding value of the 
line to prospective customers. Buyers are cautious; they have 
to be “‘shown.”” And it’s easy to prove the advantages of Terrell 
equipment. 

Start something! But start it with a good, broad line of steel 
storage equipment — a line that meets the requirements of mod- 
ern day business — a line that brings customers back for more 

a line that carries a real profit-margin for you. And that’s 
Terrell. Make no mistake about that! 

The first step on the starter is to write for our brand new catalog. 
[t is just from the printer’s, and it’s “‘chockful” of fast selling 
profit numbers. More items, more sizes, more ideas — more of 
everything to stimulate your business during the “‘dog days.” 
Let’s hear from you now. Start! 


TERRELL’S EQUIPMENT COMPANY 


GRAND RAPIDS MICHIGAN 


153 Greenwich St., New York 115 Purchase St., Boston 
923 East 3rd St., Los Angles 
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preserve them. This book contains much valuable infor- 
mation and was sponsored by the KayDee Company, manu- 
facturers, and R. G. Roberts & Company, distributors. The 
booklet gives straight, informative talk on office records 
and contains very little advertising. Everyone interested 
in record keeping should have a copy. 
en 
New Book on How to Make Letters Pay 

Cameron McPherson has written a two hundred fifty- 
page book in which he describes one hundred ways to make 
letters pay. Mr. McPherson has had a score of years of 
business experience during which he has enjoyed a national 
reputation as one of America’s leading authorities on sales 
letters. In the new book he has summarized for the bene- 
fit of his readers those things which underlie successful 
sales letters. The book is divided into two parts, part one 
being entitled The Things That Make a Sales Letter Pull, 
and part two, Actual Letters That Proved Unusually Ef- 
fective. 

This book may be obtained from The Dartnell Corpora- 
tion, 4660 Ravenswood avenue, Chicago. 

ee 
Mammoth Order for Typewriters in Public Schools 

The Board of Education of Detroit, Mich., recently sent 
an order for 1,504 Underwood standard typewriters to the 
Underwood Typewriter Company, distributors of Under- 
wood products fer the Underwood Elliott Fisher Com- 
pany. Announcement of the receipt of the order, said tu 
be the largest single order for typewriters ever issued for 
machines to be used in the public schools, was made on 
July 8 by M. S. Eylar, vice-president in charge of sales, 
who also stated that typewriters of another make would be 
replaced by the new machines. 

“Sales of typewriters for educational use have increased 
at an average rate of ten per cent a year for the last forty 
years, and the main typewriter interest today is still the 
operator, just as it was in 1889, when I spent half my time 
teaching purchasers to use the typewriters I sold,” Mr. 
Eylar continued. 

“Despite this growth, there has never been a time when 
there was more than a momentary oversupply of com- 
petent stenographers. There is today a particular shortage 
of male stenographers, although their salaries are mate- 
rially higher than those of women of equal skill. Forty 
years ago there were more men than women studying 
stenography and typewriting, but today probably not more 
than five per cent of the students are young men. 

“Men stenographers have the opportunity to develop 
into high positions through contact with leading executives. 
This, together with the greater length of their business 
life, is the reason for their higher salaries.” 

— 

Pulling Doorknobs to Sell Writing Instruments 

“If it’s the thing for the manufacturer or wholesaler to 
go out with sales talk and sample case to the trade where 
it is at home instead of waiting for the trade to come to 
them, why isn’t it the thing for retailers to do, even if but 
in a local way?” 

This question by the W. A. Sheaffer Pen Company, in 
its campaign to impress the importance of the desk set 
market in the home and the office, is properly asked in the 
season when time and effort can be spared to work outside 
the store. While the dealer carries a multitude of items, 
he has certain articles in stock which can be picked up and 
carried to prospects in their offices and homes. 

Active solicitation for merchandise of definite appeal is 
not to be neglected in the months prior to the usual 
resumption of business with the approach of fall. The desk 
set has its place, and an alert salesman or saleswoman can 
fill that for many individuals by presenting it for consider- 
ation in the office and the home. 
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HOW UP-TO-DATE 
are you? 


ds yom, wemeterin( stel/ dam. By the odd 


Herz are a few of the Bates ad- 
vertisements which have appeared 
in The Saturday Evening Post. The 
Bates Company has for the past 
five years consistently brought to 
the attention of your customers 
and prospects sales messages de- 
signed to bring them into your 
store. This advertising, which is the 
most extensive consumer campaign 
ever undertaken in the numbering 
machine field, will be continued 
even more effectively in the future. 


THE BATES MANUFACTURING CO. 


Orange, New Jersey New York Office: 20 Vesey Street 











150 











Sikes Chairs 
Sive Individuality 
toany office 


Offices fut 
with 


nished 
Sikes Chairs are \ 
othees that are 
furnished in good 
taste; comfortable 
and pleasing t 
the eve 
Better othces are here 
to stay Better chairs 
make better othces 
ind Sikes makes bette: 
chairs Naturall this wt 
results in better business 
for the Sikes dealer 
See the Sikes advertisement 
in the August oth issue of = 
The Saturday Evening Post \ aa 


THE SIKES COMPANY \ 
Philadel phia 


Chairmakers for 70 Years 








4 comple te line of matched office suites and com 
mercial desks is manufactured by the Sikes-Cutler 
Desk Cor ration at Buffalo, New York 
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Bevan Lawson Heads New York Sales Managers 


r¢ i LAW nm, execu 7. salk mace! t Dict apho rie 
~ ( i 1 dq a I Ni \\ York 
Sales Ma ‘ Club a innual ‘ He succeeds 
| n G. | enera ul Cr the Smokador Manu 
( I Cth cers el dt the ensuiny 
\ re Oliver Benz, d tor of sales Dupont Cellophane 
( ul e-president; George N, Ackerman, Doughnut 
Machine Corpor casurer, and Ca Lyttle, Dicta- 
hone Sales Cor] ition ecretary 
Che l ird ! \< sin hud cs . and J R 
Brundage, vice-presidet W hits nd W ff Manuta 
iring Cor inv; F. H. Dickison, president | & Sterba; 
D. Ke director and general sales manager, E. R. 
Squibb & Sons; Mr. Pratt; and Dr. Paul H. Nystrom, 
( marketing, Columbia University 
Comn es the year, as am need Mr. Lawson 
luly 17, are as follows 
Meml hip ( nmittes Mi Pp hairman), But- 
cr, Hay rede I ind Jon 


Krehbiel, 


chairman 


Nystror McNair and Haws M i § bet 

x 

| ull nt ¢ ttee Mess! Brundage, Krehbiel, 
Dow: ind Hopkins 

Mr. Lay n has also announced that the rst meetings 

he a session will be held Sx pten ber 19, and that the 
ummet in t the anization will take place Septem 
‘ 3, at the Pomonauk Country Club 


Re markable Desk err 


Che Imperial Desk ( pany of Evansville, Ind., in cat 
ue No. 30 ha an enviable pr - 1 his is their 
newest catalogue which embraces the company’s complet 
i ce furnit ncluding period desks of different 
ypes with side equipment to match, tables, costumers, 
rawer equipment, cha é ( I forgetting the 
iste ba ets made t match the diff suites Dealers 
| have t received t ita ut ild write tor a 
DY | n examin it they desir e reprints ol 
tterent pages, the « iny will furt tl 
Che illustrations, which are shown in natural 
I il eal aids sales 
me 
Seattle sangeene Organization Takes New Men 
Arthur Ostenson, eight years v he Dalton Adding 
Machine | pany at Portland, Ore., and Park Harris, for 
netes " \ nt tk the Dalton at Spokane, 
Wasl eri ‘ n M ina, 1 Idaho and 
caster Washi tor i I mem! thre sales or 
anizat Che Ediphone Company at Seattle, under the 
inagement of Ward Harris 
> 
Sheaffer Corporate Stock for Dealers 
Queried on the subject of buying stock in the W. A 
Sheatfer Pen Company es stated that the com 
pany is still offering shares to dealers distributing Sheaffer 
merchandise; also to the active business associates of such 
distributors and to Sheaffer employees. The offer, which 
has been effective the past severa tl not to be 
inued indefinite In view of the esent condition 
the stock market, the company beli that the pres 
‘ propitiou those « il 
> 
Fort Smith Underwood Man Advances 
O. B. Williamson, u ecently anager of the local 
fies f the I han ad ie writer Company at Fort 
Smith, Ark., has been ted autl ed sales agent. 
He will also handle and repair all ma f typewriters 
M \\ imson’s age! i ingeme i ludes Sund 
ind adding machine 
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Steel Files for Clay Tablets 


When the Babylonian wished to make a 
business or official record, he used a flat oval 
of soft clay as his paper. The tip of a reed 
served as a pen, and with it he made wedge- 
shaped lines, now known as cuneiform writ- 
ing. 


When well baked in an oven such a clay 
record became an almost imperishable pottery 
tablet. Thousands of these tablets have been 
unearthed, and are being carefully preserved 
in various museums around the world. 


The largest library of Babylonian tablets 
in this country is found in a museum affl- 
iated with a prominent eastern university. It 
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A multiplication table of Nippur dating back to 
1350 B.C. 


contains 20,000 tablets dating from 3000 to 
500 B. C. 


The problem of storing so large a collec- 
tion was solved by the use of Columbia blue- 
print sections, each drawer being lined with 
velvet. Two 4x6 card sections provide an 
index to the entire library. 


“This method of storing is very satisfac- 
tory,” reports the librarian, thus expressing 
the experience of thousands of users who have 
found in Columbia steel equipment a most 
efficient means of filing records in all lines of 
modern enterprise. 


A catalog and price list covering the entire 
line will gladly be sent upon request. 


Columbia Steel Equipment Company 


Office and Showroom P. O. Box 2244 
Chestnut Street at 18th Philadelphia, Pa. 


COLUMBIA 


1 Quality Line of Steel Office Equipment 
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Apsco Window Display Brings Fine Results 

A unique window display featuring Automatic pencil 
sharpeners proved very profitable to the Stationer’s Cor- 
poration of 575 South Spring street, Los Angeles, Calif. 

The window, trimmed by Ray Horton, not only at- 
tracted considerable attention, but, better still, brought 
real results. Sales for the period were brought up to five 
gross of Apsco pencil sharpeners, with the cooperation of 
the outside salesmen. Of this number there were one and 
a half gross of the Dexter machines, two gross Giant 
models, six dozen Juniors, and one gross Chicago models. 

The display, it will be noted, was centralized on one 
idea, the Dexter model, with a very large electrically 
driven replica of a Dexter in the middle supported on four 





THE LARGE ELECTRICALLY DRIVEN REPLICA OF A DEXTER 
PENCIL SHARPENER MADE THIS DISPLAY OF ‘“‘APSCO”’ PROD- 
UCTS ATTENTION-GETTING AND SALES-PRODUCING 


Dexter cartons. This mammoth sharpener, in motion, 


served effectively to attract attention of passers-by, and 
also brought out the details of Apsco’s sturdy construction. 

The strong pulling power of quantity display was util- 
ized by building a three-sided stockade of Dexter cartons 
around the big sharpener. Within this space several of the 
actual Dexter machines were symmetrically arranged, 
mounted on their own cartons. To complete the ensemble 
and lend atmosphere, shavings were laid irregularly over 
the floor of the window and several packages of new pen- 
cils laid here and there. It will also be noted that in the 
rear of the window a single display card bears the simple 
message, “Dexter, the Aristocrat Among Pencil Sharp- 
eners.” 

The Stationer’s Corporation is entitled to considerable 
credit for the attractiveness of this display and for the 
very substantial sales results it brought 


Philadelphia Stationers in New Location 

Roth Brothers, commercial stationers, have moved from 
1237 Spring Garden street, Philadelphia, to a larger and 
better located store at the southwest corner of Thirteenth 
and Spring Garden streets. The new store has five win- 
dows for display purposes. 

Roth Brothers carry a complete line of commercial sta- 
tionery and steel filing equipment. They express gratitude 
to their many friends who have made this change possible. 

ee 
Southern Buyer Takes Position in New England 

Kenneth W. Moak, who for a number of years was buyer 
at Brockman’s Inc., Charlotte, N. C., is now manager of 
the Trinity Stationery & Office Equipment Company of 
Hartford, Conn. Mr. Moak is an energetic and experi- 


enced man with a thorough understanding of the sta- 


tionery business 














Cleaner... 


Sharper... 


BETTER! 


The test of a sheet of carbon paper or 

a typewriter ribbon is in its use. The 

impressions it makes . . . the cleanness 

sharpness of its reproductions. The 
length of its life. 


Grand Prize Carbons and Ribbons enter 
such tests every business day .. . and 
come out winners. For Grand Prize Car- 
bons and Ribbons are made with Du Pont 
Dyes . . . of the finest paper and most 
expensive cloth. We make them good so 


they will be BETTER! 


To you as a merchant, the Grand Prize 
line means customers 
who come back .. . 
more sales . . . greater 
profits! Your name 
and business address 
will bring complete 


details of our sales 





pl an. 


GRAND PRIZE 


CARBONS:an1RIBBONS 


PACIFIC CARBON AND RIBBON MFG. CO. 
J. Francis O’Connor, President 
1451 Harrison St. San Francisco, Calif. 
396 Flinders Lane, Melbourne, Australia 


e FREE! 4 ‘eqvest on your letterhead will bring 


details of a device for testing carbons 
and ribbons. It will increase your sales 
. and can be obtained free of all cost. 
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Follin Makes New Connections 
M. V. Follin, for the past six years with the Browne- 
Morse Company of Muskegon, Mich., has resigned to take 
ie lines of the Jamestown Metal Desk Company of 
Jamestown, N. Y. (a complete line of desks and filing 
cabinets); the Colonial Chair Company of Chicago, and 
the Jasper Office Furniture Company of Jasper, Ind., 





M. V. FOLLIN 


manufacturers of the “Jackson Line” of office desks, for 
representation in Illinois, Indiana, lowa, Minnesota, Wis- 
consin and Missouri, the territory he has hitherto covered. 

Mr. Follin started on his initial trip under the new 
arrangement on July 15 with the expectation of looking 
in upon all of his old friends with his capital combination. 

Color in Window Display 

The Advertising Age in a recent issue quotes H. W. 
Butterfield of the Brooklyn Edison Company on the use 
of color in show windows. The item was taken from a 
talk made by Mr. Butterfield before the Show Window Dis- 
play School, being the second of five weekly meetings for 
electrical dealers of Greater New York, sponsored by the 
Electrical Association of New York and held at the West- 


inghouse Lighting Institute, Grand Central Palace. Mr. 
Butterfield, an authority on window displays, gave the 
following six rules for applying color to displays 
1. Focus the color to the main product in the display. 
2. The focus point does not always need to be in the 


center of the window. 


3. Window displays can be made to appear changed by 


merely changing the color schemes. 
4. A variation of height in the construction details 
idds to the effectiveness of colored window displays. 


5. Never use more than one primary color in the scheme 

of the window display, but as many tints, shades, and 
ndary colors of this color can be used 

6. Use the same colors that manufacturers specify with 
their window trims because they have studied the problem 
for each particular product and know what colors are best 
for the season and product 

> 
Safe and Paper Stunt Attracts Seattle Crowds 


Recently the stationery house of Trick & Murray at 


Seattle, Wash., performed in the vestibule of their store 
the familiar stunt of suspending a 400-pound safe by a 
single sheet of Byron Weston’s Linen Record paper \ 
scale made by the Toledo Scale Company recorded the 


weight—430 pounds—and the public was asked not to 
uch the paper—and somebody did and down came the 
ife and the chains, whereupon Herman Linke, Trick & 
Murray’s display director had to re-create the display. 
For twelve days the display was in place, creating much 
erest and some good advertising for the Byron Weston 


of paper C. BE. Ba 
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An Efficient Printing Machine 


A Hand Operated 
Duplicating Device 


PRACTICAL 


Reproducing Any Handwriting, Type- 
writing or Drawing. 


USEFUL 


Print Your Own Circulars, Form Let- 
ters, Price Lists, Office Forms, Sales 
Letters, Special Notices, Etc. 


FCONOMICAL 


Hundreds of Copies an Hour, Costing 
Less Than 25c per 1000 Copies. 


COMPACT 


Complete Machine Occupies Space of 


Only 16x11x6 Inches and Weighs Less 
Than 4 Lbs. 


Packed in Attractive Leatherette Car- 


rying Case. 














Saves its cost in printing bills. Does 
not require specially trained operator. 
Automatically returns to starting posi- 
tion. Price complete 


$25.00 


Includes All Accessories 


An Attractive Proposition Is Offered for Distributor in Your Locality 


Write at Once 


ILIESILIIE SAILIES 
CORPORATION 


SINGER BUILDING 149 BROADWAY 


NEW YORK CITY 
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Business People Appreciate 


These Added Details 


In Appearance 


Of course, these chairs are comfortable to begin 
with, and long-lived both in the quality of parts, 
the permanent glue joining and high grade fin- 
ish. These are features of first importance in 
every New Indiana chair. But the sweeping 
curves, the neat turning and carving of this par- 


New Indiana 


Chair Company 


Jasper 


Indiana 








ticular group mark it for particular favor in the 
volume grade. Quartered oak, mahogany finish, 
walnut finish and solid walnut afford ample va- 
riety. Request on your letterhead brings full in- 


formation. 


Orders may be pooled with shipments from 

the Indiana Desk Company. Carload lots 

require less handling, arrive in first-class 

shape, and cost less per hundredweight than 
Leb. shipments 
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A New Executive Suite 


with a persua- 
sive combination 
of greater value 
and moderate cost 


INDIANA DESK COMPANY 


Making a new high mark in value for the desk user’s money, the new 4600 
design not only maintains the well known Indiana Desk Company standards 
of construction and convenience, but adds a beauty of cabinet work and finish 
with pleasing harmony of ensemble. 


Designed by one of the outstanding masters of the furniture craft, this 4600 
suite has the features and the appearance of one produced without consideration 
of expense, but is still in the medium price group. [Exteriors are genuine 
walnut finished with four coats of lacquer rubbed dull. Panels and top are 
genuine walnut veneer, posts walnut 21/4 inch fluted and turned, drawer fronts 
are solid black walnut with sides of hardwood dovetailed front and rear and 
three-ply bottoms framed in. Pedestals have three-ply built-up dust proof 
bottoms, rigid and vermin proof. 


Completing the 4600 suite are table with bow-stretchers, combination humidor- 
telephone stand, and costumer, matching the desk. The suite is also made in 
plain oak with a Flemish brown finish, waxed. 


This furniture is ready, awaiting your order for shipment. Full specifications 
and prices on request. 


JASPER. INDIANA 


Orders may be pooled with shipments from New Indiana Chair Company. A pool 
carload makes a convenient stock, easily handled and quickly turned. Ask us. 























Sug gestions— 
the 


New FOX 


LEATHER 
DESK SETS 










Executive 

Ph ne Boos 
Cover—Green 
or Brown Ve. 
Top Grain cow 

hide cover embossed in con 
trasting colors Specify bind 
width and thickness 


‘ 


ing edge 


Executive Desk Portfolio—A convenient 
desk file for correspondence and similar 
detail Has five index tabs and six 
pockets reinforced, expansion back. Green or Brown Veal Top Grain 
> 1244"x10¥,4” 


Cowhide cover, embossed in contrasting colors Size 





Executsve Desk Pad—Green or Brown Veal Top Grain Cowhide all 
leather base with felt bottom The 3” padded ends are attractively em 


bossed in a conservative design in contrasting colors. Sizes 1245"x 
”~ ue 
e388”, 


191,” 1214"x24 4” 20x34” 24), 




















Executive Humidor 

Covered with Green or 
Brown Veal Top Grain 
Cowhide embossed in 
contrasting colors 
Equipped with lock and 
aremovable metal 
moistener. Cedar lined 
Inside dimensions 
656°"107%q"x3" deep 


Executive Waste Basket—Wood 
veneer basket covered with Green 
or Brown Veal Top Grain Cow 
hide Embossed in contrasting 
Removable metal con 
Height 1544” 


colors 
tainer 








Exe ufive Desk 
TrayA  leathe 
covered wood tra 
bound, inside am 
out, with Green 
or Brown Veal Top 
Grain Cowhide 


Cover embossed in 
contrasting col 
Size 94g" n145g"x 


2 - deep 


Send for NEW CATALOG 


GEO. E. FOX & CoO. 


325 W. Ohio St. Chicago, I11. 
A. H. Denny, Inc., 356 Broadway, New York 
Eastern Wholesale Distributor 
Western Wholesale Stationers, 228 S. Los Angeles St. 
Los Angeles, Cal., Pacific Coast Distributor 
Associated Stationers, Inc. 
Jefferson and Quincy Sts., Chicago, Ill., Distributor 


| 
| 
| 
| 
| 
| 
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(New Machines and Devices.—Continued from Page 41.) 


ready for 
them from 


platform, the sheets printed on one side are 
printing on the other side simply by moving 
the upper platform to the lower one. 

The pressure drum of the Rex duplicator is freely sus- 
pended beside the ink drum, making it easily accessible 
j feeding platform is 


for cleaning. The sheet-stop on the 





THE REX ROTARY DUPLICATOR 


arranged visibly, insuring exact feeding of the paper. 


The mechanism is very simple and correspondingly dur- 
able. 

The 
automatic feed respectively. 
the hand machine 
speediest machine of its type, producing fifty copies per 


Rex is made in two models, A and B, hand and 
At the Leipzig Trade Fair, 
feed was given recognition as the 
minute. 

The American Patent No. 1718886 and the Canadian Pat- 
ent No. 279107 are for sale. Communications should be 
directed to the company for the attention of Mr. O. 
Zeuthen. 

a 

Device for Registering Volume of Typewriting 

The Sy-Ma Mariendorf, 
Germany, has put on the market a new device invented by 
Georg Matthes. The 


during which a typwriting 


Organisations-Institut, Berlin 


intention of the device is to record 


the time machine has been in 


operation during a given pcriod, say, nine hours, for in- 


stance. The machine also registers the number of strokes 


during the period. 
The new device includes a clockwork mechanism bearins 


on the outside a large metal dial, which turns around once 


To the metal dial a paper dial is attached 


in twelve hours 


having divisions up to nine hours, each hour being sub 


divided into ten minute intervals. For each day’s record 


a new paper dial must be attached. 


The new device may be attached to any typewriter, gen- 


erally being mounted at the back and working in connec- 
Che clockwork is wound up, and 


tion with the space bar 


t operated, an automatic writing 


But if the 


in case the typewriter is n 


device will draw a fine line on the paper dial. 
typewriting machine is operated, the writing device will 
register this fact in the middle of the paper dial, giving 


hours as to just how long the 
At the end of the day’s work 


particulars inside of nine 
typewriter was In operation 
the dial shows how many hours and what part of the re- 


hour the was employed 


maining typewriter 

As soon as the dial-writing device is set going by the 
space lever, a counter also comes into operation which 
records all the strokes done on the writing machine. Thus 


there is a double check on the typist. 


It is believed that for typewriting contests, as well as 


for checking purposes by large offices, the new device will 


be useful, as its results are said to be positive and always 


accurate.—E. R. B. 
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THERE ~ A DIFFERENCE IN CARBON PAPERS 


LS 











6 





Pinnadie” 











9 One quality, in four weights—Feather Weight, 
Medium Weight, Standard Weight, Super 
Standard Weight, and five colors—Black, Blue, 
Purple, Red and Green. 
When you buy Pinnacle—any weight or color— 


? you're buying the best—for Pinnacle is branded 
on only the highest quality Carbon Paper made 
* by the Columbia Ribbon & Carbon Mfg. Co 


A carbon paper by any other 
name is not Pinnacle, nor will a 
carbon paper by any other name 
perform like Pinnacle. 


One quality, four weights, for all 
office requirements. 


Send for samples and price list. 


RIBBON & CARBON MEG. Co., INC. 
Main Office 
and Factory 






Branches and Agencies in all principal 
cities of the United States; also Toronto, 
Mexico City, London, Madrid and Milan. 











THERE IS A DIFFERENCE IN TYPE WRITER RIBBONS 
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PROGRESS 


Public opinion of a man’s progress is based 





largely upon his business environment. 


Imperial office furniture, created by skilled 
designers and careful craftsmen, quietly furn- 
ishes a background indicative of progress, 


for successful business men. 


—And there are real profits for dealers in 


Imperial office furniture. 


IMPERIAL FURNITURE COMPANY 


GRAND RAPIDS « MICHIGAN 
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Wagemaker Introduces New Filing Tray 
The Wagemaker Company, Grand Rapids, Mich., has 
placed on the market a new “skeleton” tray as a com- 
panion to the Wagemaker “File-Fitting” tray. The new 
tray is made from one piece of metal and is equipped with 





WAGEMAKER “‘SKELETON”’ FILING TRAY 


a new type of follower block that is simple and efficient. 
The illustration shows the “skeleton” tray with suspen- 
sion handles for use in a filing cabinet. The trays are also 
made without handles and in nine, ten and twelve inch 
lengths for desk drawer filing. 
i — 
Conklin “Entente” An Unusual Outfit 

Seven complete writing instruments can be made by 

combining various units which compose the new Conklin 


“Entente”—a whole kit of writing tools. 





CONKLIN “ENTENTE"’ SET FROM WHICH SEVEN 
SEPARATE WRITING IMPLEMENTS MAY BE MADE 


The one who possesses a Conklin “Entente” has at his 
A fountain pen desk set. 2 


3—An Ensemble desk set, pen and pencil 


command: 1 \ mechanical 


pencil desk set. 


5—A mechanical pencil of 


A Conk- 


in one. 4—A fountain pen, 
usual length. 6—A golf or vest pocket pencil. 7 
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IN the ring, the short, powerful, clean- 


cut punch wins. In your business, 
Acco’s short-drive, clean-cutting punches 
win swifter sales, faster turnover, better 
profits. 


Your customers need—and buy—these 
useful, inexpensive filing aids. Acco 
Punches are as easy to sell as they are to 
operate. A slight finger action is all that is 
necessary to produce the brute force that 
insures Acco’s clean-cut, accurate, neatly 
punched holes. 


Acco Punches never rust, never break, nor 
need servicing. Built to withstand the 
roughest treatment, they perform perfectly 
at all times. Acco Punches satisfy after 
the sale is made. 


Acco make a punch for every filing pur- 
pose. For knockout profits put the cham- 
pion Acco Punches on your shelves! Drop 
Acco a line—now—and learn more about 
them. 


ACCO PRODUCTS, Inc. 


American Clip Company 
39th Ave. & 24th St. Long Island City, N. Y. 


Canada Europe 

ACCO CANADIAN CO., Ltd. ACCO COMPANY, Ltd. FRED BERG & CO, 
454 King Street W. 18 Whitefriars Street 448 Sarmiento 
Toronto London, E. C. 4 Buenos Aires 


Argentina 
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Service and Permanence 
are outstanding features of 


1 UHL 


STEEL 


Office and 
Factory 
Equipment 





Star j 


Typewriter 


UHL is a self selling line. 
You don’t have to develop 
a high pressure complex 
or take a degree in me- | 

No. 641 


Magazine 
and Catalog Stand 


engineering to 

effectively its 
many advantages. Every kind of UHL steel 
the “Little Dandy” typewriter 
stands, typewriter desks, stools, tables, factory 


the UHL all 


common sense, matter ot fact points ot supe- 


chanical 


presen t 
equipment 


equipment, Postur-Chair have 
riority and no matter what the buyer may con- 
sider their most important functions, he will find 
improved method with reduced expense in his 
purchase. 

UHL steel furniture fits in well with the selling 
of office machines, filing 
cabinets and systems, office 
furniture and supplies. If 
UHL isn’t now represented 
in your territory, let us give 





No. Su-56 
File Stool 


you the facts and our prop- 


osition. 





THE 


TOLEDO 


METAL FURNITURE 
COMPANY 


1460 
Hastings Street 


rOLEDO, OHIO 
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lin “Ensemble” for the pocket, pen and pencil combined in 


one compact unit. 
The Conklin “Entente” is beautifully made of non-break- 
The several 


able materials in popular color combinations. 


units are packaged in a handsome display box and when 


displayed attract the interested admiration of all shoppers. 
rhe complete 


of the list price of the seven separate Conklin items which 


outfit sells for $20.00, which is less than half 


can be made from it. 


— 
New Leather Suite Announced by Vanderbilt 
The Vanderbilt Manufacturing Company, Vanderbilt, 
Mich., announces the addition of a new suite to its line 
of leather furniture. This 
English type lounge and chair, and is particularly suitable 


suite is a reproduction of an 














VANDERBILT ENGLISH TYPE LOUNGE AND CHAIR 


for executive offices, reception rooms, dentists, lawyers, 


doctors and other professional men. 


Eagle-Ottawa leathers, including the new vealskin fin- 
ishes are used, The suite is available in all colors. Nach- 
mann feather spring units are used in the cushions. The 
frames are of selected hardwoods. 

The distribution of this new suite, like all other Vander- 


is handled through the general sales offices 


street, Detroit, Mich. 


bilt products, 
of the ( 


mpany, 333 State 
<> 
Duplex Spreader with “Evergrip” Mucilage 
Che American Crayon Company, 1706 Hayes avenue, 
Sandusky, Ohio, has developed a new mucilage container, 


the “Evergrip,” which is provided with a duplex spreader. 


lies adhesive as the user requires, from a fine line 


The 


Chis ap 


' 
to broad surfaces of several widths spreader is made 














MUCILAGE BOTTLE AND SKETCHES SHOW- 


EVERGRIP”’ 
ING HOW THE DUPLEX SPREADER LAYS A FINE LINE OF 
ADHESIVE, OR APPLIES BROAD SURFACES TO THE PA 


PER, GIVING UNIFORM DISTRIBUTION 
if rubber, wedge form, which permits discharging muci- 
lage to the work with narrow, intermediate or broad 
strokes. On large surfaces the adhesive is spread 


spreader 


The 


“Evergrip” 


eliminating wrinkling. duplex 
three 


standard bottles, as 


smoothly, 


package contains ounces. mucilage is 


packed in all size 
ten gallon kegs 


well as in five and 
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It is but natural that 
FILING SUPPLY SPECIALISTS concentrating on 


filing requirements and dealer sales problems, should have 


originated such outstanding features as: 














For Samples and Details Write Your Filing Supply Specialists 





OXFORD FILING SUPPLY CO. 500 Driggs Ave., Brooklyn, N. Y. 
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RCO! 





STEEL and WOOD 
TRANSFER STORAGE CASES 


WOOD CASES - Substantially constructed of basswood 
mahogany paper covered 


LETTER—CAP—BILL sizes are stocked. 


METAL CASES - Made of heavy gauge steel—black japan finish. 
Stocked in letter size only. Other sizes to 
order. We specialize in the manufacture of 
METAL BOXES for all filing purposes. 

Place your orders NOW—for TRANSFER TIME delivery. 
VERTICAL FILE FOLDERS —Price list No. 1027 and complete set o 
Sampies malic I 


ROCKWELL-BARNES COMPANY 


1511 West 38th Street Chicago, Illinois 





FRANCE, USES 







a 
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2K , 





WORLDS 
QUALITY 
STANDARD 


\ 
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Weis Scrap Book Line Extended 

The Weis scrap book campaign a year ago produced a 

volume of business for two months that exceeded the pre- 
vious year’s total. 

The popularity of the crepe-finished, washable covers in 


four colors that added to the line then has led the 


were 





NEW COVER DESIGNS ON WEIS SCRAP BOOKS 


company to add this attractive material for all numbers in 
their loose leaf line. 

Of special appeal are Weis scrap books to returning and 
students, and wherever deal- 


new high school and college 


ers have made use of the attractive Weis scrap book dis- 


plays at this time of the year, larger sales have been the 
reward, 
With the new Weis line, dealers are offered an assort- 


ment of loose leaf and wood back scrap books that will 
meet most any requirement and demand in color and bril- 


liant patterns, ae 


Sanford Mucilage Bottle with Rubber Finger 


The Sanford Manufacturing Company, Peoria at Con- 
gress street, Chicago, Tl, offers its No. 500 mucilage 
package, a versatile dispenser for desk use. This has a 


screw cap, which removes readily. Attached to the cap is 
tapering in shape, which carries ad- 


if that 


a rubber “finger,” 


hesive to the work, and permits applying a fine line, 





500 


APPLIER-—-No 


HANDY SANFORD MUCILAGE 


is desired, or a broad sweep when the surface required is 
extensive. The screw Cap affords a secure seal against 
evaporation or leakage, and a cleanly handle when muci- 


lage 1s being used. 
No. 500 retails at 


a counter display carton 


ten cents. It is packed one dozen in 


Quarter gross lots are packed 


as three single dozen lots in display carton. 


> 
“D & T” Changeable Sign with Neon Light 


The Davenport-Taylor Manufacturing Company, 412 
Orleans street, Chicago, Ill., manufactures a changeable 
sign with neon lighting. This embodies the usual con- 


struction of “D & T” changeable signs, with a neon tube 
framing the lettering panel, making an effective sign which 


both 
to attract attention, and also makes the let- 


can be used day and night. The neon light glows 


prominently 


| 
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“SEND US 
FIFTY CENTURIES!” 





THE letter reprinted below constitutes one of the most 
extraordinary endorsements of office equipment in the annals of 
American business. When a great corporation discards check 
writers of various makes, in order to standardize upon the 
Century Protectograph, it can only be because the Century’s 
performance is so far superior as to make the investment im- 
perative! 

Here’s the letter, just as it was received at the Chicago office 
of the Todd Company: 

TODD SALES COMPANY, 
Chicago, Illinois. 


Gentlemen:—We are handing your Mr. A. A. Meuser an order for 
fifty (50) Century Model check writers to be delivered to our various 
subsidiaries as per list attached. 

After careful study, we have decided to standardize upon your machine 
because of the neat appearance of its imprint and because, after test, we 
are satisfied that it will stand up best andor our exacting work. 

Our decision was influenced likewise, by the efficient service which 
we have experienced from your company. 

Yours very truly, 
CENTRAL PUBLIC SERVICE CORPORATION, 
W. S. McCullough, Treasurer. 


Interestingly enough, this initial order for fifty machines was 
followed by another for ten! . . . See for yourself the speed, 
ease of operation and versatility that distinguish the Century 
from all other check writers. Phone the local Todd office for 
a demonstration. Or mail the coupon below directly to us. 
The Todd Company, Protectograph Division. (Est. 1899.) 
Rochester, N. Y. Sole makers of the Protectograph, Super- 
Safety Checks and Todd Greenbac Checks. 


THE TODD COMPANY, Protectograph Division, 
1129 University Ave., Rochester, N. Y. 

Please send me further information about the 
tectograph. 


new Century Pro- 


TODD SYSTEM OF 
CHECK PROTECTION 
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tering of the sign legible. The sign is made up with a 
transformer connected, and ready to plug into an alternat- 
ing current circuit. For use where only direct current is 
available the Davenport-Taylor Manufacturing Company 


provides a rotary converter as an extra. Tubes are made 


to give red, blue, or green light, and users can cet extra 
tubes so that the color of the illumination can be changed. 
D E S K S . D&T 


CHANGEABLE 
wiINDOW 
of oak te 
A LINE OF GROWTH AND VITALITY NEON LIGHTED 





NEON LIGHTED CHANGEABLE SIGN 


[wo sizes are carried in stock. No. 800 is 13x16 inches 
overall; No. 801 is 19x24 inches overall The frame is 
made of heavy gauge metal with dark green enamel finish 
baked on. The background is the company’s standard 


he changeabk letters It is cOov- 


crooved type, to receive t 
ered with black felt. The signs include an assortment of 
“TD & T” double flange “Dataloid” letters and figures, 


; inch high, 





—s 
A New Desk-High Steel Cabinet 

Che Cole Steel Equipment Company, 33 Crescent street, 

Long Island City, N. Y., has devised a desk-high steel cab- 


inet which they declare contains four hundred square 


Designed and fabricated by furni- 
ture craftsmen, quiet in operation, 
convenient, adaptable, naturally 
pleasing in appearance and effec- 
tually durable. 


You can sell more EDCO DESKS 
because they give more satisfac- 
tion. 


Catalogue sent on request. 


Evansville Desk Company 





Evansville, Indiana 


COLE DESK-HIGH STEEL CABINET 


incl 


es of desk surface, fitting snugly at the side of the 
desk. This is declared to be a real convenience to the 
busy executive who desires his records to be kept within 
the reach of his hands. It is also helpful to typists for 
storing letter heads, carbon papers and other office sup- 
plies. The cabinet is equipped with two adjustable 
shelves, lever handle, lock and two keys. It is known as 
No. C 1005 The height 30 inches, width 20 inches, 





is 
4 depth 20 inches, weight 55 pounds. It comes regularly 
finished in olive green, but a special finish of grained ma- 
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You are Cordially Invited 
To Visit the Shipman-Ward Exhibit 
of 


100% Rebuilt Underwoods 


Improved Rental Underwoods 


at the 


National Association of Typewriter Dealers Convention 
Book-Cadillac Hotel <> Detroit, Michigan 
August 18, 19, 20 


SHIPMAN-WARD MFG. CO. 


4401 Ravenswood Ave. Chicago, III. 


Export Representatives 


THE CONSOLIDATED MACHINE & SUPPLY CO. 
48-54 W. 25TH STREET, NEW YORK, N. Y. 
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TYPEWRITER RIBBONS 
CARBON PAPERS 
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To Get Best Results from This “Impressions that Last!’’ 
~\__ CARBON 


use 








Manufacturers of a complete line. 
Inked Ribbons for a Variety of Purposes 
Carbon in Rolls to Suit Every Requirement 





QUEEN RIBBON & CARBON CO. 
maw voax 







A distinct achievement in uniformity of 






quality. 


QUEEN RIBBON & CARBON CO, inc. 


360 FURMAN STREET 
BROOKLYN, N. Y. 
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A Great Desk From Tell City 


HE Tell City 700 line now includes two four-drawer desks: 
No. 764, 60x34 inches, and No. 766, 66x36 inches. Dealers 
who are familiar with Tell City Desks know the excellent value of . 
the 700 line. While there have been many 66-inch desks on the | ell City 
market, we have had many expressions of interest from the trade in 
a desk of this size and we are confident that this well proportioned D k ( m 
design, the high grade finish and the many conveniences will be es Oo pany 
met with favorable reception. Prices and full details on request. Tell City 
VEIN e ity 
4 > \ . 
. Om F Indiana 
Chey Sell and ee Chey Stay Sold” > 
= — —— —f 


' 




















Make the suggestion— 


BASINOLA 


—and you’ ll make another sale 


For Basinola is needed equipment in so many offices. Their 
front door is polished plate glass neatly lettered, the reception 
room and general office are tastefully and efficiently arranged, 
but somew here, there is a washstand in unsightly, unsavory con- 






























dition 


Basinola is designed to encourage the staff in keeping the wash- 
stand shipshape; it’s handy to use—saves time—is sanitary. 
Made of pressed steel and finished in mahogany, oak, walnut or 
olive green to match the finest equipment it puts the washstand 
on a par with the rest of the office. Installed in a moment, 
easily. Provides a good mirror and convenient shelf and cup- 
board for storage. 


Dealers and specialty salesmen have an excellent opportunity in 
Basinola. There is a tremendous market and territories are still 


available. 


AUTO-OVEN, Incorporated 


122 East 42nd Street 
NEW YORK, N. Y. 








AUGUST, 1930 


Royal Operators Win Some School Contests 
At the annual typewriting contest held May 24 at the 
High School of Commerce, Worcester, Mass., Miss Irene 
Duclos was the victor with a record of over eighty-three 
words a minute, and Alma Lemoine took second place 
only eight and 


Both are Royal operators, The girls made 
six errors respectively. 

The accompanying photograph shows Manager Smith 
presenting Miss Duclos with a Royal portable typewriter 














i Ee Es 

MANAGER SMITH, HEAD OF THE ROYAL OFFICE AT WORCES- 

TER, MASS., PRESENTING A ROYAL PORTABLE TO MISS 

IRENE DUCLOS AS A SPECIAL PRIZE.—Mary C. DeSloovere, 
chairman of the contest committee, is in the center 

as a special prize, while Mary C, DeSloovere, chairman of 

the contest committee, looks on with approval. 

Royal operators were prominent in several other con- 
tests, notably in the Connecticut Valley Teachers Associa- 
tion contest, where Miss Mildred Lyman attained a speed 
of 89.8 words per minute, and at the contest held by the 
New Hampshire Business Educators Association, Miss 
Rose Abramson won with a record of 86.4 words per 


minute, 
> 


Vancouver Stationers Move Into New Building 

Vancouver Stationers, Limited, formerly located at 686 
Granville street, Vancouver, B. C., Canada, recently moved 
into its new two-story building at 549 Homer street, where 
needed extra space is available. A complete line of com- 
mercial stationery and office equipment is carried on the 
first floor. On the second floor is a modern printing and 
engraving plant. Concurrent with the removal, the com- 
pany discontinued its book and novelty departments, which 
has permitted an expansion in its general office equipment 
lines. 


= 


Diefenbach Joins Ramsay Staff 
Fred Diefenbach, formerly associated with the Wright 
Illustrating Company, Associated Artists, and the Theatre 
Ad-Mat Service, has joined the staff of the Robert E. 
Ramsay Organization, Inc., sales promotion counsellors, 
19 West Forty-fourth street, New York City, as associate 


on art-visuals. 
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EASY. . SWIFT. . SURE 


THIS NEW DICTAPHONE 
CORRECTION DEVICE 


This New Model 
A-10X is equipped 
with an Auto- 
matic-Indicator. 

















HE new Dictaphone Automatic-Indicator is the 

easiest, surest, quickest correction device yet 
produced. A flick of your finger across the key 
right in front of you...that’s all...and a little silver 
stylus places a mark on the sensitized slip...says 
to your secretary: 


“Listen here before you type!” 


NOTHING MORE! No waste motion. No loss 


of time. No pencil, guide or pointer to fuss with... 


You flick the key and address your Dictaphone 
just as you would your secretary. A flick to the 
left tells her to “listen here”... to the right, “this 
is the end.” 


The local Dictaphone Representative will be 
pleased to let you try it in your own office. 


DICTAPAUNE 


doubles your ability to get things done 


The word DICTAPHONE is the Registered Trade-Mark 
of Dictaphone Corporation, Makers of Dictating Machines 
and Accessories to which said Trade-Mark is Applied 


DICTAPHONE SALES CORPORATION 
GRAYBAR BUILDING NEW YORK CITY 
Cable Address: Dictaphone, N. Y. Code: Bentley 








170 


A SURE SHOT LINE 


Sor Volume &Profitt 











No. SRECor nd 
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WHEREVER RECORDS ARE 
KEPT the HANNA System of 


Recording Serves Best 


THE HANNA MODEL 5 


RECORDS EVERY SALE—q uantities, 
terms, deliveries and price. 
RECORDS—all cash taken in and details it. 
RECORDS—all cash paid out and explains 
why. 
RECORDS—all charge items. 
RETAINS—a permanent record that cannot 
be lost or altered without detection. 
Office Appliance, Commercial Stationers and Business Ma- 
chine dealers have been responsible for the sale of HANNA 
= to practically every class of business listed in your 
susiness directory. 
Your sales force can sell the Model 5 every day and week 
after week. It is an easy way to increase your sales volume 
and enlarge your profits. 


circular “‘Stop the Leaks, Safeguard the Profits,” 
you of our discounts to dealers. 


Let us send you our 
and tel 








HANNA REGISTER COMPANY 








General Offices & Factory 


603 East Wasuineron St. INDIANAPOLIS IND USA. 
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Trade-Winning Window of Venus Pencils 


Recently Stromberg, Allen & Co., a pioneer and widely 


known Chicago stationery house, presented a window dis- 
play of the American Lead Pencil Company’s “Venus,” 
“Velvet” and “Unique” pencils, effectively yet simply fea- 


turing the merits of the several brands exhibited. Passing 


pedestrians were immediately interested and many came 


in to buy. 
The 


in the 


chart showing the 
penc! 
raw materials from which they are 


flanked on 


centered about a steps 


of 


display 


manufacture “Venus” ls and the geograph- 


of the 


sources 


The 


i¢ al 


made. chart was either side by a large 





COMPANY'S 
PRODUCTS IN THE WINDOW OF STROMBERG, ALLEN & COMPANY, 


SPLENDID DISPLAY OF AMERICAN LEAD PENCIL 


CHICAGO, ILL 

cut-out stub of a “Venus” pencil, which bore a picture of 
the 
the window consisted of tastefully arranged and balanced 


famous statue of Venus de Milo. The remainder of 
cartons and display cards containing the different kinds of 
An interesting feature of the display was the use 
“Venus” “Velvet” colored 


page advertisement which appeared this year in the Satur- 


pencils 
of two reprints of the first and 
day Evening Post. 

rhe entire window, and the reprints in particular, formed 
a timely tie-up with the “Venus,” 
“Velvet” and “Unique” 
by the American Lead Pencil Company 


extensive publicity on 
pencils which is being conducted 
in general, trade 


and technical magazines 


- > 
Advertising Men Hear Speeches by Dictaphone 
Members of Club of Little Rock, Ark- 


the Advertising 


enjoyed a novel program feature at their luncheon 


ansas, 

meeting on June 30, when a talk dictated in New York to 
the Dictaphone by Edward Kelly of the New York 
Athletic Club, was reproduced from the cylinders. A cyl- 
inder dictated by Hugh Hart, a former Little Rock ad- 


The talks were clear 
and distinct so that all present heard the messages as if 
the 


vertising man, was also reproduced. 


speakers had delivered them personally. 


Ira D. Goddard, Dictaphone representative in Little 
Rock, with the aid of H. R. Glass, Dictaphone service 
man, cooperated with the club to make possible these 
luncheon speeches. 

—_—~»> 


Flex-Site Wins Cleveland Award 


Bryan of Cleveland was awarded the contract 


Ezra K. 
for the visible loose leaf equipment purchased for the per- 
record of voters at Cleveland, Ohio. 
of Flex-Site 


Re cK yrds 


manent registration 
This order was for approximately 1,200 units 
equipment which is manufactured by the Visibl 
Equipment Company of Chicago. 

Mr. Bryan has secured orders for the same equipment 
from several other cities in the vicinity of Cleveland, 
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23 YEARS’ 


EXPERIENCE IN THE MANUFACTURE OF 
SPECIAL BUILT STEEL EQUIPMENT FOR 





| 

















BANKS, LIBRARIES 
AND COURT HOUSES 


Enable us to give 
QUICKEST DELIVERY 
HIGHEST QUALITY 
and LOWEST PRICES 
To be had on this class of 

equipment. 


We help you by furnishing BLUE 
Prints and Estimates. Increase 
your profit and improve your 
service by writing us on all 


Special Work. 


THE STEEL FI IX TURE MFG. CO. 


TOPEKA, 


KANSAS 

















BAR X 


for CATALOG AND PRICE LISTS 


EXPANDING 
POSTS 





IT OPENS EASILY 
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WRITE US FOR PRICES 
LARGE OR SMALL QUANTITIES 


GRAND RAPIDS 
LOOSE LEAF BINDER CO. 


INCREASE YOUR 
SALES 





Without Adding to Your 
Sales Expense 


Here’s a “salesman” who doesn’t draw a salary, 
never goes out to lunch and is ready for business 


when your sales force is bus sy with other customers. 
Merchants who use the FiberstoK Salesmaker report optes 
did results. Merchants who are not using it are overlook- 
ing a real opportunity for increased turnover. 


NATIONAL FIBERSTOK 
ENVELOPE CO. 


General Offices and Factory 
FiberstoK se Aa 
ann a = 
RED] icago Warehouse: 
54 West Lake St. 


New York Office: 








GRAND RAPIDS, MICH. 


150 Nassau St. 
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MANY NEW ITEMS 


IN OFFICE CHAIRS 
APPEAR IN THE NEW 
CROCKER CATALOG. 





Choose INKLETS 


THESE ITEMS WILL .. if you want really fresh ink 
INTEREST YOU. vo you want an ink that is 


smooth flowing and free from 
sediment 








. if you want vivid colored, rich 























; bodied ink 

; ; : .. if you want an ink that is more 

: Write for a Copy economical to use 
Inklets (Ink Tablets) dissolve in- 
stantly in water to produce superior 
ink for fountain pen and general use. 

Why not choose Inklets? 
CROCKER CHAIR CO. iE 2c + 

: GENERAL ECLIPSE CO. 
; SHEBOYGAN. WISCONSIN »pt. Danielson, Conn. 


en ee a hh in 





JACKSON 600 LINE DESKS 
Exceptional Values for Your Trade 


The demand for medium grade desks is impor- 
tant and it behooves the dealer to select that line 
which offers the most in service and appearance 
for his trade. Jackson 600 is such aline. Regu- 
larly supplied in oak, walnut and mahogany, it 
has variety for most requirements. The oak desks 
are genuine quartered all around. Walnut and 
mahogany are of the genuine wood except legs 
and drawer fronts. Hardware, drawer arrange- 
ment, tops, panels and finish 
are described in detail in our 
catalog, sent on request. 


JASPER OFFICE 
FURNITURE Co. 
JASPER INDIANA | 





i ir t South Po y 
Se od iis ol Sig pe 


chy BOSTON Ball Bearing 
is the aristocrat kravarormunprorle | 


Mire arte Asaasons for thé it ong 
equip with eres ous fe Mea from 5 sone. Gtomem s ey nd 
ers. oak t eo priced 


4 
arma with hal ‘deahings ngs to r 1-4 2 oe long its sdrvicer 
Sharpens all size A s rey ons to 2 “> rfect point; nerautomatic stop 

prevents pencil waste when point is finished ..Beautifu//y finished in mdr - 
Silver with Coral pink or transperent chip receptacle. No trouble to keep clean 


This Ball Bearing Model Retails for $5.tx 
Other models of th& Baston list Camden N. , vit tof 7% 
oward Hunt Pen Co... Camden N. is JA 


“ Order from your jobber or write us for dealers lenN list 
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Effective E. Faber Windows 
Two unusually effective window displays were recently 
Eberhard Faber Pencil 
be side Ss new 


Com- 
litho 


special electric pieces advertising 


made by dealers showing 


pany’s lines of goods. The company, 


also has 


graph material 








AN ATTRACTIVE WINDOW DISPLAY OF EBERHARD FABER 
LINES WHICH DREW IN CUSTOMERS 


Mongol 
Those 


novel moving and flashing displays 


the Mongol No. 482 pencil, the Van Dyke No. 601, 
colored indelible and Aquarello water color pencils. 
who have utilized thes« 
report that they attract attention and can be relied on to 


make sales. 


—_ 

Kindley Leaves Stationery Field 
W. J. Kindley position as manager and 
buyer of H. K. Brewer & Company, 42 Exchange 
New York, N. Y., join the 
sales promotion departments of McCormick & 
Baltimore, Md. This 


pac ker of teas, 


resigned his 
place, 
recently to advertising and 
Company, 
importer and 
other 


company is a large 


spices, flavoring extracts and many 


food products. Mr. Kindley regrets leaving the stationery 


industry but feels that he has some contact with it yet 


McCormick & Ce 
equipped printing plant. 


because ympany have a modern and fully 
<—__ — 

Hedman Goes Abroad 

Hedman 


manufacturers of “Lig 


nH. Manufactur- 


ing Ce 


Hedman, president of the 


ympany, Chicago, IIl., htning” 


check writers, sailed for Sweden on July 16 on the SS. 
“Bergensfjord,” in company, primarily, with the Swedish- 
\merican Committee of the 1933 Chicago World’s Fair, 


ymmittee Mr. Hedman is chairman. 


accomplished his civic duties, he will join Mrs. 


of which c: 
Having 
and they will visit various points 


Hedman, already abroad, 


of interest throughout the Continent, returning according 
to present plans about September 15 
= an ———e 
Filling the Envelope 
A friend of Office Appliances whose name would be 


a firm be- 
that manu- 


known to every stationer on this continent is 


advertising matter 
letter that goes out 
uuncements up to the limit of 


closes order 


liever in making use of the 


facturers send him. Every carries 


folders, bli 
capacity. He 


itters and ann 


not only encloses folders, but en 


blank and return envelope. In a recent communication 


received automatically no less than nine 


, presenting the claims of well known 
consideration of customers. No good 
und the our friend. 


from him we 


pieces of advertising 
lines for the adver- 


tising goes to waste ari camp of 
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Feature the Low Cost 
and ae Saving of 


cP} 


THE 
SPECIAL BABE 
merit and -mobe Mae 













$3.50 west of Mis- 
sissippi Smallest 
on market, handy, 
dependable, five at- 
tractive colors. 
Uses “Babe” \& 
inch staples, 


especial 
advantages of 
price are the 
inducements 
which leaders 
in retail mer- 
chandising 
will use dur- 
ing the coming season to increase their sell- 
ing volume. Already a large chain store and 
mail order organization has announced the 
placing of orders 
which enable it to 
make substantial 
price revisions in 
various classes of 
merchandise. 

Here is a bright, col- 
orful line, attractive 
in appearance and in- 
teresting in how and 
what it does. Dura- 
ble and low in cost. 
Get ready to use SPEED FASTENERS in 
your displays and No. 5 
your mail campaign, ,, 5 ¢5,00, per 
and to suggest them [irary fastening 
at the counter. Ask pins a 
for prices, discounts an 
and proposition cov- 

ering descriptive 
folders with your im- 
print. 












No. 13—$6.50, for 
heavy duty. Ca- 
pacity 120 sheets, 
uses % inch 
staples, 


























SPEED FASTENER 


CORPORATION 
388 Broadway NEW YORK CITY 



































P rice, yes 
... but something 
more than price! 


..+- IMPERIAL dealers can meet price com- 
petition if they wish— 

But they have so many other effective selling points 
that make for profitable sales that IMPERIAL 
matched suites, desks and tables need not be sold 


on a price basis alone. 


Smartly designed and with real character built into 
them, they contain the “plus” value that has made 
the complete IMPERIAL line a prime favorite with 


alert and successful office furniture dealers. 


The new IMPERIAL catalog, just off the press, 
illustrates this entire line of distinctive desks and 
suites at moderate prices that are daily making bet- 
ter profits for IMPERIAL dealers. If you have not 


vet received your copy, please write us. 


The illustration above shou 5 No. 
665, a new 60” x 34” flat top 
desk in the 1930 IMPERIAL line 


walnut. 


of genuine 


with extertor 











IMPERIAL DESK COMPANY 


EVANSVILLE** INDIANA 
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Des Moines Stationery Company Expands Business 
[The Des Moines Des Moines, 


lowa, recently moved to 507-509 


Stationery 


517 


Company, 


from Locust street 


Locust street, where two floors of a new building are now 
occupied. The new location affords four times as much 
floor space as at the old address. 


The company has been in business for about eight years. 
Ata 


ness, 


recent re-organization to take care of expanding busi- 


\. W. Gran was elected president and general man- 
ager, 


In 


its program of expansion, the company is extending 


its lines to include office furniture, filing cabinets, port- 
able typewriters and general office appliances. For this 
reason catalogues from manufacturers are desired. 
~ 
An Instructive Pamphlet 

\ thirty-six-page pamphlet on New York—a contribution 
to the constructive development of advertising—presents 
the highlights of New York City and the Boroughs of 


Manhattan, the Bronx, Brooklyn, Queens and Richmond. 
It contains more New York. 

It gives the number of workers engaged in all gainful 
manu- 


than a thousand facts about 
occupations; individual income tax returns; banks; 
assessed realty valuations; budget; public im- 
hotels; sta- 


diums, motor vehicles, passengers on subways; 


lacturers; 


provements; conventions; buyers; theaters; 


on elevated 


trains, busses, street cars and suburban trains; telephones; 


churches; schools; colleges and airports. Statistics on the 


consumption of domestic fruits and vegetables are also 


Figures are presented on what New Yorkers con- 


given. 

sume in food, fuel and clothing, and what they pay for 
rent, heat, light, etc. There is also information on retail 
outlets, 


The pamphlet above described is issued by the General 
Outdoor Advertising Company, One Park New 
York City, and will be sent on request to anyone interested 


avenue, 


in receiving it 
~~ 

What’s What in Stationery 
Light, cool tones are the newest stationery style points, 
according to Mrs, David Fried Hafter, buyer for the Nei- 
man-Marcus Company of Dallas, and stationery authority. 
Mrs. Hafter states that it’s as smart to have individ 
ualized stationery during the warm summer months as to 
light 
Discriminating people 


cool, 
have cool linens and aim for pleasing, patterns in 
fabrics and wearing apparel. are 
using stationery ensembles, matching letter and note paper 
the Choice for both 
the small and large ray fibresatin effect with 
a powder blue shadow border and a suntan fibresatin with 
Cut have lost 
of their distinctiveness despite having entered the 
moderate price range \ Mrs. 
Hafter as being smart in the stationery department line at 
These 


as “personalized” matches and come in 


with same size envelopes. designs 


sheets are a ¢ 
a beige shadow border. out monograms 
none 
Dv 


feature pointed out 


the present time is monogrammed match folders. 
are to 
California redwood boxes. 


referred 
Vacationists who do not wish 
to carrv entire boxes of stationery are now carrving folders 


with sport cover designs. 


—_ 
Window Demonstration of Rem-Rand Fanfold 
Typewriter 
For a period of two weeks recently, the Philadelphia 
office of Remington Rand Business Service, Inc., had a 
daily window demonstration from twelve-thirty to two 


p. m. of the Remington fanfold typewriter. The operators 


demonstrated the ease of operation, the speed of the ma- 


chines, and the economy of using fanfold forms. The No. 
21 Remington fanfold typewriter with totalizer equipment 
whereby the machine automatically adds and subtracts 


while the typing is being done, was also shown, 
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MASTER GRADE 
REMANUFACTURED 


UNDERWOODS 











a 
When you sell your customer Master Grade Remanu- 
factured Underwoods you know they are the finest re- 
manufactured typewriters that can be bought. This 
confidence pays big dividends as any dealer who con 
centrates on Master Grades will testify. 
Write for our price list. 


WHOLESALE 


TYPEWRITER COMPANY, Inc. 
155 6TH AVENUE NEW YORK 
Cable: SALETYPE, NEW YORK 














Se a a as 





For the precise, particular purchas- 
ing agent 

For your “‘impossible-to-satisfy” 
trade 

For any especially difficult demand 
in inked ribbons or carbon paper 

Put it up to 





“Onrtow Renpows ¢ Cannon (a. ine 


BROOKLYN, NEW YORK 
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STURGIS 


(All Metal) 


POSTURE 
CHAIRS 


AND 


STANDS 


Sold exclusively 
through office 
furniture dealers 


Write for our 
proposition 





No. 500 


Sturgis Posture Chair Co. 
Sturgis, Michigan 


























for long wear 


FAMOUS 
| 


The Lincoln superior type- 
writer key is famous for its 
wearing qualities. It does 
stand up under constant 
pounding. Such quality is possible 
because we control the product 
from the crude rubber to the fin- 
ished key. Years of experience have 
developed a formula particularly 
suited for these keys—hence their 
unsurpassed quality!! And our 
price is right!! 
There is an attractive 


proposition open to 
dealers. Write for it. 


Lincoln Rubber Key Co. 


27 Thames St., New York, N. Y. 
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No. 166 


ct 
THE STRONG POSITION 


6-drawer legal blank cabinet of Office Equipment Dealers 


N attractive cabinet of very substantial con- 
struction with 6 drawers each with a finger : , ; 
Compared with retail merchants in 


hole in the bottom facilitating the removal of ; : 
contents. It is also practical for use by the stenog other lines, the office equipment sta- 
rapher for the housing of letterheads, second sheets, age stands out asa giant of Can 
. . “¥* " nru periocs o expansion or times oO stress, 
bill heads, etc. Excellently adopted for the filing or season after season and year after year, in the 
storage of electros. large cities or the smaller markets, the great 
| majority of stationers and office equipment deal- 





No. 43091, 








I quipped with the well known ASCO stacking de- | ers have maintained and advanced their capacity 
vice to permit the building up of 2 or more units in service and profit. The dealer who has fixed 
hick iditi , : his place in a business community by long con- 
which additions can be made trom time to time to tinued good service is naturally interested in 

meet requirements This cabinet joins up con- quality lines such as GUNLOCKE furniture. 
veniently with our No. 3352 two drawer 3x5 card GUNLOCKE durability is well known in busi- 
cabinet. ness centers where overstuffed leather furniture 
: : is used. And durability in leather furniture is a 
Made of best grade furniture steel, electricalls highly important point—more so perhaps than 
ss . é he ingle feature. If you don’t alread 
welded through in n olive gree : any other single fe ; y a y 
_ 7 oughout Finished in olive green, oak handle this kind of furniture, why not consider 
and grained mahogany, the service and the opportunities. We'll gladly 
explain both our merchandise and our co-oper- 

ation, 


Send for our catalog 


ART STEEL COMPANY, Inc. | THEW.H.GUNLOCKE CHAIR CO. 


306 E. 45th Street NEW YORK, N.Y. J} Wayland, N. Y. 
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IF YOU WERE A 


Ribbon and Carbon Salesman selling the 
PHILCO LINE, with its patented specialties, 
vou would gain an interested audience in 


3 


every ofhce 


You would be enthused and anxious to start 
the day. Seldom would vou hear the words- 
‘not interested” or “we are well supplied”— 
is evervone is interested in and anxious to 





try 


“TAB-EDGED CARBON” 
“CARBO-GRAPH” 


Type-Art Ribbons in “Humidor Packing” 


The “ERASER PLACER” 


ind other specialties that get the orders on 


. . 

What Price Confidence? 
lo know that the merchandise vou are offering your 
customer represents the latest original and modern 
note that skilled craftsmen can fashion from the best 
of materials, is a particular treasure. You know 
that when vour customer buys that article vou have 
made a friend. You have established confidence— 
for quality endures long after price is forgotten. 


Sainberg desk pads and accessories are original crea- 
tions made of the best by skilled craftsmen. They 
make friends and establish confidence and bring you 


merit 


HOW ABOUT YOU? Are vou satisfied 
with vour present volume of business? Write 
for our proposition and samples Exclusive 


a good proht 


It pays to sell Sainberg Pads as a trial order will 
convince you. Send for our brochure, “Beautifying 
the Office.” 


Sainberg & Co., Inc. 


37-43 West 26th Street 
NEW YORK CITY 


territor\ 


Phillips Ribbon&CarbonCo.,, Inc. 
61 Halstead Street 


Rochester - New York 
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Stanley and Roberts Open Store in Seattle 

A few months ago the Stanley & Roberts Office Supply 
Company was organized and is now definitely established 
Seattle, Wash. Both Mr. Stanley 
and Mr. Roberts were formerly connected with one of the 
leading stationers in Seattl Prior 
to that connection, Mr. Stanley was Northwestern repre- 
sentative for the Yawman and Erbe Manufacturing Com- 


at 1015 Second avenue, 


for about four years. 


pany for several years, 

The 
lines of office equipment including “Steelcase” filing cabi- 
nets, the Jackson desks, Heywood-Wakefield 
chairs, Irving-Pitt loose leaf equipment, Oxford filing sup- 


new company carries a number of representative 


lines of 


plies and a regular line of commercial stationery and sup- 
plies. The company also owns and operates an up-to-dat« 
printing plant. 

Stanley & 
catalogues from manufacturers of office equipment. 


Roberts have expressed a desire to receive 


iil eaaload 
E. Faber School Supplies Sales Streamer 

The Eberhard Faber Pencil Company has put out the 

1930 school supply streamer as an useful, richly colored 

window paster for dealers. It carries no advertising, mere- 

“school supplies” and illustrations of several 


This 


ly the words 


pencils and a stationery set. 


Faber 


ScHOoLys” 
(=, 


popular E. 


“one 





EBERHARD FABER SCHOOL SUPPLIES STREAMER 


streamer and other special advertising material suitable 
for large or medium sized school supply window displays 
can be obtained on request without charge, by writing to 
Eberhard Faber Pencil Company, 37 Greenpoint avenue, 
Brooklyn, N. Y. 

_ 

A Portable Sales Contest 
The Royal Typewriter Company’s better business sales 
contest on Royal portable machines is drawing to a close. 
There 


It began in May and will finish in August. are 


twenty-five prizes, starting at $500 for the first prize and 


tapering off to $25 for each of the eleven last prizes. 
There are three individual cash prizes for each and every 
month, making twelve in all. These prizes are $200 for 


each month, $100 of the amount being the first prize, $75 
the second and $25 the third. 
The announcement of the winners can not be made until 


September. 
oe 
Westinghouse Booklet on Proper Lighting 
“The Way Out of the Twilight Zone,” a recent joint 
publication of the Westinghouse Lamp Company and the 


Westinghouse Electric and Manufacturing Company, 
points out the path from “that deceptive half light be- 
tween obvious darkness and adequate illumination” to 


that degree of lighting which enables maximum operation 
The booklet 


thirty-three pages and presents descriptions of various 


efficiency in factory and office. contains 


types of lighting equipment and instructions for design- 
Tables 


illumination 


systems of interior lighting. showing 


of foot 


ing good 


present standards candle for com- 


mercial and industrial interiors, room and maintenance 
conditions to be considered, and outlet spacing and lamp 
size for commercial interiors are included. Copies of this 
publication can be obtained from the Westinghouse Lamp 
Company, 150 Broadway, New York, N. Y., or the West- 
inghouse Electric and Manufacturing Company, 2209 Ash- 
road, S. E., Cleveland, Ohio, by requesting circular 
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ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that is 
by the regular monthly 
receipt and perusal 


of the 


BRITISH 
STATIONER 


—a monthly journal for 
the Stationery and Allied 
Trade whose editorial 
pages are unique for 
news, instruction, 
originality and general 
interest. 













SEN 


itl : pritist 
-. sietor® THE V ernom i 
» the Prov Chamber’ Southe™ 


ve avenue 


the addr + 
py srationes 
as 


Send ——— 
~~ eee eins men 





























Wood 








STEEL FOLDING 
CHAIRS 


in All Finishes 
or Upholstered Seats 


WARK-BEACON 
STEEL FURNITURE CO. 


CHICAGO 











1410 S. Wabash Ave. 














The 
VARITYPER 


IDEA— 


It's a simple one to grasp. 


First—It's just a question 

















VARITYPER 
Incorporated 

2 Lafayette St. 
New York 


Will gladly 
furnish you 
information 


whether you prefer a 
typewriter with just 
ONE set of type 
or 

\ VariryPer with 
many different sets 
of type—All on the 
same machine. 
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Altoona, Penna.—The William F. Gable Company has been appointed 
exclusive dealer for ‘“‘Y and E’’ equipment 

Canton, Ohio.—-L. A. Burkholder has been appointed sales manager oi 
equipment products by The Berger Manufacturing Company 

Chicago, I11.—-E. L. Daily has been appointed manager of the local 
branch, The Herring-Hall-Marvin Company. He had been assistant sales 
manager, with headquarters at Hamilton 

Chicago, I11._-George E. Vinton, manager here for the Yawman and Erbe 
Manufacturing Company, visited the factory at Rochester in July. While 
east he dropped in at the wood plant, Mohawk, N. Y., and also visited the 
metropolitan branch at New York 

Columbus, Ohio.--The Standardized Office Equipment Bureau, Inc., has 
been chartered; capital stock 250 shares no par value; incorporators 
Frank J. Ablert, 741 Sullivant avenue; Lawrence F. Turley and William 
Dale Winters 

Decatur, tl.—-The Wallender-Pennington Company, 151 West Main 
street, has taken the store adjoining its stationery and print shop, which 
is occupied by the furniture department 

Detroit, Mich._Lynn B. Emery, Inc., has assigned a young woman to 
the office furniture department to aid customers in planning interior deco 
rations to harmonize with office furniture installations 

Etkhart, ind. <Artility Metal Products, Inc., has been chartered to 
manufacture, produce, buy, purchase and deal in office, store and fac 
tory furniture and fixtures; capital stock, 3,000 shares no par value; in 
corporators--Verne G. Crawley, Dorothy E. Hamm and Flora F. Ringer 

Elmira, N. Y¥Y.—-Sassada-Way has been chartered to sell office furniture 
capital stock, 200 shares common; L. Breese, charter representative, 
Elmira 

Fort Scott, Kans.-_J. H. Richards, Jr., has established the Richards 
Company, 101-03 Blair avenue, handling office equipment 

Hartford, Conn.—Kenneth W. Moak has become manager of the Trinity 
Stationery & Office Equipment Company's store. He was with Brockman’s, 
Inc., Charlotte, N. C., formerly 

Houston, Texas.—-Myers Furniture Company, Inc., has been chartered 
to deal in household and office furniture; capital stock, $3,000; incor 
porators—Beatrice E. Myers, T. W. Madgett and Pearl Madgett 

Los Angeles, Calif..-The Commercial Furniture Corporation, Ltd., has 
been chartered to deal in furniture; capital stock, 50,000 shares preferred 
of no par value, 150,000 shares common of no par value; permitted to sell 
25,000 preferred shares and 57,500 common shares; officers—G. Thibau- 
deau, Al Weinberger, M. C. Sample, A. J. Meade, L. J. Phebus, Thomas 
C. Spearman, Frank H. Spearman and Walter P. Chambers 

Nashua, N. H.—The Phaneuf Press, formerly located on Chestnut 
street, is now operating in the Currier building, on East Pearl street 
Office furniture and supplies are carried as an adjunct to the printing 
business 

Newton, Mass.—L. Frank Perkins, Inc., has been chartered to deal in 
all kinds of office furniture; capital stock, $50,000; incorporators—L 
Frank, Leon H. and Emma C. Perkins 

New York, N. Y.—The System Equipment Corporation has succeeded 
the Office Engineering & Supply Company, 3 West Twenty-ninth street 
The latter company was organized by Caleb W. Cameron, who is presi- 
dent and treasurer of the new company. The business will continue at 
the old address, selling steel office furniture and filing devices 

Paterson, N. J.—-The Reliance Store & Office Fixture Company, 126 
Market street, has been chartered to retail; capital stock, $125,000; in- 
corporators—Herman Brass, 520 East Twenty-fourth street, William Op- 
per, 36 Twelfth avenue, and May Titus, 70 Fourth avenue. 

Philadelphia, Penna.—Roth Brothers have moved from 1237 Spring 
Garden street to the southwest corner of Thirteenth and Spring Garden 
street. They have a larger store, which includes five display windows 

St. Louis, Mo.—-The S. G. Adams Stamp & Printing Company has es- 
tablished displays of modern commercial furniture on the third floor of 
its building at 412 North Sixth street 

White Plains, N. Y.—-Tauco Sales has been incorporated to sell office 
furniture ; capital stock, 200 shares common; J. H. Carp, charter repre 
sentative, 1501 Broadway, New York, N. Y. 

Wilmington, Del.—The Adjusto Chair Company has been chartered to 
deal in Adjusto chairs; capital stock, $1,000,000; Franklin L. Mettler, 
charter representative 

—— 


Spanish Project for Metal Furniture Plant 
Commerce Reports] Metal filing cases account for practically all of 
the sheet metal furniture imports in Spain, excluding safes, as only a 
few tables, desks, lockers and chairs were sold in 1928 and 1929 The 
outlook for the last four products is very good, however, as two local 
banks are known to have placed orders for several hundred steel lockers, 
and more than normal interest is being expressed for metal office tables 
and desks. The aggregate retail value of all classes of steel office furni- 
ture, again excluding safes, was estimated at 2,150,000 pesetas during 
both 1928 and 1929, and that figure represented an increase of about 
twenty per cent over 1927. Sales for 1926 were approximately the same 
percentage below those for 1927. It is estimated that seventy per cent 

of the amounts for 1928 and 1929 represented American products 


(Continued on Page 186) 
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or Are Under Construction, 
There Is a Market for 
IMPERIAL Built-in 


Steel Furniture 


dhe b 


Banks, courthouses, stores, public in- 
stitutions, buildings of all kinds require 
a certain amount of special, built-in 
furniture. Imperial dealers are en- 
abled to bid successfully for this busi- 
ness because Imperial installations are 
built right and installed at a cost that 
rivals stock lines. The dealer carries 
no stock, simply outlining the require- 
ments. Plans, prices and suggestions 
that will help close the contract are 
supplied as part of our co-operative 
service. Your inquiry is invited. 


Seas 


IMPERIAL 
STEEL CABINET COMPANY 
2130-2152 Fulton Street 
CHICAGO, ILLINOIS 











As pioneer desk makers of New No. 800 Series Chairs in 
Jasper, Indiana, we can offer S84 Ameicen Wien A 
you the best in high quality 


desks, time tried and quality Pleasing Design, with a Deep, 


tested for fifty-two years. Rich, Durable Finish. 
The JASPER ., The JASPER 
DESK CO. # CHAIR CO. 


Desks and chairs can be purchased from us in pool 
cars at carload discounts, lower freight rates and 
the assurance that goods arrive in first class con- 
dition, without damage. We solicit your inquiries. 


JASPER, INDIANA 





JOHN W. MESSIMORE, Chicago Representative, Telephone Longbeach 4821, 1467 Catalpa Avenue, CHICAGO, ILL. 
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Catalogue 
on request 


Manufacturers 
of 
OFFICE 


DESKS 
Since 1890 


OFFICE AND FACTORY 
2527 MOFFAT STREET 
CHICAGO 











Polytype 


SIGN PRINTER 





A word or two with each impression 


Every Stationer can profitably handle the Polytype sign printing out- 
fit, whether or not he regularly carries rubber 
stamp goods. Useful in retail stores, 
real estate ofhces, restaurants, schools, 
churches, clubs, newspaper ofhces, etc. 





Single characters or letters, or complete 
words or phrases are easily and clearly 
printed. ‘The letters are one inch high 
and, by means of the Polytype aligning 
rubber and locking stick, can be grouped 
in words or phrases up to eight inches 
in length, thus printing a complete sign 
in one or two impressions, neatly and in 
perfect alignment. For window and 
counter display signs, Polytype offers a 
method superior to that of outfits hitherto 
introduced. Order one today; demon- 
stration will sell many others. Illus- 
trated folder and price on request. 


HANS H. HELLESOE 


2444 Ainslie Street, CHICAGO 

















PREMIER-REMINGTONS 


Rebuilt by Remington, Ilion, N.Y. 








Recovered 
Platens 
Rubber 
Covers 
Parts 


Supplies 
BLICK 


Typewheels 











Pads—Supplies 

















AMERICAN 
WRITING MACHINE CO. 
374 Broadway New York City 

Branches in 22 Principal Cities 














300 
NEW ITEMS 
IN A SINGLE YEAR 


In a single year Office Appliances announced 
> . - . . 

some 300 items in the section devoted to new 

machines and devices. 


Usually this information is given before the 
items appear on the market and always in 
advance of most sources of such news. It is 
not uncommon for a dealer to tell us that 
some of his best selling lines have been secured 
from seeing the things in Office Appliances. 
Many readers say this section in itself is 
worth the subscription cost, not to mention 
all the other features. 


| If you want to keep in touch with the activi- 

| ties of the office equipment industry, there is 

| no better way to do it than by entering a sub- 
scription to Office Appliances. The rates are 
$2.00 a year, $3.00 for two years; Canada $2.50 
and $4.00; Foreign $3.00 and $5.00. 


| The Office Appliance Company 


| 417 South Dearborn Street 
Chicago, Ill. 














aes. 














AUGUST, 1930 


181 





 PFY¥YREORTTAes 





Brownwood, Texas.—The J. A. Collins Typewriter Exchange has been 
moved to a new building at 107 East Anderson street 

Buffalo, N. Y.—R. D. Camp has joined the local sales organization of 
the L. C. Smith & Corona Typewriters Inc 


Otto Munzer, head of the service department of the Add 


Chicago, Ill. 


ing & Calculating Machine Exchange, took two weeks in July for a fishing 
trip in Northern Wisconsin 

Chicago, Ili.—H. S. Gilbert, manager here for the L. C. Smith & 
Corona Typewriters Inc., made a business trip to New York in July 
On his return he arranged for a fishing trip at Three Lakes, Wis 

Chicago, II!.-Fred G. Kennedy, manager here for the Royal Typewriter 
Company, Inc., took a vacation at Ottawa, Canada. He enjoyed the golf 
facilities with W. B. Larsen, general sales manager, and W. J. Montgomery, 


portable division 


Griffith B 


manager of the typewriter 


Chicago, Ill. Terry has been appointed manager of portable 


sales in the Chicago territory by the Underwood Typewriter Company 
He succeeds C. M. Jungbluth, who has been transferred to the western 
district 

Chicago, !11.__Miss Irene Enders, secretary to H. S. Gilbert, manager for 
the L. C. Smith & Corona Typewriters Inc has returned from a six 


month trip around the world. Miss Ruby Sackewitz, who preceded her as 


Mr. Gilbert’s secretary, has been carrying on for Miss Enders during her 
absence. Miss Sackewitz has returned to her home duties 

Chicago, !1.—Carl Marine, a city salesman for the L. C. Smith & 
Corona Typewriters Inc., circumnavigated Lake Michigan during his vaca- 


tion this month. The trip included visits at Escanaba and Duluth, cross 


ing the straits at Mackinac, and a stay with relatives on Beaver Island 
He was on the island while the annual regatta from Chicago to Mackinac 
Island was in progress, and saw some of the contestants from Beaver 
Island, which is one of the landmarks of the course 

Coleman, Texas.--Sid. Sackett has undertaken local sales for the 
Woodstock Typewriter Company 

Green Bay, Wis.—J. J. Mahoney has been appointed distributor in this 


territory for the Woodstock Typewriter Company He is experienced in 


typewriter 


Jamestown, N. Dak.--The Jamestown Office Supply Company has been 
appointed distributor of the Woodstock typewriter in this vicinity 

Kansas City, Mo.—Patrick J. Burne has become a salesman here for 
the L. C. Smith & Corona Typewriters Inc 

Killeen, Texas.—D. N. Norman has been appointed dealer here by the 
Woodstock Typewriter Company 

Lampasas, Texas.—-L. J. Sparks has taken on local sales for the Woed 
stock Typewriter Company. He sold the Woodstock machine in the past 


and has an excellent record at which to shoot 
Laredo, Texas.—-The Lacey 

of Woodstock typewriters. B. B 

chines the past year, and has gone 
Madison, Wis.—-Frank Whitman 


A. Jones Typewriter Company. He 


Typewriter Exchange has resumed the sale 
has handled different other ma- 


to his old favorite 


Lacey 
back 
has become 


will aid the 


Frank 
acquir 


a salesman for the 
Four Lakes City in 


ing L. C. Smith and Corona typewriters 
Manhattan, N. Y.—-The Eagle Typewriter Company has changed its 
name to the Eagle Office Equipment Company 


Newport, R. !.—William Innex, who conducts the 
Exchange at 16 Malboro street, 
for the Woodstock 
New York, N. Y. 
floors in the Forham 
rental of $500,000 
New York, N. Y.—H. I. Granderad, 
Typewriter Company at Detroit, has been transferred to the 
I. M. Epstein has been assigned to 
Oakland, Calif.—_-Mrs. W. E. Doster is conducting the business of the 
Doster Typewriter Company, 1440 Franklin street, Oakland. Her husband 


Newport Typewriter 
has secured distribution in this territory 
Typewriter Company 

The Wholesale 


building for twenty 


has leased three 
total 


Typewriter Company 


years at an approximate 


Woodstock 
local branch 


who has been with the 


a Brooklyn territory 


died in June, and Mrs. Doster, being a capable young business woman, de 
termined to carry on. She was office manager and had charge of the 
inside work of the Doster Typewriter Company since it was founded, some 
five years ago, so she knows the business affairs of the firm and under 
stands typewriter selling. The company has always rather specialized on 
the shop, which is being carried on, as before Mrs. Doster has added an 


outside salesman 
Portiand, Ore.—The Acme 
Woodstock Typewriter Company, 
Rhinelander, Wis.—The Rhinelander Office Supply Company 
by Dan Oneil, has become dealer for the L. C. Smith and the 


Typewriter Company, distributor for the 


has put on two new salesmen 
, conducted 


Corona type 


writer. Harold Heckert has charge of typewriter sales 

St. Louis, Mo.—D. A. Meyer, manager, Woodstock Typewriter Com 
pany, has added three experienced salesmen to the sales staff: Charles 
D. Sparwasser, J. L. Kickham and E. Browning 

San Angelo, Texas.—_.J. M. Hicks, an experienced typewriter man, has 


secured local distribution for the 

San Francisco, Calif.—-Albert B 
Portiand, Ore., 
and visited some of his friends in 


Woodstock typewriter 
Cole, of the 
here on a 


owner Oregon Typewriter 


Company of has been combined business and 


pleasure trip, the trade here 





Halco Dry Blue Stencils 


prove the durability and strength that is built into 
them by our greatly-improved methods of manu- 


facture. By actual test they give more satisfactory 
results over a long period of time than any other 
make. 

Manufactured trom a new 
terials, these stencils are distinctly 
They are easy to cut on the typewriter 
give faithful reproduction of stylus work. 


combination of ma- 
new in type. 
and will 


Dealers: Halco Dry-Blue Stencils lead a line of 
high-quality ribbons, duplicating papers, inks, 
etc. We offer a fully-protected terrivory and com- 
plete factory co-operation on all special sales 
problems. Write us today. 


The: SHALLCROSS COM PRINY 


Manufacturers of 


inks-Ribbons-Stenciiy- Papers 
FORTY EIGHTH and GRAVS FERRY ROAD 
PIHILROELPHIA,U.S.7. 

















EVEREADY SELLS EASIER 
THAN LOW PRICED STAPLERS 


You'll find customers prefer Eveready 
to cheaper staplers. They like its bright 
nickel and Olive Green enamel finish; 
appreciate the convenience of 5000 
staples at one loading. And each 
Model “‘A’”’ Eveready Stapler you sell 
brings in $6.00. 

There are good profits in Eveready. Write 


today for details of money making dealer 
plan. 


EVEREADY MEG. CO. of BOSTON 
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A New COPY-HOLDER 


— PRACTICAL AND 


FOOL-PROOF 
PRACTICAL 
and fool-proof 

copy-holder is for sale. 


OFFICE APPLIANCES 


San Francisco, Calif.—Clem Kennedy, secretary of the San Francisco 
Optimist Club, states that because H. A. Sperb of the All Makes Type- 
writer Company, has been elected vice president of the National Optimist 
Club, he will next year automatically become president of the organi- 
zation 

San Francisco, Calif.—Louis Geoffrion and Al. Merideth have opened 
a typewriter store at 16 California street, in the St. Clair building. They 
sell rebuilt typewriters and supplies and specialize in servicing all makes 


They that their business has started out in a very 


of typewriters say 


Free from mechanical promising way and they have been busy from the outset 
ills because there are San Francisco, Calif.—J. Lafferty, of the metropolitan office of the Un 
no adjustments. rhe derwood Typewriter Company, was here in July and visited the district 


holder may be placed office in the Monadnock Building and F. G. Fink, San Francisco man 
at any angle, high or ager, at the company’s Market street store. Mr. Lafferty, who is portable 
low, far or near—ac- dealer representative of New York, is so well known that his friends here 


commodating any vi- 


It may be folded 


say he averages ten handshakes a block, even in this city, whenever he 


sion. moves with the pedestrians. 
over the typewriter San Francisco, Calif.—E. W. Pease, of the Santa Barbara Typewriter 
and form a pleasing Exchange, visited San Francisco over the July 4 holidays and was warmly 
part of the desk or welcomed. Speaking of this visit, for Office Appliances, H. J. Hastings, 
folded back of the machine president of the San Francisco Typewriter Dealers’ Association, said that 
ind the de sk closed the m . . 

Pease needs no introduction to the typewriter fraternity, for he has 


mly copy-holder permitting 
this, 


Mr 


been in the typewriter business since it became a business. Mr 


Pease 


The board is held in po said that, considering conditions, he is doing a very good business in 
sition by friction joints Santa Barbara. 
where wear, if any, is au- 


supports from eight to ten 
pounds safely. 

The ‘=_— finish, sub- 
stantial construction and 
general utility of this copy- 


San Francisco, Calif.—The Typewriter Dealers’ Association of San Fran- 


tomatically absorbed by the 
patented construction, with cisco is now beginning to realize the benefit of being taken into the Re 
ptents on the out attention from the user. tailers’ Credit Association. The National Retail Credit Association and 
»py-holder and It will hold any size copy ¢ 2 , . . , 
reading board from a post card to a the Associated Retail Credit men of San Francisco expect to have an 
illustrated in this double size letterhead and even better service of telephone credit reports after November. They 


are changing their card records to a 4x6 cabinet system. The old reports 
were on 5x8 and as several hundred thousand records have to be changed, 
They are giving prompt and effi- 


Hastings, presi- 


the job involves several months’ work. 
cient service, despite this handicap, according to J. H 














wn ng FV vad dent of the Typewriter Dealers’ Association of San Francisco. 
¢ reading board of San Luis Obispo, Calif.—A new typewriter store has been opened here 
similar design an- known as Hill’s Bazaar. J. W. Fisher is the proprietor 
swers many home Schenectady, N. Y.—The Union Book Company has been appointed a 
a, = bam local dealer for the L. C. Smith and the Corona typewriter 
seller. Springfield, Ohio.—Distributor Ollinger, of the Woodstock dealer or 
‘eo ° ganization, has moved to a ground floor location on Center street. J. M 
J. W. ROBINSON, Chicora, Miss. McGeary is his Woodstock specialist 
= & 2 &S S&S S&S Se Se eS eS S&S ao Sa Toledo, Ohio.—Clifton A. Kanney has joined the local branch of the 








Woodstock Typewriter Company as a salesman. 
Wolcott, N. Y.—Lee Van Valkenburg has been appointed Corona dealer 


here 





, 
tid 


Not Ordinary Costumers 


but 12 distinc- 
tive patterns that 
meet your every 











ACCOUNTING MACHINES 


The General Office Equipment Corporation, Harrisburg, 





Dallas, Texas. 


day requirements Penna., has been chartered in this state to sell office equipment; capital 

with prices (list) stock, $100,000 

ranging from Indianapolis, Ind.-The General Office Equipment Corporation, a New 
Jersey charter, has filed an affidavit with the secretary of state desig 


$6.00 to $90.00. 


nating Jacob S. White as Indiana agent, Merchants Bank building 
Lentz has been appointed vice president of the 


Quigley costum- New York, N. Y.—L. E 

ers are standard Underwood Elliott Fisher Company, in charge of engineering and manu- 
equipment with facturing, with offices at 342 Madison avenue. He had been head of the 
the largest users service department ; ; 

throughout the Opportunity for Business 

country; princi- Atlantic City, N. J.—The Vollmer & Thompson Company has been 


chartered to conduct an auditing and accounting business; capital stock, 


pally because the 















2,500 shares no par value; Alexander Vollmer, charter representative, 

hooks stay se- . 

. Atlantic City 

cure, the base 

does not. rock, — - —— — - — 

the pole is 

baa . ADDING MACHINES 

straight and 

graceful in de- 

: —" Bloomington, Ind.—Demzil Languell, representative of the Burroughs 

sign, finish shows 7 ; aaa 
Adding Machine Company, has moved his office from the Hook building 


workmanship and 
the base spread 
is only 20 inches. 


to Dean's Radio Shop, North Walnut street 
Chicago, t1!..-William Moore has joined the local sales organization of 
the Marchant Calculating Machine Company. He has been with the com- 


pany six years, serving heretofore at Los and Evansville, Ind 


-_ LPL LPL LS LIL ly 





Angeles 





No. 61 O u # prom pt Mr. Moore is handling a territory north of the river. He had been con- 
shipping service nected with two other manufacturers of calculating machines before join- 
is a real asset ing the Marchant staff 
for our custom- San Francisco, Calif.—L. J. Zant is now Pacific coast manager for the 
ers. Victor Adding Machine Company, which has its coast headquarters in 


the Doe building. Mr. Zant succeeds John Adams, who came here as coast 
manager some months ago and soon returned to Philadelphia, where he 
holds an important position with the company 

San Francisco, Calif.—-Emmett L. Bundy, of the Sioux City office of the 
Felt & Tarrant Manufacturing Company, been San 
Francisco to assist J. P. Warren, district has 





No. 66 
The Quigley Furniture Co. 
Whitesboro, N. Y. 


Office: 130 W. 42nd St., transferred to 


The 


New York Room 414 has 
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NATIONAL BRIEF CASES 
for 
STUDENTS 


and 
TEACHERS 






Black or 
Brown Gen- 
uine Cowhide 
with graduated 
pockets in 3, 
4 or 5 pocket 
style. 





No. 230. Size 
16”x11l” with 
full length 


straps. Adjust- 
able locks. 


50 NEW STYLES 


A handsome new catalog illustrates and describes the com 
plete new National Line of Brief Cases, Catalog Cases, In- 
the finest line in the country for stationers to 
concentrate upon. New styles and new leathers, at lower 
prices, which make them greatest values to be had. Also 
special new cases for Students and Teachers. Send for copy 
of National Catalog now. 


NATIONAL BRIEF CASE MFG. CO. 
500 SOUTH PEORIA ST. CHICAGO, ILLINOIS 


surance Cases 
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For More 


and Better Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 


The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00 ; $3.00 and 
$5.00. 


Foreign, 
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The Office Appliance Company 
417 S. Dearborn Street 
Chicago, II. 
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ERE IT IS! 


ASK FOR DEALER’S PROPOSITION 


It'sa“Knock-Out” 


SF 


yy rir rir 


SPECIAL 


D & T 
CHANGEABLE 
WINDOW 


DISPLAY 


Boo ooo eo 2525252525 


NEON LIGHTED 


DAVENPORT-TAYLOR MFG. CO. 
412 Orleans Street 
Chicago, Ill. 


Detroit 





New York Boston San Francisco Los Angeles 










“Records that have faded away 
are worth no more than no 


records at all.’’ 


in Business 


Lmportant Records are 
Usually Written with, 


_—s 


SANFORD 


“The Ink That Has Defied Time for 70 Years* 
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my 
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PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all 
sizes, mail and tape baskets, space baskets, 
built up trays, locker baskets, PEERLESS 
paper burners, wire globe guards, office 
partitions, wire guards, etc. SPECIAL 
WIRE GOODS MADE TO ORDER. 


He, PEERLESS 
: BED, is WIRE 
WR GOODS CO. 





HAAN YY 
he YQYRY 2720 Ferry Street 
VYAAS LAFAYETTE, 


\ 
wD INDIANA 


EERLESS SANITARY LINE 


OFFICE APPLIANCES 











Steel]:.-:--:: 


Makes the Ideal 
Costumer 


TEEL will not crack, 

warp, mar, or splin- 
ter. It lasts indefinite- 
ly. Finished as Sany- 
metal Costumers § are 
finished—in perfect 
wood grain effects or 
plain color—it harmo- 
nizes beautifully with 
any office furnishings. 

























These costumers are 
designed on graceful, 
modern lines. It’s al- 
most impossible for 
clothes to tip them 
over. The welded hol- 
low metal construction 
defies wear. 


These advantages 
help you sell Sanymetal 
Costumers. Write for 
illustrations and prices 
on this line. 


THE SANYMETAL PRODUCTS j 
COMPANY j 
1695 Urbana Rd. Cleveland, Ohio 


wes COSTUMER 
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NE Wr! The ARDICO 

* all-metal DATER 
a handsome and attractive nickel-plated all metal 
dater with a ten year capacity. 
Stands 3%” high with a red lac- 
quered handle. Equipped with an 
unique locking device and removal 
ink pad. Retails for $3.00. Send 
for sample order on this new 
number. 














ARDICO 
Numbering Machine 


6 wheel—5 movement 

















the Ardico numbe nz ma 

hin« Ss a remarkab 

valu Attract t I 

pearance sound n 

struction, prit 

lear it fie 4 irda 

r per rr al and t 

lut Y 2 irar ! At ! 

retail price of $7.50 it is a 

real buy 

Send for our Stationery 

catalog. 
EDWARD P. PAUL & COMPANY 

41 West 25th Street New York, N. Y. 
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Columbian Success 








ARE STILL INCREASING 


OUR customers are going to insist on the 
handsomely colored bases which have made 
Columbian-Success Calendars so popular. This 
buyer-preference has sent Columbian-Success 


sales soaring—constantly upward. 


Be ready to capitalize on the modern demand 
for beauty in calendars. Stock the complete 
Columbian-Success line for 1931 and order your 


supply now. 


Bases are lacquered in Features of Columbian-Success 

Chinese Red. Olive Calendars include red-edged lith- 
. , 

ampet ographed pads, four permanent 

Gree n, Satin Blac k rubber feet and nickel-plated 


and Mahogany Brown. lock arches. 


COLUMBIAN ART WORKS.,|INC. 


1024 JUNEAU AVE. MILWAUKEE,.WIS. 
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large offices in the Santa Fe building Market and Second streets, which 
s a very central location for users of the ‘‘Comptometer’’ and salesmen 
of the company 

San Francisco, Calif.—Harry D. Vaughn, who comes from Detroit, has 
succeeded E. Englehart as San Francisco manager for the Burroughs Add 


ng Machine Company Mr. Englehart resigned recently 





OTHER MACHINES 





Chicago, !#1.—Several additions have been made to the local ‘‘Edi- 
phone’ sales organization K. A. Von Ladau, who had been with the 
Elliott Addressing Machine Company; Harry E. North, formerly of The 
National Cash Register Company organization 

Erie, Penna.—A local office has been opened in the Commerce building 
by the Dictaphone Sales Corporation. J. M. Leer, who is manager, had 
been connected previously with the Pittsburgh office 

Greensboro, N. C.—The Ediphone Service Company of Greensboro has 
been chartered to sell and service dictating machines and accessories, and 
other electrical devices capital stock, $25,000; incorporators—G. E 
Johnson, Iowa B. Johnson and Jessie T. Mitchell 

Long Beach, Calif.—The Dictaphone Sales Corporation has opened an 
office at 330 Ocean Center building, in charge of J. W. Trevor 

Los Angeles, Calif._-The Whitlock Metered Mail Company, Ltd., has 
opened an office in the Chrysler building, New York, N. Y. Fred J. Peter- 
son, past president of the All-Star club of the Burroughs Adding Machine 
Company, is in charge Other offices are to be opened in Boston, Detroit, 
Milwaukee, Cleveland and Chicago 

Philadelphia, Penna.—The Remington Cash Register Company has leased 
the first floor of the building at the northeast corner of Thirty-seventh 
and Walnut streets 

Scranton, Penna.—William F. Schick, who has been with The Ameri- 
can Multigraph Sales Company at 508-10 Miller building, Scranton, has 
been transferred to 230 Franklin street, Buffalo, N. Y 

San Francisco, Calif.—H. D. Kippen, division manager, The American 
Multigraph Sales Company, states that the San Francisco office has de- 
termined to expand its organization rather than curtail, to meet the prob- 
lems of business depressior Following this policy two high-grade sales 
men have been added, H. E. Deneger and H. B. Hicks. Mr. Deneger is 
recently from New York, having a very fine background of newspaper 
and advertising experience. Mr. Hicks was for several years associated 
with the San Francisco office of the Addressograph Sales Company 

Wilmington, Del.—-Reiner’s Rotaprint, Inc., has been chartered to deal 
in printing devices ; capital stock, $300,000 and 2,100 shares no par value; 
H. E. Grantland, charter representative, Wilmington 

eH 
Dictating Machine Transcribers for Federal Service 

Examinations to fill vacancies in the Governmental service at Washing- 
ton, D. C., for dictating machine transcribers will be held by the United 
States Civil Service Commissior Entries close August 26 

The entrance salaries are $1,440 a year; higher salaried positions are 
filled through promotion. Competitors will be rated on plain copy (forty 
per cent), practical test (forty per cent) and letter writing (twenty per 


cent) Applicants should state whether they are Dictaphone or Edi- 
phone operators. Application blanks may be obtained from the commission 
it Washington, or its local secretaries 

> 


Training Course for Office Workers 

As the third of a series of reports devoted to the subject of training 
ind educating various types of personnel in business and industry, the 
policyholders service bureau of the Metropolitan Life Insurance Company 
has published a booklet entitled rraining Plans for Office Employees.”’ 
This publication brings together successful programs of instruction which 
are being undertaken by several large commercial and industrial organi- 
zations. Many of the plans are described at length and include, among 
others, those which are being employed by the Commonwealth Edison 
Company, McGraw-Hill Publishing Company, Swift & Company, Standard 
Oil Company of New Jersey, Metropolitan Life Insurance Company, and 
General Motors Institute of Technology 

To consider the training of office workers from its various aspects, the 
report is divided into the following four sections (1) Training on the 
job (2) Education through printed instructions; (3) Training in com- 
pany schools or classes; (4) Courses offered by outside organizations. In 
addition to the fact that employees get greater satisfaction out of their 
work, coupled with more tangible promotion opportunities, other beneficial 
results have been obtained from comprehensive training programs and 
these are discussed in the report 

Training Plans for Junior Executives’’ and ‘‘Foreman Training Plans,’ 
embodying a number of new schemes now being used successfully in this 
country, are studies on the same general theme which have already been 
issued by the Industrial Relations service of the Bureau. Copies of these 
as well as of “Training Plans for Office Employees’’ may be secured by 
interested executives on application to the Bureau at 1 Madison avenue, 
New York, N. ¥ 

—_—_—_.——— 


Saloniki Fair in September 

The fifth international fair will be held at Saloniki, Greece, Septem 
ber 14-30. This is among the most important fairs of the Near East, and 
serves an extensive area. Office appliances have been shown in the past, 
along with textile products, leather and rubber goods, chemical and phar- 
maceutical products, cosmetics, glassware, jewelry, watches, silverware, 
toys, paper products, photographic supplies, electrical machinery and 
supplies, household goods and furniture, foodstuffs and agricultural prod- 
ucts, automobiles and accessories, machinery of all kinds and building 
supplies 

Citizens of the United States can obtain descriptive literature from the 
tureau of Foreign and Domestic Commerce at Washington, or its district 
offices 
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Are you paying too 
much freight? 


Freight is an item in overhead. It must be counted 
in the cost; consequently in considering office furni- 
ture it is essential that consideration be given this 
point. St. Louis enjoys splendid facilities to the 
east, west, south and north. To those dealers in the 
St. Louis area, Western desks offer a suitable 
source for a substantial line at favorable prices. 

If your costs are too high, it may pay you to check 
the shipping costs in the furniture department. You 
may then be open to investigate the Western line. 


Western Furniture Company 
Blair Avenue and Palm Street 
ST. LOUIS, MO. 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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HIS POSTURE CHAIR is easier to sell 
| and more worth the selling because it actually 
is a most comfortable and convenient chair. 
During extremes of weather or when disease 
threatens, it conserves energy and wards off the 
many ills coincident to incorrect posture. Four ad- 
justments, easily made, insure 
correct seating for any office 
worker. Furnished in quar- 
tered oak, walnut and maho- 
gany finish 













The Conrades line includes 
chairs for every office pur- 
pose in addition to a series of 
Matched Office Suites. If 
you're ever up against a chair 
problem, let Con 
rades solve it. The 
evidence of 
ability is in our rec 
nearly a cen 


our 





ord 
tury of 
good chairs. 


building 


CONRADES 
MFG. 
COMPANY 


1942 N. Second St 
St. Louis, Mo. 











No. 320W 
Posture Seat 
Chair 
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OFFICE APPLIANCES 





RIBBONS 


AND CARBONS 





Chicago, t!!.—M. L. Hill, manager here for The Miller-Bryant-Pierce 
Company, spent an enjoyable vacation near Manistique, Mich. Accom- 
panied by his family and father, he motored to the resort, and made a 
side trip to the Soo as well 

Chicago, tii.._-The Crown Office Supply Company is forward 
to a visit from A. H. Olmsted, president of the Crown Ribbon & Carbon 
Manufacturing Company Contact with Mr. Olmsted 
inked ribbons and carbon paper, and an oppor- 
tunity to enjoy his genial presence at the festal board 

San Francisco, Calif.—R. E. Morgan has taken charge of the supply 
department of the L. C. Smith & Corona Typewriters Inc., He has 


been engaged in similar work with the Remington typewriter division of 


looking 


brings new view- 


points on the sale of 


here 


Remington Rand 


San Francisco, Calif..-The H. & M. Co., Inc 
nths of this year over the corresponding period 


, has shown a substantial 
increase for the first six mo 
of 1929. F. A 


very good with 


Hammergren, the president, states that business has been 


then in spite of reports regarding present business 
conditions 

San Francisco, Calif.-W. R 
Market 
Company, manufacturer, 
Ribbonew solvent, Mr 
pound which instantly softens the dried ink in 


is packed in a little box with full directions for use and Mr 


Mathews has established an office at 580 
street, in this city, as bay distributor for the Ribbonew 
First North, Birmingham, Ala 


Mathews states, is a special chemical com- 


area 
2000 avenue, 
bama 
ribbons. The apparatus 
Mathews 
states that he is meeting with encouraging success in his new territory 


San Francisco, Calif A directors’ meeting of the Carbon and Ribbon 


Dealers’ Association of Northern California was held early in July, and 
it was decided to call off the regular July meeting. This was due to so 
many people being away on vacation. It is expected that the organiza- 
tion will resume the regular meetings in August, on or about the 14th 


inst. There is a big new program outlined for the coming year and it is 
understood that Robert Pinney, the pres dent, is anxious for everyone to 
be at the meeting, to hear what is in store 

San Francisco, Calif.-W. G. Huston, 
Volger, Inc., left in July on his usual trip into the Pacific 
Prior to leaving, Mr. Huston stated for Office 
Appliances that business is holding up very well in this territory, sales 


Pacific coast manager, Mittag & 
northwest, as 
far east as Denver, Colo 
showing an increase over 1929, collections somewhat slow but getting bet- 
ter. Miss B. Halbert of the sales force returned in July 

tion of two weeks which she spent in Mexico.—H. A. Andre, of the Los 
Angeles branch of Mittag & Volger, Inc, will leave on his vacation in 
August, while Louis Furno is scheduled to return August 1 


from her vaca- 








According 


to Mr. Andre’s reports to Mr. Huston, the dealers are holding their own 
in business in Southern California He planned to visit the Los Angeles 
trade with Mr. Andre the latter part of July 
> 

(Spanish Project for Metal Furniture Plant--Continued from Page 178) 

Domestic manufacture presents a new factor in future competitior The 
iid Spanish firm, Union Cerrajera, S. A Mondragon, Guipuzcoa s re- 
ported to have entered into an agreement with an English pany to 
manufacture all kinds of steel office furniture A new office has been 
pened in Madrid ind there are others throughout the kingdom from 
which the British made products are being sent out The sale of steel 
‘ pment from the Mondragon factory is expected to begin with the year 
1931, or perhaps sooner, and competitive dealers expect the Spanish firm 
to attain a sales figure of 500,000 pesetas during the first year of opera 
tion, as prices are certain to be lower Competitors may be forced to 
make similar arrangements for domestic manufacturing 


Spanish import statistics do not separate steel office furniture from other 
iron furniture imports (such as beds and certain kinds of hospital equip- 
ment), but the following figures showing the three customs groups con 
cerned do reflect an upward trend in the combined trade ind show the 


relative strength of the chief exporting countries 
Spanish Imports of Metal Furniture 


(1927) 1,640 


quintals @ 779,377 


1,898 metric 


165,674 pesetas 


Germany 


metr juintals @ 


1926) quintals @ 5,959 pesetas 


é (1928) 2,235 metric 
pesetas 
Belgiun (1926) 7 metric quintals @ 1,330 pesetas 
quintals @ 18,022 pesetas; (1928) 107 metric quintals @ 35,914 pesetas 
United States—-(1926) 2,038 metric quintals @ 351,006 pesetas; (1927) 
3,308 metric quintals @ 1,291,879 pesetas; (1928) 3,454 metric quintals 
@ 1,490,180 pesetas 


(1927) 37 metric 


France—(1926) 1,020 metric quintals @ 179,072 pesetas; (1927) 761 
metric quintals @ 281,959 pesetas; (1928) 1,054 metric quintals @ 442,387 
metric quintals 

United Kingdon (1926) 1,326 metric quintals @ 203,710 pesetas ; (1927) 
1,309 metric quintals @ 559,615 pesetas; (1928) 1,411 metric quintals @ 
612,214 pesetas 

Netherlands—-(1926) 38 metric quintals @6,797 pesetas (1927) 521 

etr quintals @ 263,626 pesetas; (1928) 464 metric quintals @ 234,78 
peseta 

Other countries (1926) 82 metric quintals @ 12.901 pesetas (1927) 
107 metri lintals @ 44,489 pesetas; (1928) 103 metric quintals @ 41,628 
pesetas 

{[Note--The average value of the peseta in 1926 was $0.149; in 1927, 


$0.176; in 1928, $0.1659.] 

Import duties in gold pesetas per 100 kilos net weight are as follows: 
For products of plain iron or steel, without parts of other metals, seventy- 
for furniture using iron or steel tubes, ninety pesetas; for 
articles of any of these classes fitted with other materials in any way, 
102 pesetas ; . 


eight pesetas ; 


— ee — 
Once you've made them trust you the sale is on the way 
The Typewriter (Woodstock Typewriter Company). 


Woodstock, 
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CHECK WRITER 
MEN? 
Have you seen SPEEDRITE? 


Anyway, it’s just the figure, set-up ma- 
chine you have been waiting for. In- 
deed, it makes the whole world VIR- 
GIN territory again! 


Striking colors 


unquestionably the 
most beautiful device in whole ap- 


pliance field. Two color imprint with 
ink reservoirs. Novel payee name pro- 
tection. Sturdy construction, easy 


quiet action. 

AND, for all its quality, beauty and 
value, SPEEDRITE carries the LOW- 
EST distributor cost! 

A collect wire from any REAL check 
writer man will bring mighty interest- 
ing details. 


HALL-WELTER COMPANY 
INCORPORATED 


180 St. Paul St. Rochester, N. Y. 
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Write for Catalogue and Prices 
Thaddeus Davids Ink Co., Inc. 
Makers of Fine Sealing Wax—Inks—<Adhesives 
95-97 VANDAM ST., NEW YORK, U. S. A. 
ESTABLISHED IN 1825 


2 


“a 








QUALITY FIRST— 
a 


American wins 
on both counts 









It’s the biggest dollar for 
dollar value in the field, 
that’s why it sells so easily 
and stays sold. 


Provides 5 Actions 


Consecutive 
Duplicate 
Triplicate 
Quadruplicate 
Repeat 

Retail Prices: 


Model 110 $75 
(5 wheel) . {20 


Model 111 $950 
(6 wheel) ~ = 


AMERICAN 
Numbering 
Machine Co. 


224 Shepherd Ave., 
Brooklyn, N. Y. 
Chicago—Los Angeles 
London—Paris 
Pacific Coast Representa- 
tives: N. L. & K. W. 

2 Zeagler 
408 South Spring St., 
Los Angeles, Cal. 
Canadian Agents: 
A. R. McDougall & Co., 


a 
l - 3 4 5 51 Wellington Street, 


Fac-Simile Impression West, Toronto, 2, Ont. 


All-Steel 


Construction 


l 
2 
3 
4 
5 





x * 
Your Customers Know 
the Difference! 

















ET them judge these two fast selling 
]_jtem— Wit Ruled Cards and Alpha- 
betical Index Guides. They are superior 
in quality and priced low—low enough to 
allow you a larger profit—and yet gives you 
the opportunity of offering greater value to 


your trade. Guides supplied in Blue, Buff 


and Salmon. 


Free samples and prices sent upon request. 


THE WARSHAW MBG.Co. INC. 
35 YORK ST. BROOKLYN, N. Y. 
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Letter Trays 
Letter Baskets 
Waste Baskets 


Mail Baskets 





Filing Hooks 


—— 





The interchangeable, right and left side shelves on Sherman-Manson 
Tubular Steel Stands hold what you want where you want it. 


The patented Foot Locking Device holds the stand firmly on the ‘: 
floor or raises it onto its easy rolling casters for quick movement Worcester Wire Novelty Co., Inc’ 


whe 
anywhere 540 Hearst Tower Bldg., 
——s Baltimore, Md. 






No. 62 Letter Tray 








Baskets and 


- a Sp 
a. | 7] \ 3 Trays retinned 


after making. 





All Trays come 


SHERMAN-MANSON MBFG. CO. with rubber 


621-31 S. Kolmar Ave., Chicago feet attached. 














Please send folder with full information regarding your new, lower prices. Write 

for Catalogue 
EE ee nT ee ne a a 
City . State... No. 00 Basket 














TYPEWRITER 
RIBBONS 


CARBON 
PAPERS 





An O pportunity 


for Stationers 


One of the functions marking a leading 
stationer is the exclusive merchandising of 
quality lines. More than a mere symbol 
of position, such arrangement is evidence 
of recognition by the manufacturer and is 
frequently an aid to greater profits. 

Bucki supreme typewriter ribbons and 
carbon paper have been sold thru dealers 
for over thirty years—always high grade, 
produced by processes developed in life- 
long study of available materials and of 
business requirements—conceded by com- 
petent authorities to be among the best 
upon the market. 

In certain cities Bucki ribbons and car- 
bons are now handled by the leading 
dealer on an exclusive basis. If you are 
interested in establishing a Carbon and 
Ribbon department, spec ializing in the sale 
of these products, and building a profit- 
able business, better write us; we may 
have a proposition to offer in your terri- 


i 





Gunn 
Early Colonial 


in Genuine Walnut 


CHARACTER 
STYLE 
REAL DESK COMFORT 


Wood or Lino Tops 
tory 


The BUCKEYE THE GUNN FURNITURE CO. 
RIBBON & CARBON CO. Grand Rapides on Reauon ed 
1458-1468 East 55th Street Cleveland, Ohio 


ee 
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STATIONERY 





Aurora, Ill Inez Cobb's book and stationery store was among the 
business houses damaged by a $100,000 fire July 17 

Chicago, Il1.--Miss Beatrice Rabin 
her vacation last month at Brown's Lake, Wis 

Chicago, Ill.--The formerly at 189 North Clark 
street, has moved to 221 North LaSalle 

Chicago, Ill. 
chandise Mart 


of the Dandy Supply Company, spent 


Johnson-Stack Company, 
Street 
Horder’s, In« has leased main floor space in the Mer 
close to Wells street, in which a stationery store will be 


operated in Augu 
Chicago, til. Irving Au 
self in the stationery and printing business. He 


gustus, 3948 Gladys avenue, has established him 
had been with several of 
the loop stationery houses before going on his own 

Chicago, Ill. » of the 
Quality Park Envelope Company in the Merchandise Mart, 
tion at Bear Lake, Haugen, Wi He reported that the fish there are so 


large this season that one needs a clothes line properly to land his quarry 


Frank Janesko, in charge regional warehouse of the 


spent his vaca 


Carter's Ink Company has 
gust delivery 


Chicago, W.—-The shipping department of The 
been working overtime in July to get shipments ready for Au 
It is evident that dealer stocks are on rock bottom, and that the usual 
resumption of business after the vacation season has ended will bring an 
increased demand on the stationers 

Chicago, Ill. The 


its offices and warehouse at 


Western News Company has had plans prepared for 
29 East Austin 


Radical changes in the building are 


alterations to avenue, to cost 


ibout $100,000 required because of 


the construction of an avenue bridge from 
the north side The 
side of the 
upper floors of the building 

Cleveland, Ohio.— The 


retail store at 14825 Detroit avenue 


approach to the new Wabash 


ramp will darken many of the windows on the east 


building, necessitating the removal of several departments to the 


Burrows Brothers Company will open a new 


about September 1 This is the first 


of the company’s stores to be located on the west side 


Evansville, Ind.—Guthrie & Company, for many years on Fourth street, 
but moved to Third street between Main and Sycamore a year ago, finds 
that the office equipment business has increased materially The company 


has a larger store and a wider trade area in southern Indiana, southern 
lilinois and western and northern Kentucky Ww. B. ¢ 
Harrisburg, Penna.——The Rk: Meck Company has been 


changing the status from this business from a partnership to a 


berts «& incor- 
porated, 
original partners started this business in 1891 The 


Vincent W. Stanford, F. L 


corporation The 
incorporators of the chartered cor 
Meck and Robert S. Meck 

Hicksville, N. ¥.—-The Mannetto Press has been chartered to do a sta- 
tionery business ; $10,000; C. R. Failing, charter representa- 
tive, 16 Liberty street, New York, N. ¥ 

Knoxville, Tenn.—-The School & Office Supply Company, 214 South Gay 
street, has been chartered ; capital stock, 100 shares at $100 each; 
porators—G. K. Walters, Judyne Gammon and K. M 

Manhattan, N. Y. The Hygrade 
name to Hygrade Printing & Stationery Company 
Chauncy A 
& M. Vernon, Ine He will continue his connection 
Oakville 
Before joining the Vernon organiza- 
Shaw Blank Book Company in 
address is 53 East street 


upany are 


capital stock, 


incor- 
Gresham 
Stationery Company has changed its 
Melrose, Miss. 
resentative by S. E 
as New 
the Scovill Manufacturing Company 
tion Mr. Krotz had been representing the 
New England His local 
New York, N. Y.—-Chase’s Office 
tered to deal in office supplies 


Krotz has been appointed New England rep- 
England representative of the American pin division of 


House, Inc., has been char- 
Cor- 


Supply 
capital stock, 
charter representative 


30,000 shares common ; 
poration Trust Company, 

Petersburg, Ind.—J. R. Adams, a well known office equipment dealer 
here, is a member of the Hadi Temple of Shriners at Evansville, Ind., and 
will take a leading part in the fall ceremonial at the temple, with which 
he has been connected for several years 7. a © 

Philadelphia, 
has been registered as a commercial title in the 
Barney D. Goodrich, 5618 Cedar 

Quality Park, St. Paul, Minn.A. C 
and Writers Guild, enjoyed the summer breezes of Lake 
in Chicago a few days last month 


Penna.--Goodrich & Company, 35 South Seventh street, 
common pleas court by 
avenue 


Johnson, director of the Artists 


Michigan while 


— > 
Greece Prohibits Importation of Thin Paper 
Commerce Reports] Effective November 1, 1930, the 
session and sale of thin paper of any color and shape, 
forty grams per square meter 
rette making—is prohibited 
Paper weighing more than forty grams per square meter is considered 
unfit for cigarette making under specified conditions. The importation of 
rolls or pads of thin paper, weighing less than forty grams per square 
meter, and not fit for cigarette making, may be permitted by the Minister 
of Finance, only if imported by large corporations to be used exclusively 
for letter copies. 


importation, pos- 
weighing less than 
which might be considered as fit for ciga- 


——— 
Annual Nova Scotia Fair 


The Nova Scotia annual exhibition and provincial fair will be held at 
Halifax, August 23-31, this year 








AMERICAN REPEATING 
ORDER BOOK 
No S83 





Sn 


AMERICAN > 





REPEATING ORDER 
BOOKS 


Well known to the trade and to the user as hav- 
ing been made to extra quality standards for many 
years. The dealer who builds his reputation on 
quality cannot consistently overlook this line. 
PEN RULED white sheets, heavy pressboard 
covers. Round hole perforated, Stylus and Car- 
bon sheets) DUPLICATING AND TRIPLI- 
CATING STYLES. 


Kalamazoo 
Stationery 
Company 


Division of Western Tablet and 
Stationery Corp. 


Kalamazoo, Michigan 


1 catalog showing this 
and many other spe- 
cialties for the com- 
mercial stationer sent 
on request. 




















TIME STAMP 






The Stamp 
With a 
Memory! 


[DEALERS | We can now offer you the best, most profitable and fastest- 
selling hand Time Stamp available. 

Popularly-priced, volume sales come easily with a good display and slight 

selling effort. 

Counter and window displays, created in three beautiful colors, and en- 

velope stuffers are pyramiding profits for dealers the country over. Na- 

tionally-advertised, too, in NATION'S BUSINESS, TIME and SYSTEM, 

which go to nearly 3% million leading executives in the United States. 

Remember, the JOSLIN ECLIPSE Time Stamp is unconditionally guar- 

inteed for one year. Built for hard service and satisfaction. 


Send the Coupon for Shipment or Detailed Data! 


(Mail Today— 









D. JOSLIN Manufacturing a 

Oa. Pianistee, Mich., U. 5- — ~ 
i Dealer Proposition me ($1 yg" a 

ee Time amps ‘+ 


Sem 


Name 


Adare ss 





City 
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OFFICE APPLIANCES 





Ingento Cutters 


for CARD AND PAPER CUTTING 





NOW MADE IN 7 SIZES 





A SIZE FOR EVERY NEED 
lade. No. 4. 12% inch blade. 
lade. No. 5. 15 

lade. No. 54. 18 


24 inch blade. 


inch blade. 
inch blade. 








Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
8316-8340 Birkhoff Ave. 
Chicago, Illinois 








BARRETT 61 









62” 


F, O. B. Phila. 


Adds and Lists 7 Columns 
Totals $99,999.99 
Six-Column Keyboard 


DEALERS WRITE FOR SAMPLE OFFER 


Lanston Monotype Machine Co. 


Monotype Building. Philadelphia, Pa. 









LOOSE LEAF 


Chicago, !li..-Miss Carroll, of the National Blank Book Company's Chi 
cago branch, spent her vacation in July at Holyoke, Mass her former 





home 
Opportunity for Business 
Philadelphia, Penna.—The Commercial Accounting Service, 1643 Ha 
worth street, has been registered as a commercial title In the common pleas 
court by Norman Class, 1643 Haworth street 


- oe 
Loose Leaf Bookkeeping Legalized in Sweden 

Commerce Reports] The use of loose leaf books and card systems by 
business houses in Sweden is legalized as a result of a revision of the 
bookkeeping regulations of the Commercial Code of Sweden, made January 
1, 1930. The most important merchants and business houses will be able 
to install bookkeeping machines, loose leaf books and visible record sys- 
tems and use them in the conduct of their businesses. 

A foreign market bulletin, ‘‘Revision of the Bookkeeping Regulations in 
Sweden,’’ has been issued by the specialties division of the United States 
Department of Commerce, and will be sent on request to the division at 
Washington, D. C 





PENS AND PENCILS 


Chicago, Ill. 
Lead Pencil Company, 





Hamilton Kendrick, territorial manager for the American 
spent his vacation last month at Pewaukee, Wis., 
where he has a summer home 

Fort Madison, lowa.—-G. C. Holt, sales auditor of the W. A. Sheaffer 
Pen Company, is working in the southern states with territorial managers 
In July he covered the Georgia territory, with headquarters at Atlanta 
After completing his survey in the south, Mr. Holt will spend considerable 
time on the road before returning to the home office here 

New York, N. ¥Y.—The Guarantee Pen & Novelty Company, conducted by 
I. Mindlin, has taken space at 117 Orchard street, adjoining the old loca- 
tion. The company specializes in making fountain pen repairs 

San Francisco, Calif. 
Eberhard Faber Pencil Company, attended the regional meeting of District 
No. 10, The Nationai Stationers Association at Denver, Colo., in June 

San Francisco, Calif.—Business has been good this year right through, 
with no dull moments, is the report of The Conklin Pen Company's coast 
Oliver Pierce, Pacific coast manager for the company, 


Norman L. Pearce of the coast sales force of the 


headquarters here 
left about the middle of July to call on customers in the Sacramento Valley 
and Reno, Nev., accompanied by Mrs. Pierce, and their daughter. They 
planned to return home via Lake Tahoe 

San Francisco, Calif.—‘‘A Pen for Every Pendant’’ (or scarf pin) {s 
likely to be the motto of fashionable men and women who follow the pre- 
fashion, for people here have begun buying colored 
For instance, 


vailing ‘‘ensemble’’ 
fountain pens to match their colorful costume jewelry 
Arthur Hargrave, publicity director for A. Carlisle & Company, Upham & 
Rutledge, Inc., 
which wields a jade green fountain pen 
present, it is quite an acceptable addition to the gift to add a fountain 


wears a large and handsome green jade ring on the hand 
In giving costume jewelry as a 


pen that carries out the color scheme featured in the jewelry 
- ~~ . 
Exports of American Cedar Pencil Slats 

Commerce Reports} Thirty per cent of the United States exports of 
cedar comprise pencil slats and pencils. The slats are blanks or dimen 
sion stock for the pencil factories, are cut from both California incense 
edar and eastern red cedar. Of the export shipments, sixty per cent 
move from San Francisco, and are of the California variety Hampton 
Roads is the next important shipping port, accounting for about twenty 
per cent. New York and several southern ports are next in importance as 
pencil slat shipping points. Probably all of the slats moving out of eastern 
ind Gulf ports in 1929 were of Eastern red cedar 

The following figures show the foreign markets for American cedar 
pencil slats in 1929: Asia, 2,712,409 pounds; North and South America, 
$11,317 pounds; Europe and Africa, 9,749,747 pounds 

The same geographical divisions imported American wood cased pencils 
in 1929 as follows: Asia, $317,079; North and South America, $780,555; 
Europe and Asia, $162,018. 





MARKING DEVICES 





Cheyenne, Wyoming.—The Wyoming Typewriter & Equipment Com 
ny is an outgrowth of the old Cheyenne Stamp & Novelty Works. It 
conducted by O. C. Stanfield & Sons, 
marking devices continues to be one activity of the business, the sale of 


and while the manufacture of 
fice machines and equipment is the big end of the activities 

Chicago, tll.-Carl O. Lindgren, secretary of the American Numbering 
Machine Company and manager here, made a trip to Ellisons Bay, Wis., 
n July. He has a summer home there, and enjoys a week end visit now 
and then. 

Chicago, !ll.—-E. A. Ludwig, of the American Seal & Stamp Company, 
is putting the finishing touches on a new type of electrically operated 
eal press. This embodies unusual features that permit speedy opera- 
tion and unvarying impression. The machine will be released for the mar- 
ket in the near future. 
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“Pelouze’” Postal Scales 


HEY tell automatically the exact amount 
of postage, in cents, required on all mail 
| matter, including parcel post rates by zones. 
_ Warranted accurate. Beautifully finished in 
French gray or gold bronze enamel. 
————S Made in Several Styles 

Intended for 
individual 
desk, library, 
office or ship- 
ping room 




























WYO Wey, 


W/L 





\ivavnve 













Nive 










O 
WA 


—_ 


whet 





We 





Graffco 


HI-SPEED RULER 


A new and entirely different ruler, enthu- 
siastically received by office workers, drafts- 
men, artists, etc. 

RUBBER COVERED ROLLERS 
TURNING ON BALL BEARINGS 


make possible Horizontal and Perpendicular Ruling 
without changing position of Ruler, Ink Ruling 
without blotting, ete. Three sizes: 12-in., 15 in., 
18 in. Write for folder. 
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New “Standard” 


Dealers Supplied by 
Leading Jobbers 
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ASK FOR 
PELOUZE SCALES 
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232-242 East Ohio Street, Chicago, Ill. 


vate : sven : 
new profit- S ° . 
nook Pelouze Manufacturing Co. 



































; Original Manufacturers Reliable Automatic Postal Sales x 
GEORGE B. GRAFF COMPANY “The Best Scales to Use Are Made by Pelouze™ . 
64 Washburn Ave. Cambridge, Mass. ae es SS BS 
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& Seaical 
Salesmen who are filing equip- \X/HAT is the big reason why all ie 
ment experts are the best in- business houses and offices (except 
come producers in the store. about 4%) have standardized on Vul-Cot? F 
Their advice frequently saves It isn’t just one reason. It is 9 to M Or 
on z er seen 16 Ode 
hours of business time every 99 reasons. The weighing of ALL con- Sta, en 
. . anda 
month, and hundreds of dol- siderations, as modern managers and pur- "ds 


BUMP paper fastener — no 


M4 clips, staples or pins to catch ee 
with ever y and scratch—no mucilage to Each finds that Vul-Cot is the one ‘ 
° right thing. And not by any narrow mar- n 

file cabinet ly 


Sell Bump lars. They advise use of the chasing men now do. VUL 


gum up unrelated papers. 
gin, either. It isn’t possible that all these 
keen managers could be convinced by any 


here are two models; the 
light advantage of hazy “guess-so.” Not 










stand machine _ illustrated | 
here, and the hand model, they. : i 
portable and easy for long, They found something. It was 
continued use. real; and positive. What they found was . 
important—big enough to turn the scales. 
Too big to pass up. ee waste 
, , eceivers 
There is a lot more to this matter R 
of right disposal of waste, and right equip- opight” 
ment for it, than you think. It does affect Way 
. profit, and business, and the quality and Every. 
BUMP quantity of work an office does; and other _ 
PAPER FASTENER things besides. 
Co. Look into it; the whole of it. Trace 
LA CROSSE, WIS. its effects; analyze it. Think it through. 





Eastern Representative 


Seymecr Conover Compeny Every real Vul-Cot is permanently 
ae Cae name-marked. Look for it. At Stationers. 
Colors and wood-effects to harmonize with your office. Made by 


NATIONAL VULCANIZED FIBRE CO. 
Wilmington, Delaware 


Pacific Coast Representatives 


NN N. L. & K. W. Zeagler, 408 South Spring St., Los Angeles, Calif. 
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SUPERIOR DESK PADS 


An entirely new line of folding pads of different con- 
struction, design and color combinations is now ready 
for the trade. The files are legal size, giving greater 
capacity. They are equipped with seven pockets on 
each side instead of six, and can be furnished with 
one wing only if desired. The work files can be 


folded over the pad when desk is not in use. 


Superior Folding pads are bound in genuine and in 
imitation leathers. Their attractive appearance gives 
them a ready sale, are the biggest value in folding 
pads and offer a repeat profit for you. 
We are ready to tell you about it. Write 
. . 
Superior Office Specialty Co. 
Manufacturers of Desk Pads and Chair Cushions 
544 W. LAKE STREET CHICAGO 
> > > => > - => > = 








MR. AUDITOR 


Here is a sorting device that will sort any series of 


tooo checks into 1o’s in one sorting. 


Sent prepaid upon request. 30 day trial. No obliga- 


tion. 





Space required for sorter 6x18 inches 

Windows and doors may be kept open and fan going. 
Made in any size and indexed to fit your needs. 
Write for Catalog and full details 


THE KOHLHAAS CO. 


Manufacturers of 
Instant Reference Files 


183 N. Dearborn St. Chicago, Ill. 
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“KILIAN” 


Unground Ball Bearings for the 
Metal Office Furniture Industry 
(PATENTS PENDING) 





All parts machined from bar stock and heat-treeted, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatso- 
ever.) 

For cradle slides our ball bearings and rivets are in one 

unit for quick assembly. 

of filing cabinet drawer slides in United States 
and Canada operate on “Kilian”? unground bear- 
ings. 

Samples made to your specifications. 

KILIAN MANUFACTURING CORPORATION 


107 North Franklin Street Syracuse, New York 


95% 























Filing 
Folders 





= ° 





In the Gussco complete line of filing supplies you 
will find a comprehensive selection of folders for 
every need. Their quality will impress you. 
Their price will insure you of a good profit. 
Check over your folder stock now. We believe 
we can help you build your filing supply business 
as we have hundreds of other dealers. 
In the new Gussco Catalog you will find a com- 


plete line of index cards, folders, and guides 
with metal or celluloid tabs as well as the plain. 


GUIDE SYSTEM & SUPPLY CO. 


“The House That Sticks to the Trade” 
335 CANAL STREET NEW YORK, N. Y. 




















AUGUST, 1930 
Jackson, Miss.—Automobile license plates for Mississippi automobiles 
and trucks will be manufactured by the Louisiana state penitentiary 


Robertson Brothers, Jackson, have the contract for about 300,000 license 
plates at 5% cents per plate 
Long Beach, Calif.-The Federal Bureau 


been chartered, to deal in products of iron, steel and brass ; 


of Identification, Inc., has 
capital stock, 
Boyer, charter representative, Long Beach 

The Lexington Stamp Company, formerly at 584 Lex 


$10,000; Leonard D 
New York, N. Y. 
ington avenue, has moved to 502 Lexington avenue 


Philadelphia, Penna.—The Duo-Seal Company has been chartered in 
Delaware to deal in systems; capital stock, 500 shares no par value ; 
J. Vernon Pymm, charter representative, Philadelphia. 


Seattle, Wash.—-The Pacific Coast Stamp Works, 912 Third avenue, has 
opened a branch store at 1118 Pine street. This is located in the factory 
which is outside the congested district, permitting customers to 
their orders. The 


building, 


park without restriction while discussing details of 


plant is being expanded and improved 





CATALOGUES 


Paragraphic reviews f current issues from the catalogue and 
allied fields, classified for convenient reference. 
Manufacturer 
The Fritz-Cross Manufacturing Company, St. Paul, Minn., has distrib- 
uted a new circular in four colors showing all styles of ‘‘Eff & C’’ chairs 
The Imperial Desk Company, Evansville, Ind., has distributed Catalogue 
The 





No. 30, showing the company’s complete lines of office furniture 
items shown include period designs with accessories to match 
The Findex Company, 720 South Pierce street, Milwaukee, Wis., has 


distributed a booklet descriptive of its system, “‘A Thousand Indexes in 
One.’’ The company has improved its product to facilitate selections 

From the Autopoint Company, 1801-31 Foster avenue, Chicago, IIl., 
comes its new catalogue and price list. This is 4x9 inches, fourteen pages, 
showing the Autopoint line in true colors through the use of process color 
plates The reproductions of ‘‘De Luxe’’ Autopoints are particularly 
handsome, revealing the limpid character of the transparent ‘‘Bakelite’’ 
as well as the modellations of the ‘‘cloudy’’ shades 

The W. A. Sheaffer Pen Company, Fort Madison, Iowa, has distributed 
to the retail trade its new catalogue of writing instruments This is a 
book of seventy-two pages, printed in monotone rotogravure and full colors 
It presents the complete Sheaffer line of ‘‘Lifetime’’ and other pens, pen- 
cils, desk sets and ‘‘Skrip The pages are 84x11 inches, enclosed in an 
attractive cover Dealers who may not have received a copy can secure 
one by writing to the manufacturer 

Direct Mail—Manufacturer 

The Wahl Company sent to the trade a circular in colors explaining a 
special offer on ‘‘Red Top’’ leads 

The Quality Park Envelope Company, Chicago and St. Paul, Minn., is 
giving its customers monthly lessons in golf, through a blotter sent regu- 


larly Walter Hagen provides the lessons Tempus Fugit provides the 

monthly calendar, and a humorous illustration in color furnishes the laughs 
Dealer 

R. G. Roberts & Company, 552 West 120th street, Chicago, Ill., has dis- 


tributed a brochure relative to the preservation of records, how long to 
keep the various types, and how to systematize the preservation of old 
records. This publication was issued in behalf of KayDee filing containers 
Accessory Advertising Matter 

The Wm. A. Welty Company, 36 South State street, Chicago, Ill., has 
prepared an attractive electric display sign for the use of dealers who wish 
to feature repair service for fountain pens. The company furnishes this 
sign to its dealers, sharing the cost fifty-fifty 

Price Revisions 

The Reliable Typewriter & Adding Machine Corporation, 303 West Mon- 
roe street, Chicago, Ill., has issued wholesale price list No. 650 

J. S. Staedtler, Inc., 55 Worth street, New York, N. Y., has announced 
changes in prices and discounts on the corporation's lines of lead pencils, 


due to the new United States tariff 
The Edw. L. Sibley Manufacturing Company, Bennington, Vt., has dis- 
tributed a new price schedule on its ‘‘Challenge’’ eyelets, according to 


dealers the same discounts that were allowed to jobbers only heretofore 

New prices have been announced by the Oakville-American pin division 
ff the Scovill Manufacturing Company These cover clips, fasteners, 
thumb tacks, pins, T, and wedge point, eyelets, ‘‘E-Z’’ binders, letter 
openers, loose leaf rings and ‘‘Tak-A-Pin.’”’ 


HOUSE ORGAN S 


Paragraphic reviews of current issues from the house organ field, 
classified for convenient reference. 











Manufacturer 


Hi-Grade’’ is issued by the Stables-Mason Company, Los Angeles, 


Calif., to acquaint users with the company’s line of filing supplies 
Loose Leaf Entries (Wilson-Jones Company) narrated the history of 
The J. G. Shaw Blank Book Company, which has become a part of the 
W-J"’ family The Shaw business was founded in 1831 at Albany, N. Y 


The Pencil News (Joseph Dixon Crucible Company) showed the electric 
sign of a box manufacturer He broke into the News because he makes 
the box—the ‘‘Ticonderoga’’ half gross carton and the dozen box which 
all stationers know 

The Leopold News (The Leopold Company) devoted an issue to the 
‘‘Beau Geste’’ suite, showing the complete series in detail, and a number 
of individual installations in private offices and one showing an imposing 
general office arrangement. 

Retailers’ Review (W. A. Sheaffer Pen Company) told of a fond father 
who wanted to buy fountain pens for his children, two youngsters of grade 
school age. He proposed a $5.00 pen, but the children were not satisfied, 
as they wanted the ‘‘Lifetime identified by the white dot 

The Du Pont Magazine (E. I. du Pont de Nemours & Company) cele- 
brated its seventeenth anniversary with the July issue. That’s long life 
for a house organ, and the Du Pont Magazine of today reflects the activi- 
ties of the many fields served by the company and its subsidiaries, dressed 
in attractive typography 

The Scovill Standard (Scovill Manufacturing Company) described the 
building at San Francisco which houses the varied activities in the Golden 











No. 2400-6WB 





If you wish to increase sales, 
Buy the chairs that will not fail. 
PIERCECRAFT samples on your floor 
Means that soon you'll order more. 


S. K. PIERCE & SON CO., GARRNER: 


MASS. 
Boston Philadelphia 











San Francisco 





= New York 


THE PRESIDENT SUITE 









No. A66F 
66 x 38 inches. 







The President Suite, consisting of desk, 
table, costumer, waste basket, telephone stand 
and bookcase, is the newest development in the 
attractive line of office furniture made by 
Dietz—makers of good desks since 1881. 
Made of the finest selected walnut. An ar 
tistic harmony that appeals to the eye and 
builds sales volume. 











Write for catalog and price list. 


THE J. F. DIETZ COMPANY 


CINCINNATI, OHIO 















The Dietz plant is centrally located for 
quick, direct shipping to most business centers. 


















| COOK’S FILE SIGNALS 


| Made by THE H. C. COOK CO. 
ANSONIA, CONN. 
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xclusive 
Polar Set—Gold Lined 





Four piece executive set, high-lighted Wal 
nut Brown top grain leather. 
300 V S set with 20x34 pad. Price $30.00* 
301 VS set with 24x38 pad. Price 35.00* 
Also available in all colors of standard 
leathers. 


*Less regular dealers’ discount 


If It's a Polar Product, 


Quality Is Assured. 


Polar Manufacturing Co., Philadelphia, Pa. 





OFFICE APPLIANCES 


Gate city. One illustration showed the warehouse facilities for Oakville- 
American products, and another was a portrait of Charlies R. Barry, San 
Francisco division of that company. 

Overcoming Objections Paves the Way to Orders’’ was a contribution 
by G. E. McFarlane to Smith-Corona Sales News (L. C. Smith & Corona 
Typewriters, Inc.) Mr. McFarlane is a salesman with the Jacksonville 
branch, and he uses a pencil and paper to tabulate the prospect’s objec- 
tions, and the offsets he can promise from the L. C. Smith. 

The Elbe News (The Elbe File & Binder Company) found a moral in a 
haircut. Four barber chairs were vacant, and the customer had nothing 
to guide him in selecting the best barber. The same situation arises when 
a customer picks out the stationery store he is going to patronize. The 

dress’’ of the store front may be a deciding factor, proving that the 
attention given to creating a good impression from the outside is well 
worth while 

Dealer 

The Honolulu Item (Mercantile Printing Company, Ltd.) asked ‘‘Is 
there a word in any language in the world more deceptive than ‘free’ as 
often used in the business world?’’ 

The Paragraf (Pacific Coast Stamp Works) showed readers an impres 
sion from a rubber stamp carried in stock which revises bills of lading in 
accordance with Docket No. 4844. 

Bramwords (The Bramwood Press) used a novelty cover paper for its 
July issue. The design did not lend itself to overprinting, so a label was 
used to give the title and date. The effect was pleasing 

Office Topics (Baker Printing Company) featured the ‘‘Skyscraper’’ desk 
as an efficient work bench—exalted to a fine piece of steel office furniture 

for the executive and his staff. The issue of Office Topics before us is 
unusually embellished with color and special designs 

The Office Co-efficient (Charles G. Stott & Company, Inc.) made an 
adroit hookup of Aladdin with the ‘‘Sesamee’’ cash box. Al merely men- 
tioned the password, but the user of ‘‘Sesamee’’ cash boxes has greater 
security against unauthorized intrusion The combination is true to the 
rightful user—all others stay out 

The inside front cover of Bramwords (The Bramwood Press) told the 
mission of this bright house organ It is impossible for the sales staff to 
meet every customer and prospect regularly So the house organ travels 
with Uncle Sam and makes monthly visits to remind business men of the 
mission of the Bramwood establishment 

“‘Factors that Determine Office Equipment’’ in Office Vogue (Lynn B 
Emery, Inc.) brought out some points to be considered when planning the 
purchase of office equipment. The article was written artfully to induce 
the reader to ask the Emery salesman to tell more about the factors which 
should govern the selection of furniture for the office 

Ream’s, Inc., Lancaster, Pa., has instituted ‘‘Ideas,’’ a house organ 
814xll inches, devoted to the betterment of offices and office practice 
The initial issue defines Ream’s idea of service, and—an innovation in 
such publications—lists the individuals in charge of the various depart 
ments This is an appealing gesture, as it capitalizes the personalities 
of the store staff and should make visitors feel at home at once 

Internal 

The “‘Y and E”’ News (employees of Yawman and Erbe Manufacturing 
Company) editorialized on the organized activities in the plant to assure 
safety to all. Individuals in each department are appointed safety observ- 
ers, serving three week terms. Any condition which might lead to injury 
or danger is reported to the foreman for action 








EXPORTS 





Metal Office Furniture Exports 


United States exports of metal furniture by countries during April, 1930 
By the Division of Statistics, Department of Commerce: 


Safes and Bank and 





abinets, safety Other 
fire deposit office 
and vaults furni Other 
burglar and ture metal 
Filing cases proof equip- and fix- furni 
Countries No No. ment tures ture 
Austria .. sain 1  - ; i , ~— 
Belgium . : 292 6,456 53 $2,776 = $711 $243 
Czechoslovakia . 40 1,962 . 257 66 
Denmark . 10 543 47 2,329 782 171 
Estonia ‘ 3 216 aaa 
Finland , : 2 159 69 3,346 ‘ 306 321 
France : 35 1,113 17 3,947 1.715 393 
Germany : l 23 54 2,529 : 2,939 151 
Greece owes : 7 156 23 1,983 
Iceland seen 2 88 
Irish Free State 2 58 : . ease 
Italy ane 25 20 244 be 2,095 618 
Latvia ..... ; tees awke bead sees 0 
Netherlands ...... 177 294 8,162 ses 585 367 
Norway - 12 f 83 4,208 ane 149 363 
Poland & Danzig cone wae once awe 9 
Portugal ....... re 1 198 108 
Rumania 22 1,103 
Sov. Russia in 
Europe ‘ ° ° ll 
Spain ... 62 2,519 136 14,489 o* 1,195 1,055 
Sweden 3 178 153 6,288 sees 2,428 329 
Switzerland — 1 120 13 338 ; ‘ 375 28 
United Kingdom.. 520 25,309 310 17,912 eoee 13,389 2,230 
COMOER ccccccccce 197 11,552 540 14,200 $2,777 10,880 33,332 
B. Honduras . 5 173 ; . 14 
Costa Rica.. 15 385 25 777 aaee . 99 
Guatemala . 4 Ss . : 769 150 43 
Honduras ... ; 24 1,140 7 186 peee 373 69 
Nicaragua . 5 82 l 103 or snip 401 
Panama ... 26 790 37 1,074 1,563 2,180 2,748 
Salvador , : sees 6 583 eece 90 91 
Mexico . : 95 3,371 102 3,854 925 16,015 2,700 


Miquleon & St 
Pierre Is 
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| You too can add 
to your income 





and join thousands of others who, with but a 
comparatively small outlay, are doing gold 
and colored stamping on fountain pens and 
pencils, leather, imitation leather, celluloid, 
wood, etc., in their localities and surrounding 
territory at a profit not obtainable in any 
other line. Write today for full particulars 
to our Service Department. 

If it's worth making— 

It's worth stamping— 

Simplex now and forever 

For quick, lasting and perfect 

impressions 
And, at a nominal cost. 


Simplex Gold Stamping Press Co., Inc. 


425 Fourth Avenue, New York 
Tel.: Caledonia 4056 Cables: Mildoheil, N. Y. 


r DEFIANCE 























PORCELAIN ROLLER MOISTENERS 


PUT UP IN INDIVIDUAL BOXES 


No. 5 
PERFECTION 
Base 214 x 2'% inches 
List $0.50 each 





No. 6 
PREMIER 
Base 3 x 5 inches 
List $0.70 each 





No. 7 
AVON 
Base 314 x 434 inches 
List $1.00 each 





TRADE DISCOUNTS ON REQUEST 


DEFIANCE SALES CORPORATION 
72 SPRING STREET 
NEW YORK 





———s 




















The “Aluminum” Pocket Seal 
and other MARKING DEVICES 





LEVER SEALS 


Luis 


Self - Inking Numbering WAX SEALS 


POCKET SEALS SPECIMEN IMPRESSION 


Rota ese Rubber Stamps Machines 





NAME PLATES 


METAL CHECKS 





MANUFACTURED BY 


MEYER & WENTHE- CHICAGO 


OFFICE & FACTORY - 24to30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 28 S. Jefferson St. 


Catalogue of Complete Line will be sent upon request 


“BIG” | 
THREE ® 





The CARD... 


that demands an interview 


MANHATTAN 


THE 





The GUIDE... 
to bigger business 
LIFETIME STEEL TABS 
2 
The FOLDERS.. 
that repeat and satisfy 


KRAFTEX 


LONG LIFE 


o 
OUR OFFER 


Let us help you to bigger profits 
and more satisfied customers. Write 
-- NOW -- for a catalog and samples. 






































THE DUNLEAVY COMPANY 


167 OLIVER STREET BOSTON, MASS. 
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The Chippendale 
in solid walnut, 
walnut or mahog- 
any finish. 
























Craftsmanship 


Send for our new catalog and price list 


NEWARK CHAIR COMPANY, Inc., *s"3" 








— 


A Safe and Sound Bank Specialt 


THE BANDLESS CURRENCY MAILING BO 
FOR THE NEW AND OLD SIZE CURRENCY 








B 
e A PERFECT MAILER of strong heavy. durable 
j | man illa paper of exceptional strength throughout 
Enc ind sides do not break in bending up over the 
| ney and will stand the roughest kind of handling 
in the mails 
The outside wrapper is genuine rope manilla as near 
th as paper ean be made It folds over each lap 
or fold at nds to make a perfect, tight seal and 
attaches t« the ‘ba k of the box. It simply cannot tear 
or pull away without destroying the entire box No 
more danger of torn and tattered boxes on delivery 
Each size contracts one-half inch. In packing. squeeze 
the inner box tightly over the currency, moisten the 
gum on the outer wrapper and seal, bringing the end 
fi ‘D s over and sealing tightly to the back of the box 
You then have a perfect fit and a perfect tight seal 
} On nxccount of its lightness, from 2 to 4 cents in post- 
age is saved on each box mailed 
Dependable bank stationers should have sample of 
this new line No obligations to learn all about it 
now 


= The Smead Manufacturing Co. (Dept. C) Hastings, Minn. 


Makers of High Grade Bank Filing and Mailing Containers 


OFFICE APPLIANCES 














STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 3}x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 

Cost is measured by the results 
obtained and in no other way. 
It's what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have samples and price list ; send for them 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All ite branches 


192-96 Seneca Street Buffalo, New York 


I 




















do not exist for the printer who uses “K.B.” BL — 
in the preparation of bonds and stock a a 
cause “K.B."" BLANKS get the orders. They are ——- 
engraved like a bank note. They look like real money. 
That is why dealers and investors in securities prefer 
them to all others. They are irresistible. They have an 
order-compelling power all their own. They are money- 
makers. Get busy. 


Get Samples. Get business! 


KIHN BROTHERS, Bank Note Engravers and Printers 


205-209 West Nineteenth St., New York City, U. 8S. A. 
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Bank and 

















Safes and safety Other 
cabinets, deposit office 
«| vaults furni aren - 
anc and ture meta 
Filing cases burglar equip- and fix- furni / ‘ elerise eal 
Countries No Ni proof ment tures ture 
Newfoundland & ; os 15 (e@) | yE R 
Labrador 1 10 814 659 118 189 
Bermudas 4 a ; 90 285 
Barbados l 91 . ; . . 
Jamaica ....... 2 192 3 294 182 153 51 
Trinidad & Tobago 9 120 1 160 ene eee 79 
Other B. W. Indies 3 170 . 45 
OU oi was 7 212 44 2,427 1,597 584 2,228 
Dom. Republic l 43 2 53 — 128 321 
Netherland W 
Indies . ‘ , 9 346 19 842 ; 166 693 
F. W. Indies.... Rey 27 
Haiti, Rep. of 3 120 «13 758 18 385 
Virgin Islands .« 447 awe 
Argentina ... 808 27,015 134 3,422 2,938 1,047 
Bolivia ... : 60 1,788 3 431 321 sees 
Brazil ... awa 453 18,788 25 2,333 150 1,989 614 
Chile ... . 422 15,809 14 72 wees «61,523,165 
Colombia ...... 46 1,571 27 4,078 1,237 133 997 
Ecuador . , 24 1,263 15 736 ‘ons 615 1,179 , . . 
Pareguay i '9g 1” t «Tt’s the little things that count 
Peru ... 7 155 39 2,624 aie 147 211 
Uruguay 11 721 18 1,502 asee 539 795 
Mg ay ew SF Oe ee Little things. All through life the little 
ndia ) bo 3 ,406 cece : pot . i 7 . 
B. Malaya 9 pe ae 259 things count. How important they are in 
Ceylon .... 7 189 1 Be’. gees ead san business, too. Machines and devices for 
cote ss oe ae ee ee oe) ae the most efficient conduct of business. 
Java & Madura... 76 p88 22 3,688 deew 77 2 - . 
Other Neth. E Hence the F-B loose leaf holder—a small, 
Indies 62 1,219 ~~... eked dea inexpensive device that is highly useful in 
Aca tecyy 7 a a every office. The F-B provides the most 
ong Kong : 207 ‘ 2 osee + “¢ ra . ¢ 
iene S Rs 238 satisfactory way of transferring loose leaf 
Japan 380 12,311 28 2,948 3,100 1,914 3,073 forms. It is adjustable to all sizes of rec- 
oe ; ~ediauk: a . 50 ords and distances of centers—used in 
atestine ... > 4 ’ . 4 cece *,° e _ 
Philippine Islands. 433 12.736 187 9292 | 1.010 1.484 quantities by firms large and small. For 
Siam 7 72 “ full details write us today. 
Syria l ae) “ciate out wwe seen 
Turkey 116 
Australia 3402651 85D L511 1,273 The F-B Manufacturing Co. 
F. Oceania 1 15 ~ aad 
New Zealand 1 21 141 1228 Intervale Ave. New York, N. Y. 
B. E. Africa " 138 7 374 a5 
Union of South 
Africa ...... 157 5.290 49 1,375 2.886 1,655 
Other B. S. Africa 12 300 : 
Gold Coast ‘ 1 56 ‘on 
Nigeria .... : 1 56 65 


Other B. W. Africa 


Egypt .. bee's ‘ 21 529 42 946 ’ , 95 
Algeria & Tunisia 14 028 118 care NPrKs 










1 

Other F. Africa.. 1 56 
Morocco : 3 100 13 
Mozambique 1 39 29 

Total 1.932 $169,554 3,632 $154,723 $12,521 $80,976 $80,692 

Shipments from the United States to: 

Hawaii 167 $4,381 182 $6,713 $2,415 $2,945 $5,178 
Porto Rico 23 617 18 541 1.219 3,067 


Copy Book Holder 


A portable device for holding 
stenographer’s notebook or 
copy. Shelf may be tilted to 
any angle. Equipped with 


Writing Instrument Exports 


United States exports of writing instruments during April. 1930. by 
the Division of Statistics, United States Department of Commerce. 





Refillable 
pencils and Metallic pens ? 2 
ir an on er pencils - xcept gold = untain pens adjustable line indicator and 
, res — dozer sTOes o7en . . 

_ as - oon , jinn , — spring clip leaf holder. Base 
J @ a ? & oO” OS . oo e ry 
Bulgaria 14 a 25 is weighted to prevent top- 

e c ® 6: 53 57 31: ° o70 . 
7 — ma = ? = pling and has protected 
France 2.410 . , 120 1.217 rubber ring to prevent 
Germany 364 3.072 367 1,025 $528 335 2.81° ° f d k 
Greece 36 : 13 257 marring of desk top. 
Hungary 9 1 6 
Italy 1.021 45 1.266 
Latvia 95 g 163 
Netherlands 1,133 67 1.274 
Poland and . 

Danzig 126 — ale 
Portuea ' i Rs Glass Mouthpiece 
Rumania 14 25 
Sp: 104 8.120 "60 23 1,195 °. 
Sakon $016 1.670 38 1.066 Made of clear crystal glass, with ° 
Switserland.. 1.015 60 51 2150 3.011 threaded metal section for screw- 
United P) . : : 

, 9.722 23.801 6.037 69.525 33,219 2.501 17.100 ing into transmitter front. Easy 
Yugoslavia & 

Albania .. 31 , 1 4 to keep clean. 
Canada 9.262 128,725 27.310 844 599 278 2.050 

MANUFACTURED BY 


British Hon- 


duras ° 19°? 50 3 3 ; : i. 
Costa Rica 180 6-123 6 4 American Gleciric (gmpany, Jac 





Guatemala 143 665 228 24 24 43 580 
Honduras 11 584 293 137 116 1 24 State and 64th Sts., Chicago, U.S.A. 
Nicaragua io 123 43 5 5 








Panama 150 952 467 417 273 136 1.689 
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They 
Sell on Sight 


Where this small 
case is displayed, 
showing the new 
window-front 
colored packets of 


Moore 
Push-Pins 


= 
Sales are the Result 
For the counter or side table this style 
“G” assortment is a quick profit earner. 
Contains 48 10c packets. Your Jobber 
has them. 
Constantly Advertised 
MOORE PUSH-PIN COMPANY 
Wayne Junction Philadelphia 




















VAPERROL 


Adding Machine Paper 


An _ exceptionally 
white bond paper, 
accurately cut to 
machine widths. 


LOW PRICED. 


250 feet 
Guaranteed 


~e—— 


freefromlint | 
YANKEE PAPERS SPECIALTY CO. 


Write 
For samples 
oe prices 





Menasha, Wisconsin 








OFFICE APPLIANCES 


Refillable 


pencils and Metallic pens, 





refill Other pencils, except gold Fountain pens 
Countries leads Dozen. Gross Dozen 

Salvado 2 72 42 27 92 5 216 
a ih. — B+ 127,161 12,809 559 397 445 12,072 
Newfound 

land and 

Labrador. . 45 1,699 127 ‘ : 9 210 
Bermudas £20 78 
Barbados . 2.061 249 
Jamaica . ‘ 176 84 
Trinidad and 

Tobago .. eese 5,472 475 36 o2 
Other British : i” 

W. Indies. 49 TT , : ‘ a 86 
Cue cece 1,333 36.909 6.732 1,047 4906 554 4.966 
Dominican : i 

Republic... 329 8,032 908 bo 926 
Netherland 

W. Indies 102 264 237 + 122 
French . 

W. Indies 3 86 
Haiti, Re- - 

public of.. 187 50 30 33 1,305 
Argentina .. 3,805 7,656 1.046 50 45 342 9.432 
Bolivia . 74 — . 7 349 
Brazil 3.583 1,416 312 265 252 135 +344 
Chile , : 2.132 17.547 2.766 479 298 170 3.698 
Colombia 590 3.302 670 138 96 74 2.190 
Ecuador ‘ "84 2.071 363 4 18 735 
Surinam : . 300 °o 100 60 “ 
Peru : . 99 1,500 $52 615 365 33 822 
Uruguay 54 ; , t 123 
Venezuela . 52 4.305 T75 80 £5 163 2.823 
British India 1,492 2.024 £10 +8 7.491 
Brit. Malaya 376 6,981 1.004 $5 1,195 
Ceylon .. . 343 . 77 2.497 
China 989 69.825 16.210 L317 S95 136 8.233 
Java and 

Madura 1.052 3 S4 93 2.522 
Other Nether 

land E. In 61 6 145 
Hong Kong 4" 1.3234 164 125 75 83 1,758 
ee esceess 17 ; ] 33 
Japan See e31 5.670 ° 675 2 + - 5% 
Palestine . 17 : nko sees seen f 263 
Persia . 197 13 600 
Philippinge 

Islands 276 49.940 8,065 500 300 294 3.121 
Siam ‘ 66 . . ‘ 13 460 
Syria 17 soos eee 2 76 
Turkey 14 1 25 
Australia 107 31,986 3.538 32 864 
New Zealand 25 2.872 502 1 25 
Belg'n Congo 17 ; base oe ese 1 33 
British East 

Africa : 5 s4 
Union of 8 

Africa 1°27 10.472 1.559 359 19 64 278 
Other British 

So. Africa 208 pe 9s 
Gold Coast 1 83 
Nigeria 17 
RG use i4 936 248 1 25 
Algeria and 

Tunisia 19 3 10° 
Mozambique 43 13 321 
Other Portu 

guese Af'ca 34 : 3 117 
Canary Is | 4+” 

Total .$51,282 573,214 $99,748 77.839 $38,458 7.780 $113.966 

Shipments from the United States to: 

Hawaii $1,132 9,633 $2,624 ‘ , 216 $2,567 
Porto Rico 72 7,565 825 ‘ 31 613 


——— 
Civil Service Tests for Accountants 


The United States Civil Service Commission, Washington, D. C., will 
hold examinations for principal accountant (salary, $3,800 to $4,000 a 
year) and accountant ($3,200 to $3,700 a year) Applications must be 
filed with the commission not later than August 27, 1930 

The examinations are to fill vacancies in the Grain Futures Administra- 
tion, Department of Agriculture, for duty in the fleld, and vacancies oc- 
curring in positions requiring similar qualifications 

For the position of principal accountant, applicants must have received 
the degree of certified public accountant as a result of regular written 
examination, and must have had at least five years of subsequent public 
iccounting experience involving responsible and important accounting 
practice, at least one year of which must have included the auditing or 
handling of grain accounts 

For the position of accountant, applicants must have had at least three 
years of public accounting experience involving responsible and important 
accounting practice, part of this experience to have included the auditing 
or handling of grain accounts. 

For the position of accountant, additional credit will be given appli- 
cants who have received the degree of certified public accountant; and 
for either position, additional credit will be given for experience in 
connection with futures transactions in sugar, rubber, cotton, or other 
commodities, and stocks, bonds, and securities, and to applicants whose 
experience has involved administrative responsibility for the work of a 
group of accountants and clerks, the arrangement of accounting programs, 
and conferences with executives of commercial concerns 

Competitors will not be required to report for examination at any place, 
but will be rated on their education, training, experience, fitness, and on 
a thesis 

Full information may be obtained from the United States Civil Service 
Commission at Washington, D. C., or the Secretary of the United States 
Civil Service Board of Examiners at the post office or customhouse in any 
city 

—_ 


Modernization of Japan 


Commerce Reports] Evidences of American influence are to be found 
at every turn in modern Japan, particularly in the reconstructed areas of 
Tokyo and Yokohama. Many buildings are constructed largely of Ameri- 
can lumber and reinforcing . . In shop windows may be seen. . . of- 
fice equipment and other merchandise decidedly American in character. 
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The “DEXTER” 


—an ‘‘Apsco’’ Model known as the 
‘‘Aristocrat of Pencil Sharpeners’’ 








Live Dealers are opening up an 
undeveloped market by featuring 


‘‘A Pencil Sharpener for Home Use’’ 


Automatic Pencil Sharpener Co. 
CHICAGO ILLINOIS 











METAL-BILT 
CUSPIDORS 


A Distinctive Line of 
OFFICE 
FURNISHINGS 








A 
Better FELT 


Chair Pad 


BETTER FELT.... 
PIGSKIN STRAPS last longer. 


TACKS and INSTRUCTIONS for attach- 
ing to chair furnished with each pad— 
an added selling feature. 


TWO QUALITIES ... all wool and wool 
mixed. 

FIVE SIZES .. . to fit any chair. 
THREE COLORS... Tan... Maroon 


and Green. 
Send for folder and prices to the trade. 


Manufacturers 


New York City 


Felt for Every Purpose, by the 
piece or cut to size 


890 Broadway 




















Book Form Cards’ printed by 
YOU bring repeat orders! 


PRINTING ordinary business cards is 
nothing unusual; any printer can do it. 

But printing business cards in an out 
of-the-ordinary way, and delivering them 
to the customer bound in tabs — from 
which each card can be detached crisp and 
fresh with perfect edges—- 
is something which printers 
with @ reputation for good 
work are doing. 


For the printer who buys 


PRINTERS’ SPECIAL GRADE 
SAMPLE ASSORTMENT LOTS or stitching is required. 
200 Cards, Cusiness Size $1 
2 Lever Cinder Cases 


paying but a small price for high quality 
and a liberal margin of profit. With them 
he can afford to do good work! 

Blank scored cards in several standard 
sizes can be secured direct from us, ready 
for printing and inserting in Patent Lever 
Binder Cases which hold 15 
or more cards. No binding 


Write today for a sample 


« $S assortment of cards and 





1,200 Cards, 4 Sizes - 
ty ~ pe ett cases. See how easily orders 
2,500 Cards. 4 Sizes - « for business cards will come 
Rover Sinear Cases when you demonstrate them! 


these blank scored cards 
ready for printing from 


The John B. Wiggins Co. is 


DETROIT METAL SPECIALTY CORP. 
DEPT. 8-7 
DETROIT, MICH. 


The John B. Wiggins Co., 1153 Fullerton Ave., Chicago 


[Established 1857] 





* 

Ghe Cards that 
detach from tabs 
with perfect edges 

















. 





Serviceable PRODUCTS 


Higher quality, meeting 
the present day demand 
in the line of filing, 
carrying and mailing 


containers. 





Based on sixty years of success- 
ful service to the business public, 
the Diemer line serves every 
strong envelope of modern busi- 
ness. Catalog No. 30 and 
samples on request. 





~ John F. Diemer Co. 


Established 1869 
519 Broadway 
New York 
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CROWN PRODUCTS, for more than a 
quarter century, have been making “‘Good 
Impressions”’ and afford: 


1: Exceptional durability. 


2: Excellent opportunity for energetic and 
capable distributors. 


3: A large percentage of repeat orders. 


They are backed by nearly thirty years 
of manufacturing experience. Samples 
and exclusive sales proposition upon 
request. 


Crown Ribbon & Carbon Mfg. Co. 


Rochester, N. Y. 
U. S. A. 























QUICK AS A FLASH! 
End Mistakes—Double Speed with 
Precalculated Verified Answers 


Meilicke ready-made answers to routine problems cut calculat 
ing time in half for Western Union, Western Electric and many 
other users Any employee can use Meilicke Systems without 
training There are no keys to punch. no levers to pull. Just 
turn the card and copy the answer 





The Meilicke line consists 
of the following devices 


Interest Calculators 

Savings Bank Calculators 

Time Calculators 

Pay Roll Calculators | 

Bonus Calculators | 

Unit Basis Calculators | 

Dozen Basis Calculators | 

Freight Calculators 

Express Calculators 

Lumber Calculators 

Coal Calculators 

Commercial Calculators 

Butter-fat Calculators 

Yard Goods Calculators 

Discount Calculators 

Water Bill Extenders 

Electric Bill Extenders 

Price Checkers 

Vertical Cataloging 

Phone Indexes 

The Dictaform for letters 
paragraphs and al! data 


Meilicke Systems meet every need. and special Calculators car 
be supplied to meet any special requirements. Let us show you 
without obligation how Meilicke systems can save money for your 
business. Dealers, send for our new catalog 


eilicke Systems. 


INCORPORATED 








3471 No. Clark St. 


Chicago, Illinois 











I ERE is a new artistically designed and beauti- 
fully finished Desk Tray. 


Costs no more than the ordinary kind. 


No. 19 


Furnished in legal size only. Outside dimensions 
14%” long, 10” wide, 2°64” high. Oak, Mahogany 
and Walnut Finishes. 


Put a dozen assortment in stock and get your share 
of the new business this tray is creating. 


IMPERIAL METHODS CO. 


FOREST PARK 
ILLINOIS 


WESTERN WHOLESALE STATIONERS, Ltd. 
580 Market St. 


228 S. Los Angeles St. 
San Francisco 


Los Angeles 








_ 
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Reasons for Decline of Filing Cases 

Commerce Reports] The close observer of the United States export 
trade in metal filing cases for the past year has no doubt noticed that 
shipments decreased from $2,166,459 in 1928 to $1,445,542 in 1929, a drop 
of thirty-three per cent. In a review of the United States export trade in 
metal furniture for the year 1929 [printed in Office Appliances for May, 
1930], it was pointed out that exports of filing cases to a number of the 
leading markets showed great decreases, but no definite reasons could be 
attributed for this loss in trade. Since the publication of the review re 
ferred to, a number of reports has been received from abroad which he p 
to explain the reasons for this decline in shipments 

The decrease in exports of metal filing cases to the United Kingdom from 
$284,421 in 1920 to $166,166 in 1929 may be largely accounted for by 
the establishment of branch factories in Great Britain by American manu- 
facturers who formerly exported metal filing cases from their American 
plants 

Various reasons can no doubt be advanced for the falling off in ex 
ports of metal filing cases to Brazil, Colombia and Cuba, but the main 
one has undoubtedly been the business depression which existed in those 
countries during 1929. Exports to Cuba have declined considerably since 
1927. As a result of these conditions in Cuba, numerous business houses 
have been liquidated, and a large amount of second hand steel office 
equipment has been thrown on the market, and sold at very low prices 
In addition, the price of locally manufactured mahogany and cedar fur- 
niture has dropped considerably. The lack of cash, experienced by many 
manufacturers, has resulted in sales being made below the cost of pro- 
duction. Another handicap has been the increase in the export tariff, 
which went into effect in 1927, raising the duty on steel office equipment 
from $3.90 per 100 kilos to $4.50 per 100 kilos, plus fifteen per cent ad 
valorem. Several Cuban dealers are reported to have stocked up heavily 
in anticipation of these increased duties, and some of these stocks pur 
chased during the early part of 1927 are still unsold. American manu 
facturers have no competition with other foreign manufacturers, although 
English and German manufacturers have tried to enter the Cuban market, 
with but little success 

The reason for the drop in the United States exports of metal filing 
cases to Colombia, from a value of $76,623 in 1928 to $40,144 in 1929, 
was the business depression which was felt there early in 1929, and con- 
tinued throughout the year. Foreign competition is not a serious factor, 
very small quantities of filing cases being imported from other countries 
American manufacturers are firmly entrenched in the Colombian market, 
and should dominate the market for many years. Domestic competition 
is negligible 

Exports of metal filing cases to Brazil fell off more than fifty per cent 
during 1929. The explanation for the drop from $113,444 in 1928 to 
$53,495 in 1929 can be attributed to two causes. As previously mentioned, 
adverse economic conditions in 1929 affected business in Brazil Sec 
ondly, the practice of fabricating the metal filing cases locally from metal 
imported from the United States in flat sheets has undoubtedly con 
tributed considerably to the reduction in imports of this class of office 
equipment 

Active Representation of British Manufacturer 

There are two reasons for the slight decline in exports of metal filing 
eases to Chile during 1929. A prominent British manufacturer of metal 
furniture has obtained a strong foothold in Chile through the selection of 
very active representation in the country and the shipment to Chile of 
cabinets in knocked down condition, which results in a large saving. A 
second factor was the fairly large importation in 1928, both from the 
United States and Great Britain, and as dealers carried over large stocks 
from the previous year, importations naturally fell off in 1929. Greater 
facilities tor distribution and intensive sales efforts will be necessary if 
sales of American metal furniture are to be increased 

Overstocking in 1920 by one firm in Manila, which has since liquidated 
its stock and gone out of business, was largely responsible for the major 
portion of the decrease in exports of filing cases to the Philippine Islands 
during 1929. There are no local manufacturers of steel equipment in the 
Philippines and American manufacturers dominate the market in the 
office equipment trade 

The main reason for the decline in exports of metal filing cases to the 
Union of South Africa from $52,991 in 1928 to $24,433 in 1929 lies in 
competition which is being offered by domestic manufacturers. While there 
is a certain quantity of the well-manufactured overseas article being pur- 
chased by the up-to-date business houses, during 1929, the local industry 
secured the contract from the Union government, which, according to 
reliable authority, amounted to $25,000. This domestic factory also manu- 
factures steel shelving. Very recently the state of Southern Rhodesia 
ordered $15,000 worth of this shelving from the local plant 

It is believed that there is no illusion in the minds of consumers, or 
even producers, that the locally manufactured product can compare with 
the imported article. The government is inclined, however, to patronize 
the domestic industry, with less consideration being given to quality 


2 
Primary Purpose of Manufactures Census Is 
to Aid Industry 


That the Census of Manufactures supplies the most comprehensive and 
reliable statistical information available on industrial America is conceded 
by all. Private surveys must of necessity be of a sampling nature, be- 
cause only the government is able to get complete data from every member 
of every industry 

Yet utility values are not necessarily insured by the completeness and 
accuracy of statistics—-they must be also compiled in a usable manner 
The Census Bureau knows that this prime requirement is incumbent upon 
it and is striving to fulfill it Improvements in the tabulations are made 
from time to time and every suggestion from business men in this par- 
ticular is carefully considered and is utilized if at all feasible of 
course, the bureau is limited in its work of making the tabulations thor- 
oughly informative and easily applicable in every case by the law which 
prohibits the publication of any statistics which might disclose the data 
for individual establishments 

However, officials of the Census Bureau know that the tabulations are 
being improved and that the information gathered is being used to a 
greater extent every year And with the continual increase of commer- 
cial research generally in all industries, their use will naturally continue 
to increase 

Recently officials of the Census Bureau conducted a symposium among 
the manufacturing associations in an effort to ascertain general uses of 
the manufactures census figures. The result was most pleasing. Although 
these associations use the figures only in a general way, they were in 
one accord in declaring that the census of manufactures has a stabilizing 
effect on industry All these associations declared they used the statistics 
in forecasting trends and production, recording industrial progress, check- 
ing conditions in industry, comparing industries, and studying distribution 

Lack of knowledge concerning the existence or availability of the sta 
tistics was given as the principal reason for the failure of business men 
to make more extensive use of them It is the purpose of this article 





SAVE 90% 


OF YOUR FILING COSTS 





Collapsible FILE 


An inexpensive system of filing inactive records 
that duplicates your active filing system in every 
detail except cost. Same arrangement—just as ac- 
cessible: just as dust-proof—keeps records clean 
and crisp. For letters, documents, checks, vouch- 
ors, etc.—94 stock sizes for every kind of record. 


Quik-Lok Automatic Locking Files are made of 
heavy, damp-resistant fibre board. A heavy triple 
steel reinforcing strip extends the length of cover. 
making it dust-proof, adding rigidity, and forming 
the automatic lock at each end. Smooth top and 
bottom make handling easy and safe. Extra 
strong. long-wearing. Unconditionally guaranteed 
or money back. Write for catalog today. 
TO DEALERS—Write for literature 
and discounts. 


THE KAY-DEE CO. 


3644-3664 S. 36th St. Lincoln, Nebr. 
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DANDY seacer 


PRICE $12. Gnitea ‘States 


‘““SAVES TIME WHEN MOST NEEDED” 
THE DANDY SEALER is a practical, efficient and 
economical machine which business houses, public 
offices, colleges, labor unions, fraternal organizations, 
letter shops and similar organizations buy readily 
when brought to their attention. 

We co-operate by furnishing free, attractive circulars 
and order blanks which help to get the business. 


Liberal proposition to established dealers. 


THE OFFICE APPLIANCE CO. 


191-195 Devonshire St. Boston, Mass. 
(Sole Selling Agents Dandy Sealer Corp.) 
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to explain the terms used and the manner in which the statistics are com- 
piled. No statement concerning the availability of the figures for the 
various industries need be made other than to say that preliminary re- 


ports can always be obtained, gratis, from the Census Bureau, and that 
RINER IR AIL CAL final reports are sold by the Superintendent of Documents at the Govern- 
ment Printing Office, Washington, D. C 


This discussion of the figures appears elemental, but the best way is 
to take up the several subjects seriatum, since each industry's tabulations 


Selected on Competitive Bids by U. S. are compiled in the same general form. 


Area and Period Covered—The canvass covers the forty-eight states and 
° » Dis . ‘ g » > s slate > cale ‘ >¢ sig 
Post Office Department Using the District of Columbia. The returns relate to the calendar year desig 


nated, or the business year which corresponds most nearly to the calendar 
year, and cover a year’s operations. Establishments which were in opera- 
30,000 No. 9 Scales tion during all or any part of the year are canvassed. 

Limitation of Statistics to Establishments Reporting Products Valued at 
$5,000 or More—In order to reduce the cost of the work and to facilitate 
the preparation of the statistics, no data are compiled for establishments 
reporting products valued at less than $5,000. The corresponding limit in 
force at the censuses for 1919 and earlier was $500. This change in the 
minimum value of products limit, which resulted in a 21.6 per cent re- 
duction in the number of establishments in regard to which general and 
detailed statistics were compiled at the Census for 1921, did not otherwise 
materially impair the comparability of the figures with those for preceding : 
census years, since 99.5 per cent of the total wage earners and 99.7 per 
cent of the total value of products reported for 1919 were contributed by 
the establishments having products valued at $5,000 or more. 

The Establishment—-As a rule, the term ‘‘establishment’’ signifies a sin 
gle plant or factory In some cases, however, it refers to two or more 
plants operated under a common ownership and located in the same city, / 
or in the same county but in different municipalities or unincorporated 
places having fewer than 10,000 inhabitants. On the other hand, sepa- 














rate reports are occasionally obtained for different industries carried on : 

in the same plant, in which event a single plant is counted as two or : 

EQUIPPING THE more establishments ,' : 

SERVICE WITH THIS Classification by Industries—-Each establishment as a whole (a single 
plant being counted as two or more establishments in certain cases, as 

SCALE IS THE GOVERNMENT'S explained in the preceding paragraph) is assigned, on the basis of its | 
product or group of products of chief value, to some one industry. The 

MARK OF APPROVAL AND JUDGMENT products reported for a given industry thus, on the one hand, usually in- 

clude minor products different from those covered by the industry designa- i 
It is entirely built of steel, with a brass beam and poise tion and, on the other hand, may not include the entire output of prod 
Each half ounce is clearly cut in beam with deep “V"’ shape ucts normally belonging to the industry, because some of this class of 
notch—attaining easy and accurate weight commodities may be made in establishments in which they are not the 
Price moderate for FAST SELLING. Write your Jobber for products of chief value. As a rule, however, the total value of products 
Triner No. 9 Air Mail Secale. of the industry does not differ greatly from the value of the total output, 


in all industries, of the classes of products covered by the industry desig 


nation The quantity and value of each important product or class of 
e e products, regardless of the industries in which manufactured, are shown / 
in the census reports, so that, so far as production figures are concerned, 
° the value of the statistics is not impaired by the fact that many products 
2714 W. 21st Street Chicago, Ill. are made in more than one bebuste. y vie 
Persons Engaged in the Industry-—Although most salaried officers and 
employees are paid by the week or the month and most wage earners 


We also manufacture Parcel Post and Mail on a per diem or a piece-price basis, the distinction between the two 
2 2 classes depends primarily on the character of work done rather than on 
Automatic Scales used by the Post Office Service the unit of time employed in calculating rates of pay. In general, office 


employees are classified as salaried officers and employees and factory 

workers as wage earners, while factory superintendents and foremen are 

treated as salaried employees if not engaged in manual labor and as wage 

earners if they perform manual labor in addition to their supervisory 
duties 

Value Added by Manufacture—The value of products is not a satisfac- 

. . . tory measure of the importance of a given industry, because only a part 

Featu re the clear, lasting impressions of this value is actually created within the industry. Another part, and 

often a much larger one, is contributed by the value of the materials 























| used. For many purposes, therefore, the best measure of the importance 
of an industry, from a manufacturing standpoint, is the ‘‘value added by / 
manufacture’’—that is, the value created by the manufacturing processes : 
which is calculated by deducting the cost of the materials, fuel, and | 

, : . . : power used from the value of the preducts. 

Your trade will appreciate the extra quality in Cost of Manufacture and Profits—The census statistics do not show ) 

| Victory Stamp Pads. Made of high grade, long the entire cost of manufacture and consequently can not be used for the 
} “90 calculation of profits No data in regard to depreciation, interest, in- | 

wearing materials, inks of brilliant hue and fast | surance, rent, taxes, advertising, and other miscellaneous expenses have 

- + c 5 3 al been collected 
color. Six sizes, trom 2 x 344 inches to 4x9 Influence of Price Changes—In comparing the figures for cost of ma- 


terials, value of products, and value added by manufacture for different 
census years, account should be taken of changes in prices. To the extent 
to which this factor was influential, the figures fail to afford a true 
index of the actual increase or decrease in maniifacturing activities 

| Quantity of Products and Number of Wage Earners as Standards of 
Measurement—-The best standard by which to measure growth or decline 
in manufacturing industry is found in the quantities (or numbers) of in- 
dividual classes of products Another fairly reliable standard of meas- 
urement is afforded by the number of wage earners employed, but it must 
be remembered that, on the one hand, in some industries mechanical 
processes have displaced hand labor to such an extent as to make possible 
a marked increase in production with no increase in the number of wage 
earners, while, on the other hand, the average length of the working day 
I eer) has been decreasing for many years 

| Power Equipment—Under this head are shown the number and rated 
horsepower capacity of engines, water wheels, etc., used for the genera- 
tion of primary power by the establishments reporting, the rated horse- 
power of electric motors, and the rated kilowatt capacity of generators 
The power of motors driven by purchased current is included in the total 
horsepower shown for each industry. The power of motors driven by cur- 
rent generated in the same establishment is shown in the reports but is 
not included in the total, since this power duplicates that of the prime 
movers which generate the current The amount of power in actual 
daily use is, of course, considerably less than the rated horsepower ca- 
pacity of the engines, water wheels, etc. 


inches. 





° = SS aS ee 
4 ? I <> 

XUR OWN BRAND | 
YOUR ¢ BR | Costa Rica Increases Duty on Printed Forms 
| on So ane ae Na thy Be ang al mang b a | Commerce Reports] The duty on printed commercial paper such as bill- 
| 


| heads, letterheads, checks, drafts, labels and other printed stationery used 
. # " : in business has been increased to five colones per gross kilo; the former 
oe om soquest) includes many ote rate was 0.50 colon per gross kilo, under Item 66 of the tariff. 
STAMP PADS INKS MUCILAGE This decree does not apply to printed advertising matter, which con- 
‘ ~— . : oie | tinues dutiable at 0.10 colon per gross kilo, under Item 63 of the tariff. 
AS SEALING W 
PASTE SEALING AX ° 


Japanese Production of Stationers’ Rubber Goods 


—_ = | 
| 
L u t e r | n k 3 n | Sta m p Pa d C re) Commerce Reports} The Miki Kosaku Rubber Works, Osaka, Japan, is 


mostly concerned with the production and exportation of stationery rub- 


55-57 EAST PARK ST. NEWARK, NEW JERSEY ber goods. Its monthly production is reported to be 150,000 pounds 


items can be put up under your imprint. Our 


The Matsushita Rubber Works, Osaka, is perhaps better known for its 
—— ———— erasers, which are exported throughout the Orient. 
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Believe In 
Signs ? 


A \ 
€ - . 
. =< Everywhere you go, signs 
‘. 2+ } show cards—call your 
— %* attention to this and that 
: . 


DO YOU 





Consciously or wuncon- 


“>, sciously, you are influ- 

‘» . . } 
+/ enced by them Like- 
~ wise with other That’s 


why so many show cards 
are used. It accounts for 
the popularity of Coit’s 


Ball Bearing Lettering 
Pens—they make letter- 
ing easy. Everyone who 
has lettering to do is a 
prospect for Coit’s. Send 
for tree sales trial offer, 
prepaid Also sold by 
your jobber. 


THE BRIDGEPORT PEN CO. 


239 John St. Bridgeport, Conn. 

2 PRET TREE A Pe ay 
A STANDARD -5TAPLE 
STATIONERY I'TEM- 

(G)T’S LETTERING PEN 



























Certified 


N)DING-MACHINE ROLLS 


Adding Machine Service 
to be perfect must be 
uninterrupted 


CERTIFIED Adding Machine 
Paper is of tough, smooth texture, 
free from lint; it holds under 

strain or tension, doesn’t fill type j 
and is guaranteed full length. It 

is the paper to be recommended by 

bank and corporation stationers. 







Samples and prices on request. 





U.S. LACE PAPER WKS, INC. 


163 UNION AVE. BROOKLYN, N.Y. 








REGAL REBUILT 
ROYALS 


Trade-marked—Nationally Advertised 


Approved by the Manufacturer 


ROUGH TYPEWRITERS 


Stock in 82 Cities 
All Makes - . . - All Models 
All Series - - All Types 


Lowest Prices 


Write for the Regal Plan. 


REGAL TYPEWRITER COMPANY, Inc. 


524 Broadway, 12-14 So. Jefferson St., 
New York, N. Y. Chicago, Illinois 


Cable Addreas: REGALTYPE, N. Y. 

















Your trade 
is different 


Quite true—b ut 
every office can 
profitably use 
these convenient, 
easily moved 
stands and stools. 
An extra typist, a 





special writer or 
many other types 
of office worker 
can be accommo- 
dated. Factories 
and stores use 
them also to good 
effect. 


Descriptive mat- 
ter and prices on 





request. 


SEARLES 


ELECTRIC WELDING WORKS 


Manufacturers 


1850 Fulton St., Chicago, Ill., U. S. A. 
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U.S. TYPEWRITER 





RIBBONS 


Dealers 


Sansom at Tenth Street 





RIBBON MEG. CO. 
ita —— 






ESTABLISHED 1895 


Inquiries Solicited 


CARBONS 


Philadelphia, Penna. 





OFFICE APPLIANCES 
For SEPT. 


New Profits ina 


New Line 
by the makers of the 


TON ba 4: Miele)-1-1e)-7-ilel, 
Seth Telkee Viel let 


THE 











FREE. 
HAND 


eg. U. 8S. Pat. Off. 





It Can't Slip Out 
Until You Release It 
That's the Free Hand 
binder—a handy little 
device, requiring only 
one hand. Papers are 
held securely until 


wanted, then released 
at a touch The Free 
Hand is thoroughly 
practical and needed in 
every office Ask for de- 
scriptive and N 
stock sizes. 


price list 





FREE HAND BINDER CO. 
227 PEARL STREET ; NEW YORK, N. we 











*__=*~ Merchandising 


—-. —~ 4 15 
ee Table Compartments 
$11.50 LIST 

Liberal discounts to Office 
Supply Dealers on this and 
other 
Pe. TYLER STEEL 
STORE FIXTURES 
including Shelving, Counters. Por- 
| Modet “Nn” table Display Stands, ete. 
Table 


a5 


TYLER SALES 

FIXTURE CoO. 

Muskegon Heights, 
Mich. 


COLORS 


Red Mahogany 
Brown 
Mahogany 
Olive Green 
Jade Green 

Blue 


cet ASUPF f ‘ATi AND 


\ 


ALL STEEL ROLLING DISPLAY 


SALES RACKS 






Gray 

















Sell Modern Lighting 


SILVERGLO lamps are up to 
| the minute in des'gn and in light- 
ing effects. New models for 
changing trends are being devel- 
oped constantly. The dealer who 
sells SILVERGLO is in a posi- 
tion to meet satisfactorily all 
desk lamp requirements for 
| offices, banksand public buildings. 


Comple te information on request 
it left: No. 47—Toile de Joie Shade, Hex- 


agonal 18 inches; heignt 31 ‘4 inches; base 
5‘, inches square 


SILVERGLO LAMPS, Inc. 


300 East Federal Street 
BALTIMORE, MD. 
‘Modern Genii of the Lamp”’ 

















Protection 


'' Swift... sure... the 
y Instant Safe Guard Check 
Writer is the only ma- 
| chine that provides posi- 
tive protection of BOTH 
the Payee's Name and 


the Amount . . . in one 
operation. 


SAFE GUARD 
CORPORATION 


Positive 











Lansdale, Pennsylvania 








‘*‘SKYSCRAPER’’ 
DESKS 


give any office new orderliness 
—make the exclusive Shaw- 
Walker Selling Franchise more 
valuable than ever before. 


SHAW-WALKER 


Muskegon, Michigan 
Office 











2700 items of Equipment 
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SIMONSON 


For Vertical Letter Files, Ledger 
Check Files, Are 








NONE GENUINE UNLESS STAMPED U. S. 
PATENT NO. 794,749 ON METAL TIP. 


Roger A. Simonson & Co. 








Manufacturers 


PATENTED 

METAL TIP GUID ES 
Posting Trays, Card Systems and 
Indestructible 


Send for Free Semote and 
ers’ Discount 


122 S. Michigan — Chicago 





























Instantly Moistens — Practical 
— Convenient — Simple. 
A beautiful Nickel-Plated Article. Always ready 
for use—no waiting. Leak proof water container. 
| Positively sanitary, non-sticky. 


Paper Clips 
Pen and Pencil Clasps 
Typewriter Erasers 
Sanitary Moisteners | 


: ; 
Ask vour dealer for Prices and Discounts or write 


ARGUS MANUFACTURING CO. 
| 1134-44 N. KILBOURN AVE. CHICAGO, ILL. 


Dealers: Write for beautiful counter-easel 


| 
| 
The Famous Argus Specialties. | 








‘ _———_ $$ —__—$___ $$$ —___—Y 











& 


“— 


For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is exceptionally valuable 
in its field. 

If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co. 


INCORPORATED 
6816-6824 Arsenal St. 
oe 


ST. LOUIS, MO 








and that will bring customers back to your store. 


erasers Packed 1 dozen to a box: I oToss to 
Moderately priced; big sellers; big profit makers. 


Write for samples and our 1930 catalogue. 


and Stabilo pencils 





\ pencil of superior quality that you can be proud to handle 
’ Made of 
finest Southern Red Cedar wood with perfectly graded leads in 
5 degrees of hardness. Commanders are hexagon shaped, 
finished in “hk w with long HEXAGON gilt tips and red 


a carton. 


Also manufac- 


Ultimo SWAN PENCIL CO., INC. 


turers of Casino. Van A Othello, Flora, Fortuna, 


COMMANDER — the leader of them all! 








SWAN PENCILS 


221 Fourth Ave., N. Y. C. 
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RIBBONS—CARBONS— DUPLICATING INK 


RIBBONS — Inked Ribbons of all description for all devices 

CARBONS —Typewriter, pen and pencil. Carbon Rolls. A paper for every need and condition 
DUPLICATING INK—For all types of modern and old style duplicators. 

THE TYBON RIBBONER MACHINE—Enables you to put ribbons up under your own im- 


print at a substantial saving. 


QUALITY! ECONOMY! EFFICIENCY! 


Send for our latest booklet, **\ YOUR OPPORTUNITY,” our new special offer NOW. 
“HIGH QUALITY’ TYPEWRITER RIBBONS AND CARBON PAPERS 


TYBON CORPORATION 


1026 FILBERT STREET PHILADELPHIA, PA. 


Sell This 


A bathroom or health scale 
that can be sold for $12. At- 
tractive, with appealing 
lines. Colors: six-spring 
mechanism—250 lbs. capac- 
ity. This scale cannot tip. 
Write for prices on this 
popular item. 


Hanson Scale Co. 


525 N. Ada St., Chicago 














Gardner’s Pull Tab Leather Lines 


Card Cases, Bill Folds, 
Playing Card and Cig- 
arette Cases. Keep 
contents absolutely 
clean. Easy to get at. 











GARDNER’S HOT 
GOLD LETTERING 
MACHINES 








Write for Samples and 
Prices 


P. A. GARDNER 
LEATHER WORKS 


709 Pine St. St. Louis, Mo. 























CELLULOID MEET THE DEMAND 
oh ENVELOPES Profitably 






have the welded In Apex, Summit, and Xtragood, the dealer has 
ne flexible three qualities of ribbons and carbons to offer 
edge seams. Ex- A 

tra strong and customers which cover the whole gamut of 
finished in _appear- demand. In the supreme test of use, Union 


oe , aeented Ribbons and Carbons are in the front ranks, 
continually creating profitable business for 

Union dealers. Do you wish to meet the 

demand—profitably? Write us. 









opes are UNION RIBBON & CARBON CO. 
MARKILO INDEXER Strip (blank-label) ready-to-cut. 


Transparent signals, card cases, etc Sample on request. Front and Laurel Streets 
The Dozen System vs. Decimals, Booklet Mathamerica 25c PHILADELPHIA, PA. 


Markilo Co., Mfrs., 936c W. 63d St., Chicago, U.S.A. 


AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are mak- 
ing typewriting easier for thousands 
of users. Sales, both new and re- 
placement, are large. Write for prices 
and discounts. 


MARKILO Envelopes are made in all ane. book sizes. 
) 











EYE RESTING DESK PADS 








New pads come and go but the oid stand-by blot- 
ting paper in various colors is ever popular be 
cause of its eye resting qualities. The fresh, clean 
surface soothes the eye and is a delight to work 
on. The leather corners, padded or plain, give fin- 
ished appearance. More than sixty styles provide 
variety for any pocketbook or fancy. We also 
make linoleum pads in all styles. Desk pads are 
only one of the Hoffman specialties—ask for il 
lustrated price list. 


AZORA RUBBER CO. 


54th and 20th Streets 
CICERO, ILLINOIS 


Above Below 
THE AZORA THE AZORA 
cae 1. HOFFMAN 





RING (Cross-Section View) | z 
PAT. DECEMBER 21. 1915 145 LAFAYETTE ST. NEW YORK, N. Y. 
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BALTIMORE INDEX MFG. CO. 


(Specialists in Metal Tab Guides) 
AN ASSORTMENT OF FIVE COLORS 


RED BLUE - 


ORANGE - 





GREEN BLACK 


Your Name Can be Stamped in the Metal Tab 


WRITE FOR 
PARTICULARS 











NS 


PREFERRED 
wherever modern busi- 
ness needs good pens. 


ESTERBROOK PEN CO. 
Camden, NW. J. 




















NS 







SELF I NKING z 

Pa 

a 

).N = 

a 

CLARKE PATENT - 

FURN PAD UPSIDE DOWN INTO COVER 4 

PouUR ONLY SOLO INK ON FELT “a 

. 

‘ : 
ita CATO JUNE 31919 eee 

ee PATD JUNE 3.1919 « “s 

Recommend SOLO for perfect rubber stamp impressions at = 

all times Cannot become flooded—insures first-class service @ 

from rubber s tamps under any atmospheric conditions, Not a 

a felt pad—the secret is in the self-inking ribbon . 

PEERLESS CARBON & RIBBON MFG. CO. 5 

476-478 Broome Street, N. Y. . 

Sererererrreerertrrrrrrrerrcrrrs 


—_ << 6% 





AtEO- PRODUCTS 


Visible Record Binders 
Ledger and Post Binders 
Filing Guides and Folders 
Loose Leaf Specialties 
Indexes and Index Tabs 


AIGNER’'S PATENT CUT INDEXES 


AtGO SERVICE 


Gold Stamping, Embossing 
Aicoloiding, Indexing 
Reinforcing, Punching 
Visible Record Form Sheets 


_ J. AIGNER CO. °°33,75FEERSONS™ CHICAGO j 


— 





a 





| 


G 








112-114 S. Calvert St., 
Baltimore, Md. 





Every office 
will buy 


CANT=SLID 
made by makers of Clarotype 
Cant-Slip is a preparation which 
makes worn rubber rollers on type- 
writers and other office machines grip 

the paper. 

It has been a success because it is a 
good product and answers a long felt 
need in every office. Hundreds of 
dealers have already stocked it. Cant-Slip 
sells for so cents, half the price of similar 
products, and offers you the same discounts 
as Clarotype. Cant-Slip is backed by ad- 
vertising and sampling which is on & 
this product to the attention of thousands o 
stenographers daily. If you sell Clarotype 
you can sell Cant-Slip and make equally 
good profits. Order now. 


THE CLAROTYPE CO., Inc. 
16-J Hudson St., New York 


Makes Worn Rollers 
Grip the Paper 


















NO WASTE SPACE 


is 





The Merchandise Display Rack 
and Carry-All utilizes waste 
space and creates extra item 
sales. 


Steel construction—lifetime serv- 
ice—low priced. EXCELLENT 
DEALER PROPOSITION. 











Send for information and prices 


Display Rack and Carry-All 


R. ORTHWINE 


344 W. 34th St. 


New York 











LISTO Choice of a Million Users 


..-. The Friendly BUSINESS PENCIL 
for Every Pocket—for Every Desk 


[% the Listo exclusive center-turn with the locked-in mech- 
anism—here is perfect balance. Its slender, aristocratic 
barrel of non-metallic material, such as fine fountain pens are 
made of, gives—light weight. The “‘easy-grip” of its knurled 
lower barrel completes positive assurance of the ut- 
most comfort and relaxation—greater writing ease PRICED 
than can be obtained in any other mechanical pencil. LOWAT 
Leads all colors. 50c 


Made in a variety of colors and color combinations. 
Address Dept. G. 
LISTO PENCIL CORPORATION 
ALAMEDA, CALIFORNIA 
C. P. Willems, 202 S. State St., 
Chicago, Ill. 


EASY-GRIP - - - - CENTER-TURN 


———— 


Eastern Distributor: 
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The Vis-A-Memo ———so 
Desk Pad 








Better Protection 


EILIN 









« 
every one at 
a desk a user Generally acknowledged as the 
t —face to face mark of Quality Protection. 


with facts. 
Universally recognized as Better 


Protection. 
Ravenswood Office Specialties Co. 
1800 Newport Ave., Chicago The Meilink Steel Safe Co. 


Toledo, Ohio 


ROSCO Desk Necessities oninis __ | 



























































Feature these for 1 I ! BOEHNER 
School Supply Time Oc tems e 
ETERNAL BLACK WRITING INK Iengroved 
OFFICE PASTE, Tubes and Bottles 
TAURINE MUCILAGE RED WRITING INK CARD HOLDER 
WASHABLE BLUE WRITING INK sieattiinitas sii. miele 
f " ain = ping i , a hei = form~eee Banwen Co 
7 = t as <>) \nd don't forget to volume 4. _ aioe aan LEATHER WOVELNES 
ai tT .. give the ua , personal cards. It takes 
= = the regular loose cards, 
& r nto Higgy holds them firm, keeps 
ie mericanDrawin them clean. Holds SS ——__—— 
Psat AR hla Sane ae: sae rs — full ~ase. “imps rte a morocco binding—metal parts highly 
Moe , ee yaa nig he rh — 1 hy on Ities only we do not compete 
SS quarter a bottl with ~ er yr ~~ 4. Please mention stee in asking 
CHAS. M. HIGGINS & CO., Inc. for prices — ; : 
271 Ninth Street, Brooklyn, N. Y. Oey: PoP aems. om 
HIGGINS’ Improved Boehner Binder Co. 
INKS AND ADHESIVES 142-144 Fox Street Aurora, Illinois 
ee ee ee ee ee ee ee ae 
Peme er XTRA—Just out! 
Daters CONFIDENTIAL WHOLESALE 
or CATALOGUE No. 650 
i ; . 24 pages full of information. . Information and Prices 
Nicr > —_ oO a kes of Typewriters. Adding Mac res, Calculating 
FULTON-: : 7 ‘ tarke s=PROFITS Mac i Duplie ae Semen Tolling ae 1g 
susiness Outfits Write, Phone or Wire for your copy today! 





Rubber Stamp Ink 


Indelible Marking Sets * ELIAB 


Every Month in the Year Typewriter& Adding Machine Corp. 
‘All That the Name Implies" 


303 W. Monroe Street, Chicago, Ill. 





; FULTON SPECIALTY Co. 
ELIZABETH, N. J. 


New York Office: Room 461, 200 Fifth Avenue 








LOO K ” s TIP TOP STOP EVERLASTING NOISE 
FOR THE To TRADE-MARK 


tract (MARN 3 sizes 










—the guide to qual- 
ity in paper clips 
: : made of brcss 








No.0 


Made for L. C. Smith, Remington, Royal and Underwood 
typewriters. 

When ordering state make of machine. 

Saves repair calls, does away with desk drumming, makes 
typewriter more quiet and snappy. 

he typewriter is quickly and automatically attached and 

as quickly removed, without tools, from the desk. 

Sold at all offices of The L. C. Smith & Corona Typewriters, 
Inc. Ask for trial. 

Dealers write for liberal proposition. 


Smith Noise & Shock Eliminator 
303 Kellogg Street Syracuse, N. Y. 


or steel. 


Sample display 


carton for Sta- 


tioners. 








; No.2 
MFG. CO., Inc., Syracuse, N. Y. 
Canadian Agents: Brown Bros., Ltd., Toronto 
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THE TIP TOP 
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Nationalize 
and Standardize 


Aaa BRAND, running straight through every item of 
record-keeping equipment, saves time in selling, in buy- 
ing, in overhead. National covers everytning from Loose Leaf 


Ledgers to Pocket Memos; from Visible Records to Engage- 
ment Books; from Machine Bookkeeping Trays to Analysis 
Pads—all backed by National advertising. 


Plas’ 
(NATIONAL) 


NATIONAL BLANK BOOK COMPANY 
HOLYOKE, MASS. 























BEACH’S 
“Common Sense”’ 
TRAVELERS’ 
EXPENSE BOOKS 








now contain calendars 
for the last half of 1930 
and all of 1931. 


Send in your orders! 





























Beach Publishing Co., 1351 Book Bldg., Detroit 











‘*Steel-Strong’”’ 
The Quality Line of Coin Handling Supplies. 


4 Styles Coin Wrappers 
2 Styles Bill Straps 
Coin Bags—Coin Storage Trays 


Coin Bag Seals - Seal Presses 
Manual Coin Counters 
Currency Racks—Tellers Moisteners 
Handy Wrapper Cabinets 


Nationally advertised in Leading Bank Journals, 
Sold woe somata | through dealers 
Write for Catalog and Salesman’s Sample Case 


The C. L. Downey Co., 943 Clark St., Cincinnati, 0. 








The Multi-Print Register 


“PRINTS 
THE 
TICKETS” 





Third copy rewinds for checking and is under lock and key. 
Gives an itemized record of each sale, cash or charge. 
Using rolls of blank paper saves printing costs. 


Let us quote you on our attractive agency proposition. 
MULTI-PRINT SYSTEM CO., INC. 
ll West 42nd St., New York, N. Y. 


Cables: **Multiprint”’ 
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LILLER= BRAND 
DESK ACCESSORIES 


Catalog on request 


THE MILLER BROS. PEN CO. 
MANUFACTURERS 
305 Broadway Meriden 
New York City Conn. 
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H. H. COLLINS 
INK ERADICATOR 


The Original 
Best By Test 





Small size retails for 25 cents. 
Large size retails for 35 cents. 
Attractive display cards with every dozen. 
At all Jobbers or 


H. H. COLLINS INK ERADICATOR CO. 
1325 GRAND STREET HOBOKEN, N. J. 
“A little drop of ink 


: “ee 
o} 


makes millions think” 
Collins Ink Eradicator 
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‘Loose Leaf Rings | 


No Large Brass 
Joint to Tear Nickel Plated 
Paper FIVE SIZES 


Inside Diameters } 
4,"—1.35 Per 100 | 


Open Easily, 4"—1.50 “ 
1 a | .75 .i7 ct) 
s peice 1 4m 2.65 “ “ 
ecurely 2"—350 “ 


For loose leaf books, binding reports, blueprints, etc. 


Write for information Loose Leaf Metals 


on our line of.. ... 


The E. W. Carpenter Mfg. Co. 


Bridgeport, Conn. 






































The Roberts 


Mn 


Roberts 
Numbering Machines 


Are sold by dealers throughout the world by 
a special merchandising plan which empha- 
sizes rapid turnover and only a small stock. 
Larger discounts than on any other line 
of numbering machines assure greater and 
quicker profits. 

Write for details 


Roberts Numbering Machine Co. 
694-710 Jamaica Avenue Brooklyn, N. Y. 


Western Distributors: Louis Melind Co. ~* 
362 W. Chicago Avenue Chicago, Ill **49”" 
593 Market Street San Francisco, Calif. 
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IFR adjustable desk racks SE ——————-—1........ — 


Rapid service files low business men wish 


for telephone books, telephone without being 




















visible records, overheard — 
books, catalogs 
’ ’ sé 9 
p ceed pt ly The“WHISPER-IT” | 
Quick grasping and sanitary telephone mouthpiece 
Replacement from 
any angle. Adjust- enables them to do this. 
able to widths and nstantly ad 
heights of books. In dundreds of dealers have alrea Tolerate Maatt 
many sizes and fin- little item ire seller ana a good profit 
ishes. ni display card on your counter does 
Felt shock absorbers the trick. A card of ren $6.00. 
| protect the desk sur- Try this out im your mail by use of or stuffer order 
| face. Made of best cards. A request will bring you a supply imprinted 
— deserigtive THE COLYTT LABORATORIES 565 W. Washington St 
. . ? o esc y } 
(Engineering Chicago, Ill. 
Improved File & Rack Co. cire ular and dealers OO OOO ee a <= << << 





86 Park Place New York discounts. 








A Distinctive Line 
—and a real profit-maker for you 
The Three-In-One Pad Holder is a Quality piece 
of equipment finely finished and designed to fit 

any office or home. 

Three positions of use include telephone, flat on 
desk, or angle position enabled by use of spring 
clip which folds underneath pad when not in use. 
Furnished in four finishes, oxidized copper, ma- 
roon, green, or genuine silver 
plate. Write today for com- 
plete description, prices and dis 
counts, 


R.C. HAGLUND 


Office Equipment Division 
374 E. 3rd St., Jamestown, N. Y. 


A Real Teleph 
| AT LAST! 4 Real Telephone 










that will hold your trade 


TURNER & HARRISON 
STANDARD, SILVER-ALLOY 
and GOLD-PLATE PENS 


Smoothest, slickest pens made 


TURNER @ HARRISON 
0.0 NO T3Griare 
PrYlLAGE, Prana US A 


Catalog on request 


TURNER & HARRISON PEN MFG. CO., Inc. 


Established 1876 


PHILADELPHIA, PA. 
IMPRINT PENS A SPECIALTY 










































" Solid Sueaite Signs 


Write us about our line of high grade solid bronze SIGNS, 
NAMEPLATES, DESK SIGNS, TABLETS and the liberal dis- 
count to dealers. 


We will give you full cooperation in furnishing free sketches, 
special designs, etc. You can be sure of prompt service. 


UNITED STATES BRONZE SIGN CO. 
Office & Factory, 231-233-235 Centre St... NEW YORK CITY 
“Where the best costs less” 





Ll: is not merely chance that the trade looks 
to us for the latest and best in loose leaf, 
magazine, catalog and periodical binders. It 
is because our many years have been devoted 
to the development of the best. 

You are welcome to our catalog that you may observe 
for yourself. 


ENDLOK PARTS COMPANY, IN¢ 
200 Hudson Street, New York 


eRe TSTW ISTO LeGDLO ISLS LUST LE TOSU LOTTI ALLL MN 
SINGLE FLUID 


ERADICATOR 


ONE APPLICATION 
FROM 1 BOTTLE 














—(@) 





were 























For Quality in Felt saat ONLY 
i ra ‘ Hundreds of thousands in 
Top Cushions or one five (of daily use round the world 
Esco is the original in felt top chair Eradicator 
cushions and pads. From the begin 
ning, it has been noted for the qualit. TRY IT 
of materials used. And that quality Send 25c for One Large 50c Size 
tii gna non gama TRIAL BOTTLE | 
rice list on request 
Economy Products Corp. INK-OUT MFG. CO., INC. 
2901 Indiana Av. Chicago > Seat 





4. Gradually Displacing Old Style Two-Bottle Eradicators 4 
e J 
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ON RADIAL O1STRigy 
iii 7 


e* 


®@s 


Efficient and _ economical. 
Will keep correspondence 
and papers always on hand 
and properly arranged. The 
most efficient desk file on 
the market. Made in four 
sizes. A _ very profitable 
item for stationers. 

















Stanley R.Bristow 
24 Central Ave.West Orange,N. J. 











Thousands 
Use Harvey's 
AUTOMOBILE EXPENSE 
BOOK 
Big Profits 
Get Your Share 
It Repeats 
SEND FOR A SAMPLE 


FRED W. HARVEY CoO. 


206 E. Genesee Syracuse, N. Y. 
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Quick Sellers— Big Money Makers 


HORN ‘““Instant’’ Desk 


end Handy Files 
Pocket pages keep papers in or- 
der but instantly accessible, in- 
dexed A to Z, 1 to 31, or specially 
classified by celluloid covered re- 
movable index tabs. 
Idea Books 
with pasteless pocket pages for 
news clippings. striking advts.,. 
etc., instantly accessible. 
Albums for Every Purpose 
Autograph. Camera, Portrait, 
Postcard, Dise Record, Greeting 
Card, Memory. Address Books. 
Handsomely illustrated School 
Girl Diaries. 
Scrap Books, Games, Double 
Dummy Bridge Boards 


Write for prices and special discounts. 


W. C. Horn Bro. & Co., i 200 5th Ave., New York 























[CORK BULLETIN BOARDS| 








Framed or 


Unframed 


Frames 





Are Oak ii «-f :. 
Finished < ‘ . 


Dealers write for catalogue 


N. Y. SILICATE BOOK SLATE CO. 
20 VESEY STREET NEW YORK CITY | 























DEALERS WANTED 


for a patented typewriter 

cushion key, with advan- 

tages and merits no other 

key possesses. You'll get 

MORE key business by 
selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co., Inc. 
29 Columbus Place 
PM. Be 





Brooklyn 











COLUMBIAN CLASP 
ENVELOPES 


The most satisfactory mailing envelope 


UNITED STATES 
ENVELOPF COMPANY 


The world’s largest manufacturers of envelopes 
SPRINGFIELD, MASSACHUSETTS 


With thirteen manufacturing divisions covering the country 





Templar — 


[The Aristocrat of Fenci 


OU irom aeleltin tam (crte lo ame) amar: 


RELIANCI LINI 


F PENCI PENH i I AND ERASI 


RELIANCE PENCIL C O. 


FACTORY ENERAL ¢ ICt 
’ 9 Kroa 


i F~ Me Mn Ml Ml he l,l Al Alin. ientiiitein 





Mak-ur-own Prices Gut! 


i ST : ; 
- 12 uo New price 50c a foot. 
Shield Tabs reduced to 
65c a dozen. 

Take advantage of 
these new low prices to 
increase your sales on 
this profitable item. 
Display Stand and $3.90 
worth of Shield Tabs 
FREE with roo ft. of 
Mak-ur-own. 





Chis display and stock cabinet, 
lithographed in — = it sk for details 


crease your sales 


THE VICTOR SAFE & EQUIPMENT CO. 








MARIETTA, OHIO 
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WW, have made chair Note 6 points of attachment to seat 
actions of steel and semi-steel | 
for over 50 years. We are the 
only manufacturers who furnish 
ground screw with patented plain 
terminal so there will be no 
wobbling when chair has been in 
use. Various styles of hubs, 





stamped steel or cast semi-steel. 
We can furnish iron, steel, and Patented plain terminal screw 
semi-steel fittings for hundreds a ee 
of kinds of stools, tables and 
chairs. Catalogue and prices on 
request. 





GILSON-BOLENS MANUFACTURING COMPANY 


PORT WASHINGTON, WISCONSIN, U.S. A. 





THE BUSINESS WORLD REVOLVES ON GILSON CHATR ACTIONS / 














MANY BUSINESS RECORDS DEPEND ON 
CARBON PAPERS 





The little black sheet of car- | But to keep in step, even car- 


bon paper doesn’t come in bon paper had to be im- 


oved, and the latest is 
for much acclaim these days. x - . 

Ir L found in Storms’ Whitedge 
CS just taken for granted. 
—the cleaner carbon paper. 
Probably because the carbon ‘ ; 
Freedom from smut, non- 


“aper goes on quietly and 
" 5 conti ) , curling and yielding strong, 


efhciently pe rforming its task sharp copies. Made for all 


making business records typewriters and all kinds of 


for every business. work. 


H. M. STORMS COMPANY 


The Complete Line —Carbons — Ribbons —Carbon Rolls for All Machines 


561 Grand Avenue Brooklyn, N. Y., U.S.A. 
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The use of 
Genuine Woods 
in Manufacture 

is a strong 

advantage 
in selling 





ORPIN 


200 





GRADE 





Genuine Walnut 


Genuine is a simple word; practically everyone understands 
it. When you tell a man that he has before him an article 
ot turniture constructed of combination woods and finished 


to simulate the appearance of so-and-so, your position and 
your statement are not nearly so strong as when you can 
say “This is genuine mahogany.” 

Chere are » many degrees of quality in substitutions 
that the actual worth of a product made of substitutes is 
difficult to establish. With the genuine, it is not so. The 


Genuine Mahogany 


word is a measuring stick for the proposition, and it makes 
the Orpin 200 grade outstanding among office desks of this 
type. Metal knobs, in place of wood pulls, are furnished 
as regular equipment. The all over harmony of design 
adds to the general desirability. And the delivered price 
compares so favorably. 

These are powerful advantages:—why not check up our 
complete proposition—let us send you catalog and particu- 
lars of the Orpin 200 Grade. 





ORPIN DESK COMPANY 


121 Medford Street, Charlestown, Mass. 











AK ING 
Corry Jamestown Mfg. Corp. 
CORRY - PENNA 

















alogue and price list on request. 


Cable address: CORJAM 





Steel Office Furniture 


Right now is the logical time to actively promote the 
sales of the No. 600 ARMOR line and the No. 700 VI- 
KING line of 4-drawer steel letter and legal size fles— 
Both lines are offered to the dealer at low prices, in fact 
unusually attractive, making a good margin a certainty 
and at the same time giving your customers quality here- 
totore unobtainable on a minimum investment. 

EXCELLENCE AT THE LOWEST COST—not 
only in the two lines mentioned but in all items of the 
Corry-Jamestown line—INVESTIGATE—copy of cat- 


Warehouse Stocks Carried in 


New York—Chicago—Philadelphia—St. Louis—Los Angeles and Seattle 


CORRY-JAMESTOWN MEG. CORP. 





CORRY, PENNA. 
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he Line of Lowest Ultimate Cost 




















An authority on the subject says--- 


“Science in purchasing is the ability to dif- 
ferentiate between initial and ultimate cost.” 





Science in Carbon Paper and Inked Ribbon making is the ability to pro- 
duce with perfect accuracy a range of qualities to uniformly give the 
exact results desired with all kinds of machines and writing paper. 


“The Line of Lowest Ultimate Cost’’ meets the requirements of each 
Science. You cannot know what it will do for you until you investigate. 
Without any obligation on your part, we will be glad to send you 
samples for any requirements you describe. 


NEIDICH PROCESS COMPANY 


Manufacturers 


Burlington, N. J., U.S. A. 














| of all standard sizes for immediate shipment from 
our centralized Chicago Regional Warehouse. 
Over a tenth of a mile of stock bins, seven feet deep, 
tull of up-to-date merchandise. 


EXPANDING 
| PATENT NO. 1,734,642 a WALLETS 


VERTICAL FILE POCKETS, FOLDERS, ETC. 
“The Better Made Line” 


Every Buyer’s File should contain a copy of our New Price List 
No. 15 with selling suggestions for over 600 items 





QUALITY PARK ENVELOPE COMPANY 


FACTORIES AT SAINT PAUL, MINN. 


Regional Warehouse Eastern Wholesale Distributors 
11-116 MERCHANDISE MART A. H. DENNY, INC. 


CHICAGO 356 Broadway, NEW YORK 























AUGUST, 1930 





N 
in 

































\ 


These two improved features of our 800 line 

—added without any additional cost—mean 
increased sales for you. To see them is to 
appreciate their greater worth. Order your 
sample now. The 800 line offers many styles 
and combinations for various needs. 


AURORA Files and Cabinets ) 
are made in a wide variety of 
styles. Cabinets for letter, 
legal papers, invoices, storage 
cabinets, wardrobes, blue a 
print cabinets and card cabi- 
nets. Cabinets not covered in 
our standard models can be 
made to suit individual needs. 


Have You a Sample ofthe 
NEW IMPROVED 


AURORA-800-LINE 
FILING CABINETS? 


Vastly improved with new cast brass hardware 
polished and lacquered, together with an oven- 
baked enamel finish in glossy olive green 
enamel, the AURORA-800-LINE Filing Cabi- 
nets offer the latest note in fine 
office equipment. 





J 


Write for Details and Prices 




















4 
YAURORA.ILL USA. ~ 


Aurora Mera ti 
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Make sure that 
your chair irons 
are right and you'll 
have no worry 
about your chairs. 


















COMFORT OF COURSE 
But what about 


DURABILITY 


You want comfortable office chairs of course. No 
one denies that, but what about durability? Are you 
looking beyond the surface? 

If you want a durable, long lasting chair you must 
look beneath the surface. You must get underneath 
the seat and examine the irons. 

No chair can outlive the iron on which it rides. 
Make no mistake about it. If your chairs are 
equipped with C-K all steel irons you have nothing 
to worry about. They are free from the annoyance 
common to many irons. 


MADE UNDER OUR OWN PATENTS 


COLLIER-KEYWORTA CoO., 


GARDNER, MAS6., U.8.4. 
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VERTICAL — EXPANDING 





FILE POCKETS are known and used 
in practically every town in the Uni- 
ted States. 

Stationers who value national adver- 
tising stock and display these Pockets 
—at a profit. 


Alvah Bushnell Company 
13th & Wood Sts. Philadelphia, Pa. 
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LE MAGAZINE DE LORGANISATION 
COWMERCIALE & INDUSTRIELLE 
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This business magazine is the most valuable me- 
dium for you if you want to sell your goods in 
France. And why should you not? Don’t you 
know that American goods and especially Office 
furniture and modern office appliances are very pop- 
ular and much needed there? 


M. B. claims to be the most valuable advertising me- 
dium in France as far as business circles are concerned. 
This is a very logical and simple proposition; M. B. has 
been the first publication to advocate modern business 
methods in France. So it’s no wonder if it is read practi- 
cally by every progressive firm in the country. Not only is 
it read, but it is carefully kept for reference and this ac- 
counts for the wonderful selling power of its publicity. 


MON BUREAU is particularly fitted to render you signal 
services if you wish to extend your trade on the Continent 
of Europe, in France, Belgium, Switzerland, Spain, Italy 
and Rumania. 


Ask for free copy. It is very likely to mean a most profit- 
able turn in your affairs. 


ING MaNAcER MON BUREAU, 186, Faubourg St-Martin, Paris Xeme Arrt. (France) 


ao) a9) 29) 2°) 29) 29) 20) Sele) 20) 20) £07 20) Se) 20) 2¥ 10) ae) 0) 20) ce) 20) 29) 0) 20) 20) se) Se) se) ce) fe) Se) 20> fe) Sere) 20) fed ber tet 20) 


ghee Re Ra Re Ren hk kor ok tok ok lolek lok fob tok fob lon ton cok tol Ba ton ton lon tok tos toles tok Cok tok con tos fon tok fon 


9? To us “M.B.” stands for “MON BUREAU” 
To you “M. B.” stands for “MORE BUSINESS” 
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Of Course You Want Profits! 
meee = s VISIBLE: LEDGER ] 


increases them for you ® 


Because the visible records greatly simplify 
and speed up operation, they have become 
an indispensable necessity in modern busi- 
ness. Posting, additions, removals and re- 
arrangement of accounts are speedily accom- 
plished. 

This book may be used in three positions. 
A simple pressure of the release button un- 
locks and opens the prongs. 

VX782 Visible Ledger, size 1514” x 1014”, 
is bound in full black levant grain fabrihide, 
gold tooled, and has nickel plated mech- 
anism and metal hinges. 





A very substantial and well reinforced outfit, with accessories are also obtainable separately. 
leather tab index and 200 double entry ledger Sales are easy to make, for the many advantages 
sheets—retails at only $15.00. All the necessary are obvious—and profits are liberal. 


Cultivate the goodwill of your customers by recommending these visible ledgers to them. 


BOORUM & PEASE COMPANY 


P. O. BOX 272, City Hall Station, NEW YORK CITY 


NEW YORK CITY BROOKLYN, N. Y. BOSTON, MASS. 
349 Broadway 84 Hudson Ave. 29 Otis Street 
ST. LOUIS, MO. CHICAGO, ILL. 
212-214 South 7th St. 500-532 South Throop Street, at Harrison 

















For Departmental Files 
and Growing Businesses 


BENTSON 
Add-A-Unit SECTIONS 


These add-a-unit sections are especially 
convenient for various department files in 
large business and public institutions and for 
smaller firms whose filing space need not be 
large but must provide for many different 
sizes and shapes of records. 


Legal blank, card and letter file sections are 
shown as well as storage section, top and base. 
Sections are also provided for check files and 
documents, filling out an extensive, adaptable 
line. The sections are neatly constructed with 
acetylene welded corners and the same drawer 
suspension as in our commercial grade vertical 





Sinn Showing how perfectly the 
11es, sections stack 





The al 
BENTSON MFG. CO, | Price List with full 





Showing how Add-A-Unit . : ° 
Sections stack and how A Illi . information and dis- 
they may be rearranged. urora Inols counts to dealers on 


A. H. Denny, Inc., 356 Broadway, near Leonard St., New York, Eastern Wholesale Distributor request. 
Fred C. Funke, P. O. Box 244, Detroit, Michigan and Ohio Representative 
Vernon J. Selfridge, 800 No. Spring St., Los Angeles, Calif., Western Representative : aes 
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Adding-Subtracting Machine illustrated, $175 delivered U.S. A.; $205 in 
Canada. Other electrics as low as $130; hand operated models as low as $80. 


COMPACT BECAUSE THE MOTOR IS BUILT INTO THE 
MECHANISM WITHOUT ENLARGEMENT OF CASE. 
FAST BECAUSE ELECTRICALLY OPERATED. STURDY 
BECAUSE OF STANDARD BURROUGHS CONSTRUCTION. 














MANY STYLES FOR MANY USES 


In stores and offices throughout the world, Burroughs Electric Portables 
are speeding up and reducing the cost of all kinds of figure work. 


For, in addition to compactness and portability, these machines possess 
other valuable features (many of them automatic) that assure ease of 
operation, minimize operator fatigue and increase production. 


Burroughs Portables, both electric and hand operated, are built in six, 
eight and ten column sizes. Many styles are equipped with direct sub- 
traction, and with a wide or narrow carriage. Other models for 
handling fractions, writing customers’ statements and for use on retail 
store counters. There is a Burroughs Portable for every figuring purpose. 


For a demonstration, call the local Burroughs office, or write 


Burroughs Adding Machine Company, 6358 Second Boulevard, Detroit, Michigan 


K —E D B Y WORLDWIDE BURROUCH S 
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WOODSTOCK TYPEWRITER CO., 35 EAST WACKER DRIVE, CHICAGO, ILL. 




















MEDICAL 
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We tell the DOCTOR 


Progressive Doctors will find the new Underwood Portable 


Typew riter with Medical Kevboard an indispensable aid. lt enables 





physicians to prepare business-like bills, prescriptions, reports and 


medical papers, in addition to neatly writing all correspondence. 


We tell YOU. the DEALER 


You can sell to the | Joctor because the [ Inderwood Portable Type- 
writer, with the Medical Keyboard, 1s equipped with every character 
tor Ww riting all formulae. The l Inderwood Portable 1s ecasv to sell. 


Our | Jealership | lan will prove protitable for you—write for it now. 
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Standard, Noi ele s urn 


PRODUCT OF UNDERWOOD ELLIOTT FISHER COMPANY 


| ort ible | ypew riter —| soo! hee epin \ | chines 


Distributed by 


UNDERWOOD TYPEWRITER COMPANY 
$42 N adi on \venue New \ rk, N. ¥, 


"UNDERWOOD, ELI LOTT-FISHER, SUNDSTRAND — SPEED TIE WORLD'S BUSINESS’ ; 




















